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Bection BF 1449 - CONTINUATION SHEET

THIS AWARD INCORPORATES REFP HQOD23-05-R-0024, AS AMENDED, AND CONTRACUTOR'E |
TECHNICAL PROPOSAL DATED & JUL 2009 AND REVISED PRICE PROPOSAL DATED 1 SEF 2009

ITEM NGO SUPPLIES/SERYICES  BETIMATED UNIT LINIT PRICT ESTIMATED AMOUNT
QUANTITY
HHIL) 4 LK) GEG Each L1408 34 000000 EST

SPOT PRODUCTION - Base Year

Brp

Deveription: AFRTS Badie and Television Production Office {RTP() Spat
Produstion conirae! o supply radio and lelevicion command inforpmbion marerial,
Conrset provides for oreative development, soripting, production and post-
praduction resulting in the delivery of informational radio and wiovision praducts
for bromdcast by AFRTS insuppont of the worldwide Dol interngd infurmation
program,

FOR: Destiguiion

NEN: suBg.LPWE.G441

MILSTRIP: HGOS 1090919000

PERCHASE REGUEST NUMBER: HOQUOZ80(525600

PROIECT, ORI LI 1

FSTIMATED $4,000.000.00 (EST )
NTE AMT

AURN AB $0.00
CIN: HQUIRESIURGUG0001




ITEM NG SUPPLIES/SERVICLS  ESTIMATED  UNIT UNIT PRICE ESTIMATHI AMOUNT
QUANTITY
ERIZ 4,000,001 Guch $1.00 $4.000,000.00 EST

GFTIN SPOT PRODUCTION - Option Year |
I'T'P
Description: AFRTS Radio and Television Production Office (RTPO) Spot
Praduction contract te supnly radio and television command information manssial.
Contract provides for creutive develogment, scripting, praduction and post-
production resufling I the dellvery of informational radio and wlevision products
Tor broadoayt by AFRTS m support of the worldwide Do) intereal information
[RUETETS
FOR: Drestination
NEN: 999501 -PWS- 441
MILSTRIP: HQUS 1600819000
PROIECT:9NILL S

ESTIMATED $4.000 60030 (BT
NTE AaMT
ITEM NGO SUPPLIES/SERVICES  ESTIMATLD LINIT UNIT PRICE HSTIMATED AMOUNT
QUANTITY
0003 4, (0000 BEach 51.00 S4,000,000.00 EST

GPTICN S0 PRODVCTION - Option Year 2
P
Draseripion: AFRTS Radio and Telovision Production (Office (RTPO) Spot
Preduction conract (0 supply redio and television commund information mategial,
Contraet provides 1or creative develnpiment, soripting, production and post-
produciion resalfting in the debivery of informations! radio and lelevision producis
for brosdeast by AFRTS is suppont of the worldwide Do) imemal information
program,
FOR: Destination
NN BG.01.PWR-044]
MILETRIP, HOOS1 6502 10000
PEOGIECT: 9N LI

ESTIMATED $4.000,000.00 (EST.)
NTE AMT




ITEM RO

(HE

OPFTION

ITEM NGO

(603

OPTHIN

SUPPLIFSARERVICES ESTIMATHD LINIT LINIT PRICE
LDUANTHY
4,003,000 Euch YREH
SPOT PRODUCTION - Option Your 3

vrp

Deseription: AFRTS Radio and Television Production Office (RTPO} Spot
Production contract to supply radie angd wlevision command infarmadion muserial.
flonteact provides for ercwtive developrent, seripting, oroduction und post-
praduction semsting in the delivery of infonnationa! radic and wlovision products
for byoadeast by APRTS s support of the worldwade Dol intomal information
DIOZETAM,

FOR; Bestinanon

MNAN; UUUU-01-PWS-0B44:

MILSTRIP: HOGS183HR150

PROIGCT GNT LI 1

ESTIMATED
NTE AMT

SUPPLIES/SERVICES  ESTIMATED UNIT LN PRICE
UANTITY
SR LEIREL )] kach B UL

AP0T FRODUCTION - Option Year 4

FEP

Deseripuor: AFRTS Radio and Television Production Office {RTPC) Spot
Proguction contract o supply radio and television commund information maerind,
Cuontract provides for creative development, seripting. production and pust.
production resulting in the delivery of informational radio ard television produets
for broadeast by AFRTS in support of the worldwide Dol intemnsgl information
ogram,

FOR: Destinusion

NEM: 9ubL.01-PWS-0441]

MESTRIP: HOOS 16808 19000

PROJIECT I ONILD

ESTIMATED
NTE AMT

ESTIMATED AMOUNT

S$4GO00 00 BST

34 00000000 (E5T )

ESTIMATED AMOUNT

$4.000,006.00 EST

$4000,000.00 (EST.)




DELIVERY INFORMATION

CLIN  DELIVERY DATE QUANTITY SHIP TO ADDRESSE LI
DO POP Q1-OCT 2000 TO NfA HQO516 -DEFENSE MEDIA ATTIVITY HQO316
J0-5EP-2010 PAUL WALDROP

HQ DEFENSE MEDIA ACTIVITY

601 NORTH FAIRFAX STREET ROOM 211
ALFEXANDRIA VA 223142007

T2 4280256

FOB: Destination

o302 POPOL-GUT-2010TO NiA (SAME AS PREVIGUS LIXCATION) B8
MEEP20H FOR: Destinntion

537 POPOLOUT-HHITO NIA (SAME AS PREVIOUS LOUATHN 38,001
HIBEP.22 P8 Destination

(354 BPOPOLOOUT 201276 NiA {(SAMEP AS PREVEHIS LOCATION: XIS 16
HLEEP.2013 FUOB: Destination

(£ 6] POPOICEOT 2013 TG NfA (RAME AR PREVEHIS LOCATHONS H518
3-8Ep A FORB: Destdanion

ACCOUNTING AND APPROPRIATION DATA

AB: FURDS TO BE CITED ON LACH DELIVERY GRIER
AMOLINT: $0.00
CIN HOUCZEY0RIBGUO0MHH ; $0.00

CLAUSES INCORPORATED BY REFERENCE

322033 Ciratuities APR 1984
522076 Al ] Regriotions On Subcemsactor Sales To The Governmen: OCT 1995
{Sep H¥HY - Altemate 1
52.204.7 Lentral Conpnctor Regizzation AVH ZE
2244 9 Perzonal dentity Verifioation of Contracior Persanngl REP DO
322498 Prvlecting the Govornment’s Tmerest When Sabconteacting SEP 2006
Wiih Contractors Debarred, Suspended, or Proposed for
Pbarment
522124 Cormract Terms and Condivions—Commesain! hiems TR0 24
522194 Netwe OF Total Srall Business Set-Aside JUN 2003
52210-14 Limitations On Subcontracting D 1uaR
52.222-3 Convier Labor JURR 20
5223221 Prohibition OF Seprepated Fecilives FER 19595
5223137 Emplovment Reports On Special Disabled Veterans, Yowerans SEP 20606
Of The Yietnam Lra, and Other Bligible Veterans
5222150 Corobating Trafficking in Persons FER 2068
52.222-54 {INVALID BEFF_DT) Bmployment Eligibility Verificaton  JAN 2009
52.232.33 Payment by Elactronic Funds Transfer--Central Conmractor QT 2003
Registration
52,2334 Disputes JUL 2002

52.233-3 Prowst After Award AL 199G




$2.233.4 Applicabie Law for Bresch of Contract Claim ORI 20

5224213 Bankrupicy JUL 1995
5724215 Stap-Work Order AUG 1983
5224734 FOB. Desunation NOY 1991
52.253%.1 Crnputer Generaed Forms JAN 199
282 2017000 Contracting Officer’s Represeniative 13 1991
25203 HG2 Requirarasnt i Inform Fmployees of Whistichlower Rights  JAN 2009
25204.7083 Contre! OF Governmenl Personned Work Produet APR 1992
232.204-7004 Al A Ceotral Contrsitor Registration {32.204-7) Allernae A SEP 2067
252 2057000 Provisien OF Information To Cooperative Agreement Helders DEC 199
252208 KM Subeomracting With Firms That Are Owned or Controlled By DEC 2006
The Gorvernment of  Terreris: Country
2R TN Buy American Act And Balanoe QF Payments Program JAN 2009
282.228-7002 Crualifyimg Cengtry Sources As Subcuniractors APR 2003
2822287012 Preference For Cerain Domestic Commoditics BEC 2008
252.226-T00) {iilization of Indian Organizations und Tadian-Cwned SEP 2064
Economic Enterptises, snd Native Hawitisn Sl Business
Cancorns
2522277520 Rights In Das--Special Works JUN 1883
252207162 Rights In Data--Existing Works MAR 157G
2822327003 Higsetropio Submision of Pavivent Reguosts and Receiving MMAR 2008
Reports
ARITTOG Levieg on Conract Paymeniy LT 2066
2522437 Pricing (f Comract Modificatons DIEC %%
2522437002 Requests $or Equitable Adjustmens MAR 1944

CLAUSES INCORPORATED BY FULL TEXT
52.0100-4028 CONTRALCT CONTALCT INFORMATION (DMAXOCT 2008)
The Defense Media Activity Conteacting Officer name and email address for this contract iy

Mg, Karee 1. Newlander — {931} 413 2307 -~ Karen Newhmder @ dimg ot

The Point of ontact for this comntract iy

FOR FOLLOW-UP INFORMATION REGARDING CHANGES OR LATE PAYMENTS,
PLEASE CONTACT ONE OF THE FOLLOWING CONTRACTING OFFICERS:

Rich Tuibert a1 (9513 413-6741/ FAX {9513 413-24232 or e-muail

Richard, Taibea@dma il
OR

{Fnd of Local nstruction)

The Point of Contact listed above. 1
I




52,2828 CONTRACT TERMS AND CONDITIONS REQUIRED TO IMPLEMERT STATUTES IR
EXBCUTIVE ORDERS--COMMURCIAL TTEMS (FEB 2009 (DEVIATION)

{ay Comptroiier General Exanunation of Record, The Contracter agrees 1o comply with the provisions of this
paragraph {a) if the eontraet was awarded using other than sealed id, is in oxcess of the simplified acquisition
threshold, and does not contain the clause at 52.215-2, Audit and Records-Negotiation.

{1} The Comptrolier Generat of the United States, or an autherized representative of the Comprotier Ceneral, shall
have aceess 1o the right to examine sny of the Coniracior’s Sirectly pertinent records involving traosactions related (o
thiy enmraet,

{2} The Contractor shall make avatlable 81 iis offices a1 sl rezsonable times, the records, matenals, and ather
evidercn for examination, sudit, or reproaduction, wntil 3 vears afler Bnal payoment under this contoaet or for any
shorier pericd specified in FAR Subpart 4.7, Contractor Records Retention, of the other clauses of this comraes. IF
this contract js compleely or purilnly terninated, the rocords relating to the work terminated shall be made svailable
for 3 years after any Tesulting final termingtion setlement. Records relating by appeals under the dispates clause or to
Htigation ur the settlement of clainis arising under or relating to this coutraet shall be made available watil such
appeuls, Btigation, or claims are finally resolved.

£31 As ased inthis classe, reeords inclde hooks, documents, accounting procedures and practices, und other dats,
repardiexs of form. This does not require the Contrastor to creste or miginuln any record that the Uonteaeior dogcs not
maintain i the ordinary course of busingss o purstant w2 provision of law,

Y3 Morwithelandiog the requiremonts of any othor clause i this eontrael, Be Unairaoior i aot reguired o flow
down any FAR Clnse, other than those o paragriphs [ through (vt} of this parggraph in a sebeontragt {or
corercial iterns. Unless atherwise indicated helow, the eatent of the How dovan shall be as required by the clause.

(1) 32.203-13, Conractor Code of Buginess Fthics and Conduet (DEC 2008) (Pub. L. 170-252, Title VI, Chapter 1
(41 1S C251 note).

fity 52.219-8, Lidlizanion of Small Basioess Concerns (MAY 20047 {15 W .5.€, 03745020 and 37 in all subooniructs
smat uffer further subconirecting opportunities. I the subenntraet {except subgonirscs 1o small business congema
exseeds 3300006 {31 00,000 for eomatrnetion of any public facibyl, the subsontrastor must include 52,2198 in
iower tier subconiracts that offer suheostrating opponanities.

(iii) 52 222.26, Yigual Opponunity {MAH ZO0T{EQ. 11246,

(v} 32 22035, Fyuad Oppormnity for Special Disubled Veterans, Veterans of the Viewam Fra, and Other Eligible
Veterans (SEP 2006138 U.S.C 4212).

£v) 8122236, Affirmative Acuon for Workers with [sabilities {Jun 1998) (28 LLS.C, 793).

fwi} 5222339, Neotification of tmployes Rights Concerning Payment of Uhilon Dues or Foes (IEC 28M (120,
F32451)

£vity 82 222-41, Service Contract Actof N8 {(Noy 2007341 USL 38 vtg.d
(viii) S2.222-50, Combating Trafficking in Persang (FEB 2009 22 U.5.C. 1188,

Aliernate I (Aug 2007) of 52.222-50 (22 U.8.C. 7104(z).

(%) 52.222-51, Exemyption from Application of the Serviee Contract Agt to Comraets for Mainterance, Calibraticn,
or Repair of Cerain Houipment--Requirerents (Nov 20075 (41 11.S.C, 351, el seq.)




(3 52.2722-53, Exernption frou: Application of the Service Contract Act 1o Contracts for Certaln Serviceg.-
Reqguirenienis (Mo 2007 {41 U180 351, er seq.)

(xi} 52,222-34, Employment Eligibility Verification (Jan 2009}, (Not applicable uatil May 21, 2000.)

(xil) 32.247.04, Preference for Privately Owned U8 -Flag Comunercial Vessels (FEB 20068) (46 U.S.C. Appa
124 1(b} and 1Q UJ.8.C. 2631}, Flow down requited in accordance with paragraph {d) of FAR clause 52.24°7-64.

{2) While not reguired, the contractor May include in its subcontracts for commercial items a minimal number of
additional clauses necessary 1o satisfy irs contractual obligarions,

{End of clause)

52216-18 ORDERING. (GCT 1995

a3 Any supplies and servioes to be furnished under this contract shall be ordered by suunce of delivery orders or
usk orders by the individuals or setvitios designated in the Schedule. Sueh orders may be Issued from date of award
through 30 Septernher 2010, unless the contract is oxiended by exercise of an option,

b All delivery orders or task onders are subject w the terms and conditions of this costrct I the overnt of conflict
hetween g delivery arder or fask order and this contract, the contract shall coptrol.

() ¥ mailed, a delivery order or task order is considered "issued” when the Government deposits the order in Bie
mail. Orders may be issued orally, by facsimile, or by ciccironic commerce methods enly if anthorized in the
Schaduie.

(End of clause)

52.316-19  ORDER LIMITATIONS. (QOCT 1995)

{a} Mimimum order. 'When the Government requites supplies or services eovered by this contract in an amount of
iess than $3.000.00, the Government is not oblipated to purchase, nor is the Contractor ohlipated 1o furnish, those
supplhies ar services ander the contiact,

{0y Maximum opder. The Conzactor is not obligated to bonor
{13 Any order for # single Bem in excess of 31,008,000.00,
{2} Any arder for g combination of Bems in excess of 2200000000 or

{31 A senes of orders from the wme ovdering office within 30 calendar days that together eall for quambties
exceeding the Hmitation i subpuragraph {1} ar {2) above.

(e} 1 this is 2 requirernenis cantraet (o, inchedes the Requirements olanse at subseetion 8221821 of the Feders!
Acquisition Regulation (FART}, the Unvernmmen: is not reguired to order a pan of any one requinernent fom the
Contractor if that requirernent exceeds the maximum-order limitations in paragraph (&) above,

() Notwithstanding paragrapbs (b) and {¢) above, the Contractor shafl honar any order exceeding the maximum
order limitations in paragraph (b), unless that order (or orders) is returned to the ordering office within 7 calendar
days after 1ssuance, with written notice atating the Contractor’s intent not to ship the item (or iterns) called for and the
reasons. Upon recerving this notiee, the Governiment may acguire the supplies or services from anothor source.

{End of clanse}



32.216-21 REQUIREMEMNTS (OCT 19953

(&) This s & requirements contract for the supplies or services specified, and effsctive for the peried stated, in the
Schednle, The quantities of supplies or services specified in the Schedule are estimates only and we not purchased
by thiz contract. Except as this contract may otherwise pravide, if the Goverament's requirements de not result in
orders in the quantitiss described as "estimated” or "maximum” in the Schedule, that fact shall not constitute the
basis for an equitable price adjustment.

{B5) Delivery or perfurmance shall be made only as authorized by orders issued in accordance with the Grdering
clasze, Subject to any limitations in the Order Limitations clause or eisewhere in ihis coniract, the Contractor shall
furmish to the Govermment all suppiies or services specified in the Schedule and called for by orders issued in
aeccrdance with the Ordering clause. The Government may issue orders requiring delivery to multiple destinations
or pecformance at maltigle focativns,

o) Excopt as this conieaet otherwise provides, the Govemment shall order from the Conttaetor il 0w supplies or
services specified in the Schedule thar are foquired o be purchased by the Govemnment activity or jolivities specibied
in the Schedule.

{d} The Government i not recuinsd 1o parchase from the Conwacior reguirements in excess of any lisut an ol
orders ynder s conteact.

{e) B the Governipent wrgently reguires delivery of any quantity of an tem before the carliest dae thar dolivery may
be specifieg aader this conttast, and if the Contraetor will not accept an ardee providing for the seocierated delivery,
the Governroent glay doguine the wrpeatly reguired goods or services from another source,

{fy Any order issued during the effective period of this eontract and not completed within that period shall be
eompleted by the Contractor within the time specified in the order. The contract shall govern the Contractar's and
Government's rights and ohligations with respect to that order to the same extent as it the order were eompleted
during the contract’s effective period; provided, that the Centractor shall not be required to make any deliveries
under this cantragt afier 30 Sep 2010, unless the contract is cxtended by exercise of an aption,

(Tind of elnuse)

5221775 OFTION TO EXTEND SERVICES (NOV 1999

The Government may reqaiss continged perfurmance of any services within the Yimits and at the rutes specified in the
comract. These rates may be adjusied only 95 3 result of revisions to prevailing lubor rates provided by the Secretary
of Labor. The optien grovisiun way be caercised more than ance, b the otal extension of porformance berennder
shall not exoped 6 months, The Commeting Officer may exercise the option by writien notice 1o the Conuantor
within 13 calerdar days,

(End of clausey

S2NRS OFTION TO BXTEND THIE TERM OF THE CONTRACT (MAR 20000

(&) The Government may extend the taern of this contract by wriiten notice t@ the Contrastor withia 10 calendar days:
provided that the Govermment gives the Contracter 2 preliminary written notice of it intent 1o extend at least 30
calendar days before the coatraet expires. The preliminary notice does nat commit the Government o an exiension.

(h) If the Government exercises this option, the extended contract shall be considerad 1o inchude this aption clause.

{c} The total duration of this contract, including the exercise of any options under this ¢lause, shall not exceed

{Iind of clagse)



52.219-28 POST-AWARD SMALL BUSINERS PROGRAM REREPREBENTATION (APR 2004
{2) Definitions, As used in this clagse--

Long-term contract means a contract of maore than five years in duration, including options. Howevaer, the term does
not include contructs that exceed five years in duration because the period of performunce has been extended fora
cumubative period not w exceed six months under the clavse at 52.217-8, Option o Extend Services, ar other
approprise authority.

Savall Business conCern sneans 2 soncers, including its affilistes, that iy independently owaed and operaiisd, bot
dorsinant in e field of operation in which 1 is bidding on Government Comtragts, snd quaiified a4 a soml business
under the onienis i 13 OPR pert 127 and e sipe standard n paragreph ) of it glanse, Such 3 concarmn s Tned
St in s fleld of aperation” when it doos not exercise 2 controtling or majer influcnce on & nutions] basis in g
kind of Business activity in which a pumber of business concerny ate prinarily engaged. In detorimning whathes
dommngnee oxists, consideration shall be given 1o all sppropriate facrs, ingluding volume of business, number of
einployees, finaneial resources. eompetitive status o1 position, ownership or contrel of materials, processes, patens,
license agreenents, faciiities, sales isrritary, and niture of businesy aetivity,

B 1 the Contractor reprosented that i3 was 2 small business concern prior o award of this conteact, the Conteactor
saali represent ifs size status asecording 1o parageaph (27 of this 2lause o, if applicabie, paragraph (g} of this clause,
upen the oeeurrencs of any of the following:

{}) Withia 3 days 3fter execution of ¢ novation agreement or within 3 duys afler modification of the contnst
inciude thiz ¢luuse, if the novation agrecment was sxecuted prior w melusion of ns clause in the contraot,

(23 Within 30 days after 2 merger or auguisition that does not require a novabion or within 30 days after modification
of the contract W include this cliuse, if the merger or asgnisition weourred prior W inclusion of this ¢lanse in the
coniract,

{31 For lomg-term eontragts--
§1y Within 50 1w V34 days poor to the ead of the fifth yew of the contraet; and
¢i1y Within 881 (o 120 days prior to the date speeified in the contract for exerehsing any splicn thereafior,

{c) The Contractor shall rerepreseal iis xbre siatus in accordance with the size stansdard in effect &1 the wme of this
rerepresemation that corresponds Lo the North Amenean Industry Classificution Sysiem (NAIUS) code assigned to
this contract. The small business size atandard Corresponding to this NAICS eode can be found at

http/fwww . sha goviservices/contractingopportunities/sizesiandardstopics/.

() The small business size standurd for 3 Contractor providing a pradugt which it does not manufactore itself, fur o
contract other then s constraction ar servicr contraet, 15 500 employecy,

{ey Hxoen s provided in paragraph (g3 of thes clause, the Contractor shail make the rereprescniution required by
purzgraph (b} of this clause by waliduting or updating all #s representations in the Online Representations and
Ceenfieations Application and iy duiy inthe Central Condracior Registralion, 85 nocossary, 10 ensure that they welleo
the Chmuactnss eyl states. The Comracior shall notify (he contmacting office in writing within the umeframes
specificd in paragraph {bi of this clause that the data have been walldnied oy updated, and provide the date of the
val:dation or update.

{F) If the Conractor represented that it was other thun a small business eoncern prior to wward of this contract, the
Contracior myy, bt i not required to, take the sctions requived by paragraphs fe) or (i) of this clause,

{27 T the Cleniractor docs pot have representations and certitfications in ORCA, or does ot have 2 epresentation in
ORCA for the NAKCS code apphbicable t thiz contrugt, the Cantractyr I8 reqaited to compiete the following




rerepresenlazion st submit it 1o the conrracting office, along with the contyact number and the date on which the
rerepresentation was completed:

The Conirastor represents that it (X) is. { ) is not a small business concern under NAJCS Code 512191 - assigned o
contract nuenber HOQOOZR-10-0-0001.,

{Contractor to sign and date and inscrt authorized signer's name and title).

(End of clause)

S22I218  AVAILABILITY OF FUNDE {(APR 1984)

Funds are not preseatly available for this contract, The Government's obligation under this covtrast is contingent
gpon the availability of sppropriated funds From which paymemt for conieaey purpases ean be made. No legal labilRly
on the pan of the Government {or any payment may arise umil funds zre made svalishie 10 e Contragting Officer

for this commraer snd umil the Contracior receives notice of sueh availability, 1 de corfirmed Inwriting by the
Contracting Officer. '

{End of clausc)
52.252-2 CLAUSES INUORPORATED BY REFERENCE (FHB 1994
This contrac: incorpoystes one of more clauses by reference, with the same torce and effect as i they were givenin

full text, Upon request, the Contracting Officer will make their full text available, Alse, the full text of a clause may
be accessed olestronically at this/these sddrossies)

FAR: www.arnet.gov/far

(End of clausg)
52,2326 AUTHORIZED DEVIATIONS IN CLAUSES (APR 1584)

{ay The nse in this solicitation or sonlract of any Federal Acquisition Regyiation (A48 CFR Chapler 1) elause with an
authorizesd devizion i indicated by the addision of “IDEVIATIONY after the date of the ¢lsose.

£ The gae i this sulicistion of comract of any Defense Federa! Acquisition Regelations Supplament (48 CFR

Chapter 23 clause winth an authorized deviation is indicated by the addition of "(DREVIATIONY after the name of the
reguiation.

{End of clause}

25221270681 CONTRAUT THRMS AND CONDITIONS REQUIRED TO IMPLEMENT STATUTES OR
EXECUTIVE ORDERS APPLICABLE TO DEFENSE ACQUISITIONS OF COMMERCIAL TTEMS (JAN 2009;
(REVIATION;

(2) In addition 1o the clauses lisiexd in paragraph (b} of the Contrast Terms and Conditions Reguired i Implament
Statutes or Executive Ordees--Commereial Items clause of this contract {FAR 32,2125 (FER 2008) (DEVIATION),
the Consractor shall mehude the terms of the following clause, if applicable, in subcontracts for commersial ems or
commercial comporemys, awarded at any tier under this contract:

28222511 4 Preference for Domestic Specialty Metals, Alternate 1 (APR 2003) (10
10.8.C. 2533a).
25223790419 Trairing for Contracior Persomne! Imeracting with Dpainees (SEP

A6 (Section 1092 of Pub, L. JOR-375)




FRI24THIZ Transporution of Supplies by Ses DAY 2001 (10U 5.C 2631
IRZ 2477024 Notification of Traasponation of Supnphes by Sea {MAK 2000 (10
RS 2631

(End of clanse)

MANDATORY ELECTRONIC INVOICING

UNDERSTANDING WD AREA WORKFLOW — READ THESE INSTRUTUTIONS TO EXPEDITE
ETLECTRONIC PAYMENT

{a} This contrac avtiom for cemmercial ems of supply incorporates DTARS 353 030 M8 Elerrranis Submission
af Payment Regueris. Vor the Departmen of Defense, the MANDATORY method of elecirenic subsdssion of
payinest reguosts i by Wale Aveg Borkllow (N ARE S This means thut paper involnes are nig pormitted aed will
aot be provessed for payment.

¢h)y Diefinhtions Imnortant o the WAWFE Process

Avgeptnr: The organization of person designuted in block 15 of the SF 1449 {cover page of the porchase request)
who aceepts the products ar services endered. The acceptor has a unigue DoDAAD {Department of Defgase
Activity Address Coded showay b te apper right had box of bloek 15 that must be used 10 ooty the sccepior that an
elestronic inveive is perding,

DoDA AL, As stated abowe, an scronvre for Depattment of Diefense Activity Addsess Code, This code unigse 1o
each argavizadon in the Depurtment of Defense. Knowledge of whut Del3AAC codes must be inpat into WAWE
clecironic invoices is erucial 1o the payment process as it alens the acceptor that an invodce is pending for acceptance
and alerts the payment office that a completed action 15 ready to process for payment.

the SE 1449 that will process your electropic invoices, The payment office also has a unigue Dol AAC.

23 Ophions within WAWY inchsde & “sind-alone” inveice, 2 2-n-1 ipveice for service contragts, and a “combo”
that includes Buth the puyment teguest and the receiving document reqeired to validaie that the objest of the invoice
hys heen receyved i an acceptable condition. The experience of this officr in the administration of elecironic
Invpices has shown that the use of the "2-in 17 inveice, when avallable, will rosoi in 2 guicker, more securate
payment. The maiching of "siand-alane” und “combe™ Invoices by DFAR affices of invaices and receiving repurts
separately or imdividosily sohmittod by the vendor and the recciving activity mostinely cause Jonpthy delayeand
possible rofeetion beoause they do aot appear together and most be individeally matched aad then verified The use
of the “Z-in-17 doos not prosent this probless and aveids the sttendem dolays assnninted with omtuhing, The 2an-i i
the prefgred method of clecironic submiscion of payment reguests, and is prafeoed by some DFAS offiues such as
DFAS Indiznapolis for commpdities or temy of supply. Detalled ingirections oa how o oreste 3 2-n-1 iovoloe, 45
well us other topical issues, oan he R gt the WAWE training websiie shown below,

(i A oy, important, and {mperative step for veadors to take is fo e-mail netification o the scorptor identificd in
the contract in Mock 15 by clicking on the “Send More E-Mail Notifications” link in WAWYF upen subrisgion
of the elecironic invoice instrument (combe or 2-inl). Thiv step provides notice o the seeepor of vour pending
invoice

Self registrution for the use of WAWE can be accomplished at hups,/wawtfchnnlindes b | For assistance in
registering contacs

TOLL FREE: 1-B66-618.5088
COMMERCIAL: BD1-605-70U5
CRCANHIGECIDDISAMIL




Hedpful training on the use of WAWT for the submissien of inveices is availabic on hne at

Fettgeadie sowe o nnw s aim np o,
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SECTION
STUOPE OF WORK

1.1 Broadeast Spot Anneuncements. The Contracter shall provide creative development, scripting,
production, and postproduction for the delivery of radio and television spat announcements not to exceed two to
threp minuies in lengih. The spot wnnoncements ace in support uf the intermal intormation program of the
Departiment of Defense (Do) and are disseminaied by the American Forpes Rudic and Televizsion Service
{AFRTSY 8o Awch | in Section 9 for a sevies of ATRTS Fact Sheews ingloding informetion on the Radio &
Television Producton Office [RTREG). The vast majority of the work requirsd by this contract is Tur the crvation of
origing! rwdio and television spot anatuncemonts on a wide variety of Dol hemes, See Arch 2 in Section B fora liw
of receny topics for AFRTS spot anneancemsents, {ther work may include requivernants to soepare sights iy AFRTS
use of existing radio und television spot anacuncements that 1nay or may ot Bave originaied with the Contractor
arglior modifying those products as nceessary for AFRTS use as spot snnouncements.

1.2 Usage Riphts. All spot announecments delivered by the Contraetor are intended for the exclusive use of
AFRTS on noo-commercial, non-profit, Government-owned radio and twievision outlets overscss, Lsage rights
purchased by the Coantractor ou behalf of the Government shall be Jimited ‘o only these required for AFRTS
@ilizabon fsee Subscetion 7.3 Ona mited cuse by case baxis, a2 small nambor of xpos may alse need 0 be cleared
for alring on the Pestugon Channel. The Pentagon Channel, DoD nows and information prodaced by Dol for the
DoD audiopue iy distributed stateside vig sareliie to military bases and regional and loea! cable systems. 11 is also
aviilabie vig AFN to militery members and their Familles eversess aad is streamad on the internet.

1.3 Quantities. This is 1 firm fined - price Reguirements type contraet, The contract requires the Centractor 1o
fuerdsh apot announcements and services, when ordered, not to exceed $4.000,000 annually. Spot announgcernent
quanutics are specified by the Government when a delivery order i3 issued. Total quantities for u 12-month eontract
peniod are dependent on 1he type of media ordered and the Budgets aliocated by the Government for speeific
projects. {Amsend 6001}

1.4 The Defense Media Activity is consaliduting and moving 1o 2 brand new stare-of the.art facility ot Fon
Meade, Maryiand in the spring of 3011, As part of that move sl broudosst elemens of the command will be
seguired to have the capehility of proviucing predocts in High Definition (HD) by the tdme the move is conplete.
Our best estimate {3 that the contractor that is awarded the new Radio aad Television Production Office spen
production contract will need to huve the ability 1o produce spols in HE no later than & months into Optioa Year 1 {f
exercised) or April 1, 2011 (Aunend 9001}




SECTION 2
WORK REQUIREMENTS ARD PROCEDURES

2.1 Delivery Orders. The Government will issuc work to the Contractor through a series of delivery nrders, A
delivery order will detait the work to be performed and normally will include hudpet limitations, delivery dates, and
puyment information.

211 if creative developmert is reguired for o project, the Government anticipates fwo sepasae delivery orders
will be issued by the Contracting Officer for that project. Under the first delivery arder, the Contractor skait perform
only sreative developrent and sholl provide a Price Proposal for the work reguirsd to complete the protect. Tipon
nrceplance of the werk performed in the first delivery order and approval of the Price Proposul, the Government
anticipaies isvaing a seeond delivery order for soripting, andior productian, and/or sogtpradustion us approprisie

212 Foraprojee thet does not reguire ercative development, the Governinent anticipaios issoing # tasking
staternent o which the Contracior shall respond with & Price Proposzl. Upon spproval of the Price Proposal, the
Govermrment anicipates vaing 2 delivery order for seripiing, sndfor production, andfor posiproduction as
ZPDTOETIALE.

213 The Goverament cstismites that 90 percont or meore of the work under s contract will involve the creation
of originu spof announcements, whivh will require creative development. For most projests, the Government
anticipatey thery will be a delivery order for creative development to be follawed by o delivery order for BB
seripting, compiete production, and all postproduction. However, for o spesiad projeet that muay have a truncated
delivery schedule, the Goverpment reserves the right to issoe o single delivery order for creative development,
seripting, prosduction, and postpreduction that sutes o not-to-exceed praject price, In that case, the Contractor shail
provide a price statenent with the final deliverables.

2.2 Project Budget. Normally, the Government will establish: and stuie o ceiling price for cach project. For
prajects that requine two separate delivery orders, a toud project budget will be stated in the first delivery arder
issied {or creative development. This first delivery order also waill state 2 antto-exceed price for croative
develnpment  Tolal praject budpets sray differ from one project 1o ancther depending on such considerstions s the
type of media, he cumber of oot announcemens, or ¢ predemramined level of production and poasiproducton. The
esteblished price lmdigtions for each profect provide spoeific geidanne to the Tontractor on the degree of creative
development effon o be expended, andfor the maximem extent of seripting, production, and postproduction
emphasis desired by the Government. Any subsequent delivery order for soriping, andior production, andior
postpradection will be fivs faed.price.

2.3 Spot Announcomen . The Crvemnnent anticipales an estimuied five 10 31X 3pot aasouncement
prajects per eomract year. The frequeney and tring of spor anmouncerment projects i irsdefiniie and s sublect o
change, However, itis antiviputed that moss, i not all, of the initial delivery orders for spot snnouncement projeein
will b issued within the first threnaguarters of a contract year. When feasible, the Government will sttempt to
spread out the reguired work throughout this ime peniad.

231 A stundard spot announcement preject normally will ineluds several different topics and will be comprised
of an estimated 20 w 25 television spot anpovtcements and an extimated 10 10 12 radio spot announcements. A
special spot announcement praject could be Rmited to only one topie or one medium, und e total number of spot
announcements could be significantly less than a standard project. The length of a special project may alao be
sipnificandy shorter in comparison o 4 standard project. It is anticipated there will be ane or mare special spot
anmmuncement projeets sach year of the contract. Based on recent history, @ typical standard project with s budpet of
S700,0KKT wesuid al? for 22 television and 12 radio spot announcoiments. An example of a spevial project with a




25,000 busiget is ene for 2 television and 1 radio spol with ¢ delivery schedale of sbout onc-sixih the Jengih of &
stangard project.

132 Adelivery order for a spot announcement project normally will include: the topice(s) of the spot
announsenents; general creative guidance including mandatory informmation points if appropriate; any special
praduction and/or postproduction requirements; objective staternents; the number of spot announcerments for cuch
mrediurm; and printed backpround material if not available from public sonrces.

24 Lannching Session. At the discretiou of the Government, 2 conferance onll muy be held between the
RYEO Projest Officer andd the Contractsr after 2 delivery order i1 issued and follsrwing the comprietion of 3 thoreagh
review of the requirenikenis by key mombers of the Contraciors zeam. The purpase of this conferenee i€ 40 launch
the proice? aud ghee the Coniracior an epporienity o seek any clarification of the requirirenents, and 1o chsure 2 Tl
anderstending of the objective stwoments, It is anticipated the hunching session will be held within T week of the
issuanve of the delivery order and will include the Exeontive Producer/Aecount Supervises, the Ureative Direcior,
the producers for ench owdiun as appropriate, and the writers for the various twpics in the project

2.5 Creative Deyelonmuent Conference. Af the opticy of the Government, the RTPO projest manager will
mavel 1o the Contrastor's logation w stiond a ennference with the Conrraciar's oreative dovelopment wam for cach
proedt reguining creative development. The creative developanest confercaooe will bo B pw estirmaeedd 2 davs in
dusation and will be held during the preparation pericd or the Creative Proposal, The thning of the creative
developmenl confernnce norrmally will be sbout 3 or 4 weeks after ihsuance of the delivory order for creative
development. The dates will be selectsd by mutusl agreement berween the RTPO Penjact Officer and the Contractar.
The Contractor participams shall inelnde, at a minimum, the Executive Prodacer/Aceaunt Superviser, the Creutive
Drirector, the project producer for each required medium, and the writer(s) for exch wopic. It is anticipated that the
KITPO will be represented, at 3 minimuem, by the RTPO Project Officer. The purpose of this conference is to permit
the Contractor to present ideas in the form of rough eoncepts and o reeeive preliminary guidance from the RTPQG on
their general acceptability before the Contractor submits finished coneepts in the Creative Proposal. As part of the
CDC presentation the Contracior will present a mininrum of three concepts per spat. (Amend G001}

I4 Creative Bevelonment. In resposive 1o 2 delivery order for creative development, the Contractor shall
provide a Creanve Proposal and a Price Propusal for seripuag, andfor production, aadior posiproduction a5
appropnalce.

27 Creative Prognea Yor Soot Announcement Praject. A Creative Proposal B g spot announvement
profect shall be subdivided ioto a difforent section for cuch spof sonouncement topic. Unless otherwise speeified in
a delivery order, the Ureptive Proposal shall include:

ZEV A separate poncept for each televistor and each radio spot annnuncsmsnt,

272 Atalent sanuvary It that indicates for sach mediern the number and the category of talons for cagh spot
announcerment ard summrnarizes the total wilens regquired for each topic and for the toig! prodeel

233 Awnpstimgted-price suromary list that identifies each spot by topic, spot entificaton number, tdile, length
and provides the estinated price that is stared on the concept heading (see Subsection 2.8.14),

T

274 Aproject suomnary statement that specifies any anticipated reguiremenls For the use of Service members,
military equipment, Dol? facilities, or Dol stock audiovisual material

275 A project summary statement tha! identifies and providey the sativeale for any snticipated repetition of
slements within the spot announcements heing proposed for the praject, or the reuse of elements fronm AFRTS spot




AONOUNCCTICRE provinusly produced by the Contractor. If recurming roles or chumcierizations, tadens, locstions, sets,
music, special effecis, anbination, or any other elements would be repeated or reused, the Contractor shail specify the
erementfs} and each affected spol tnoouncement.

2.8 Formag Shects for Creative Proposal Submissions. The Contractor shalt ersmre that televigion concepts
and radio coneepts included in a Creative Proposal are submitted in a format that corresponds with the appropriate
sample shewts ut Atch 3 and Ateh 4 in Section 8. The two formats are subject to penodic change at the request of the
RTPO and any revised fermat shall be submitted to the RTPO for approval prior to s first use. The Contractor may
adapt the Formm shects ay may be necessary for a particnlar word processing systerm, Bt all headings und the general
fayout prescribed by the RTPO shall be retained. A unigue spot anpouncement ideatification number, which is
suppiiesd to the Contractor by the RTPG, shall be on the finst ine. Headings appropriate to the modivm shall be
compicied by the Coniractor in ascordance with the following,

281 Project: Shall he oy devignated in the delivery order,
282  Topic: Shall bo us wated in the delivery order

2RI fifler Shail be unigue for cach spot sonouncement. A fitie xhall not include an srticls ag the first word or
require any type of punctuation. Abbreviations shall he avoided and under any chrowmtances be Hmited 1o those thet
have universal reengrition, The title shouid help identify a paricular spot rather than be an obligus reference that
could be appropeiate for g nomber of different spore. Since o spot title s nol meant 1 e publicized ag s means of
attracting audienve members, it purpose shouls! be chiefly utiBitarian The dtle should e designest as an internal aid
i the RTPO so that a specifie spot in the larpe AFRTS inventory can be recognized over 8 muiti-year period,

284  Length: Shall indicate either 29 seconds or 59 secands for o spot announeement, untesy otherwise
speeified in the delivery order.

285 Mediwm For television, whether acquired o videotape, film pring, dipiial files, optical dises or hard
drives, shull be stsed ag cither, original video, origina film, stock footage, stock phute, computir animaiion,
computer graphics, or a combination of the six.

286 Talent: Bhall staie the oumber and the performance eutegory of all imBivideale Performumoee calegories for
telovigion shall specify on-gamern prisgipal, voice-over {offeamera prineipal}, oxirs, pans, e, group, o,
Performunce categories for rdio slall speaify charsciorn, namator, wig, elo. Besigrations shoald net st rave, sex, or
age which are reguired only for soriply

287 Dater Shall be udentical for ol concepts and shall nol vary by more than 5 calendur duys from the date of
receipt at the BTPOL {Any subsequent submissions of modified or replacement concept shall by dared with the day

of receipt ut the KTPO)

283  RTPO Preject Officer: Shall be the £33 name of the RTPO Proiect Officer as insdicmed in the delivery
creer,

289  Executive Producer: Shall b the full nanwe of the individual serving as the Excoutive Producer or
Account Supervisor for the contraet.

28,10  Creative Director: Shall be the full nunie of the individual exercising final ervative control of the cancept.

2811 Producer: Shall be the full name of the individual.




2812 Writeris]: Shall be the full name of the person most responsible for the creation of the concept, follnwed
by the full name of the writer who will eregte the script, if different,

2.8.1%  Estimated Price; Shall be the estimated 1otal price for delivery of the finbsbed spot ansonacement,
including the estimated price of creative development. This entry shall not be an average price of all like spot
announcemsnts in a project, but shull be a specific allocation that is based on the unigue expenditures estimated for
this specific spot announcement. The estimated prices of all television andfor radio concepts when added together
shall approximately mtal, bit not exceed, the project ceiling price.

ZR14 Primsary Tarpet Amdience: Shall siate the prineipad segment of the audivnce o which the message is being
direvled. {Exampie: Servies mnembers whe ride motereveles.}

2815 Agdicnce Dblective: Shall summarize the intended effect of the spot annnuncement on the primary targst
suthence. (Example; Reulize that a helme! 13 0 viial piece of protective geard The obivctive statomors usaaily shall
be writien oxactly ay staded in the delivery order. ¥ may be smegded onby with the sdvancs concurmnes of the
RTPG Prosiect Officer

2816 Rescarch Bources Shall state the specific sourcels] used tor this partivulyr spol snnouncement.
References shall molade the sppropriaie page pumbers of printed material. An Interset soure shall inchuide e name
of the Wobr site mndfor the authorn, as weill as, the Weh address.

2817 Loeation Beseriptionfocaler For wlevision, shail hriefly describe the sype of location(a} and shal)
wdentify the spacific localeds). {Example: Tree-lined park in Los Angeles, CA S

2.8.18  Studio Set Deseription: For television, shall briefly describe all sets. {Hxample: Kichicn in military
housing.)

2809 Props: Hortelevigion, shall briefly describe all significant props.
232 Mysier Shwlidentify the type of muste and state iF i will be ordginal ar stook.
28321 Sound Effects: Skatl list all sound effects

2837 Cancept: Shall be in the form of g nurstive and shull include three seotions set apart with numbers as
follows: {1} an opersng senlencs explaiaing the creative method, techninue, or Sormst boing cmployed: (2 a contise
summniary of the sefual presentalion or story lne: (2} 2 concluding somonee giving U retiooale fir how the spint
would successfully deliver the stated message and sohieve the stated oblective. The voncet shall oo be & treatinerd
or 3 senipt and shall not inchade carretion or dislogue. While 1t should sdegnmtely cover the three sectony lived
wbove, the concept shouhd be rehdively briell The optimum length is loss than 15 Bnes so that all respaired
wntormation for a parteslar consept B confined 1o 2 single pape {veo Conept sheots ot Atachiments Jand 4
Section %)

2.9 Review of Creative Proposal. The RTPO will review the Creative Propesal in coordination with other
Dol and Goverament affices a8 appropriate. s recognized that elements of the Creative Proposal are tentative
and are subjeet to modificaiion by the RTPO. The RTPO Projeet Officer will infopm the Contractor iwiephonically
of any required changes and/or replacements.

210 Creafive Propossl Revistons, Following the RTPO review of the Creative Proposal, the Contractor shail

resuhmit elemers of the Creative Propusal as reguired.




211 Price Statement for Creative Develapment. After notification by the RTPO Proiect Officer of final
approvil of the Crestive Proposal, the Contractor shall prowvide a delniled and specifio stuterment of the gosts that are
betng charged the Government for croative development. The grend tolat price for ereative devekapment shall not
exceed the RTPO creative developruent hudget that was stated by the Government s a not-to-exeeed armount in the
delivery order issued for creative development. All ine ftems for ereative development shall break out information
for each mediurg ax appropriate. Information need not be allocated for each individual spor ammpuncement, Hach line
itern shall fully identity the listed itern without using abbreviations and shall inclode: the manetary rate per single
unit; the unit reference thour, day, coneept, ete.); the tatal units for the line tom; the total cost for the line item: the
ngrober of urits and the Hne Bem cost Tor television, and the number of wzits ankd the Hive item ¢ost for radio. Each
persnn included 0 creative development cons shadl be tsted 2s 3 separate o item which siadl identify their
function or job ile followed by thelr full name. Any costs for creative develaprent iravel shall include a statement
of parpose, the originstion and dostination points, the mode and fure, the nember of duys, and the daily subsistence
rate for each person. Overhead 2ad proflt shail be stated separsisly in two different Hoe Beoss and shall not hie
comhined, Each shall be oxprossed both #s 2 porventage and oy an amount. A price stalement prepared for a special
nrojeet shall be prepared s above for oreanve development, but shall also Inchide cosis for seripting, producton,
and posiproduction a8 appropriste, and shall e prepared in 2 manner conxdstent with subsections 2,17 throngh
2124,

2312 Price Provosal for Seripting, Production, and Postproductivn. As reguesied by the Dovernment the
Conwartor shall provide & Prive Proposatl for soripling, andfor production, sadfor posiproduction us appropriate (o
sccomplish the work describad in  tasking slateruent. If creative developmient hay beon provided for 1 prodect, the
Contractor shall submil the Price Proposal only after notification by the RTPQ Projest Officer of Snal approval of
the Creative Proposal, The Price Proposal shall be detailed and specific, encowpassing all of the work necessary 1o
complete a project and deliver all end items. Unless prior approval is sought aad granted by the Governmens, the
prand total price proposed for sexipting, and/or preduction, andfor postproduction shalt not excoed the towal project
budget stated by the CGovernment. The ttal project budget includes the price of creative development if provided.
The Price Propesal shall be divided into four distinet parts. As appropriate, the first three parts shall cover scripting,
production, and postproduction, respectively. A discrete grand toty! price that includes overhead and profit shall be
indicated for each of the first three parts sinee 1t is anlicipated separaie Government payments will be Based on the
grand total prive inicuted in euch of the parts {see Section R). Gverhead and profit shall be stated sepnrately in two
ditferent Line hemny and shadl not be combined. Fach <hall be expressed hoth as o pementage and ax an amban, The
fourth and fire! part of the Price Propossl shall be 3 pnee sumerary. The Pricr Proposal shadl be stroctared a5
indiented below and shall contain, &t 2 minimum, the following information:

2121 Partl. Seriptine. These sade shall inchade ol those avsociamd with the delivery and the movisions]
aceepiance by the RTPO Projzet Officer of all master seripts and al] wlevision siorybosrds, All ne Hems for j
senipting shall break oud information for esch medium a8 appropriate. Information neod not he aliocated for cach 3
individual spol announcement. Bach e tor shall fully idennify the Uated o withow! using abbeevittions and
shall include: the moveiry vate per single unil; the wmit reference Chour, day. senpt, ote.y; the tolat usits for the Hne
Ag the wial cost for the line s the munber of units and the line fem cost for wievigian, sad the number of upily
ard the line ltem coat for radin. Ling ems shall be listed in twe separtte segments, with cach sepment suhrotaled
uned fenl wx fofiows: (1) Seripts; and {27 Television Smrybeands. Porsonned, travel, roscarch, andfor other costs
shult be Bated in both sepmients as appropriate. Each person included in the sagment for soripts and in the sepment
for televizion storyhoards ahall ba listed a3 4 sepurate line item that shall identify thew function or jab title followed
by their full namiz. Any costs for seripting travel shail include a statement of puspose, the origination and destination
points, the mode and fare, the anmber of days, and the daily subsistence raie {or cuch person.

1122 Part1l - Production, These costs shall inelude all those associated with the delivery and the provisional
geeepiance by the RTPG Project Officer of all proof-of-performance recordings for tefevision andfor radio spot
anmouncements. All line iterny for productian shall break cut information for eech individually ideatified spot




anncencement. Hach line o shall Rally idaniify the fisted item without using abbrevistions and shall inciuder the
monclary rate pez single unit; the unit seference thour, day, sach, ete}; the total units for the line Gem; the (otal cost
for the liae tem; and the number of auits and the line itermn cost for vach spert armouncement, Line items shall by
listed o nine separate sepments, with cach scgment subtotaled and titled a3 follows: {1} Television Preduction
Personnel; (1) Television Casting Personnel, Facilities, and Production Talent; (3) Telsvision Location and Stdio;
(4) Television Eguiprent; (5) Television Supplies and Serviees; (6) Radio Production Personnel, (71 Radio Casting
Persornel, Faciliticy, and Talent; (R) Radio Location and Studio; and (9) Rudin Supplies and Services. Each persen
included in the sepments for production personnel, and the segments for casting prrsounel, facilities, und talent shall
be listed as & separate ing flem that shall identify their function or iob title followed by thedr full name. Talent costs
shall be Lsted with separate e stems for cach performance category. Any costs for production travel shall be livied
in the appropriate sepments) and shall inelude 2 aement of purpese, the vrigination ard destination points, the
muis und fare, the aumber of days, and the dully subsistence nige for cach person,

2.123  Part T - Postproduction. These costs shall inciude 21 those associated with the delivery and the final
acgepaney by the Covermmens of 4l finished wicvision andfor radio spot announcermenis, and sl related end fems,
All line Hems for postproduction shall break ouf information for cach individnally identifiod spol snnouncoment,
Hach ine fem shpll fully klently the lsted tem without using abbreviztions and shall includer the monetyry raie pey
single umit, the umit roference fhour, duy, cach, 010} the total uain for the Bre om; the total sost for the line tew;
and e number of units and the ne item oosd fur cach spol ancoumcement. Line Bews stall be liskd in tive separate
sepments, each of which shall be subtotaied and titled as follows: 1) Television Postproduction Personnel, (2}
Television Postprodustion Talent; (33 Television Supplics and Services; (4} Radio Postproduntion Parsonnel; and (3)
Rudiv Suppiies and Services, Each person inchuded in the segments for posiproduction pevsanngd shall be listed as ¢
separate Hne 1iem that shall Wentify their furedon or job title followed by their full same. Televiston posiproduction
ratent costs shall be listed with separate line ftems for each performance Cutegory. Any couts tor postproduction
travel shall be listed in the appropriste sepment(s) and shall include a statement, of purpose, the priginution and
destination points, the mode and fare, the number of days, and the daily subsistence rate for each person,

2124  Parl IV - Price Smmmary, As appropriate, the price summary shall be divided into separate segments for
wlevision and for radie. Eaeh individual spot anrauncement shall be tisied by its spot announcement ideniification
namber and wosking Utle, For television spol announcements, the madium {see Subsection 2.8.5) shall be indicated
following the fitic. As appropriaie for esch individuy spot unnouncement jisting, 2 price shall be staed for seapting,
z price for production; ami ¢ price for postprodaction, faliowed by the sum of the prices. Imumsdiately following this
suify, the price for oreative doveiopment shall be suated and the grand otal priee of the spot snavuncement bxdicated,
The price for produstion and the price for pustprodustion stated for oy individoal spot snnouncerent shall st be as
average price, but shal! be ¢ spedific allocation that is hased on the unique expenditures requined for that speeific
spot announcement. Fullowing the individual istings, the curnulative price for seripting, the cunmilntive pnes For
production, and the sunmistive price for maiproduction shall he stated, followsd by the sum of gl duse,
trmedintely Toliowing this sum, the cumulative price for craative development shall be suted and the sl project
rive mgieated.

233 Boview of Price Staternent and Price Propogal. The Price Statement andéor the Price Proposal ray be
approved by the Contructing Officer as sabmitted by the Contractor without discussions. Howsver, the Contrasior
shall be prepared to clarify or negotiate elements of the Price Statcmcns anddfor the Price Proposa) either orally orn
writing, and to deliver resubmissions us eguired.

214 Copics of Creative Proposal, Price Statement, and Prige Proposal. The Contractor shall provide two
collated paper copies of the Creative Proposal and two paper copics of any clerments that require resubmission. The
Contractor shall provide electronic eapies of the Price Statement and the Price Proposal. The number and type of
copies ix subjert to change at the request of the RTPO,




215 Yerformance Perind for Creative Development.  See Subsyotions 8.2 and 6.4 for delivery deadlines,
RTPOE reviow times, and circwmnstances for aiternate performance periods.

216  Scripting, Production, ang Postproduction. Following acceptance of the Contraciars Price Proposal, the
Government anticipaees issuing a delivery arder for seripting, and/or production, and/or postproduction as
appropriate.

217 ¥oymat Shee ubmissions. The Contractor shall cnsure that ielevision and radis seripts are
submitied i Tormsg (hal corresponeds with the appropriatc sample sheets at Ateh 5 and Atch 6 in Section 9. The
two formats are subiect 1o periodic change ut the regoest of the RTPO and any mevised fortmag shall be submitted to
the REPE for approval prior 1o fis Hrst use. The Camracior may adagpt the format sheels a8 may be negessary fora
particular word processing system, bot #l) headings and the geneval lnyout preseribed by the RTP(O shall be retained.
Spot announcement wWentifioation members for seripls shall comespond 1o the sume numbers assizoed 1o contepts.
Seopt heagings shull provide all gppropriete information prepared for the Creative Proposal submissions fee
Subsection 2.8% Addiionsl soript headieg information appropriute o the spot aunouncement shell be compliated by
the Contracior in aooordanes with the followmg,

ZFLD Talent: Shall sue the number and performance category of all Individuals. For televizion, the rafe, sex,
artf ape shstl be included for zuch oncamera talent. For television off-camera glent and all radio talenr, pnly cex
and ape shall be incinded unless the designation for race Is required by the mexssape. The spe phven for all wien
shall be a speeifis nunber sngd shall not be stared as an age range. Designations shadl be abbreviaed for the
performance catcgorics and for white, biack, Hispanic, Asian, male, and femmale consistent with the following
examples: 2 OUP W/M/Z2 & W, 2 Extras BRSO & AMWES, | Part BFLMY VO FAME 3 Characters PR30 &
M/3S & NS Marcator M/25 | Tap F/A43.)

2.17.2  Director: Shull be the full name.
2473 Overview: Shall be o brief discossion to aid reviewers in understanding how the finished spot will look or

sound. As appropriate, the overview shall deseribe the vse of any special production sndfor postproduetion
techoigues, Sisinaiive talent characteriatics, or other signifieant or prusugl elements,

2.8 stvie or Television Seripts. The Conirsetor shall ersuze that eavh ®levisione seript submilnd 10 the RTPO
meets the following sivie requirements:

2181 Tslevitian soripis shall e grummatically cosrect in accordance with standird Asserican Baplish uiage,
except when ungrammanenl or sonutandard Eaglish is purposely insorted for oifect. While striet rudes of grammar
may he relaved 10 onhanco roabey in dislogoe, ingorrect grammar shall aot be nsed i novmal nweration,

2,382 ‘Teievision seripts shall contain the exact langoage that a perfnrmer & intended 1o use. AR words from any
sialree that arc intended to Be heard and/or seen by the audience shall be fully and acourately seripted. This includes
prescoarded iyrics, buckgrounsd conversation, signuge, and supers. Phonetic spelling shadi b includes whensver
ACgessary 1O CRANTL vorTes? protunciation. Numbers and nomenclatere shall be writton as weords o the reanner ey
are 1o be spoken,

2.18.3  Television scone descriptions, swnerit diveetion, and related production notes shall e on the left side of the
page with sound effects, dialogue, narration, and lyries on the right side. Seenes shall be numbered comseoutively
starting with the opening shot. No sub or A and B designations shall be gsed.



2184 Al limes within the hody of atelevision seript shall be doubie-gpeced including scene descriptions, canpra
dirgetion, producson rotes, sound effects, dinlogue, narration, lyrics, oo Al {yne shail be i cop except for
iglogue, narration, and hyrics,

218,58 Seripws shall be propared using a 12-point typeface with an casy to read font such as Arial or Times New
Rorman,

206 Paper for all wlovision seripts shall be plain white {without company lopos), size 8 Yax 11 taches, Murgins
shail he at least one inch on all sides.

2.1% Sivle for Radie Seripts. The Contractar shall ensure that eaeh radio seript suimitied to the RTPO meets
the frlicwing style requsrements:

2191 Radio serips shatl be grummatically corssgt i accordance with standard American English usage, except
when ungramunaiics! or non-standarit Eaglish 12 porpasely inserted for effect. While surict mies of gramenar ruay be
relaxed to enhincy realism in dialogue, incomect grammar shell not be used in sornyl namration.

2192 Radio seripts shall cantain the exact laogoage that o performer i intended jo use. All words from any
sousne that are intendet 10 be heard by the sutbenco shall be fully and aocurately seripted. This includes pre-
recorded fyrics and backgrownsd coovensation, Phonetic spelling shall be included whenever necessary (o ensure
sorrect pronunciation. Numnbers aad nomenclature shall be wrilton as words in the manner they are 1o he spoken,

2,193 All lines within the body of & radic script shall be gouble-spaced incinding sound effects, dislogue,
nareation, g1, All tvpe shall be b cops except for dialogue, amration, and lyrics.

2194 Soripts shall be prepured using a 12-poim size, easily read fort such us Arial or Times Mew Romun,

2195  Paper for wlt radio scripts shail be plain white {withow compuny legos), size 8 42 2 11 inches. Margins shall
be at least one inch on all sides.

2.28 Script Comprehensiveness. Vhe Contractor shall oasuere that cach wievision apd radio senpt submitled W
the RTPG meets the fullowing requirements:

22001 Reripts shinil be complemly finlshed and contain sutBicient dewil to peomii immediate production,
Tndividual seripts shall clearly impart all infermation reguired for Government subject matier experts and various
orher Crovernment roviewers to peroeive, 1o the fullest exient possible, how a fmished spot announcegent will
actuatly look andfor sound. As much as feasible, inforrsation shall be presented ia 4 manner that will be
cormprehended by all reviewsrs, many of whor huwe cither limited oy no expericnee with audiovisual terms and
techaigues. Deuatled scripting information s reguired not only o help guard against msepuracies, but alse o pernit
reviewers 1o make informed jedpments about the effcetiveness and approprintenass of the message and the infeadel
LECeuliom,

2742 Television scene descriplions shall spell oul in speeific detadl the actinns and events that will ooour when
the seen is shoti ang how they will appear in the finished spot snsouneement. Charactenizations and miovements
shall b described for cach participant in a scene. For uny milifary eguiprment, Govermnent form, e, incheded ina
telerision seripr there shall be 3 speeific identificasion of the tems sndd 8 A28 explanation of how it will be owed.

2213 The use of stock audinvizual material shail be clesrly indicated in a television or radic script and the content
of the materia! shall be fully deseribed. The specific spurge of any stock audivvisual material shal! be identitied in 2
production note, Linless pernission is songht and grunted by the RTPO Projest (ificer, no stock dudiovisoal




miterial shail be included in zay soript withoyt the Contractor first soreening of reviewing #1, and confirming that itis
available and appropriaw for AFRTS use.

2204  The inital appearance of each er-cemera participant in a television script shall be accompanied by g
produchion aote listing the Individual's race, sex, and age, Ifnot seadily apparent, the production note <hall indicate
whether the portrayal s for a ¢ivilian or a Service membsr. A brie! deseription of the wardrobe also shuli be
wcluded. (Examples: WHITE MALE, 27, CIVILIAN SPOXESMAN, DRESSED IN 80T AND TIE, HISPARNIC
FENMALE, 22, CIVILIAN, DRESSED IN CASUAL TOP AND JEANS, BLACK MALE 35, MHLITARY,
{FRUSSED IN SWEATER AND SLACKS.Y i inuniform, the brsach of Serviee, exact rank, and tvpe of uatform
shall o iclicated. (Pxanpls: BLACK FEMALE 27 ARMY 1.8 SERGEANT, DRESSEDINCLASS A
UNIFORM Y I an on-duty military situmtion i3 being portrayed, the persen's job specizity also shall be ncluded.
{Exweple: WHITE MALE, 30, AIR FORCE E-6 THOHNICAL SERGEANT, JET ENGINE MECHANIC
SLUPHRVISOR, DRESSHD IN BIFUs.y Specific information about race, sex, and braneh of Serviug is required when
seripey are Qubrnitied (o ensure casting will sebieve a propey raix of all three within the project. This degree of detall
i abo critical for suhject matter experts amd othoe reviewers {o heip ensure that the sex, age, rank, uniform. and job
of ali Brrvive members heing poriraved are accurate and appropriste. Additivnally, the production notes will serve
to iemify which speeific participents are reguired 1o meet the unigue weight und grooming standards of which
nmarinlar brasch of Seyvice, For off-caren talent, the iderdifying inforoution for individuals normally may be
Hmdrod o sex and #30.

221 Teioyision Storvboards, The Coniraetor shall subinit g sioryboard for cach telavisinn seript schrmitied in
the script puckage and the master seript packuge. The storyboard shal be accomplished by 2 pmrofessional storvbourd
artish, It shalf dispram the action step-by-step and shali indicate all audio, The parpoxe of the stervbosard s (o help
revirwers visualive the intended active andd understand which words unid other audio po with which pictures. A
storybosrd shall seourpiely reflect the seript and shall encornpuss sl significant comananicative elements iacluding
wardrabe, signage, graphue cletents, and sound effegls, The level of destration and the degree of scene detatl shall
be. preater ihan u shooting storyboard but need not meet the requitements of 2 compreheusive staevboard using highly
tinished drawings or photographs. Original storyboard pasels shall be reducedd in size to perniit dugptication by the
Centravionr on standand $ize paper and o faeitiate distcbution by the RTPG e Dol am! other Government
reviewers. The redciion aormally shall e no greamr than four panels por page. Swrybogrds may be in black and
white uniess colar is a eritical faetor in understanding the script. A steryboard shall be placed inmediately following
cach individual wievision script und shall be updated as required to reflect all changes for each seript submission ar
resybmission. Storybeards shali net be sobmitted with ss-produeed seripas,

222 Takeot Profile Tast, The Contragios shall submit o Hise that provides © basic profile for cack preposed talont
i all evision and all racie spot annonncements. The submission shall kst the spot annmuncement identilicanion
runrher and the title of each spot tollowsd by the gerformmnce category snd the race, sex, and age regutitemems as
set forth in the salem heading on e serint page. [§ 5 wwlsvision talent will be in 2 militacy unifors, the branch of
Service shall be indicaed as USA, USMO, USN, or USAFE. I g television talent st in uniform or ¢ radio talent will
nparteay ur cleatly be idensificd wih a single Sgrvice, the branch of Service shall be indicated in parentheses as
(USA), (LML, (LISN), or (LIBAF). The subrmizdon shall list ali of the t2lavision walent in fhe project followed by
alt of the rzdioy mlent as appropriate. Example:

CT-000D01 Crushed Helmet OCP M3
OCP wWaAd3 USA
Dara B
Hxira WMZD UBA
Tap FA0




100062 Hospitpl Griet O WIT/22
OOP W4 USMC
OCP B/ USN
Hrura WFRS USN
BExrra HMZS USN
YO MZ2S

00003 Cool Biker Thuds CGCP WALL2D LISaF
Parls WS
VO M/

CR-AM000 Helraet Stories Chargeter M7ZE {84}
Character M2 {(USMO:
Churacter #/21 {LSAF)
Mgrrator M736

The purpose of the Hatis to aid the Contracior and the BVPO Projeet Officer in gnalyzing the chasacieristios
of the proposed talent 0 ensures an oversl] accepablic mix appropriate for the topie angd te APRTS acdience (xee
Subsection 3.17.33 The talent profile Hat shall he the final #em in (he soript package, as well as, in the muster script
packags and shall by updated as required 1o retloet 2ll chunges in ialent characterishes. The Hat shall nol be
subinitted with s5-produced seripis,

223 Beript Packege. Al soripts regquiresd for a specific praject, including television storybomeds, any required
exiraces of printed resensch msterizl Gee Subsection 1.13), and the talent profile list, shail be submitled at one tme
in w single script packape. Partial suhmissions are no} accepiable unless persission 1s sought agd granied by the
RTHPO Protect Offier,

2.4 Review of Script Packags, The RTPO will roview the sunipt package i coordination with other Dol and
Covernment offices as agproprige. Soripls, wlevision siorvboands, and tha talent profile list will be approved
without change, approved subieci to change, or disapproved. The RTPO Project Offieer will provide the Contractor
written wirmsnents on the soript package, normally soveral days prior to & soript confercnce at the KTPO,

2.28  Seript Conferenge. The Comtractor shull attend a serigg ceonferenee at the BTPEY to discuss required
changes sadéor substituiions in the soript package. The confercace witl be scheduled by the RTPO Projeet Offieer in
cansaltation with the Confractor and will be an estirmated 2 days in duratios. The RTPO Project (4ficer normaliy
will provide the Contragior with writich eomments on the suript package seversl days pricr to the conferance. The
Contracior participants shail inghude the Creative Yhrector and the produser for cach mediom. The numiber of
Contractor pasticipaats nermaily shull be Hmiled 16 dhree Imdividuate, af} of whom <hall attead sl seript conference
segsians, Ttis snticipated that the RTPO will he represented, st o mininrn, by the RTPO Project Othicer. In some
cases gpproved by the Goverrunent, soript conforenees tor guick-twm projects iay be conducted over the phont.

2,26 Master Script Package, Hollowinyg the seript conforence, the Contractor shall make zii reguired chonges

andfor substitutions in the origingl soript package and shall resubisit all scripts, storybonnds, any required exfracts of
printed research materizl (see Subsection 3,133, and the wlent profile st i a master senpt package. The master
seripts shall uttize the same format shees used for the seriptn in the seript package, except that the seript desigration
o the top of the Tirst page shall be thanged w Television Master Sheoting Scnpt or Radio Muster Recording Senpt
as anpropriate, The date on a3t master seripts skall be identical and shall not vary by mere than Gve calendar days
friom the date of receipt al the RTBGL AY master serips shall be submizted 32 one tme in o single master script




puckage. Pacial submissions are aot acceplable uniess permission is sought and pranied by the RTPO Project
Ceficer.

227 Cupies of Script Package and Macter Script Package. The Comtractor shall provide one cellawd puper
copy amd an electronie copy of the script packapge 1o the Project Ufficer slong wilk one cotlated paper copy of the
mgesier seript package. The pumber of copiss is sublee! to change ut the request of the BTPO,

218 Performanes Period for Scrinting.  See Sevtion 6 for delivery desdlines, RTPO review tmey, and
circumstances fr altermate performance penods.

2.2%  €astipg for Television Spot Asssuncements. The Contractor shall present casting tapes for afl proposed
wlevision talent Auditons shabl be provided for all encamers ssgd ol off-cumera performanee catenories. Unless

the {TPG Protect Officer grants exceptions, television suditions shall e for the appropriate television sorips and the
specific role for which the tiens is proposed. Televisian casting shizdl e in sccordance with e following:

2281 TPoreach mrecamery individual sabmitted, the Contractor shall provide & separate cover sheet that indicates
the RTPO project number, the subjoct and topic of a spot announcement; the spof asneuncement identification
number, the title; the perdormance categury and the rage, fex, and uge requirements as set forth in the talent heading
on the serint page; a fudl desenption of the roke; the date of casting; the full name, race, sox, #nd current age of the
proposed talent; the name and city of the talent agency; current height, weight, and slothing measurements for
principais and exuas; and a menated, color Polaraid {or the cquivalent) saapshol taken 4t the casting session,
Additional informution may be inchuded on a casting cover sheet s the Contrastor deewns appropriate, such as the
home address and elephone number of the wzlent, ote. The ap-camera cover sheat designed by the Contreor 1s
subiect o periodic change st the regnest of the RTPO and shall be submatted to the RTPO for approval priar o ity
first use.

2292 For esch offcumery idividual subrdtied, the Contractor shall provide a separie sover sheet that indicaes:
the RTPO profect manber; the subioct and topic of 3 spot announcemerd; the spat announcement identificatinn
nulnber; the Gile; the performance calegory and the sex and uge roquirements as s¢t forth 1n the talend heuding on the
seript pages if applicahle, u full deseristion of the role; the date of casting; the Ml name and sex of the proposed
wient and the name ang ity of the falent agency, Additions] information may be included on a casting cover dheet
as the Conractor deems appropeizte, such as the home address and flzphenc number of the talent, etc. The

off camers cover sheet designed by the Contracior is subject to pericidic chanpe at the regusst of the RTPO and shall
b sutunitted o the RTPO for approval prior to it first use,

2283 lorocsch individual submisted for wlevision, the Contractor shall siate whether or nos {13 the alent is being
proposed for any other television or radio spot wnnouncerent in this project; (21 the wlent is being used by the
Contrastor n any other uncompleted AFRTE project; or (33 the taleat has boen used by the Contracior in a previons
AFRTS praicct that was sompleted within the past 11 years. Tor say snd 1l such ougomences, the Contracior shall
pravide detailed written informztion on the proposed muliiple use withis uncompleted AFRTS projects andlor the
previous use of the talent in a completed AVRTS project. For ¢ach additional use, the Conmactor shail stawe the
RTPO projeet nosmbes, the subset gnd mpis of 2 spot antruncement; the $pot sampsuneement ideatification number;
the tithe,; the performance culegory; sed a specific deseripiion of the other poriraval. I the other portrayal is military,
the Conyactor shall specify if e talert is in pniform, and shall indicale the branch of Service, rank, and job
speciaity as sppropriste. Eamples: Aswr Force BT fn uniferm portraying an on-doty sugmevisor; Navy officerout of
uniform portraying u futher: civillan spokespesson for Stars and Stripes sewspapes ) The purpose of this setitization
i to prevent role sontlicts gs well a5 1o preclude the overuse of identifishic talent. It shall he the responsibility of the
Cantractor 1 Klentify and to eliminae any walent conflions hefore submitting cagting tapes. ¥ any trevious use in an
APRTS spot snnouncement involved on-camera talent other than « parts medel, the Contractey shall proswde 2 copy




of the spot aancuncemmentis that shal! be placed an the casting lape Imnediately foliowing the audition of the
propased talent,

2294 For vach individual submined for television, the Contractor shall provide a current head sheet and resuine
for on.camera talpnt, and a reaume for off-camera taleat. Resurnes shall sumimarize the type and amoeunt of relevant
professional experience,

2295  The Contractor normally shall submit only one final seleetion for each selevision talent requirenmol.
However, the inclusion of firer and seeond ehoiecs on o casting tape is permissible and encouraged i the Contracer
determines it would be beneficisl for the RTPO 1o evaluate two prospects. Aey such duul casting shall be indicated
proovinently by the Corgractor and any preferecce shall be stated.

2396 When rogetsiod by the RTPO Project Gificer, televizion casting for on-camera wlent shall b submiged on
a Belaeam-JF or 8% videocaswtls, Casting for offcamera wiept shadl bhe subspitied either on o Betacan 5P
videnoasselie oy on 3 compact dise. Eguivalen! formars may be substituted at the option of the BTP0,

2287 Allwievision ilem proposed for one purticular spot sanouncement shall be gronpod tepctheron s
videocassette, DV or O s approprisie. Individual talent groups shall by combined o the appropriate madia and
assermbicd sequentially i ascending order according to the spot apncuncerent nurerie Kentifizaton,

2298 For auch wlevision talent submitted, the Contractor shall provide » video shaic with informistion presented in
the following order: the sp0t announcement iWdentificaBion asmber; the title of the Spot ansouncement: the
performancs calegory and the rave, sex, and age requitements as set forth in the talent headivg on the soript page;
ard a brief deseription of the roke.

2299  For each television talent submitted on a compact dise, the Contractor shall provide an aural slawe with
information presented in the following order: the apat announcemeni identification number; the title of the spot
anpouncement; the full napw of the talent; the name and ity of the wlent agzney: the dute of casting, the
perfarmance caegory 88 50t forth in the taient heading on the scrpt page; und, if applicable, v brief desceription of the
e,

22010 Camera focs, ighting levels, andio guality, and other technical aspeets of a oashing ape for op-camers
salent shall be of sufficiert kigh quality 1o perd 2 i end compinie vvaluation by the RTPO Praject Officer ol a
wlent’'s physical and voies vheracieristies. A casting recording for off-camers 1alens shiall be sudio qualiy.

22911 Canting spposrunsts by wlovivion wleut shall be relutively bricf but shall promote s meaningful evaluation
hy the RTPO Proleet Offtesr of an individual's merlis. Speskinp principals shall deliver 3 of thow seriptod lises
and shall include chareaturization appropriate 10 the role. Tor non-speaking principals and oxiras whose role reguires
characierizauon, sppearances shall be sufficien Jor the RTPO Project Otficer o evalumy inlorpriisiion. Tothe
degree praetical, talent who must possess speoial physiea! or technizal skills for thelr role <hiall domonsizale the
reguirnd skills during thelr Casting appoarance. Auditions of oa-eamers principals shall inlode o fll-lenpgih fron
she, a full-leagsh side shot, and o headshor that s sufficierd w determing skia eomplexion and dinial features, The
easting of u parts model shall consist of a close up appropriaty o the seripied portrayal. At a niniovan, the
appearance of an extry shall include v fwll-lenpth frout shot and a full-length side shot, To facilitawe o complete
evaluation of a talent's physique, bulky clothing <hall net be worn, 1t the role ealls for a swimsuit or revealing
costuming, the talent shall appear on the casting tape in shmilar clothing,

22912 When requested by the RTPO Project Officer, the Contructer shall include a rendown sheet with eseh
ielevision pesting tape. A videocasselle rendown shect shall provide information for each talent subinission in
icA-o-right columes as foilows: the time code for the beginning of the video slate; the spot announcement




identitication number; the title; the performance cawgory und the race, sex, and age requirements as set forth in the
talent heuding on the script page; a brief description of the role; the full name of the talent; the name and city of the
talent agency; and notes. A compact disc rundown sheet shall provide information for each talent submission in
left-to-right columns as follows: the spot announcement identification number with the track number indicated
immediately beneath on the following line; the title; the performance category and the sex and age requirements as
set forth in the talent heading on the seript page; if applicable, a bricf description of the role; the full name of the
talent; the name and city of the talent agency; and notes. The notes column on rundown sheets shall indicate if the
talent is proposed tor any other wlevision or radio spot announcement in this project and shall include the spot
announcement identification number of any such spot announcement. Television casting rundown sheets shall be
dated and shall include the RTPO project number, the name of the RTPO Project Officer, and the name of the
producer, Lines within columns shall be double-spaced. Rundown sheets designed by the Contractor for casting
submissions are subject to periodic change at the request of the RTP() and shall be submitted to the RTPO for
approval prior to their first use.

2.30 Casting for Radio Spot Announcements. When requested by the RTPO Project Officer the Contractor
shall present a casting CD for all proposed radio talent. Auditions shall be provided for all performanee categories.
All radio casting required for a speeific project shall be submitted at one time and shall be delivered concurrently
with any required television casting, Partial submissions of casting are not acceptable unless permission is sought
and granted by the RTPO Project Officer.

2.30.1 Tor each individual submitted for radio, the Contractor shall provide a separate cover sheet that indicales:
the RTPO project number; the subject and topic of a spot announcement; the spot announcement identification
number; the title; the performance category and the sex and age requirements as set forth in the talent heading on the
script page; if applicable, a full description of the role; the date of casting; the full naine and sex of the proposed
talent; and the name and city of the talent agency. Additional information may be included on a casting cover sheet
as the Contractor deems appropriate, such as the home address and telephone number of the talent, ete. The radio
cover sheel designed hy the Contractor is subject to periodic change at the request of the RTPO and shall be
submitted to the RTPO for approval prior to its first use.

2.30.2  For each individual submitted for radio, the Contractor shall state whether or not: (1) the talent is being
proposed for any other radio or television spot announcement in this project; {2} the talent is being used by the
Centractor in any other uncompleted AFRTS project; or (3) the talent has been used by the Contractor in g previous
AFRTS project that was completed within the past § years. For any and all such occurrences, the Contractor shall
provide detailed written inforination an the proposed multiple use within uncompleted AFRTS projects and/or the
previous use of the wlent in a completed AFRTS project. For each additional use, the Contractor shall state: the
RTPQ projeet number; the subject and topic of a spot announcement; the spot announcement identification number;
the title; the perforinance category; and a specifie description of the other portrayal. The purpose of this notification
is to prevent role conflicts as well as to preclude the overuse of identifiable talent. It shall be the responsibility of the
Contractor to identify and to eliminawe any talent contlicts hefore submitting casting tapes.

2303  For each individual submitied for radio, the Contractor shall provide a current resume that summarizes the
type and amount of relevant professional experience.

2304 The Contractor normally shall submit only one final selection for cach radie talent requirement. However,
the inclusion of first and second choices on a casting tape (compact disc) is permissible and encouraged if the
Contractor determines it would be beneficial for the RTPO Project Officer to evaluate two prospects. Any such dual
casting shall be indicated preminently by the Contractor and any preference shall be stated.

2.30.5 Radic casting shall be submitied on a CIJ, BEguivalent formuns may be substituted at the option of the
RTPO.



236 Al radio wlort proposed for ane particalar apot announcermont shall be grouped together. Individusl talent
groups shall be combined on & compact dise and assembled sequentiaily in ascending order agording 1o the spot
apnouncement numeric identification.

2.30.7  For each radio talent submitted on s compact disc, the Contractor shall provide an aural slate with
information presented in the foliowing order: the truck number; the spat announeement identification nember; the
title of the spot announeement; the full name of the talent; the name and eity of the talent ageney, the date of castiog;
the performunce category as set forth in the talent heading on the senpi page; and, if applicable, a brief description of
he role.

230K A casting CI¥ for radio tslent shall be studio quality, Techmical sspects shall permit 2 fuli and somplete
aviiaanon by the RTPO Proiee Officer of wlalent’s voice charaetensties.

2339  Caving appearanses by racio talent shall inclode o Bl reading of alf soript Bineg in @ apot announcemenm
appropriatc o ihe rolo. Auditions shall include charactenizations and shall demanstrate other vouul skills 28 required
by the soapt.

23310 The Contractor shall include o rundown sheet with the radio castiog fape fcompact dise) that provides
informatiaon for sach tlont submission in lefio-ripht columas as follows: the spot anscancement identificaiion
numher with the track namber imdicaed bnmediately beneath on the following Bng; the title; the performance
category and the sex angd sge reguiremenis ¢ set forth in the talent heading on the soript page; if applicable, a brief
deseription of the role: the Tuil name of the talent; the name and city of the talent sgeacy: and notes, The noes
echummr on rundown sheets shall indivute of the talent is proposed for any ether rudio or wlevision spot announcement
in this project angd shall include the spol ansauncement identification rumbes of any such spot announcenient. Radio
casting rundewn shoets shall be dated and shall include the RTPO project mumber, the name of the RTPO Project
Officer, and the name of the producer. Lines within columns shall be double-spaced. Rundown sheets designed by
the Coniractor for easting submissions are subjeet to periodic change at the request of the RTPO und shall be
submitted 10 the RTPO for approval prior to their first use.

2.31 Reoview of Casting, Al proposed talent snd required decumentation will be reviewed by the RTPO Project
Offsoer and will he either approved or disapproved based on the material snbmited by the Contractor. No
production s awthorized withont tlent spproval. The RTPG Prolce! Officer will discuss telovision andfor redic
vasting selections with the Contructsr al the preproduction conference and will inform the Contesotor of uny requived
talent resufmissions,

232 Pre ion Conference. Al the option of the Goversment, the RTPO protect manager will pavel wo the
Comracior's locatinn 0 siend 2 conference with the Conractor to discess all wlevision and all radin spot
annouacemenis required in u projest. The conference will be scheduled by the RTPO Prolest Officer i somsoliation
with the Contractor angt will be an estimated teo days in duretion. The Contraetor purticipants shall include, at s
minimum, the Executive Produeer/Acconnt Sogervisor andfor the Creative Director, and the producer for each
medium. [Uis antivipaiwd that the RTPO will be represented, ut s mintmum, by 9w RTPO Project (ificer, The
purpose of this eanfesence is 1 dlseuss casting selections and other maior prodaction snd posteredustion clements
for pach required spot arnouneement in each medium, The Contractor shall present approprisie samples and be
prepared to discuss in detai! such clements ax location photos, set designs, wurdrobe, ithestrations, artwork, special
effects, sound effects, muste setection, hyrics, ete. The Contracter alse shall submit a separvate production sehedule
for each appropriate medium covering all spot announcements in a project. (Assend DO0L)

233 Proof-of-Performance Recordings, The Centragtor shal! provide proof.of-performance recordings for all

levision andfor all radie spo announcements requited in 2 project. Hor a standard spot ansounecim projeet,
delivery shall be in two separaie segiments. The first group of proof-of-performance regomiings shall sepresent »




mimmurs of 38 percant of the wisl production peice of the project as approved in e Contracten's Prive Proposal.
The second group of proofoftperformance revordings shall be the balance of sl the spot announcements in the
project. The purgase of the Contrsctor submission of these recordiogs is ta permit the Government o make two
taterim production payments after the Contractor has demonstrated that all of the work corrgsponding to the line
iterns in Part 11 of the approved Price Proposal has been accemplished for euch submitted spot annouecement,
Propf-ot-performance recordings shall be in accordance with the following:

2,331 The Contractor submission Tor o televitdoen spot announcement normally shall consist of 4 rongh edit
inclading sound if there is dialegue. Recordings of work prints are acceptahie for fim pat announeements as are
pencil weuts for animation. Swok fooage snd Hlustrations shall he submitad 10 the extent they are hsted as
production in Part £l of the approved Price Proposal. An acceplable wke is required for any veigieal music andfor
musical performance. (f-carmera narration or seratch iracks, siock musie, sowngd effoons, or other audiovisusl
sloments are pot requited unless say of these slements are included as production in the Prive Proposal,

2332 The Comracwr sulmissions for 2 mdio spot announcement nonmally shall consisi of 2 single accepiabic
tuke by sl tolea dacluded inthe sonpt An sucepwble wmke is requived for any original masic andfor musical
performance. As with wisvision, sny clemems not included in the Comractors prize for production noed not be
submitied for radio spat announcements,

2313 The inclusion of wny pisiproduenion claments in a proof-of performanse recording s el the opticn of the
Contrucior,

2334 The fonwas for proof-of-performance submissions shall be Betaeane-$P oy another format designated by the
T RTPOY for television spot announcements and CI3 for radio spet annoyncements. Fauivatent formats miy be
substituted at she oplion of the RTPO. All spot announcements shall be slated with a ¥pot annonncerment
identification apmber, which shall be preceded by a track number if on a compact dise, Spot announcements shall be
combined sequentially in ascending order aceording to their numeric identifieation. fach subruission shall he
accompanied by a rundown sheet that lsts: the RTPO project number; the spat announcement identification
numbers; and the titles of the spot announcaments.

2.34 Review of Proof-of-Performance Recordings. The RTPO Project Officer will revigw
procf-of-performanct recordings o deernsine 3 all of the production work reflecied in Part il of the Contractors
Price Proposal hes beon sceomplished. It is recognized that some of the sperific takes subnsitted by the Contraztor
might om be the klention] takes subseguently selected for the finished oot anpounemont. 1n provisionally accenting
these provf-of.performuence recordingy, the RTPO makes no imevoesbly or Bnal judyment an the accepability of
sperific ke, The RTPO Projeet Officer normally will not provide editarial comments st this Lme on any
submitted recordings, oven i the submissions include postproduction clements.

235 Performancs Period for Production. 3ee Subsections 6.3 and 6.4 for deliveey dosdiines, RTPO review

ey, snd circunmstances for slernztc performance periods.

2.36 Final Edits. The Contractor shali provide the RTPO Praject (Ffieer with a cogy of the Hieal edited version
of pach wlevision and/or each radio spot announuement. A final edit is the finished spat annovncement
incerporating al! production and postproduction elements i & {ully completed mix. A sumvary page prepared by
the projest producer shadl be provided to the RTPO Project Officer, The sumrury page shall list each individual
change and provide gn explumationfjustification for each. Individual television slates shall be finalized 1o meet the
format specifications of Subsection 4,111, ex¢ept that the date shall be for the finad edit instead of tha composite
rmaster. Rundown sheets also shalf be finudized 1o meet the format specifications of Snbsection 4.1.12 and
Bubsection 4.3.7 as appropriate, except that the date shall be for the final edi? insiead of the composite masier. All
final edits mwqguired for o specitic project shail be submitted at one time in 2 single delivery, Partial sebrmissions are




naf gecepiable unisss pormission s sought and granted by the RTPO Projeet Offiger. The forrmudy for submined fingl
cdits shall be Betacans 5P or another format designated by the RTPO for wlevision spet annoutieements and
campact dise for radio apot announcements.  All program audio on a final edits videonassette shall be in steren on
charmels one and two wnd <hiall be Dolby eacoded. Equivalent formats may be substituted at the option of the

RTPO.

237 Beview of Final Fdits. All wlevision and radio final edits will be reviewed by the RTPO and will be either
gicepted or rejecied. The RTPO Project Officer will provide the Contractor written comments on the final edits,
priar firal edit conference with the Coniractor.

23R Fingl Edit Conference, At the option of the Govermmen!, e RTPO wil] trave! 1o the Contracion’s lncation
w attend & conforencs with the Conlraelon to discass any additional production ar postproduction work reguired for
wlevision or radio spol snnouncements, The Dinal edit conference will be for an estimmated pwo dayy i dunation. The
dates wiil be selected by mvtual agreomeat between the RTPO Prajec: Officer and the Contoastor. The Comtractor
pariicipants shail inciude, 2t 2 minfmum, the Exensive Producer’Account Sugervisor anclfor the Orentive Director,
the projeet producer for exch required madbun, and the on-lice editor for egech roquirgd medivm, 1 s anticipated
that the RTPD will be represented, & a minimum, hy the RTPO Project Officer.

1.3% Final Fdl: Revislone Following the final adit conference, the Contracior shall corvect and rosubunit uny
rejected fimal edin,

2.44 Composite Masters agd Composite Submasters. Following the accemance by the RTPO Prasect Officer
of all findl edits, the Contractor shall provide the Govermimenar wiih composite mmsters and pomposite submasiars for
il tedevision and radio spet aunouncements required in the project. Ezch composite masier and each composite
subpraster shall meet the appropriate technical and format specifications listed in Section 4. Compaosite masters will
underpa a technical review at the DMA-Riverside and will be used by the DM A-Riverside 10 duplicate individual
spot announcements for AFRTS use. Composite submasters will be retained by the RTPO ay official library copies.
The Coniractor shail ensure that the appropriate masters and submasters are received by the DMA-Riverside and the
RTPO on the same ditg,

241 Couartesy Copies of Composited Spet Announcements. At the resiuest of the RTPO Proiect Officer, the
Cemzavtor shall provide « Bovited number of copies of finished weleviston and radio spoet announcements for
disteibgtion o vanons Dol subject matiter experts and ciiers. A vourtesy ropy asgally will include spots from ons
or more selevted topios within the project. The Government esthaates the number of coples normally would be no
maore thar four per spot srmouneemant project. Reguired counesy copies shall be provided 1o the RYFO
simutanoously with the delivery 1o the RTPO of the composite submastens, Couriesy copies shull be in sccordance
with the ollowing:

2411 Unless otherwise requested, both felevision and radio spat annouacements with thefr visual and aurs) slstes
shall be dubbed from the Composite Master or Suhimaster onto a videorassetie o k-8 sterco ot standard-play speed,
Color bars and tone for television spots shall be included at the beginning of the VIS wpe. A visual slate reading
AFRTS Radie Syt Amoureeraents shall be present dusing alf of the radic spots.

2.41.2 A randown sheet shall be included with the DVD and shall be an appropriate combination of the infotination
on the sundown sheets prepared for the television and radic Composite Masters und/or Submasters. The rundown
sheet shall display the text of a restricted-nse waraing statemnent supplied by the RTPO,

2,41.3 Stick-on labels shall be alfixed to the front of the DVD. Both lubels shall contan the following information;
{1} n heading that begins with the words "AFRTS Spot Announcements” followad by "Praject (numbzr)™ and
“Released {datel” with the date being the month and year the comporite master {5 delivered, (2) the name of the




RTFO Project Offleer stated ax "RTPO Project Offices: (rarse]]” (33 5 Hsting of the appropriate spot announsement
pic(e} and the renge of spot announcement identification cumbers for wleviston andfor radiv: and (4) the textof a
restricted-vse warning statement supplied by the KTPO.

2.42 As-Produced Scripts. The Contraetor shall provide the RTRO with 4 single copy of an as-produced seript
for each television and each radio spot announcement. An as-produced script shall accurately reflect the finished
spot anncuncement delivered in the composite master and shall be retyped as nceessary 10 incorporate any changes
that were madi in the masier shooting or master recording seript. As-prodused scripu shall utllize the same format
cheets used for magter soripts, except that the script designation ¢ the wp of the first papge shull bt chunped to one of
the following as appropriate; Television As-Produced Seript, or Radio As-Produced Sceipt, The submission of
us-grodeced soripts shall not inclade storybonsrds, the taleat profile st or attachments reinted 1o rescarch,
As-produced seripts will serve as the RTPO official file copies and shalf be provided w the RTPO simuluaseously
with the delivery w0 the RTPO of the composite submasters.

.43 Copies of Talent Releases and Rights Documents. Duplicate copies of a1 whont releases and rights
docnments ssenred by the Confractor {see Seetion 7) shall be provided 1o the RTPO simullsncously with the delivery

s the RTPO of composiie submasery,

244 Yerlormance Period for Postoroduction.  Sce Subsections 6.3 and 6.4 for deflvery dessdlines, RTPO
review times, and crgumslanues for aliernate performance perivds,

2.45 Eabhaling Of Interim Audiovisual Material Delivered Te The RFPCO. To wid the RTPO i the
identification and contral of audioviseal submissions, the Conlractor shall affix appropeiate labels to the frort of ali
videocassoties and compact disks, and 1o the front of all videocasseie containers and the back card of alt C caxes
delivered 1o the RTFO. All labels shall contain the following information: (11 the REYPO project sumber; (21 the
name of the RTPC Project Officer; (3) a description of the content; and (4) the date of submission, Content shall be
described using one of the following specific phrases as appropriate; Casting On-Camera; Casting TV Voice-Over:
Castinpg Radio; Resubndiued Casting On-Camera; Resuhmitied Casting TV Voice-Qver; Ressbroitied Casting Radio;
Fipet PO Secomd POPs; Final Edits, Resubrmitted Final Edis or Seoond Resobimitted Final Hdits, The date of
submission shitl be the date the videncasselze of compact dise is roeeived ut the RTPO, The Hsting of other
iefurmacion such ay spot anneuncement identification numbers or titles is opfianal and may be mcluded 23 space
norimies on labels prepared oy cesting, POPs, and final edits submissions. {See Subspetions 3.3 and 8.4 for labeling
of composiie submasters, amd Suhyeetion 5.5 for labeling of conresy dubs }

246 Storage of Tolovision Elermments. The Contructor shall sture production and postproduction elomens for
all wievision spet sancunsementz. This siorage on the Conravior’s premises is for the purpose of pussible future
aditing ar mmixing should 2 portion of 2 delivered sput announcement sebsequently Docome dated orsheald s
shoner-vorsion Hit be desired af o later date. The audiovisaue) material normally shall consist of accepiahle alternate
takes, music and effects waeks, and digdogue and narration facks. The perind of storapge shall be for a period of

3 veurs bepinning with the date of debvery of the wlevision composite maxter. Following this perisdd, the producton
and pastproduction cloments may be discarded.

2.47 Manthly Status Reports. The Contzactor shall provide the RTPO with monthly status reports o the
progress of each working praject. The forret and content of states reports are subject ta neriodie change 1 the
request of the E'TPO and any revised format shall be submitted to the RTPO tor approval prios to tis first use. The
Contractor shall ensure the RTPQ receives status reports on the first business day of each mooth,

248 AFRIS-BC Orientation Yisit. At the option of the Government, the Contractur may be requized (o make

g coo-time orientation visit wo the APRTS-BO at March Air Reserve Base in Riverside, California, within 30 days
after vontract avagrd, The purpose of the visit would be to brief the Contractors top management and supervisory




creative slaff on AFRTS programming sperations and the use of spot annoupcements. 1t i anticipatad the duration
of the orientation would be 2 days and would involve ne more than three or four Comractor erspinyees who would

b= selected Jointhy by the RTPO and the Comtractor. I such a visit is reguised, the costs incurred by the Contractor
shall be absorbed by the Conlractor as part of the Contractot’s expirses in the serforancs of (e contract,

2A%  Orientation Visits. Atthe opticn of the Governmers, the Uentractor may be teguired 10 make sne or move
orienmtion vists to srlitary incallations ascompanied by RTFO represenlatives. It is antizipated there wouid be no
mmore thart one trip per year. The purpose of the vislt would be w expose the Contractors supervisory creative and
prodaction stff wy the Hicstyle and the physical envivenment of the Ameniean slitary members snd their families, in
crdler to ensure groaier wecuracy in the Contractar’s ercative and production wark. The Contractor shall be required
1o shors and jndex referenee photography of military housing, recreation facilities, work places, and other common
preas thet may be re-grested in spot annougcements. A duplicate copy of the Contsactey's fully indexed referencs
mirial shall be provided to the RTPO within ome month after the eompleted visit. A ivip may last up io 2 woeks
angd may include visits w instaliations both overseas und within the Untiod States. The ortentation would invelve no
more than twa or three Contrantor empioyess who would he selected jointly by the TPO and the Conzractor. For
any such visisy, the costs incurted by the Contracior will b reimbursed by the Clovernment as a part of the
Contractor’s research expendiuzes under 2 delivery order,

250 AFRTS Conferences. Althe Guverament’s request the Comtractor may be szkad 10 anend a designstod
prartion of the annual DMAZAPRTS Worldwide Conference or the DMAJAFRTS Programmers Conforenge and
partictpate in a one-day RTPO «pof anpouncement presemstion and seminur. Reguired attendance by the Contractor
at the onc-weed conference ususlly will aot exceed 2 or 3 days. The conference is normally held &t March Air
Resarve Base i Rivorside, Califorais, In March or April. Tt s anticipated the souference wil] invotve no more thun
two or three Contructor employecs who will e selected jointly by the RTPO and ehe Contractor. Costs incurred by
the Contraetor for these conferences shall be absorbed by the Contractor &5 part of the Contracior's expenses in the
performance of the copfrect.

251 Management Review Conferences. Al the Government's request, the Comtractor mayhie axked w attend
perindic munsgenent review copferermes with the RYPO. [t is anticipated these coaferences will be seheduled once
or twice anmaally for a duration of gne day, AL the option of the RTPO, they wmay be held cither ar the RTPQ in
Alcxandniz, Virginia, or the Contractor’s locaticn, Amicipaied discussion areas 1nclude bow well the Contracior s
performming, the extent of Iop munagement invelvement, any problems in working relatonshins, ete. Costs incurred
by the Contractor for these sonfarences shall be sbsurbed by the Contractor as part of the Conlractor's espamses in
he perforrance of the comeact,




SECTION3
CREATIVE REQUIREMENTS FOR AFRTS SPOT ANNOUNCEMERNTS

34 Research, The Contraciar shall conduct all necessary resedrch 1o develop messages, concepls, and scnpls,
arid to: nsure accuracy sAuring production and postproduction. The responsibility for research during crestve
development and scripting, snd {or ensuring that finished spot announcements are factuully and wehnically comrent,
rests solely with the Contractor. 1 s anticipates? that substamtinl sesearch of both a creative and rechnical nature will
be reuired by the Coatractar for most projects.

311 Research vequinad of the Contractor with DaeD subject mutier and wechnical experts may nclude both
in-person and telephonic conferences. The Conlractar shall not indiate contaets with T3l sources withowt ge prior
knowlndge and appraval of the RTPO Proiest Officer (see Subsection 3.12),

3.1.2  When required hy the RTPE, the Contraetor shall iadependently lovate aad retain the sty vioes of non- 130l
suhiect imutter aud fechnical experts wr advise on the formation of nessage satements and o wview ONCEpLs,
seripts, and appropriate producties acdfor postproduction sloments. | such conzultant services are roguired for
tesearch purpoeses, the individuals sefected by the Contractor are sulziess te the approval of the RTPO Proiect
Offiver. Atleast five business days priov o the Creative Developmpnt Cunference, the Contraztar shull provids the
RTPO Projert Officer & beie? resuine and hackeround statement for sach oxpert that dewslls the individual’s expertise
relative o 8 particular tepic. Experts may be called on 1o be involved throughont all phases of ereative development
and scripting and shall review: (17 2l rough concepts prior 1o their presentation at the Crealive Development
Conference; {23 st Hralived conceptz wohuded in the Creative Proposal arsd any subieqguent resubrmissions; (31 uil
seripts included in the seript packape; and (4) all revised soripts inchsded in the master soript packape and any
subseguent resubmissivns. The Contractor shall cersify each expert seview and shali provide the RTPQ Proiect
(fficer with a wrilten sumanary of the expert’s Bodinpgs and comments, A single copy of the summary shali bo
subrsisted with each round of concepts and seeips

313 When required hy the RTPO, the Contractor shail provide extracts of pristed rescasch mutgrial in support of
information included o a spot announcoment. A srmmun of two indepeadent sourees shail be provided W
catroborate each fuct or premise. Submitted moterial shall be appropriasely aonotited o reforence pertinent
information in the seript, Exuacrs shall be condensed as necessary. Unless un exception 13 granicd by the RTPO
Projee; Officer, rescarch mzieriad shall be limitedt 1 no more than four pages per seript. The printed extracts shall be
placed immedialely following each storyboard andior radio script in the seript package and in the master sezipt
package. While sxtracts rormally will not ve ingluded with concepiy, they may be required at the optios of the
RTPO Proiect Oificer.

32 Yariety of Presentations. The Contraster shall ereate spot announeements that offar the gremes: possibie
varisty i seripting and gradyeton. This iz eeitiest 10 reduce sedipnes feritation and cutright rejection of spet
amnauncements that scemingly deliver the same old messape and are sinply repeats of other spot annoonoermelns,

To eaunter this pereeption of sameness und constant repetition, the Government reguires 2 variety of presentations in
besth television and rdio. While the resse of talent and nther production or mustprardietion elesnents, eithay in o suot
ganouncement within a series or from 2 sp0t announcement on another topic, must be judped oo 2 cuve-by-case basis,
the Conractor shali heed the reguiresrpnt for variety when proposing concepts.

13 Level of Production and Postproduction. The television and radio spot announgements ereated by Bie
Comraetor shall pessess 2 high degree of sophistication in buth produstion and postproduction, Productinn value
shall be sufficiently high so that the spet anacuncements e campatible with, and complemeniary o, the high-caliber
programming From the stateside cormnercial notworks in which they will be inseniad. Audiovisysl weheigues and
special effects shall be state of the an.




331 Television and radio spot unncuncemen(s shall Possess = high wear facter to counterbalanoe their rate and
term of usage. AFRTS audicnce roemhers ure exposed 1o the same sl annoancement with miuch grester frequency
and over a nmch lenger perind of time thao sateside audisnces normully asc exposed to 2 comereial. There simply
are far fewes Individunl AFRTS sput announcernerss cesapared to the amititede of different conimercials that most
be covered in stamside programmsng. Conseguently, an AFRTS spot sonouncement is uzed more frequertly during a
fixed porind of Ume snd has & much Jonger shelf tile than most compercials,

34 Originai Phetography. The Contractor shull shoot arigingl photagraphy on either digial videotape or
35 or 1nee Bha amess the RTPO grarts 4 waiver, The Covemment anifcipstes that 75% of prigical
photography will be aceomplished nilloring 4 digital video format, and 25% of griginal photography wilt be
accomplished in [Hmm or 38mm filax. The wse of anslog videotape for origmal recordings may be approved by the
RTPE in certain mited circurnstances if adequately justified by the Comtractor in the Oreative Proposul. Howeves,
ah pxeepion to the reguirerent for digital video or fiim production would be very rare. All ielevision spot
appouncoments may be edited and Qinished in the digial video medism.

a5 Professional Talent. Talent fumished by the Costractor for welevision and radio spot aansursements shall
have professionsl experiance in the pesforming ans. As individnal shall be 2 member of a recognized performess
efganization such as the American Fedaration of Television und Radio Ardsts (AFTRA}Y or the Sereen Actors Guild
[SALG, Hxeeptions i the requirements for professional experience and membership in perforaters organizationy
may be granted by the RTPE) Project Officer in cortain linnted sog specinl elrcumsiances such as for roles requiring
youthinl gotors or unigue abifities. However, (s the nlthnaie respunsibility of the Contractor 1o ensure a credible
perfarmmance i & proper interpretnting of te script by ol participants, whether professional or amatear. The
approval of casting by the RTPG Project Officer in no woy Jiminishes the Contragior's obligation in this repard. The
RTPO will make the final indgren: on whether 2 performmnoe in o finished spot annoutioement 3s aceeptiahle,

344 The Government will ot provide Servive mermhers for appearances In spot armounocments in leg of
professional talent except when satety or operational requirements dictate milinry participation, or in sitsations
where Servige members are perforesing their regularly sasigoed, on-the.job milftary duties. The wse of DoD divilian
smplayees is sirtlardy lmited to sizations involving reguladdy asvigned, sa-the-job duties where Job-tebsted
deeyracy of exponise s arequisite. Hequiremenss for seripus! dialopne or aarmmion are not anticipated for either
Servige members or Dold civilizn employees. Butif approved, digiogae or namration will be restricted 10 that which
direcdy reiates w their job fusetons.

332 ia certain sitoations, off-duty Service members, off-duty Dol civiliar empleyees, and their family smembers
Y SPPCAr in spol AnRGURCeMEn s po & valuniary, unpwid basis. This usealty would invelve g spot snnouncement
beiyg produced on (lovernment proparty. Une exampie is g dotumentary-style spil announcement of A railitary
jovallation depieting recreational benefits, The use of volunieer wlent is subicet to the approval of the RTPG
I’mjm' Diffices. While the Govemmcm may offer imited awi‘;taﬁ;:c in scz:f.r o such magc H# ASSUTHES DO 'a;z.biii%yc

18 ; rils
portraying Qefmm oo, e‘i}zer an ar off duty, in orout of un'lurm afe in siriet complianes with the off :c.,al
weight gridelines and prooming swandards of the appropriate military Service being represented in the spol
annouscement. The various sublished guidelines snd standards of the four Branches of the Armed Forcey wili be
provided o the Contractor by the RTPO. There are subtle, yet very eoal differences among the Service gasdelines
and stamdards,

Lol The Comracior shall deternsne ot casting, that the wlent meets the weight guidelines and s capable of and
witling to mect the grooming stundards. This comphanve 8 3 eritical fector in gehlaving 4 positive reaction 1o & spot




arneancament from sudience members. Meither gotors por actnol Service members used in 2 spot announcement
shall he overweight of in conflict with muxisoam hair length, hair style, facial hair or other grooming siandards,
either in teality or in the perception of the sudicnce,

362 It the Govensrent's responasibility so ensere that actual Service members who appear in spot
anncuncemems while on duty in an official capmcity comply with &l weight guidelines and grooming standards,

33 Military PnHorm Regnlations, The Conrracper shail ensure that 22 so-camera performers portraying
uniformed Service members ate costumied i an gppronriste and techricnily correct maneer for the seenario being
prescoiedt. The vurious published regalations of the fogr branches of the Armied Forces will b provided o the
Contracior by the RTPO. However, the RTPO will not provide seehnieal assistanec eather before or drring
groducton, 1t s the sole obligation of the Cantracior to develep or independently avguire the expesise reguired for
soouracy, hased on the published regatations. This complianee 13 2 entieal {acior for cradibility n g spot
annowncement,

371 Opdons or excepiions to the Servies-wide sniform regulstions that are approved b 2 Iocal or Dels
compaonent fevel are not peemitted in o spot announcement because these changes may »of be authonzed in 3l
soations worldwide, Therefore, only the sablished Servics-wide rogulations sre acceptable for spot zancuncements,

372 Iisthe Government's responsibility 1o ensure that actual Bervice merabers whe appear 1a spot
annonaeemonts while on daty i an officisl capacity comply with gi uniform regudicioes,

38 Wiardrohe 2nd Equipment. The Contractor i responsible for costuming and eguipping s participants in
a televiston spod announcement, This inciudes the precurement of all required military uniforms and any related
equipment Ut is available for murchase by the Cantractor. Exeept for on-duty Sorvice members appearing in an
ufficial capucity, o cettain restricted iteres and speaialized pewr, twe Goverament will rat furnish uniforms sed
selmed pquipment.

iy Production Inyalving the Military, When required, the Comiractor shall travel 10 vardous milinry
locations o erente wievision and radio spot anneancemenis foaturing Servies members, military cuipment, angd
DD faetlities, Production may involve both ss-duty and offdaty Service members and may inchude mibimry land
vehicles, aircrafl, and watercrafl, Locations runy be both on and off Governmen: property.

39101 As many as three separaie estion visits by e Contractor may be reguired for most military production.
Depending on the spot snpowmeement tapic, & prasoript visit muy be necessary to asyist the Contractor in the
deveiopmen of accurae and realistic scripy, and in determining the {ype of production support (hat is svaifshle,
Normaliy, o preproducton visit by the Contraetor is mundatory and shall precede the visit for setual production. [
artieipated the KT PG Preject Officer will accompany the Coantractor on 2l such Jucation visits and that production
involving the miltary normally will be in the contiguous United States. Excentions for requived loeation visils may
be gramed by the RTPO Projeet Officer on a case-by-case basis,

3182 Thelrequency of military shoois amd recordings is expected to runpe bebween 10 1o 30 percent of the total
nunsher of praduced spot snnouncements, Praduction involving e militiry may be extensive in some spot
announcement projects and nonexistent n others.

AW Reguests for Bob Support. The Ceamactor shall subimit written requests o the RTPO Project Offiger for
Dold support invelving Service metbery, milttary cquipieent, znd Tl facilities. The RTPO will in tyry submita
Farmal support request o the approgriaie Do) component. Reguests by the Contractor for military location visits
shall include the foll rame, title, and social security aumber 0f each Comtructor parficipunt. Nermally, cach spet




apneuncement 0y sexies of spo?l anmuuneements requires 1wo of tree separate reguests 1o the RTRO Protect Officer
for 2 Hke nambsr of iocation visils by the Contractor,

3100 The fivst writlen request involves a prescript visit to the prodection loeatiors, The Contracior shall explaia
in the request what inforiation is sought for seripting and what information is necded to permit a pretiminary
deterrmnation shout the availability of production support. Depending on the topic of i spot announcement, &
praseript visit may not always be required,

3.i02  The presenpt wisig, i held, will be followed by a preproduetion visit that normally is mandatory Yor Dol2
support. The primary purposc of the preproduction visit is fo preselect military participants and equinment, soview
operationsl procedures, deternyine the exac! shooting andfor recording sitefs), amd to dovument sl] details of the
support feguirements, The written regues!t by the Contractor for a preproduction visit shall include sufficient
iformanion an who and what 16 needed & the locution for the Contructer ® acoumplish these objestives.

3483 The Goul and subsegent weitlen reguest from the Contrselor for the production visi shall be detailed and
eomplele, and shallischude an tinerary for the entire visit. The following shall be provided for 2uch requesied ttem:
the prodastion date; the eall tnwe; the specific hours reguired; the name of the unlt ar activity invalved) the exagt
locatinn where produciion will ke place; und the identification number and title of the appropriste spot
anfouncement. For each requested Service member, the Conwactor shall provide the following: the braneh of
Serviee] exact rank: fob ealogory and speeific function te be performed; precise wniform roguiruments, wnd, as
appropriate, the race and sex. or name of 1the individual. For each pigse of reguested nalitery eqaipoeat, the
Cantractor shall identify the exact type, wd provide an explanation of where and how it will be used. Nonnally, the
RTPO Project Officer will not submit 5 formal request to a Dol companent for praduction specifies until any
prescript and/or prepreduction lagation visits have been completed and the preproduction conlerence at the RTPO
has been held,

3104 The minimum requited lead time for the RTPO Project Officer 1o process euch Conuracior reguest lor a
Dol leeation visit and to reecive approval from a Dol component nermally is four weeks and could reguire s
mach a5 ten weeks depending on various factors sueh as training schedules, squipment availability, and corplexity.

311 Eimitations on Beld Susoert. Any DeD support involving she use of Servies members, military
equipment, ar Dol faciiites aormally will be furnished 1o the Contructor only shiring # segular eight-hour multary
work day, Monday through Frday, excepiing legal public holiduys, While the Guvernmens will sivive o meet
agreed npon support obieetives, LoD support may be modified or caveeled a1 aay e beoguse of s miliary
contingency, I sach Cases, the BTHO Project Officer will make every effort o inform the Contractor of lag! minute
changes prior to modoction. A mililary contingency includes, bulis not mited o0 # welBary wlorn a Chanpe in
operationgl EuireInenis: or 3 change In o training schedule.

312 Reguired BTPO Approval Tor Dol Contaets. The Contractor shall make no contast with any Dod
sohrve on matiers relating 1o work srder this vomiracs witheut ihe prios approval and invelvement of e RTPO. On
4 ease-by-case basis, the RTPO Frolect Officer may suthorize the Contracior dite: comtact with selected Dol
sourees such as subject matier or echmical experts atter tnitial coordinution hus been compizted by the RTPOL
While the R'THO Project Officer reguires full prior kxnowledge of any Coentractor contacts with Dald souress, the
responsibility for any rescarch and required documentation rests solely with the Contractor,

31 Dob Stock Audiovisual Material. All requests for Dol stock audiavisual materiat shal) be submitted in
writing to the RTPQO Praject Officer. The Contractor shall provide a full explanation of what seenes and/or andio is
required and shail incluide the branch of Sorvice and the desired format. The primary purpose tor caordinating the
Contracter’s reguests through the RTPO ig to permit the RTPO Project Officer 1o centify to Dol sources that the




material is being sought by o Deb Contractor, Such vertification may resalt in the reduction o elimination of some
of the normal fees assoniated with Dab) stock sudiovisual research, duplication, and delivery,

3131 The RTPL assumes no obligation to supply Dol) stock audiavisual material 10 the Contracior. The
respensibility for locating and obtaining acceptable stock audiovisunl maierial, whether feam Dol3, other
Government, commercial, or private sources, tests with the Contractor who is also respangible for any resulting fees.
Considersbie reseurch may be required by the Conzactor io locate appropriate military material within extensive
Dol inventories. FEven when audiovisie) material is supplied by a DoD source, there 15 no sssurance that such
andiovisnal material will be acceptable to the RTPQ for use in a spot announesment. [t may be rejoted becaise of
noor guality, ews of date refercnees, or ather similer reasons.

314 Television Progpertivs. The Conrractor shall eonsider for rzention and possibio reuse sry wardrobe siems
ar specil props et are oither surchased of crosted by the Contraetor for talent, or that are regaired for production,
These include, but are not Hmited wy miltary scifboms: insignin; dummy weapons; special srtworks and other
similar properties. §t s repognized thet many of these anicles sre expendablo and may Jose thelr valugovera
relatively shart period of timw, {thers, ospecially uniforms and relsted military cquipment, gre hkely I be nusable
n suhsaquent spot ennosncemeois and shell he maintained aud stored by the ot

3141 liniass othorwise divecied by the RTPO, the selection of material (o be maiougned, and the loogth of
starage, 8 uf the diseretion of the Dontractor. R is anticipated thzt RTPO will not direct the Contracter 1o matalain
and store uny property beyond one year of #x initial use.

3142 The Contracter shall deliver to the RTPO any wandrobe Bems or speelal props specifically claimead by the
RTPO. Ttis amicipated any such reguest for deiivery would be mads by the RTPEY within 3 maonths after acceptance
of the television composite master of the spot announcement in which the property was used.

315 Selection of Spot Apnouncemment Length, TInless otherwise stuted in a delivery order, the length of a
commpleted spot anrwruncerent shall he either 29 seconds or 56 sceonds, The selestion of ons of the two
spat-apnpuncement lengths normaliy s & ereative deeision delegated to the Coontractay, subjeet 1o the approval of the
RTPRO Project Officer. The RTPO ocopstonally may speeify the lenpth for some spot asnoiements, including a
length niher thun 29 seeonds o 5% seconds.

316 Military Presence and Audience Inchsion. The Contractor shall be very celevtive in proposing crestive
scenarion gt woukd involve mititary on-duty situntions, cither setusl or portrayesd by actors. There 8 0o mandutory
reguirement for the Contracior (o isclude an oven mililary presence io ovory spol announcement that has & mossage
urgeied to Service members. While military uoifornw, equipment, and localions may captore the stieationof &
ana-muhiary sudiencs, they wee pant of cveryday fife for the AFRTS audience. Thoy sre not particularly uoigue sor
neccssanly appealing clomons for an AFRTS spot announcerent.

3161 Audience innlusion s highly desirable for all spat announcements and the Cordractor shall ensore that it is
ihe rule rather than the exception, But quite oRen the inclusion can be aceompiished i subtie ways by using
references 1o ailitary Uy and the oveneas environent sither in hackground visuals or in dinlogue or numation, and
by selecting and groaming performers who casily will be identified us offiduty Servies members. Using on-duty
military situations to achieve this andience inclusion shali he avoided unlcss it can be justdfied a5 tecessary for the
enhancement of the intended message or is required for credibility,

3.17 Ugiversal Accepiance. The Contractor shall create spot announcerments that are sensitive 1o all those who
will be expased jo them, Al the very least, a spot announcement must not he offansive to any segment of the AFRTS
audience or to hosi country citizens. The diverse and scattered AFRTS aadience encompasses Service members of
various racks and ages, Dol civilian employees o many different occupations, and family members inchiding




nraschoc! and feenage children. ¥n some host conniries, forcipn nationals have the canghility o fune in AFRTS
PrOframming.

3171 The manner in which spol announcements are used by AFRTS is refatively unvestricted which zomplicgics
the goal of universal weeeptance, Mot spot announcements created by the Contractor are not proprammed to
specific day parts or 10 program content. Furthermore, spot announcements are used simultanenusly in various
peopraphic locations worldwide and in different elimates. The Contractor must be sgnsitive to the fact that most spot
annpuncements creand for AFRTS will be seen and beard by every member of the AFRTS andience, in every
daypart, in plmess any sype of programiming, in any climsie, and no maiter what the topic. Any exceplions 1o this
anrestricied AFRTS wse will ke staed in s delivery onder,

3172 A spot announoersent argewed 1o a panicolar demographic segment of the mitlivary audience must play
egoally well {0 the Soldier in Korea, the Alrman in Geormany, the Marine in Japan, and the Saiker aboerd a shup in te
Meditermanran. Thiz doos vot mean that a dingle branch of Servive or 8 specific environmen may ol be fewored 25
3 meany of delivering the ivended message. B, care must be taken to oosure that 2l Rervice memnbers iy the target
greup, no matter what iholr branch of Sorvice or where they are lncaied, feel Included In the mossage. A spot
znncaacement must be shie o vanscend sirict Serviceunigue identificatinns and geographic boundanies,

2173 The brosgd demographics of the military sadience shall be reflegied in spot aunouncoments wrpeled
Servige members, Vhe various major minonty groups and both sexes shidl beinciuded oy upproprbine. Bever out of
every twenly Service members wre minorities: four are bluck; twe wrr of Hispanic origin; and one in twamy v in g
srmatler sthnie group includicg Asisn, Where the ethnie breakaui for Seevies mambers roughly approximates that of
the general American popatation, the sex of Service rembers rather than being even, is only thiee femules out of
every twently Service members. In addition to race and sex, alt four branchey of the Armed Forces shall be featured
equitably, There is no set formuta for accompiishing a proper demographic representation. The effect could be
achicved in a single spot announcement, or within a series of spot announgements on 4 partigular topie, or within a
projcet.

118 Audience Characteristios. Much sbont the AVFRTS acdicnoe parsliels that of the geperal American
population. Bt there are obyious differences. AFRTS audicnce mumbers live and work exclusively overseas. Half
are active duty 1.5, military. The other half is made ap mostly of teir fuenily members followed by 3 much simaller
eroup of Dol civihan workors,

3381 Servico membors gre voarhfud, Nice out of every twonty peopie in the Armed Forees are beiwees the apes
of 18 amt 25, Fifigen of those twenly s9e no oider than 34,

3182 Oversess Dobd lanibes osually are comprised only of spouces and chiltren sines parenty of adult sudience
mumbery, thelr pracgdparents, aunts, uncles, brothers, cisters, ete. almost always reiain stafoside. More than half of
alf Service members are maeried and meny are accompanied overseas by spouses and children, Many other marded
Service members, sspecially voungey enlisted memberns, those located i isolated areas, and all Navy members at sea,
ury involuntrily separaied Som thelr imediae families. BEven family members who are Hying oversens ase
frzquently soparated from the Service member spause when he or she travels fur military teaining or is semperarily
deployed to anather overseas location. It iz wo this audience, younger Service memhers {single, murried,
avcompanied, and unsccompaniedy and spouses (Biving averseas with angd without the Servies member), that « large
number of informational and motivational messages are largeted.

3083 AFRTS audience members are anything but passive viewers and listeners when it comes to spot
anppuneerments dealing with their jobs, the nnlitary community, er with behavior modification in their personal lives.
Not sueprisingly, military members and their families react very negatively o messages that seemingly impogn their
pensing dedication to their jobs amd branch of Service, or that they pereeive to he Insuliing to their intelligence. Asa




gemerg! rule, Individual AFRTS adience membery are not as likely, or ax willing, as Americans back home o
disassociste themscives from other segments of the total nadiepce. So, disrespect shown o ong iy viswed as
disrespect ta all. Ao individual who wears o militury uniform wears maore than werk clothes and repeesents more.
than just him or herself.

2,184 Partly beeanse the AFRTS avdience 15 fully aware that the sourcs of spot announcements is their own
organization {the Dold), it is very unforpiving of inzecuracies, espugially those dealing with uniforms, milivary
procedures, und portrayals of thelr overseas environment, Bt perhaps the largest measure of audience comempt is
reserved for spot announcements that preack ar seem to eguate inexperiznce with low bnelligence. While
recopnizing that many of the wpics for spot announcemenis deal with complicazed and negative secial themes, the
Cemravtor must be mindSil that the milmry audisnce s well educated, expertly trained. kighly motivated, snd
professinral, The Contractor ba ap overridiag obligition 1o Cregie spot announgerapms sl sre positdve and that do
sol adversely affect pride and worsle. Mot imporiantly, the Contractor muost create ol annonnooments thal woal
audicnee members with respest.

319 Andience Dverseas Location. There are 2 pumber of soripting and production points thal rmust be
cansidered when acknowledging the sversens location of the AFRTS sudiense. While the sudivnoe is exchaively
Cversezs, members are not nevessarily always in g foreign conmry. The AFRTS audience alve ivlaated in UK.
Territeries and Possesstons as will a3 aboard 1.8, Navy ships depleyed at sea.

3.19.1  Thete s ne explhivit prohibition spainst incleding sateside oriented informmsion i o spot araoungement.
But if information or & sitostion s valid only in the United States, the spot announcement soust acknowledge that the
AVRTS sudiency is ivmporarily loeated aversess. Vicwers and listeners miust not perceive a spol anacuacement A<
being dirscted only tor 4 stateside audience,

3192 Atelevision spot announcement relating to, or portraying an overseas environment shall not contain
recognizable stateside scenes. Sound effects in such spot unnouncements, hoth television and radio, shall be valid
for an overseas locale,

320 Script Terminology. When spproprisie, spot announcements shall be pessonalized as mach as possibie
and direeted oward the individual by the use of the pronours “you™ and Yyoor” The Conteacior shall avoid cold or
irmensitive milinny wrminslogy, Toswad of the torm “mifitary persormel,” seripts shall referenge “Scrvice members,”
or "members of the Arved Forves” or simply "the military” Uce the terms “Tamily meomdeny™ or "your fumily”
instead of “dependents™ when alisding % spouses and childron. If reforences o Furdly must be Hmiled w aotual
legal dependents, use phrases such 45 “your immediste family” or “elipible Bamily mombers™ Cender specific words
such as Servicoman shall no! be uscd. {(Bu! note that the Alr Poree ferm Abrman iy considered anisex ) Exeept when
sprropriste in dislopuc, the male snd fomale pronouns “he,” " she,” " him,” “her " his,” “hers " ete | shall he
gvoided by using the phas! fonm they, them, ther, e, '

328 Creative Approaches. Buved un knowledige of the AFRTS sudience and on past experipace, therg are
several types of creative spproaches that Rave a vory low suecess rafe for AFRTS spot anncuncemants, While homos
canr cerlainly work s a vebicle for delivering 3 message, portraying a member of the AFRTS sudience as a buffoon
usually is self-dafeating.  And there iy shiphntaly no zudisnce tolerunce for ridiculing & Sorvice member wha ds in
umform. Oo-the-job Seevice members must be porraved as acting in 2 professiomil mannsr, As with most
appreaches that erploy humor for 2 spot announcerment that requires prolonged caposure, subtiety may be a better
choice thar cornball or glapstick, Probably because of the immitation fuctor caused by overexposure, reenactments
and parodies of game and ¢uiz shows have been historically ineffective with the AFRTS audience.




32101 A creative epproach for elther kelewision or radie must be capable of standing aloge and shall a0t b

depeadent on vides or uudic references in snother mediom or in uay other spot annoancement. I some locatinns,
audience members do not receive bath television and radio.

3212 A spol announcement tie-in with current cntertainment programming is risky, especially if the program is
not well established and Jong vunning. The problem is lack of audicnee familiarity with s particular program. There
could be lenpthy defays before wlevision program owners and syndicators release the rights for AFRTS use. And
some programming rights may never be secured for all overseas Jocations,

322 Nen-DHseriminstory. The Contractor shall ensure that spot snnouncements ereated for AFRTS are free of
any discrimination based on sace, meligion, sex, or place of pagional origin. Stercotypicsz! behuvior shall not be
included in any spot announzenient unless the purpose of  spot arnouncement is served by doinp so. The role and
demesnot of persons o b porireved shall oot reflect adversely 0f ahy group of groups of peopie who might be
identified, in fact o by uplicalion, with the portrayal. This includes host countty smtivnals,

323 Eodorsoomnts. Sinoe Dol policy prohibing the eodorsement of lmpliod endoreniont of any commernisd
product or service, the Cantractor shall ensure that spot announcemens oreawed fnr AFRTS do not ovenly display
symbols, sipns, rademurks, or gade names, ror mention hrand names, nor employ commeroial music jingles,

3231 The RTPO recopnizes that the ahyolute exclusion of prohibited items may oot bo possible under gl
cireumstanyes, enproeially for certain felevision wide shots and some stogk footage, The imeat of this Sobsection is
o preclude any spot anpoursement from highlighting or everusipg v speeific praduct Hoe, type of pracdoer, or
commercial corporation, The KTPO Project Officer will consider any excepitons to this recuireraent on 3

case-hy-case hasis,




SECTION S
TECHNICAL AND FORMAT REQUIREMENTS
4.1 Television Spot Announcements and Composite Magler. Television spot announcerments and the

composite masters on which they are delivered as end items, shall be ereated in accordance wilh the technical and
formar specifications described below.

41,1 Unless otherwise suted o g delivery onder, the leneth of a television spot announceraen: shall be either 29
secrmdds of 39 sevonds within atolerance of phuy or ininus theee frames for the complernd final fade o black mmf for
all audio. hshall De considernd that sudio modulmtion ceases w ooout at or below 48 dB. I ancther eogth i
specified by the RTPO for 2 spot announeement, 5t also shall be withia the same theee-frame wicranse,

4.1.2 Al recordings shail be in accordanoe with current SMPTE Swundards and with the recogrived and geocraily
accepted practices of the motion pieture andfor broadeast indusiries,

413 The format for new manerial shor on o diginl forma: by the Contractor will he of a technieal qualily that
exeevdds Butacanr-BP Original recondings shot on filn shall be 3%mm or 16nun. Egubealent film and/or videotape
tormiais for original camera work may he subgtiivied at the option of the RFPO

414 Fuishod idovision spot announcomems shall comint of reconded video material nol mure thag 1o snplog
geverations from the original, except for Matonios! sediovisuals, special offocss, viicals, snimation, or sounsd offects.
Baeh tolovisian spot annmuncemnent shall be eolor cortegied for scene-to-soong cominuity, with specisl sitention
beiny given 1o Hesh tones. Care shall be ¢xervised in the use of stock sudiovisual material to assure quality
compatibility with all other audiovisual elements,

4.1.5  Signalto-ncise ratic shall be 4% dB, or beter, peak-to-peak video to RMS nise, and thine base cotrestable
tes urwdor 20 naao seoonds {08} ligier, snd 5 ns color Inck, All edits shall be properiy color-framed and caor-timed fo
under T degress color phase error,. Propey (eiddeven field sequence shall vominue throuphout the tape. Horfzoniad
shift shall be less than 2 ns and shall not be visible during transitions. Al elecizonic character generation shail be
rmade with 4§ ns, o7 belter, resolution,

416 Telovision spot announoenienits shal! be combined and delivercd on wcumposilc mastér. The oompesine
masier shall consist of a Digital Betzesm master videocassette or 3 more wohnically wvolved dipital imedinn as
designated by the RTPO. Spot announcemernts shall be combined sequentially in ascending order according to their
numerie entification,

417 Aleader conmisting of BIA BE-189.A o SMPTE EG 1-19%90 colar burs and an sudio setup reforence one
of t kilz, &1 VU (which s setfreferenced #t plus 4 dBoys shall be resoeded For 5 secands at the bead of esch
telovinion ooaponiic master in gecomdanoe with SMPTE 236M-1996, moagruphs 51,1 through 52,5 The last spat
announgemen on the videovassetie shall be followed by 2 minimum of 80 seconds of bluck runout leader.

P

418  Bwreoprogram andio shall be placed on chansels 1and 2. Al program audio shall be Dolby enooded.

419  Continual synchronons BMPUE drop-frume time code of a high quality shall be generuted (not dubbed) on
the address track at 8 dBm plus or minns 1 dBn,

41,10 Each spot announcement on & wlevision compesite master shall be separated by 15 ssconds of videotape
leader which shall coosist of 3 seconds of biack foliowed by 10 sceonds of slate that incorporstes g eountdown fron
i ineongh 2,



4 011 Inuddition o g running countdown from 10 through 2, the iensecond slats on esch videotaze Jeader shall
dispiay the Inhiowing informition appropriately lubeled: the spal sancungement idensfiestion nember supplied by
the RTPCY, the length; the subiect; the topic; te title; the RTPO project numbier: the date of the compesite masier;
the mame of the chont (AFRTS): the name of the Contracter; the cantract numbser; the full name of the producer: and
the full mgme of the director. The initial design of the slate shall be submitted to the RTPO for appravel prior o its
first use. Slate design and content are subject to periodic change at the request of the RTPO.

4112 Fach television composite mastar shall be accompanied by 2 mndown sheet indicating: the name of the
Contractar; the contract numnber; the K180 project naaber: the pame of the RTPO Project Officer; and the date of
the composiie rmgster us stated on the video slates. Individuzal spot annoencements shiali be lsted by: the sebject; the
topiz; the apo! arnoukcement identification surnber; the tite; and the iongth.

41,13 Hach televivon composite master shall be packaged in an individoa! videogasseite gontainer. Stick-on
utels shall be affixed to the Front and to the spine of ail videocusseties gnd all vidoocassesie containers. Labels chall
eontain the following informution: {1 the RTPO project nunber; {2} the coment description phrased as Compusite
Master, €3 2 listng of the wopiolal, und {4] she date of submnission which thall be the date the master is received Wt
the Broadeast Conior

4,2 Feievidion Compoxite Suhmaster. A television composite submanier shall be prepared and deliverud in
aseprdance with the dlowing

421  Hach welevision somposite submaster shall consist of & fieat generation daphicae copy of the telsvision
composite master ungd shull be detivered on s Digital Belacarm muster videooasselte,

4.2.2  Fachvideacassetie shall be accompanied by a duphicate copy of the rundown sheet provided for the
television composite master,

4332 Fachckevision composite subaster shall he packaged m an mdividual videocassene container. Stick-on
lahels shail be affixed w the fromt and to the spine of all videacassettes ard al} videocusselie containess. Labels shall
coriain the following informeation: (1) the RTPQ project number; (2} the content desoription phrased as Composite
Submaster; {37 a4 lsting of the togic(s); and (4) the date of sabmiasion which shull be the dse the waster is reccived
at the RTPC.

43 Ragio Sont Annocuncements and Composite Master, Radip spot unpouniementy and the somposiie

masiers on which ey are dolivered as end nees, shall be created in geoordance with the weohnical and formad
specifications describod holow,

4.3t Unless othwrwise stated in 4 delivery order, 1he length of 2 radio spot announcersery shall be chtber 288
seconds of 9.5 sceomds within 2 wolerance of plos of minus one wnth of a sccorud &4 1) for gl seodulution. T shall
be eonsidered that modulation ceases W ovour at or below 45 dB. I another length Is specified by the RTPO for a
speL ghpounesment, #oalso shall be within the same one-tenth-of-y-second tolerance.

4$.3.2 Al audie recordings shall be in accordunce with current industry standasds for the specific wedia selected
for recording.

4.3.3  Onginal recordings for radio spot announcements shall be accomplished in a professional sipdio
enviramnent doless location recording is requirsd by the seript.




434 Radio spot ansouncements shall not bagin with Jow-level music ar Invw-lavel sound offecis used in ssolation.
Extended fades at the endd shal! not be utitized, Low opening levels and slow closing fades do not inteprate well in
all radio formats.

435  Radio spot anoouncernents shall be combined and delivered on a composite master, A compaosite master
shall be a digitad €D consisting of €1 audio tracks recorded at a sample rate of 44,1 KHz and which meet all
Philips.-Bony Red Book standards. An audio setup reference tone of 1 kHz, 0 VU (which is sst/referenced at plug 4
dBm) shall be reeorded for 3 seconds us the first ruck, Peak audio naterial recorded on the CI shall noi cxceed 0
VU exeept for oceasional instentgnesus peaks up to <2 dB.

438  Fachradio composite master shall br packaged in an individual CD jewe! cuse. An imprinted CD lubed
shail be affied to the front of a1 Us. The fubel shall comtain the Iollowing information: €1 the RTPD project
number; 127 the comtent doseription phrased as Compostte Master; (33 ¢ lsting of the opic{s); and (4 the date of
submission which shat b the date the masler is received at the Rroadous Conter,

437  Each raho composile muster shall e scenmpanied by & rundows shee! indicating: the name of the
Contracior; the contruct mumber; the ETPO project sumber; the name of the RTPO Prajest Officor; and the date of
the composite master, Individual spot announcerments shall be listed by the subjecy; the fopis; the spot
annpuneerent identification pumber; the e and the length. Information keatical fo fha on the remlown shee
also shell by printed o the back card of the U case.

44 Eedisg Composite Subrmstor, A radio composite submaster shall be prepared st delivered in gecordance
with the Isllowing:

44,1 A composite submaster shall congist of a duplieate copy of the ragio compasite master on g CIx

4.42  Each radio composite submaster shall be packaged in an individual CIJ jewel case. An iraprinted CD label
shall be affixed to the frong of all Chis. The label shall contain the following inforpwaton: {13 the RTPO project
rumber; (23 the content description phrased 2s Composite Submaster; £3) a listing of the topic(s): and (4) the date of
submission whick shall be the date the submaster 15 received at the RTPO.

447 Each radio composite submaver <hall be accompumed by 2 rundown sheat indicating: e name of the
Comtractorn; the votbrsct sgmher; the BTPO proest number; the name of the RTPO Profeyt Officer, and the date of
the compnsite submavier, Individual spot annonncements shail be Huted by: the subiset) the topic; the spol
anncuncement Kentifioation sumber; the title; and the length. Information identionl 10 that on the rusdows shest
also shall be prinmed on the back card of the T case.



SECTION S
Packaging And Marking Regairements

5.1 zeneral. All iterns shall be preserved, packaged, packed and marked i aceardance with the best
commercial practices to meet the packing requirements of the carrier, and ensure safe delivery at destination.

L ; g d ual Material Deliverced to the RTPO. To aid the RTP( in the
identification and mmro’l of and: (J\imai snbml‘m‘om the Contragtor shall affix approprise labels to the front of all
videocasseties and compact disks, and b the from of gl videoeassette containers and the baek card of ali 017 cases
delivered 0 the RTIOL Al lnbels shall comtann the following information: (1} the RUPO projest number: {23 the
name of the RTPL Profeot Offtoer: £3) a desoription of the content; and {4) the date of submission. Content shall be
desoribed using ane of the following specific phrases as appregriate; Casting On-Camors; Castiop TY Voice-Over;
Custing Radio; Resnbnitted Casting On-Camers; Rasubmited Casting TV Volve-Over; Resubratted Casting, Radio]
First POPs; Second POPs; Fisst Bdus; Resabmitted Final B4l or Second Resyluniied Pinal Filils, The date of
submission shall be the dute the videooassetle or compact disc is received at the RTPO. The Histing of ather
information sugd a8 4pol aonouacsses dentification numbers or titles is optional and muy be included ac space
permits g lebele propured for casting, PO, and Bnad edity subitssions, {8ee Subsections 5.3 and 5.4 for labeling
of composite suhmagters, and Sabsection 8.3 for labeling of countesy dubs }

23 Labeling OF Televidon Submaster Delivercd To The RTP(O. Stick-on libels shall be affised 1 the from
andd 10 the spine of afl videosassetins and all videocassetic contairers. Labels shall contain the following
information: (13 the RTPO projact munber; {27 the content descriptian phrased as Composite Subrmastary (3 o
histing af the topics) and (43 the date of submission which shall be the date the submasier is received at the RTPO.

54 Labeling OF Radio Submaster Delivered to the RTPQ. An imprinted O Jabel shall be affixed to the
front of all CDs, The label shall contain the following infonmatien: (13 the RTPO projeer nuniber; (2) the content
deseription phrased as Composite Submasier; (1) a listing of the wplc(s), and (4) the date of submission which shall

be the dale the submaster is received at the BTPG,

55 Labeling of Courtesy Dub of Composited Soot Anneuncements Dolivered te the RTPO, Suck-on
1abels shall be affixed 1o the from of the VIS videocasseite and 1o the videocassetis contaiser. Both labels shall
contain the following infonnation: (J) g heading that begins with the words "AFRTY Spot Anncuncements”
fnliowed by "Project {rumbery” snd “Heleased {date)” with the dete heing the monih and year the composite masier
in deliversd {2) e nane of e BT Project Officer siated oy “RYPO fraect Gificer: (namt,” 43 » lisung of the
approprisie Spo! seaouncement fogels) and the range of spot announcement Idemification nunders for wievision
andior radio; and {4} the exd of 2 reerioisd-use warning stilemens sopplied by the RTPG

54 {.abeling of Television Master Delivered to the Broadeast Center. Stick on labely shall be affixed 1o
the front and 10 the apine of all videonasseiies and uil videocassetie conlginers. Labels shall contain the following
informution £1) the RTPO project number; (2} the content description phrased &3 Composite Master, (3% 2 Bsting of
the topicis); arud {4) the due of suboission which shall be the date the master is teceived a1 the Broadeast Cenier.

57 Labeling of Badic Master Delivercd to the Broadeast Center, An imprinted CD label shall be affixed

to the fromt of all CDs. The kabel shall contain the following information: (1) the RTPO project suimber (2) the
content deseription phrased as Composite Master; (3) a listing of the topic(s); and (4) the date of subrnission which
shall be the dae the master is received 4t the Broadeast Center,




SECTION 6
PERFORMANCE AND DELIVERY REQUIREMENTS
6.1 Performance Period, This contract shall extend from date of award through 30 Septembir 2014 or the

last date of any exercised option(s) unless seoner terminated in writing by the Contracting Officer in accordance
with the provisions of this contrac.

6.2 Normai Belivery Schedule and Performance Period for Creative Development. Unless ortherwise
stated in g delivery onder, the Contractor delivery and Government review of crestive develomment for # stundard
spot anrouncement project shall be in aceosdsace with the following:

CORTRACTOR DELIVERY REQUIREMENTS

Commiative
Perind Period Days Alier
Allowed for Reguired fssuance of
Contructor | for RTPO Pelivery
CREATIVE BEYVEL OGPMENT. Campletion Review Oirder
Creative Propogal ' 4 weeks pas
Creative Proposal Due i week o B35 |
3 davs (3%
Creative Prapasal Revisions I week doooas
RTPC Approval of Creative Proposal 2 days aahar
Price Proposal Due 2 day 45
RTPO Review/Fingl Price Proposal 5 days 054

6.3 Normal Belivery Scheduole and Performance Period for Scripting, Praduction, and Postproduction.
Unless otherwise glated in g delivery ovdor, the Conzacior delivery and Government review of seripting, production,
and pestproduction for g standard spot anncuncement projoct shall be in popardance with the following:

umulaiive
Perind Period Days After
Allowed for Required Issuance of
Contractor | for RTPO relivery
{Compietion Review Order
Script Packuge 3 weeks 0
RTPC Seript Cormuents T week 1241
Seript Confercoge gt the RTPO 1 week ¥35
Master Sceipt Package 1 week (42




RIPO Approval of Mastor Seednts 2 days 044

PRODUCTION:

Pre-production Conference 2 weeks ) 0S8

Firat Pmst'—of—Pcrfmmvzmca
Recarding (SU% misimmumy 40 days R

Second Prootof Porformanes
Revoadings {all remuining) - 3 weeks N 15

POST-PRODUCTION;

All Final Edits. | IS5 days B 134
RIPO Final Edit Camments B 2 days g
Final Edi Conference i week - 143
Final Edit Revisions . 1 week 150
RTPO Finul Approval 2 diys 152
Composite Masters and End Tierns Tweek | sy
RTPO Firal Accoptance ] 2 days et

issuing ;Za:izva:{y opders for a saandand \;wi annOUACCIRent proRty, i?ztz {“‘m&mmmz reserves the ng?zz % vary Z?x:
soreml delivery Khedele apddor e fotul performance period of 34 calendar days for creative developient in order
£ aceommedate Cifcumsmances such gs tasoptional research reguirsments. The Govornmert 2lse reserves the npit
0o vary the normal delivery schedule and the wial performance period of 181 calendar days for scripling, produstien,
and posiproduction in order to accomuuodate circumstances such as excepiional travel andfor seasonal produciion
FEQUITCINEnts,

4.1 I isanticipated thut any modilioaton of the normal wial nerfurmance periods thar will be stutied i delivery
orders for g standard spot announcemen!t project will not exceed 3 gerecent for creative development or 25 parcent
fur seripting, production, and postproduction.

647 A request by the Centractor for an exiomsion of the tola] performance perind for creative developtmemt shall
e justified in writing and skl be submitied within 14 deys of recoipt of 8 delivery erder. For seripting, production,
and postproduction, a Contractor reguest for an extension of the total performance perod shali be dlearly stated and

justified in the Contractor’s Creative Froposal. Only the Contraeting Officer may approve any such reguests,

6.5 ivery Schedule and Performance Period for Special Spat Annonncement Projects andfor Other
Work. The delivery schedules and gerinrmance periods for special spot snnguneerment projects andfor other work
witl be equitably adjusted by the Goveenibent in relation o the normad delivery scheduies und perfoemance periods
for o standard spot unnouncement project. The adiustments ikl bo stated in delivery ordems and will be bused on the




type and number of broadeas? spot announcements involved, and on the degree thet creative developmen?, sripting,
production, gadfor postproduction are reguired.

h.6

Poipis of Delivery. All dsliverables required under this contract, with the exception of the compaosite

masters, shall be deliverad 1o the RTPO at the Yollowing address;

6.4

6.7

AFRTS Headquanters

Radin & Televisian Production Office
01 Nonh Fairfax Seest, Suite 328
Alexandnz, ¥A 22314

Composiie masters shall be delivered 1o the AFRTS-BU & the following address:

DVIA-Riverade

Aun: Kent Pelsrson

TY Media Managomont
2I7HEL Burest

Rivorside, UA 925182431

Tine of Delivery. All deitveries under this contract shall be made via an seeprnipght delivery service to

ensure repcipt between the hours of 7:30 am. ond 1130 oun. Monday through Friday, except for Faderal Holldays,
at each of the Incations [dentiflad ahove in Subsections 6.6 and 5.6, L. Deliverics will not be accepied susside these
hoursidays,




SECTION 7
SPECIAL REQUIREMENTS

7.1 Pricing. The Govarnment will determing if: (1) the rates suhmitted represent the Contraciars actual
costs, (2) prices are fair and reasonable compared to prices other customers are paying to other firms in the same
market; ung (3) in any event, prices are not higher thun prices charped 1o other customers of the Contractor.

7.2 Bersonnel Arnproval, Perseoned selesied by the Contractor to work an this contraet in certain key
munagement and crogtive positians shall meet minimum standards set by 1he Government for roieyvin cxnorisnes
and are sublett to the approval of the RTPG. The positions covered by this requirement arg; Bxocutive Producer, or
the eguivaient; Urenative Director, or the eguivalem, writer; welovision producer radio producer; television director;
and radio director. Individuals who F these positions must have at loast 3 vosrs experience of ¢ professional level
in the same position they will A1 umder this contract,

7.2.1  The Contraator shall submnit ro de RTPO 2 resume for cach individun! selested by the Contearrer 1o 8l the
posittuns Huted sbove o pavagruph 7.2, W requested by the RTPO, the Contracior also shall proside sumpley of
previous work that demonstrale an individual's relevant experienee ot a professions! level for the position being
filled. No individus! covered by thiz Subsection (s authorized to work on this sontraet without she retor approval of
the PO, The Uantracion suall wnunediately inform the RTPO of any proposed now of replacemint persennel for
these pesitions.

F23 0 Exceptions to the reguired years of exparience muy be granted by the KTPG on 2 case-by-case basts.

7.3 Lisage Rights. For all broudcast spot announcements delivered under this contract, the Government
requires exhibition and reproduction rights solely for AFRTS use on non-comnmereial, aon-profit,
Government-owned radic and television autlats overseas. Costs for acquinng usage rights in excess of the minimam
rights reguired for AFRTS atilization of these spot announcercents will not be reimbursed. The rights conveyed
exciusively o AFRTS shall be unrestricted except ax approprigis for the period of usage.

7.1 Unicss otherwise vigted in o delivary order, the AFRTS period of wsage for 2 television or mdio spot
annosmenment shall be for five years angd shidl begin with the st use of the spot annpuncenent by AFRTS or
within six months of the Government acveptanve of the commposite masier, whichever shall firstaenur,

7.32  Forcertain fypes of sput announcements in g linited number of AFRTS wpicy, the Govemmen anticipates
specifying in g delivery order 3 raguirement 101 @ ten-year periad of usage instead of the nenmel Bve.year petiad,
Examples: sessonal spe! asnoutcements that would roeeive limited use sueh a8 those commernorating holiduys of
anpal special cvems; military heritags opot announcements that wotld not become susdated snch s tose foatering
past mlitary heroes of mstorieal miliary customs and traditiony; and Americana spot anpouncements thay wonld
preaent evergreen infonrgtion zuch a5 facts on geogranhy or Kistory.

7.4 Patent Beleases, The Contraclar shall obtain signed talen: releases from gl individuals seogmazably
photographed or recorded for go AFRTS broadeast spat annouacemens that originates with the Contractor. 1 the
Contructor believey that a talent release i¢ oot required hecause of special eircurastances, 9 written caplanation shall
be prampily provided to the Government for legal evaluation,

7.4.1  Each talent rel¢as: shall include the following identification data preceding the wat of the release: the
naine of the contractor; the contract nurmbrer; the RTPO project number; the spoi announcerment identitication
runber; the subject and topic of the spot atnouncement; the title of the spot aneanscement; the perfarmance
cuegary as saf forth i the (alen! beading on the seript page; and & specific desoription of the role andfor aarmtion,




Pailowing the wal of the release, the Contruator shull provide: the wyped or printed name of e individual; the
sigrptre of the individual, the signature of the Contracror's represemiative as watnesy; and the dute of execution.

7.4.2  The talent releuse shall specifically convey to AFRTS the required release for the appropriate perniod of
usage. The text of the release is suhjeet to legal review and approval by the Government, The format of the release
is subject to periodic chinge at the request of the RTPO and shall be submitted w0 the RTTPQ for approval prior to tis
first use.

T.43 A separate talent release form 10 be used arly for the unpaid, op-duty appearance of 2 Servies member
undior Dol employee will be provided by the Government {ollowing comlract award.

T8 Rights Docoments And Consent Agrecments. Eacept us noed herein, the Contrastor shall provide rights
dorurments srdior consent aprcomenty B the v of any seapling, productian, anddor postpradiuction clement in an
AVRTE broadeast sped gnpouncement thal does not osiginate with the Contructor o for which the Contractor may’
oot have full iights. Exumples of ihese elements include copyrighted matenial, stock fostage, Hbrary music, and
original music under a Hiited sgrecment. I the Contractor belicves that righis documentation s 501 roquined, &
writen explanaiion shat! be promptly provided to the Government for legal svaluaiion,

751 Riphts dosuments arg st tegutred fur prereeorded music that is heensed by the Ametican Saciery of
Composers, Authors, and Publishers (ASCAP} andfor pre-recorded nusic liconsed by Hroadoast Masic, Ine. (BMID.
The Goversnent hias beon granted rights for the use of this music tn AFRTS hroadoast spot snhounsomen,

752 Riphts dovuments and/for cansent agesements are not required for existing broadeast spol announeements
that AFRTS muay supply the Contractor o be adapled or modified by the Conteactor for AFRTS use.

7.53  Insubmitting rights documents and/or consent agreements, the Contractor shall clearly indieate: the
specific material wsed; the suurce of the maeral; and the spot announcement idemification monber and ttle of the
spol anpouncement in which the maerial 18 included.

T8 Copyrights Disputes. 10 a0 any Hime during the delivery schedule or subseguunt AVRTS pericd of usage, a
divpute arises between the Contracior and a party other than AFRTS regurding the copyrights andfor
digributionfresemation vighls covered by this contract, the Contractor shall inediztely notily the Contraciing
Officer of the name and address of the party, the nature of the dispute and ol faots vedimed o the dispute. Fatlureto
advise the Conructing Officer of sy sueh dinpste, or continuing status, v Hoal wesolution may be regarded as
hreach of confract and resull in wrnnngtion for default

T Cantractor Indrmaifieation The Contractor shall mdemmily and bold barmioss the Unied Staes
Gavernmens, s officers, agents, uod emplovees from all judgments and from such sentlompats 2 the Governmen
shall deem proper wrising o olabng, lawsilss or umilar sctions aguinst e Goversment for defective lom
raleases, rights documonts andfor consent spreements, ar for the Contractors fallure to obiain these wems in
conneciion with e work herein,



Scetion 8

PAYMENT REQUIREMENTS AND PROCEDURES

hedule ~reative Devclopment. Unless otherwise stated in a delivery order, the
Government antwlpatm a smglc payment tor creative development. The Contractor's reguest for payment shall be
accompunisd by g detiled and speofic statement of the costs that are being charged for creative development (see
SubwLL(m 2.1 ]‘ For the Dxﬁpmmcnf nf Il)-*teme fhe MANDAT ()R"x’ fnethud of clmmmc ‘:ubmmmon of payment

processed 1or pay: mx:nl‘

817 The Coatractor shall transmit the regnest for payment for creative developmrent only aBler, or concuerent
with, the submission of the final deliverable, which is a Price Proposal for soripting, pradusiion, sadfor et
production. Payment approval is subjuet 10 the provisions! acceptance hy the RTPO of bl intorim deltversbies and
the seven days review tme slocuted o the Goversment for inspection of the final deliveradile,

82 Payvment Schedule Iny Scrinline, Prodnction, and Postpreduction, Usicus otherwise stated in g
tivery order, the Govermnment antloipates four sepuarele payments for scripting, prochuction, and posiproduction.
Payrnent greounty e bused on the Comtractor’s previoesly approved Price Proposal (see Sobsection 2.12), and the

specific amounts stated in the delivery order.

821 The Conractor shadl transmit 2 request for peyment only «fler, or concurent with, the submissinn of the
milestone deiiverabies deseribed below, Payment approval is subjeet to the provisional scceptunce by the REPO of
all intgrirn deliverantes and the seven days review time allocated 1o the Government for inspectian of the milestone
deliverahble.

Doescription ef Milestone Deliverable Covernment Review Time
(13 Seripting. Delivery of Master Seript 2 days

Packape.
{27 Production. Hrst Delivery of Lwenk

Proof.of Performancs Reoordings
Regroseming of Loast SU% of e
Total Project Price for Production.
{The Payment Is Ono-Half of the
Totsl Project Price for Prodoction

{2} Frodueton Second Deltvery of L owenk
Proof-of-Perftrymnce Recordings
Representing Al Remaining Recordings.
{The Puyment Ls the Balanee of the
Tesal Praieet Price for Production.)

(4} Pesiproduction, Delivery of Composite I week
Masters and End lterms,

822 Anipvoice submitied for puyment for the first proof-of-performance reeordings shall list for sach spot
annuypnceesent deliversd: the spot snncuricoment idemification number; the Gtle; and the specific price for
production that was stated for each individual spot announcement in Part IY of the Contrantor's approved Price




Propesal (sec Subsection 212,45 An invoice submitied for the second or final defivery of il roraining
prexsf-af-performance recordings need net include a lsting of individual apot anncuncements and speoifls prices for
pradoction.

8.3 Electronic Inveices, Invelces shall be submitted electronically via Wids Arca Workfiow (W AW und
shall cite the appropriate contract, delivery order, and payment numbers, Failure to include either the contract
aummber or the appropriate delivery order number or the correct payment number (example: Payment 2 of 4) may be
cavse for mejection of payment,

821 Imveices shall be temized i accordance with the appropriate delivery onder and shall inclode the RTPO
praject mumber,
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American Fercgs Rodio And Television Service (AFRTS)

Keeping Our Troops Oversess Infermed And Entertained

The AFETS mission is fo communicate Department of Defense palictes, priorities, programs, gouls and
nitiatives; provide 1.5, television and radio nows, information and enfertainment progrurrmsing o Depurtment of
Defense Scrvice members, civitians and their Yarsties overseas angd onbourd U5, Nawy ships,

The AFRTS vision is to provide “ouch of home™ radio and television news, information, and eatertainment
programming to Dol persanne! wherever they are s¢rving oversaas.

Lising Space Age Technofogy To Send The Signal

AFRTS uses two state-of-the-ar distribation networks: one i called the Satellite Metwork or SATNET: gl the
other s the TV-Dhreeto-Satlors or TV-DTY, These satellite notworks deabute lve sid ape-delayved television sl
raches programming woridwide,

Bringing Troops A Touch Of Home

Through the penerous cooperation of UL, performing goilds, uniang, and federytions {dating back 10 World
War 1T}, AFRTS is not charged perforrmance rights of residoa! fees for programming. That sBows program owners aad
syndicators vy make their producis available 1o AFRTS free of charge, or a1 4 fraction of the vost that woulkd be paid by
connmreeretal radio or television stations. Mest AFRTS propramming s acquired at little of no charge.

Programs are provided to the AFRTS overseus sadicace through land-hased outiets or directly via satellite 10
homes and Qeploved ships. Sonwe land-baved oatlets are sepanized as networks 16 secve specific geographis areas;
others consist of small, closed-chrenit suliets providing service o mmote and solated loeatons where normal
over-the air AFRTS sorvice i unavailable,

The Defense Media Activity-Riverside, located at March Air Reserve Base near Riverside, Califomia, i the
sole programming seurce fer milirary redio and wisvision outlets overseas, These sutlets sorve Amicrican service men
and women, Depaniment of Defense Dol civitians, und their familics stationed i over 177 countries gmd L8
Terrores arousd the world where Faglish Tanguage broadoast service is ungvailybic or inadequate.  DMA -Riverside ix
responsible for prosviding propramming that reflect a erass-seeion of what is widely availuble o stmeside andiences.
Prograrns are sploked from DMA-Riversitde w a series of satellites and delivered worldwide via s seoure iransmission
path using MPEG-2 digital compression technology.

AYRTS programs are provided withowt ceusnrship, propagundizing, or manipisistion in accordance with
Dol Regalation (Dol 312G.20.R). While program content is unchangad, AFRTS iy commereinl-frag: therefote, all
commercialy are delewd and replaced with Dol internal information and olher public service spot anapuncements of
Interest to ok personnel and thelr farly mombers,

Programming Acguisition

All emtertainmant, news, sports and informution propramming i3 acquited, and distribuicd by DIMVIA-
Riverside baseal on iix scheduling needs, the popularity of programs within the specific Dol? audience demagraphies,
and unigue interests of military aodiences. All religions programs are seleesed and approved by the Armed Forees
{tuplains Board.
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Television Programming Services

AFRTS programs seven full time television services, all originating at the IIMA Riverside at March Alr
Rexerve Base. The primary television service is known as AFN, the American Forees Newwork. Additional
elevision programiming is svailable on AFN News, AEN Sports, AFEN Family, AFN XTRA and AFN Spectrum.
Nuvy ships cyuipped with satelite dishes receive AFN, AFN News, and AFN Sposta televicion sesvices via s
suzeliite distribution aetwosk, Onboee programming infennation is available al higp fpsaln oy

AFN {American Forces Netwark:

AFN represents mainstream commercial stateside television in terms of the look, b surpasses any sngle
stateside network i oo of confent, B reflects the best of American wlevision, in all dayparis, with programs scen
stateside on NBU. URBE, ABC FOX UPN, WB, PBS, rte. Schedules are designed primanily o serve specific
sudiences during specifie dayparts and service is time hifted two times for spenific goopraphicg] Imations - Addantic
grd Pacific,

AFN News

Provides a full-fime elevision news and infurmalion service. Matienal and international news anid
mfarmeation programys fram ABU, TR, ONN, FOX-News, MSNBC, and NBC dominate the sehedule, Additionally,
news and information abont the sctiviges of the Depanment of Defense and the Military Services is provided from
the AFRTS News Centey and the news and informution services of the Military Bervices. This service is the primary
means for the AFRTS andience to stay in toneh with national and international evends and general mikury
infarmation and as such provides situational awareness for the military forees stationed or deployed overseas,

AFEN Sports

Provides a full-time wilevision sports and sports news service. The national and iniernatdonal sports and
sparts news eoverape is provided primarily by ABC, CBS, CNN, ESPN, FOX, and NBC. I addition 2o the most
papalar sparts events saeh as NFL Fooball, NASCAR, Major [League Basehall, NCAA foothall und baskethall,
NBA Haskethali, ard NHL Hockey, this service provides a vaniety of obier sporting ovents bused cpon the desizes of
the AFRTS avdience.

AFN Spectrum

Spectrum is an alternste cotertainnent wlevidion chunnel for the AYRYS sedivs. Spectrumrepresents @
diverse assortment of domopmphieally tarseted programming fontering movies, the bost of publis rowdeasting, Arts
and Hmerminment, Discovery Chaune! and the History Channel, other eable channels, as well a3 olassic serdeg and
sariaons. Weekday shows are latlored 1o » different audicncs than weckend programsing. Packsped into three
eight-hour wheels, programming i designed fo mir in each major tme zone daring prime time, Bach sight-hour
segment dovetals with s complomentary APN Bhertalninent service.

Radio Programming Services

Radio news, informaton, and sporis. The AFRTS Broadeast Center distributes « primary radio service
consisting of international. national and military radie news, commentary, tatk radio programs, and play-by-play
sports. AFRTS-BC pravides this service 24-hours per day, 7 days a week by satelliw.
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News, sparts, and cormmentary programs are provided direetly from ELS. radio syndicators s fronm ke
major commercial and public networks, Including ABC, CRS, ONN, ESPN, FOX, Nutional Public Radio (NPR),
Associated Prass Radio Network, and USA Radio Network, Additionally, outlets are provided news copy from the
radie wires of AP, urd two all sports talk services tor use st the direction of local stations,

N

Radio antertaisiment. The Broadeast Center distributes radio entertainmens programs acguired from
enmraerial and public sk netwerks amd syndicators, AFRTS provides eight music formuts tanping from coumiry
i hasd rock, Additonaily, s weekly €D unit is mailed to cach AVRTS lznd-based and Navy shipbosrd outlet
eonlaining the most popalar new secardings In various music Tormats for gse by outlels in produsing loeal radio

pIOgrAmSs.
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Historical Summgry
American Forces Radio And Television Service (AFRTS)

‘The fizst mitiury radic stattons appenred in Panama and Adaska just prior o World War 11, Harly records are
incomplete since there was ro offielal U S eviary recognition of shese jocal stutions, Dharing the first days of U5,
entry info WWIE g military radio station was staried on Bataan aed Corregidor in the Philingmiaes by Geaseal
Dogglay MacArthor's etaff. The suceess of these carly radio swfions paved the way for the Armed Forces Radio
Service (AFRSEL,

On May 26, 197, the War Depariment officially established AFRE with the mission of providing
progrumming, shortwave servive and broudoest cgnipment for 1.8, milltary leetions overseas. AFEE wad to give
Service membars 2 "ouch of home and combat Acis Sally and Tokyo Rose.® Lon Angeles was selecied as the st
headguariers for AFRS and broadueasting excoutive Thomas H. Lewis way seleeiad s the firs! conumander, With the
averwhelmng suppon of e oreniatament industry and dedicated mitimry msmbers, be quickly tumed AFRS inwo u
professional beesdeast und. Many yonng radio entertainers gof their start with AFRS during WWIL

Inearly 19435, at the height of WWII, there were about 300 AFRS radio stations workdwide, The end of the
war brought considerabie reductions 16 the AFRS systemn. By 1949, oaly 60 AFRS stations remmained in operation.

Armed Forees Television began at Limestone AFB, Matne in 1953 us an experimenta] station. In 1954 the
television mission wis officially recognized and AFRS becamez AFRTS the Armed Forces Radio and Television
Service.

Continuing W provide radio and television service 1o U8, combat forces oversens, AFRTS quickly cxpunded
duning the Koseun Conflict and the Vietnam Conflict.

AFRTS introduced color wieviskon inthe varly 19708 and bepan using satellites so provide Hve news and
sportieg everts iy 1BV Sawlite vansrmitted tadio repinced the shomwave system in 1988 expanding the quality and
coverage of worldwide radio services,

During Operation Desert Shisid/Desert Stors, AFRTS once aguin provided servige to U, combat forces.
o 3 few short monthe, AFRTS baill an extensive radio notwork and ostablished & Bmited wlevision servico in the
desert, providing the familae sows, sporis and enterlainment programming 1o the thousaads of voops deploved 1w the
region. More recently, AFRTS deploved wo Somalia, Halti, Croatia, Bosole, Hungary, Mucedonia, Albania, Kosove,
Hasgt Twner, Uentral Americs, and (o the Operation “Enduring Freedem” wres of speratioms 10 serve our Goops in
those cantingency, peace keeping sod bumasitarian operations.

Fosduy, AFRTS uses a seriey of domestic and intemational satellites aleng with diginl corgression sehmnlogy
W provide multiple-channel teievision asd steres audio serviee to over 400 land-based outlets In more than 176
countries and U8, territories, Satellite transmissions also provide 2 somewhat more Hasited TV and sadio service o
aver 180 LLS. Mavy ships af sea.

From the days of isolated radin stations, AFRTS has grown to a worldwide, network, contimiing to provide a
"touch of home” to nearly 800,0KK) ULS, Service members and their families assipned overseas and to 118, military
members serving abourd U5, Nuvy ships at sea.
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FACT SHEET
American Forces Radio And Television Serviee (AFRTS) Cublets
U.S. & U.5. Territory Locations
Alaska Cuwe Johnston Atoll Puerto Rico* Wake [sland

Foreign Countries

Afgharistan Cyprus Kyrgyzsian Saipan
Albania Crech Republic farvia San Tome
Algeria Prermsark [ehenon Saud: Arabia
American Samosg Dicgo Garcia® Lasotho Senegal
Anguld Lriboul Liberia Sorbix
Anaretica Droroinican Kepuhlic Iihuania Reychelles
Antigus Heusdor Puxgmbourg Siwrru Leone
Argenting Egypt Macodonia Singapore
Armenia Ll Saleador Madagasoar Slovak Republic
Ascension Island Equatorial Galnesa Malawi Slavenia
Austraby Frivea Muluysin South Africe
Austria Estonin Mul South Korea®
Agzerbuiian Erhiopiz Malta Spaint
Bahamas il Marshail Isfands® %1 Lanka
Hahrain Finluad Mauriania Rurinume
Bangladesh Fraace Mauritiusg Swaziland
Burbades Gabon Mexico Sweden
Belarus CGiumbia Fed, States of Micronesia Switzerland
Belgium®* Cirargia Maldova Syria

Retize Grermany* Maongalia Tajikistan
Renin Cihana Maraceo Tanzunia
Balivia Croece® Muozambigue Thailand
Bosnia-Herzegovina Creenland Namibia Togo
Botswana Guatemala Nepal Trinidad & Tahaso
Brazil Craines - Rissan Netheriands Tunisiz
Brunpei fiuines New Feaiand Turkey*
Bulgara Erayans Nicarzgua Turkmenistan
Burkina Hait Niger Upanda
Burng Honduras™ Niperia Likraine
Rururndi Heng Koag Norway Linited Areb
Cambodia Hungary Oman Eroirsios
Cargereon iceiand” Pakistan Lintird Kingdom
Canada Irmlia Palau Lirupaay

Capa YVerds Indonesia Panums ilrhekisian
Central African Iretand Papua-Now Guinea Yatean
Repubtic Taraet Paraguay Yengruela
Chad leaiy® Pery Viviaarm

Chule Jurmica Philipptaes Yemen

China Lapun® Protand fLaise
Catembia Farddan Portugal® Farbia
Conga Karakstan Qutur Fimbubwe
Custa Ricy Kenya Republic of Bjibouti

Cote d'Tvaire Kosovo Romaria

Croatin Kostrac Russia {*} STAFFED
Cuba* Kuwaii Rwanda QUTLETS

Total Countries And 1.8, Toreitories Served: 177
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American Foress Radie And Television Service (AFRTS

Over-The-Aidr Transmitters

RARIO TELEVISION

Afphanistan Adghanisian :M ]
Alasky {Remote Miliuay Bacesd
Babrain

Beleium Belgiam

Bomia-Herzeaoving Bosnia-Herregoving

Croatiz

Cubsz (Guaninams Bay) Cuba (Gaantaname Bayl

iHepo Carcia (BIOTS Diego Garcia (BIOT)

Heept (Sinai} Eevpt (Sinal)

Lermany - e, Bermany

" Greeee {(Crete)

Honduras Honduras

Hungary Hungary o ]
Kissovo Kosove

[edund

Ttudy ITtaly

aapan {inciuding ORingwi} Japan (ingleding Diinawi

Kuwait Kuwait e "
Marahail Tslands (Kwaialsin Marshal] Kiands (Kwainein) o

Mucedeniz
Netherlunds
Norwuy

Portugsl {Amms)g:is‘am'}

: Portugal {Azores}

Poerio Bien

¢ Pueno Rico

Saudi Arabig ey Saudl Alig
South Kores South Korea
Sypain :
Tutkey ;
NOTES:
(1) Most TY transminters are Row powered, NTSC fonnat, with dirgstional

anienna patierns serving only a local U.S. mulitary audience.

{2y Radio is a combination of FM er AM and varies by country.
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jevision Production (ffice (RTY

The Radie & Television Production Office {RTPO) acyuires and approves radio and elevision spay
announcements for AFRTS. RV ix the only activity within the AFRTS sysier avthonzed w rolease spots for
worldwide disinbution,

The spot annourgements RTPO provides 10 AFRTS outlets are divided Inte twe calepories. The Bra nwludes
syt written and prodoesd pxclugively for the APRTS sudience by civilian commpanies ynder oot 1 TR0, The
cepative process Ty these contraet spots s closely supervised by RTPO project officers in 8] conrdinution with
sppropriae Dol subject metter expers wxd the military broadeast services., Talike the spes croped by AFRTS outlets
1o weddress Joeal or egions intoraal nformation (oples fir specific sudicnces, coniraet spoty we dusipned i deliver Dol
THERSEgES 10 2 jotntsrvice audiznee worldwade,

The seeond category of RTPCproviced spots is Public Bervice Announcernents (P8 As) that relare o existing
Dals faternal Information wmpics, RTPO reviews and accents PEAy frons a videty of stateside sources tachuding federal,
state amd Incal govermment agencies. as well as other public and private orpanizations.

RTPO contract spots amnd FSAs cover more than 100 individual tapies such as Areerican History,
Anti-Terrorism. Breast Cancer, Code of Conduct, Financial Management, Gambling Abuse, Gatiery of Herves, Military
Justice, Relocation yod Chitdren, Sexual Harassment, Tobacco Use, and Veting, Approximately 303 new contrait spots
and 200 new PSAs are added 10 the RTPO inventory cuch year. Though the working inventory of RTPO spots varics
fram month to month, it geoerally numbery about 2,500 television and 1,500 radio xpots,
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Tupics For AFRTS Spot Announcements { 2004-2009)

ABUSE

Adeohol {Intoxicated Driving}
Anti-Smoking

Child und Sposse Abuse
Gumbling Abuse

Medication {{ntoxioated Driving}
Smokeioss {Tobuccad

AFRTS Programming

AMERICANA-GEOGRANHY
Capital City Quiz

AMERICANA-HISTORY
History

AMERICANA-LANDMARKS
Histonie Loandmarks
residential Hosmesies

Amerncan Pautots
Explorers & Pionecrs
invemtus

People

CONSUMER INFORMATION
Income Tuxes

Military Postal Scrvice
Space-A Travel

ERUCATION
Education in the Milisary
Samething 1o Think About

HEAITH

Armed Services Blond Program
Breast Canger
Cholesterod

Cnld Inturics

Heat Injuries
Hypenension
Rutrition

Physicat Fitness
Skin Carwer

Stress

Suicide Prevention
Teenage Pregnancy
TRICARE

Weight Control

HIAN RELATIONS
Chapiuins

Miliney Children
Sexnal Harassment
Voloniecling

LEGAL AFFAIRS

Dovuments for Uhildeen
Teases

Legal Residonce

Marriape To Farsign Bary
Military Justice

Power of Attorney

Status of Forres Agravment
Wills
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Topies For AFRTS Spot Announcements (2004-2009)

MILITARY HERITAGE RECRUITINCG/RETENTION
Amazing Military Stories Military Johs

American Military Airerafy Pride in Service

Arlingion Natenal Cometery Fride in Svrvicy - Demonstration Unils
Bustie Stratogies Research Bencfig

g You Know

Gallery of Hevoes

Logistics SAITTY

Miltary Customs & Traditions Aunto Salay

Mihitary Firsig Ricyule Rafery

Milttary Insiatistions Childhood Sufety

Military Oniz Haoroe Safety

Significam Achiovemenis Meatoroycle Safaty
Siputficant Military Events Safety Belis

Star Spanpled Banner Sports Safety

Uniformy Work Sufety

U8 Brbassy Military
Women Serving in War

SEASONAL
Federal Holidays
PERROMAL AFFAIRS Service Rirthdays
Financial Muansagement Special Obsereances
Military Retirement
PCH Advice (Moving)
Personal Heconds SECURITY
Relief & Aid Socictios Anti-Terrorism
YA Bogefits Crime Prevention

informaion Assurancs
BPSEC Operaions Swwerity}

DUALITY OF 110

Conntry (i

o1y R&H S STANDARDS OF CONDUCT
Family Advooacy Progean Code of Condaer

Fumily Comery Core Valuoy

Military Families Fumaly Housing,

Military Farmily Appreciation Fraad, Waste & Abuse
MWR (Morle Welfure and Beorsution) Zomething To Think Abowt
Relovation and Children Unaccompanizd Housing
Relocaticn Assistance Program Unoflicial Ambassador
Spansorship Words For Life

VOTING

Y otin i Oversess
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Format Sheet For Television Coneept

CT-XXXXX
(Contractor Name}
Pagel of X

Praject: e Paie: o
Sabject: RTPO Project Officer: e
Topie: R o Executive Produeer: N
Title: e _ Creative Birecion o

Lenpth: s e e Producer: — )
Mediom: . R Birector: e
Talent: YWriterish

Estimated Priee:

Peimgry Target Avdicnee:
Message:

Audience Objective:
Research Sources:

Location Deseription/Locale:
Stusiio Set Deseription:
Frops:

Mausic:

Seund Effecis:

CONCEPT;

iy

{n

(3}
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Format Sheet For Radio Concept

CR-XXXXX
{Contractor Name}
Page 1 of X

RADIC CONCEPT

Project: I - Bate;

Subject: . o RTPL) Project Officer: _
Tapic: _ Executive Producer: o
Titie: Treative Director:

fLongth: Prodacerfilirecton

Talent: Writerish

Estimated Price:

Primary Target Avdience:
Mcossage:

Audience QObjective:
Rescarch Sources:

Music:

Sonnd Effects:

CORCEFPT:

1}
{2

(3




HGHEHIZE L0000
Page fl cf 84

Section 9 (Performance Work Statement} ATCHSE
Page tof !

Format Sheet For Television Soript

CT-XX8XX
(Contractor Name)
Pape 1 of X

TELEVISION SCRIFT

Project: . s Date:

Subjert: RTPO Prolect Officer: - -

Topie: R Exccutive Producer:

Title: Creative Divecton

Lenpth: o Producer:

Medium: L Directar:

Talent: Writer{s} S

Primary Target Avdience:
Messape:

Audicnee Objective:
Rescarch Sourees;

Locatinn Description/Locale:
Studio Set Description:
Props:

Musior

Sound Effccte

Overview:

Secne VIDED ATHYH
Moo
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Pape 69 of 84
Section 9 (Performance Work Stalemnent] ATUH#

Pape 1 of }

Format Shect For Radio Script

CRXXXXX
(Contractor Name)
Pogeiof X

RADIO SCRIPT

e ——

Praject: . Pate: .
Bubjeet: - RTPQ Prajoct Officer: -

Tapic: R i Fxecutive Producer:

Titie: e N Creative Diregtor: o
Tength: . Prodacer/Directar:

Talent: —— Writer{s}: .

Primary Target Audicnce:
Bessage:

Audicnce Ubjective:
Research Sources:

i Music:

Scond Effects:

Overview:

SCRIPY
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Quote

Date: 6/28/2013
Project Information
, Contact Robert Frazier Global Project # DMA-0416-6700
. Company | Title Enclose Gazebo
. Address 6700 Tayior Ave. Address 6700 Taylor Ave.
| ' City, State, Ft Meade, ND || City, State, Zip Ft Meade, MD
i Phone 3012226749 . ' Description Enclose Gazebo w/ Plexi-Glass

Email Robert frazierZ2@dma.mil ‘ Plans N/A

Contact: DANIEL ABEBE
Address: 5515 WILKINS CT

ROCKVILLE, MD 20852

Email DABEBE®GLOBALCONSTMECH. COM
Cell 202-409-8757

We are pleased to quote the following labor, equipment, and materials in accordance with the plans and specifications listed
In the - dated '~ * . This quote is subject to exclusions that may be listed balow.

Scape of work for the project to be constructed as depicted in the plans and details as described herein:

DIV Description RQuantit Units Total
0os Enclosed the window opening of gazebo using
using std screw so that it may be removed 1 $1489.00

during off-season.

Inclusions, Exclusions, Clarifications

]
|
|
|
Plexi-Glass w/ approx. 4" thickness. Socure
Inclusions
1. All work is priced to be performed during nomal business hours, Monday - Friday between 7:00 am and 3,30 pm.

72, GC will have final clean-up. :
Exdusions

1. Construction / Architectural drawings 2.Permits/ Fees / Taxes / Bonding

All material is guaranteed to be as specified. All work o be completed in a workmanlike manner according to standard practices. Any
alteration or deviation from above specifications invalving extra costs will be executed only upen written orders, and will become an extra
charge over and above the estimate. All agreements are contingent upcn strikes, accidents or delays beyond our control. Owner to carry
fire, flood, earthguake, and other necessary insurance. We are fully covered by Workmen’s Compensation Insurance.

Authorized
Signature:

Winston Williams — Praject Manager

Acceptance of Quote:
The above prices, specifications and conditions are salisfactory and Signature:
hereby accepted. You are authgrized to do the waork as specified.

Date of Acceptance: PrAnt Name:

133 Fage 1of 1




.‘ l The Leader

September 12009

Leila 8. Miller

Contract Specialist

Defense Madia Activity-Conteacting
23788 7 Strest

Riverside, CA 92518

Bt Solicitation Nuraber HQOO2R-09-5-0024/0002

Dear l.eila:

Attached hereto are revised pricing Exhibits A-C, revised per the second amendment to
the absave solicitution, Hard copics, which include the executed SF 30 aceepting the

amendment, are being senthy Federal Express.

Since I am also sending these docurments slectronically, by this letter, Lexpressly accept
armendmem 0007 wothe BIFP,

Sincerely,

Fop Houson
President
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TAMUENDMENTIMOUTRCA TN NO
09002

¥ EFFELLIVE AL

B -Aug-2009

.4. AZGUESITIONUIRE A SE RE N
E B

E 5 PRIMELTH

3 fifapticable

&ISSUEDRY
THXIOME DFERSE MERIAACTMTY
CINIRACTINGORHCE
IXTSIE STREET, PO BLAMILER,
RIVEMSTIIE CA91S1A.203)

LA

HLG028

TAIPINISTERED BY {Imberidms noindl

See lem &

eone |

#NAME AN ADORE OF CONTRACTOR {No,, Sweet, Cormy, State and Zip Coided

-] T
L RGLEE, . LnC,

X FA.AMENDMENT OF GOUCITATION NO.
tIN028-049-13-0024

x| %% DATEDISEEITEM 11

o8-l 2009

 Deminlcan Grive

HA MOD. OF CONTRACTJORDER NO.
OB, ATED (SERTTRM i

F ArH ITY
PEOTIHSITEM ONLY APPLIES TO AMENDMENTS OF DULICI ATHNG

{;i 2}{: shwsve surnheted sobicilation s amended ssoa mith initon 14‘ Fae herur et date spocitied irreecipt pff ¥

U b5 waiereid, (}ix el eRieieed
£ amerEs Ackpowindgs moosine sldhy seseelined prioy o the Dens el dabe speiied ta the solicisalion oras ancached By o of S0 oty wetbecde

fat By ool b ey Mo e wapies ofie $157 L ihr By avkewwhndping owveim of tis Dilllodewrnt on cach ooy ofthet ol sabated;
arie 3 Y sopersic oier arfedepearon ek Deindis afue peaee b the seliciistion and annadrant ss. FALUME GEYOLIR AUKROWTRRNT RS
REZFIVED ATTRE 2 ACK DRESHIS ATBTHFOR sn  BUCTIPT (OO0 PRIDE 10T HOUR ARD A TR SPROTFIED MAY BERE ¥iN

; REFFTTION O YOLHE CAIR Wiy v o s anwesiiemd v desie o chumgr em odir abneady sotentted, seh ehargy mity e vmde By tehoptrres ot

praviled cuck whpmemer ety makes sebmoor 10 the wolalBnes st e RO Ee and o seecived prioe Do The opening Bour amd des speaiing

12 ACCUUNTING AND APFROPRIATION DAT A direquired:

P I ki

13 TISITEMAPPLIESONLY TOMODIFICATIONS QFCONTRACTE GRDERS. ‘
I MODIFIES THE CONTRACT/ORDERNG. ASDE BEDINTTEM 13,
A THISCHANGE GRDERISISSUED PURSUANT T (Specily authority) THE CHANGESSETFORTHINTTEM 14 AREMADEIN THE
CONTRACT ORDLERNO, INTTEM TOA.

B.THE AROVE NUMBERED CONTRAUT/ORGERISMONIFIED TOREFLECT THE ADMINISRATIVE CHANGESUuch as changes in paying
office, appropriation dae, ete) SET PORTH INITEM 14 FURSUANT TO THE AUTHORITY OF FARAT AN BY
C.TIHS SUPPLEMENT AL AGREEMENYT ISENTERED INTO PURSUANT TOAUTHORITY OF;

DATHER [ oify type of madificuion and suthosiy)

FOIMPORTANT: {pnirscter E} o, comiss o e ssuing office

14, DESCRIPTONOF AMENGMENTAMODIFICATION (Orpaciredhy UCFseopon headipinciuding seliviadunfooniract sehicol matior
Phere dnagibled

D isreawared 10 signthis doclB i lent and reiiDi

Xeepage 2iordeais.

Except ex provite] Berein  all tenOT amd conditions efibe oot sedorenosd in NenBA or TA a8 hetctoirechansed, naming naebuigd sod i i it and olegt.

ISA.NAME AND TITLECE ST &3 L6A NAMEAND TTTLE OF CONTRACTINGOFFICER(Type or print)
Ooeow - e |
Ran 2955 . 500k, Ppesad ¢ . ENAL .

€2 ur print)

TEL
! |
ge: §SIGNL 5 UINTTED SfATES DF AMERIC 160. DATE SIGNE
ISR CO C/ CDATE tdtjbflh.n. _16_b.LNTT"EA [ATES OF AMERICA 6C. DATE SIGNED
W (f__/r/ BY . Aug-2000
{iBignature of serson aujifrizsd 30 sign} Bignaturs of Uenfragting Officen

FEXTEFTHIN T 8P 33

I TIMTPSSNAATES SN SENR Yt e

316514 SYANDIARD FORM 35 {Rev. 16 532
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SECTHSX SFAOBLOCK HOORTINUATHIN PAGLE

SUMMARY GF CHANGES

SECTION SF30. BLOCK LACONTINUATION PAGE

The following have been wided by ful) lext
AMENDMENT 0002
L The purpeseod this amendmont 1810 make minor changes o Exhinits BB thru B4 and C{{? thru G4)
regarding the deseriptions of the cyuipment, feoilitiox, suppiies snd servives appiaddo oo Telovision angd Hudio (e
aftzehed revised Bxhibinss Bthrough O3 Innddstion, this amondment v "-Rwuicd o e offerors 10 submiz
priving for Exhibits Ax throogh Csthat s consistont with the deenpizons i Jiose oxhibin, 1o inclade usit of
measuTements pronaded o thesw eximbily, Offerory original prce proposaix deviated from the original desoriptions

and UL of mpasuromenty 18 these sxiibits, and must be normaiized inorder o si¥erd 2 falr wvalaation of priving.

2. Offerors SHALL ROT devinte From the job talefdesoriptions and onit of messuroments 8% s} in Drhihifs As
through Os. Any devisions From the pricing schedule (Txhibie As thru O3} shall be considorad non responsive and
meligible for Further conddortion for sward, & olean copy of Exbibity & (A fwa A4} B slso provided 1o otferuns
1 shiow the offerars the appartunity o suhmis pricieg consisiont With the dosoriptions, 10 inchede st of
mrrasurorents o those oxhitys

1 Offerors shall provide fully burdened e (s include Overhosd and Prafiy on sl Dbt As thru O Haulls
surdencd rafos wre net provided the offerors proposal shall be copsidered non-rospumsive ang fnelfigible for fonher
considoration for award,

4. Ploase provide your revised pricing proposals to reaeh this office NOT TATER THAN LOO PM (PACTFICS,
§ SEP2009,

Attzehments:
Faxhitits As thriy Cs

tnd of Bummary of Changexd
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Solicitation Number HQ0028-09-R-0024

Price Proposal

Offeror: Film House, Inc.
810 Dominican Dr.
Nashville, TN 37228




Solicitation Number HQ0028-09-R-0024
Price Proposal

Subpart A

Contract Documents, Representations and Certifications

Our company has completed the annual representations
and certifications electronically at http://orca.bpn.gov
and no changes exist to those representations and
certifications.




Y e .  CORTASF TR T sxo o encps
AMENDMENT OF SOLICITATION/MODIFICATION OF CONTRACT ) ' “2’
2 AMENDMEN MO DIFICA THIN N 1 EFEECTIVE DATE | 4. REQUISTDONPURCHASE 28¢ NO ’ C PROECT RO Fapplicabie)
om0 (7 Jub 2008 nm .
5.1SAUED BY T T oony o008 |7 ADMINISTERED DY (Ifotbes i iSom 8} TEDE |
| e e
HOKXI2E DEFENSE M EDIA CENTER :
CONTRAGTING OFFICE Soo tforn 6
ZIres £ STREET
RNVERSICE CA E2518-201 I
|
|
. NAME AND ADD F CONTRACT N - Zi TUTTUTUTTUT A, AMENDMENT OF SOLICITAT ION NO.
8. NAME AN RESS OF CONTRACTOR. (No., Sreet, County, State and Zip Code) X SUNDMENT
Film House, IngC. X | 9B DATED {SEE ITEM 11}
Bt 2000
810 Dominican Drive o L
Dav idson {k:,mﬁy {0A MO OF CONTRACTARDER RO
Nashville, TN 37228 | s oS @ErEMin
CODE e g?&izi.i'ﬁiﬁg}{?? . i .
11 THISITEM ONLY APPLIESTO AMENDMENTSOF SHICTATIONS - _
[ X | the abovamunbersd soticmtivn iy mended ot 12t Sorth i fus 14 Tt bowr asd dote spocifid br roveipt oTOBY (X1 s onondied, [Tes not comied

O oyt ackgwiedyr roeint ofthls somndwent iminy 15 it boor sod dato tpacifed i the solicitation ot 1 wreeded by sux ofthy Bifowing wotheds:

{2} By voropioting Duem B ad 15 and adaesing ¥ wupier ofthe vzt (b} By ack Sudgayg rocekpt of this sowndment an o copy afthe ofy pubuwivond,
oy {3 Ry sep Totsmr oy tndaguentrs vt inoludes o rek b2 {he colicitetian and dment numh FAILURE OF YOUR ACKNITWE R IGMENT 7O 88
RECEIVED ATTHE PLALE FESIINAYED POR THY BRECEIFTORFOFFERS PRIOE TO THE BOUR AN DAY 8F BOIFIED MAY RESULTIN

REIECTION CEYOUROEFER. Hhy vicme ofthie swandont you dexiee ta charge oo il already mbmisted, such chmugy owy Boode by ologremor ooy,
praviged 228 eaiegranyes letins soakey ol s by solichation asd this ! a8 i memived prnoc e theapen g Roue eed date wmf@é

12. ACCOUNT NG AND APPROPRIATION OAT A (IF rogaeedy

13 THISFTHM APPLIES ONLY TO MODIFICATIONS OF CONT RACT JORDERS
T MODIFIES THE CONTRACT/ORDER NO. AS DRSCRIBRED INTTEM 14

A. THIS CHANGE ORDER 1§ 1SSUED PURSUANT TO: (Speeify ruthority) THE CHANGES 86T FORT I IN IT8M 14 ARE MADE N THE
CONTRACT ORDERNC, IN ITEM 10A.

B. THE ABOVE NUMBERED CONTRACT/ORIER 18 MOBIFIED TO REFLECT THE ADMINISTRATIVE CHANGES {m 83 chmgaa in paym.g
offies, apprapriation date, e} ST PORTHINITEM 14, PURSUANT TO THE AUTHORITY CF FAR 43, 103{8)

C. THIS SUPPLEMENT AL ACRIEMENT 1SENT ERED INTO PURSUANT TO AUTHORITY OF:

. OTHFR ﬁg&fiy type of ma&ﬁszﬁgﬁy}

\E IMPORTANT: Comtmicior | | #not, | | i reguired to sign this document and return capies 1o the ming office.
{14, DESCRIPTION OF AMERDMERT MODIFICATION (Crganized by UCE scetion headings, includtig slitst st insiasmt et sabieet msticr i
P whers fersibie}

Extand the cosing Sude to 15 A0 308, 200 PIFET.  Sov pege 2 for more datals,

:E_fcptupmid:dhwu'u.ull tonnte azrd eonditioes afthe dovwmmt oofermmond in lkem %A or 1A, 2 b fire thunged, cefning anoh 5ed. wnd i\n i ﬁmﬁmfl .
15A. NAME AND TITLE OF SIGNER (T ype or print} T6A NAME ARD TITLE OF CONTRACT ING OFFICER (Type ot print)

Ron Rgtd son,, President e EMAL
15B. CONT RACFORAIETE gw W;,,,) 18¢ DATE 9ONFD 168, UNITED STATES OF AMERICA 16C. DATE IGNED

P T R _,7 //r 3y e 07-Juk2009

{Sgnatwe oF peson au pefized 1o sign) (Sgnatwre of Contraating Offiwery o o
EXCEPTION TO S 33 S 20-105-04 B STANDARD FORM 36 {Rev. 10-83)
APPROVED BY QIRM i-84 Promcried by GSA

FAR (48 CFR)Y 33245



HOOO23-00-R-0024
8081
Pape2 of 2
SECTION SF 3¢ BLOCK 14 CONTINUATION PAGE
SUMMARY OF CHANGES
SECTION SF 30 - BLOQCK 14 CONTINTJATION PAGE
The following have been udded by ful] tent:
1. The pnrpo&'évgf this amendment is to make the following changes to the contract:
g Block 8 {Qffer Diue Daiw} is changed 1o read as: “Z:00 PM 13 JUL 2009 (ali times PET)
b, PROPOSAL PORMAT AND CONTENT FOR SUBMISSION:
{i} SUBPART B: parss 1, 18 and 7, s changed (o 7end as follows: ©, 2068, 2007 and 2006 "

{2} BUBPARY €: paras C-1, .. calendar year 2007 or later™ is changed 10 resd 22 ¥ calendar year
2006 or Inter”

. PWE SECTION Y

€1} Pars 1.3 is changed to read 2s ®.. not to exceed $4 000,600 annualiy

(2) Para 1.4 15 added. 1.4 The Defense Medin Activity is consalidating and moving to s brand new
state-of-the-art fasility o Fort Meade, Maryland in the spring of 2011, As part of that move afl broadoast elements
of the command will be required 1 have the capability of produzing products in High Definition (HD) by the time
the move is complets, Our best estimate is that the contractor that is wwarded the new Radio and Television
Production Office spot production contract will need to have the ability to prodace spots in HI oo later than 6
months into Option Year 1 (if exercised) or Apeil 1, 20117

4. PWS, SECTION 2; Paras 2.5 and 2,32, 1* sentence, is changed w read as .. the RTPO project
manager..."”

e, PWE SECTION §; Paras 62 and 6.3, 4™ column, is changed to reagd as “Curmulutive Days After lasuance
of Delivery Order”

f, Exhibits Bs und Oy we replaced with the sitached rovised Exbibits 8s and Cs,
2. Al other terms and conditions of the soliciiation remain unchanged.

Attaciunents:
Exhibilx Bg and Cx

SECTION 8F 1449 . CONTINUATION SHEET

SOLICITATION/CONTRACT FORM

The reguired response dare/time has changed from 10-Jul-2009 G2:00 PM 10 15-Jul-200% 02:00 PM.

(End af Summary of Changes)
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; 272 SCLICITATION INCORPORATES BY REFERENCE PAR 822124, 522924, FAR SO 2123, 521128 AHE ATTACHED.  ADUENDA i"ixzﬁ% ARE NOT ATIACHED

SOLIGITATION/CORTRACT/ORDER FOR COMMERCIAL ITEMS | Colsioiuisin O pAGEIOF 11
: QFFWR T Mﬁﬁ‘&{)m 12, 17, 23 24 AND 30 ‘ _
[z COMTRAET NG, 4 AWRHDALTEDTIE DATE | 4 ORDERKUMBER BECRCTIATIEN U 7 SO ATION (B5LE DATE
- mm%ﬁﬁzﬁ 08-Jun-200%
inmm;mm * HAME b TELEPMONE NUM BERL  [NoCobee? Gl | B OFFEN DUE DAt EADCA THE
RECRMATION GALL LERA MLUER 951-413-2402 | oo a0 Jui 2009
9. ISSUED BY BROE [mza 110, THIS ACQUISITION 15 1t DELIVERY FOR FOB |12 DISCOUNT TERNMS
i 1 UNRESTRICTED DESTINATION UNLESS !
HOOUE8 DEFENSE MEDIA CENTER - ;
CONTRACTING OEFICE i]sensmp_ 100 % FOR BLOCK 15 MARKER None / Net 30 |
23755 T STREEY | L HEE BOHEDULE
RIVERSIDE CA S2548.2031 S 7 . I
: HUBRZONE 58 1380, THIS CONTRACT 1S kRﬂTED URDER
! ooas UNDER DPAS (16 GFR 700} :
i L e :
: 18, RATING
SVCINSARLED VET-CWIED 5B | Lo-£8 R
CTES A T OF smcz‘“mcﬂ .
EMERGING SB o
[ FRX: i o szmoesw wcsspmil™e | we [l
{15 DELVER 1O cone §rioed 16 BOMENISTERED #Y SUOE
gW—GW&?‘ﬂ}%KZ’M:Y """"" ) T
imaw
§Mm¥a@s&smm
50 NOR TH FARFAR STREEY SIUEM 1
§ ALEXANDRIA VA 29 4 X0
| 172 CONTRALTOR! OFFERDR SOnE 18, PAYMENTWILL BF MADE 8Y GOUE
E Film House, Ing. T ) T
E 810 Dosiinican Drive
E Mashville, ™ 37228
i Duns Number (60748795
i F2VSTEy JRP—
B, (615) 255-4000 cooE ! e
10 1iTh MFWKWSWAWM :TBb SLBMTNVOKESXI)»‘\WSSHMNNBLWW& UNLESS BLOCX
g -4 SUCH ADORESS N OFFER |BELOWIS CHECHED | | SEEACDENOAM o
' 1g MEMNG. | 20. SCHEALE OF SUPPLEES) SERVICES 121 GUANTIY  + 22, UNIT |23, UMIT PRIGE | 24. AMOUNT
8eE SCHERDULE various : See Bid
[ 25, ACCOUNTING AND APPROPRINTION DATA o 2 TCITAL AWARD AMOURT [Fix Govt, Uss Ordy)
H
% ]
i

j 175 CONTRACTIPURCHASE ORDER INQOSPONATES Y REFERENGE FAR 52,2124, FAR 52 2.5 t AYTACHED. SRDENGA L&RE § ]ARE BOT ATRRGHED

28, CONTRACTOR 18 RECASRED 70 S8 THIS DOCUNENT AND HETURN 2 COPIES | 20 AWARD OF SONTRACT REFERENCE

X‘: TC BB NG OFFICE CUNTRAUTIR AGRELS TO FLRNISH AND SELIVER ALl ITEMS [ | GFFER GATED - YOUR QFFER O SCLICITATION
i SETFORTH IR OTHERWSE IDENTIFIED ABOVE AND OM ANY ADDITIONAL SHEETR Pl BLOGK S NCLUGBEG ANY ALDIINS DR CHANGES WHICH ARE

BUBJECT TH8 THE TERMS AND GONGITIONS SHEC FIED HEREN. L BETFURTH MEAEIN, 1S ACCEPTED AB TO fTEMG:

T2 DNTTED STATES OF RRRLSA | (SOMATURE OF GONTRAS NG DEGIGER) [315"5&5 SI6¥ED
3
]

30b W\?&EAWWOFSW W,ﬂ > . CATESEMED  [1in. HAME OF CONTSRACTING OFFICER (EREE DR M;;w ......
 {TYPE OR PRINT, ;f .
! g bf 1
Ront Roateon. President ‘;[,//(, 7/ rEL s
ALUTHORZED FOR LOCAL REPROOUCTION ' STANDARD FORM 1649 (REV 3.!2905}
PREVIUS FERDR B NOT LBABLE francbed by 55
FAR (45 (F1 53212



SOLICITATION/CONTRACT/ORDER FOR COMMERCIAL ':"%Eié”]'—” | rsEaoety

{CONTINUED) |
18 TBUNG. 20 SCHELXAE OF SLPA ES) SERVIES _JZUOUANINY 22 LNT {23 UNTPRCE | 20 AMOUNT

; SEE SCHEDULE

920, GUANFTY I LR S THAS BEEN T — —
{ ] RECEVED f"“]

HEPEOTED E
IALCEPTED, AND CDNFONME Y0 THE CONTRACT, EEDEFT AR NOTED:

T97n SIGNATURE OF RUTHORIZED COVERNMENT | . DATE

REPRESENTAT VE REPRESENTATIVE
|
22, MAILING ADDRERS OF AUTHORIZED GOVERNNENT REPRESENTATIVE 33 TELEPHONE NUMHER OF ALUTHORIZED GOVEAMMENT REPRESENTATIVE

32y, ML OF AUTHORIZED GOVERMMENT REPHREGENTANVE

35] SHIP NUMBER 34 VOLCHER NUNDER 155, AMOUNT VERIFIED 3% PAYMENT R {97, cneor NuweER
| COoAARDTFOR ;;
| DQW’& Ezwm& [ Jrma

3. S/R ACCOURT NUMBEH |39, R VOUGHER NUMBER 40, PAID Y

41z | CERTIFY THIS ACCOUNT i§ CORRECT AND PROVER FOR PAY MENT
Ao, SCNATURE AND HTE BF CERAFY NG TFFICER | &7 tRsg™™

aZc. OATE RECD AN 1456 TOTAL CONTAINERY

!
AUTHORZED FOW LOCAT FEPROOUCTION STANDARD FORM 1448 (R 32005 BACK
PREVEAS FDTON 5 KO LBARLE Prescrivet iy GSA

FARE (45 CFR) 53212



Section 8F 1449 - CONTINUATION SHEET

ITEM NG

ooel

ITEM NO
402

OPTION

SUFPLIES/SERVICES  ESTIMATED UNIT UNIT PRICE ESTIMATED AMOUNT
QUANTITY
4,000,000 Each

SPOT FRODUCTION - Base Year

FFP

Demription: AFRTS Radio and Television Production Office {(RTFQ) Spat
Production songreet W0 supply radie end television command information rmaterial
Contragt pravides for crestive developmend, soripting, production and posts
production resulting in the delivary of informational cedic and lelevision pradugls
for broadoast by AFRTS in support of the worldwide Dol mfernal informuation
program,

FOR: Destinstion

NEN: 9993-01-PWE-044]

MESTRIF: HOOS 1690918000

FURCHASE REQUESTNUMBER: HIQ002350528500

PROTECT. $MNILL

ESTIMATED £4,506,000.48
NTE AMT
SUPPLIES/SERVICES  ESTIMATED UNIT UNIT PRICE ESTIMATED AMOQUNT
QUANTITY
4,000,000 Each

SPOT PRODUCTION - Option Year 1

FEP

Description: AFRTS Radio and Television Production Office (RTPO) Spot
Predoction conirsct I supply radic and telsvision command information material,
Cantract provides for gremtive developmen, scripting, production and post-
production resulling In the delivery of informational radio and sipvizion products
for broadoast by AFRYTS in suppor! of the worldwide DoD internal informution
program.

FOB: Destingtion

NSN: 99950 1.P WS84 1

MILETRIE: HOGR1650%8 18000

PROJBOT 9N LE

ESTIMATED £4,000,600.00
NTE AMT




ITEM NG
0003

OFTION

ITEM KO
EHE

OFTION

SUPPLIES/SERVICES ERTIMATED UNIT LINIT PRICE
QUANTITY
4,620,000 Each

SPOTPRODUCTION - Option Year 2

FEP

Description: AFRTS Radio and Television Production Office (RTPO) Spot
Prodaction contract to supply radio and television command information material,
Contract provides for greative developmens, scripting, production wné post
production resulting in the delivery of informational redio and television products
for hrosdeast by AFRTS in support of the worldwide Dol interns! information
PITETEM.

BO: Destination

NEN: 9920.01-PWS-0441

MIELSTRIP: HOOS 16909 9400

PROJECT9NFLE |

ESTIMATED
NTE AMY
SUPPLIES/SERVICES  ESTIMATED UNIT UNITPRICE
QUANTITY
4,580,000 Ench

SPFT PRODUCTION -~ Option Year 3

FEP

Description: AFRTS Radio and Televivion Production Office (RTPO) Spot
Produsting eontruct o supply radio and television command informmtion msterisl.
Contzact provides for creative development, seripting, production and post-
production resulting in the delivery of informational radio md television products
for brondcast by AFRTS in support of the worldwide DoD internul information
program.

FOB: Destination

NEN; 9999.01-PWS-044]

MILETRIP: BQOS169001300¢

PROIBECT:-INILL

ESTIMATEDR
NTE AMT

ESTIMATED AMOUNT

$4.000,000.00

ESTIMATED AMOUNT

$4.000,000.00




ITEMNO  BUPPLIBS/SERVICES  ESTIMATED Uit URIT PRICE ESTIMATED AMUUNT

GO03

QUANITTY
4,000,000 Each

OPTION 207 PRODUCTION - Option Year §

FEp

Description: AFRTS Radio and Television Production Office (RTPO} Bpot
Production contract 1o supply madio and televisin command information material.
Contract provides for creative developmen?, scripting, woduction and post-
produstion resulting in the delivery of informations] radio and {elevision products
for hroadeast by AFRTS in support of the worldwide Dol interns! mformation
Prograsm.

BB Destination

NEN: 9995-01-FWS.-(441

MILSTRIP; HQO5 1690919600

PROJECT: SNT LI 1

ESTIMATED £4,060,000.¢0
NTE AMT

DELIVERY/TASK ORDER MINIMUM/MAXIMUM QUANTITY AND ORDER VALUE

The minimum quantity and order value for each Delivery/Task Order isgued shall not be less
than the minimum gquantity and order value stated in the following table. The maximum quantity
and order value for each Delivery/Task Order issued shall not exceed the maximum quantity and
order value stated in the following table.

MINIMUM MINIMUM MAXIMUM MAXIMUM
QUANTITY AMOUNT QUANTITY AMOUNT
$5800.00 §1,000,006 456




of their involverment with the offerer ard will be dsked 16 tite thelr experience with the offeror by sbwering 2
sezizs of seripted questions in the following four areas:

Do you receive the level of creativity and technical competense you expect)

Daoes manugement keep vou woll informed?

Does the compeny meet the terms and sonditions of is contrac?

Are deliveries on e throughout the creative process?

1s the compsany reaspnable and cooperative during performance?

Are croglive disagreements resolved to your satisfaction?

Are production and postproduction problems willingly fixed even when substantial revizions are
regnired?

is the company committed to custormer satisfaction?

Are you proud of the finished prodacis you receive?

O a scale of one 1o ten, with ten being the highest, how do you rale the compeny's overail
performance?

iz you have any addienal comments?

{4} BRICPE: Prico will not be point scorsd. However, cost/price data shall be gvalueted to determing
comnploteness, realism, snd reasonableness. Completeness means thaet the required information i submiged snd is
sccurate, Realism moans that the price is consistont with the reguired effort and does not Indicate 2n improvidentor
unbalanced proposal. Reasonnblencss recans the prices we justified. In selecting the best oversl proposal, the
Government will conshier the value of cach propoess! in ferms of the meris rating of technical, experience and past
pecformance, in exchiange for the price.

{b) Gptions. The Goverument will evaluate offers for award purposss by adding the wtal grive for all options o the
total price for the basic reqguirement. The Government may determing that an offer is uascceptable if the option
prices ury yignificantly pnbalanced, Evaluation of options shall not abdigute the Government ity exercise the
option(s).

{63 A writlen notice of award or sceeptance of an offer, mailed or otherwise fusssished to the successfol offeror
withiin the time for scoeptance specified in the offer, shall result in & binding contract without farther action hy either
purty, Before the offer's specified expiration time, the Govomment may sccept an offer {or part of an offier), whother
or ot here are negotintions afler iw receipt, unless s written notkee of withdrawal i received before award.

{Erid of provision)

52212-3  OFFEROR REPRESENTATIONS AND CERTIFICATIONS-COMMERCIAL ITEMS (FEB 2009)
ALTERNATE | {APR 2002) -

An offeror shall complets oaly paragraph {5} of this grovision if the offerar has completed the annual
represercations and certificetions elecronically ut hitpiforea. bpr gov., I an offeror has not completed the annua!
representations end sertifications electronically al the ORCA website, the offeror shali camplete osly paragraphs (1)
throngh (i) of this provision.

{4} Definitions. Ag wsed in this provigion:

"Emerging small business” mzans a small business concern whose size s no greater than 30 percont of the
numerical sizc standard for the NAICS code designated,

TRarced o indentursd child labor" means all work or service.




£1) Exavied from any person under the age of 18 under the menace of sny penalty Tor ks ponperfonmance and for
which the worker does not offer bimssif voluntarily; or

(2) Pexformed by any person under the sge of 18 pursuant fo a contrest the anforesment of which can be
acsomplished by pracess or penalties,

"Manufactured end product” mesns any ol product in Fedarsl Supply Clasyes (FSC) 1000-9999, excapt-—

{11 F8C 5510, Lumber and Related Basic Wood Materials;

{2} Federal Supply Group (F8G) 87, Agriculturs! Supplies;

€31 850G BB, Live Animals;

{4} F8( 8%, Food and Relaed Consumebley;

(5) FSC2 9410, Crude Grades of Plant Materials;

{61 F8{C 9430, Miscellaneous Crude Animal Products, Inedible;

{71 F8{ 4440, Miscellancous Crude Agricuitural and Forestry Producis,

{BYFRC 9610, Ores;

(9} F8( 9620, Minerals, Natwrel and Synthetic; and

(10) FS¢ 9630, Additive Metal Matorials,

“Pluce of manufecture” means the place where an end product is assembled out of components, or otherwise made
or processed fom raw malerials indo the finished product that is to be pravided to the Government, 1T & produet is
disussembled and reassembicd, the place of rsassembly i not the place of menulasture.

Restricted business operations mesns business vpecations in Sudan that include power production activities, weners!
extraction activities, oilrelated activities, or the production of military equipment, »s those terms are Jefingd in the
Sudan Accouniability and Divestment Act of 2007 (Pub. L. 118-174). Restrivied business operations 40 not include
business operations that the persat gonducting the busincss can domonstate—

(1} Are conducied under contract directly and exchisively with the regional government of southern Sudun;

{2) Are wonducted pursuant to specitic authorization from the Gffice of Foreign Assets Controd in the Department of
ihe Treasury, or mrs expressiy exempied under Federal law frem the requirement to be conducted under such
authorization;

{3} Consist of providing goods or services w marginelized populstions of Sudan;

{43 Consist of providing goods or services o sn inlermationally revognized peacskesping force oo hursanitarian
srganizaiion;

{37 Conslst of providing goods or services that are usced only to promete health or education; or
(5) Have bwen voluntarily suspended.

Service-disabied veteran-owned small businesy concern—-

{13 Meuny 2 somall busipess concern--




(D Not ks than 51 percent of which is owned by onc or more service-disabled velerans or, in the case of any
publicty owned business, not less than 51 percent of the stock of which is owned by onc or morg service-disabled
veteraps; and

(H) The management and daily business operstions of whish are confrotied by ong or more service-disubled velerans
oy in the case of 3 sevvice-disabled veteran with permenent and severs disebility, the spoase or permunent saregiver
of guch veteran,

{2} Service.disahled veteran meuns o veloram, ax defined in 238 US.C. 101(2), with a disability that is service~
connected, as defined M 38 U 8.0 181{16%

“Small businesy concern” means 2 esncem, including its affilintes, thut is imdependently owned and operavsd, st
dominant in the field of aperation tnowhich it is Bidding on Government confracts, and quatified as a small business
under the oriteria in 13 CFR Part 121 and sixe siasdards in this solicisstion,

Vederar-owned ameil business concern means  amall buziness convame—

{1) Not less than 51 percent of which i cwned by ene or more veterans (as defined at 38 U 8.C. 13123 or, in the
vase of any publicly ewned busingss, oot less than 31 paroent of the stock of which is owned by one r mors
weterans; and

{23 The management st dally business oporations of which are omtratied hy one or mon veterans,
*Wonen-owned small business concern” means a small bizssiness concerm

£1) That ig =t lesst $] percent owned by one Or moTe women of, in the case of any publicly ownesd business, at jeast
81 percent of 1ty stogk is owned by ons or morg women; of

{2} Whose management snd daily business operstions are controiled by ane or more women,

"Women-owned busimess concern” means g concer which is at least 51 percent owned by one or more women; or
in the case of any publicly owned businsss, =t least 51 pevoent of the siock of which i ovwmned by one or more
women, and whess management and daily business operativas are controlizd Iy onz or more women.

{b) (1) Annusl Represenintions end Certifications. Any changes privided by the offeror in paragraph (bY(2) of this
provision do nat autometically change the representations and certifications posted on the Online Represeniations
and Certifieations Applisstion {ORCA) website.

{2} The offexor has completed the pamaal representations and cerlificationy ¢iegtronicaily via the ORCA website at
hatpiforca bpn.goyv. Abter roviewing the ORCA databage information, the offerer verifies by submission of this offer
that the representations and certifications currently posted elecyronically at FAR 522123, Offeror Representations
magd Cettifications—-Cnmmergial Hems, have boen entered or updated in the lsst 12 months, are current, a¢rurste,
complets, end applicable o this solicitation (insluding the business size standard applicabls 1o the NAICS code
referanced for this solicitation}, a2 of the date of this offer and mre Invorporated in this offer by reference {see FAR

4.1201}, sxcept for pamagraphs —Ataidr JF,

{Offeror to identify the applicable paragraphs at (<) through () of this provision that the offerer has completed for
the purposes of tis solicitation only, if any.)

These amended reprosentation(s) and/ov certification{s) ere alyo incorporsted in this offer snd wre currend, scomte,
and compicte as of the date of fhis offer.

Any vhaoges provided by the offeror are applicable to this soiizitation enly, and do not resalt in an updste 1o the
sepresentutions and certilications posted on ORCA|




{c3 Gfferors gt complete the fullowing represemations when the resulting conract will be performed in the United
States or ity oullying areas. Check all that apply.

{1) Smali business congern. The offarar veprusents s part 0f ity offer that 2 iy, { ) is not e smal] business
soncern.

{2} Veteran—owned small business concarn, {Complete only if the offeror represenged Bself ns n small business
conceen in paragraph (2¥(1) of this provision.} The offeror represents as purt of its offer that #t( ) is, { Yisnota
veteran-owned small basiness concern,

{3) Service-dhsnbied veteran-owned small business sonceen. (Complete only i the offeror represented itself os a
veteran-owned small business concern in paragraph {c¥2] of thiy provision.} The ufferor represents as part of s
offer thet 8 { Yis, { ) is not & service-dispbled veteran-owned smiall husiness concem.

{43 8mmll disadvantaged business concemn. {Complete only if the offeror represented seif av a small business
conpern in puragraph {€}(1) of this provision.} The offeror represents, for general statistical purpoass, that #{ J s, (
3} s not # small disadvantaged buginess concern as defined in 13 CFR 1341682,

{5%) Women-aowned sraall business concemn, {(Compiate only if the offeror represented itsell as 3 smail business
concern in paragraph (C3{1) of this provision.) The offeror represents thatitd Jis, () i nes a women-owned Small
buginess concern.

Nute: Camplete parageaphs (036) and {237} anly if this selicitation is expected o sxomed the simplified asquisition
threghold,

{6} Women-owned business copgern {other than small business concern}. {Compiste only if the offeror is & women.
owned business concern aird did not represent itself 22 2 simall business concern in paragraph {e3{1} of this
provision} The offeror represents that it ) s, 3 women-owned bugingss concern.

{73 Tig bid priority for lnbor surplus sres cooterns, 1 this is an invitating for hid, smal business offerors may
identify the labor surpius areus in whick costs %0 be incuwrred on sccount of mesufacnrring or production (by offeror
ar first-tier subconiracions) amount & more than 50 percerst of the contrae] price:

(B} Smail Business Rize for the Small Business Competitiveness Dernonstration Programn and for the Targeted
Industry Calopories under # Small Business Competitiveness Demonstration Program. (Complete only i the
offercr hus represented itself W be 1 smell business congern snder the size standards for this solicitation}

{1} {Complede only for solicitations indiceted in an addendum ag being set-aside for emerging srsll businesses in

one of the designsted industry greups {L3(s).) The offerae represents as part of its offer thatiz{ 3 s, { ) is notan
emerging small business,

(i) {Compiete only for golicitations indiceted in an addendum a5 being for ane of the targeted industry cetegories
(TICs) or designated indusiry grouns (DG} Offeror represents as follows:

{AY Offeror's number of employees for the past 12 munths {theck the Bmployess colamn if sive standard stated in
ihe solicitation is expressed in terms of number of employees); or

(H) Offeror's average annusl gross revenue for the iast 3 fscal yoars (check the Aversge Annusl Gross Number of
Revenges eadumn if size standard stated in the solicition s expressed i teoms of ahnus receipts).

{Check one of the ollowing):

Average Annual




Number of Emplovees Giross Rovenucs

_ SDorfewer 81 million or lesy

___51-106___ $1,000,001 - $2 million
_161-250 $2,000,001 - $3.5 million
281500 $3,500,001 - $5 million
501-750__ $5,000,001 - $10 milfion
_751-1,000  $10,000,001 - $17 million

vvvvv A 1000 Oreer §17 miilion

{8} {Complete only i the solivitstion contains the clause st FAR 32.219.23, Notice of Price Fvaduation Adjustment
for Small Dissdvantaged Business Concerns or FAR 52 219.25, Small Disadvantaged Business Partieipation
Frogram-Disadvantuged Stems and Reporting, and the offeror dosires 8 benofit based on its dissdvantaged status.)

(i) General. The offeror represents that either--

{AY It Yis, () is not eentifind by the Smsll Businesy Administretion as a ymall disadvartaged business concern and
identified, on the date of this represcniation, a3 a certified small disadvantaged business congern in the database
maintained by the Small Business Administration (PRO-Net), and that ng msterist change in disadvantaged
awniership and control has occurred since i certification, and, where the concern is awned by one or more
individuals clafming disadvaniaged statay, the net worth of each individual upon whom the certifioation is baged
down not exceed §750,000 sfter izking inte account the appliceble exclusions sef fonk w1 13 CFR 1241040232} ot

(8} 1t{ Yhas, { X has= not submitted B completed application to the Small Business Administration or a2 Private
Cersifier 10 be certified a5 2 ynall disadvanteged business concern i accordance with 13 CFR 124, Subpart B, and &
decigion on that appliication 15 pending, and that no materin] change in disadvaniaged cwnership and contro! has
ooourred since its spplication was submitied,

{ii) Joint Ventores under the Yrice Evaluation Adjusiment for Small Dissdvandaged Business Caacerns. The offerar
represents, s part of s offer, that it is a joint versiure thar complies with the requirements in 13 CFR 124,1002{
and that e represenistion i parsgraph (Y21} of this provision is ssourite for the small disadvantaged business
consern that is participating i the joint veotuse. (The offeror shai! enter the neme of the semall disadvantaged
business concern that is participatiog in the joint venture: )

{10) HUBZone small business convern. [Complete only # the ofTeror represented itvelf as a small business concern
tn paragraph {¢}{1} of this provision.} The offeror represents, as part of its offer, that--

(iY#t{ 3i, { ) is not 2 HIVBZans small buainess concern listed, on the Jute of this regresentation, on the Listof
Qualified HiTBZone Small Husiness Concerns mgintained by the Smzll Rusiness Administration, end no mzteriyl
change & ownership and control, principal office, or HUB Zone employes percentage has eccurred since H was
certified by the Sinal} Business Administration in accordance with 13 CFR part 126; and

Gy ( ) is, { }is not a joint venture that complics with the yequirements of 13 UF R part 126, 2nd the representation
in paragreph (cX16)i) of this provision i3 acourats for the HUBZone small business concers or concemy that are
perticipeting W the joint venture. {The offeror shall enter the name or names of the HUBZone small business
concesn or soncerns that are participating in the joint venture: o Bach HUBZone small business
concsrn participating in the Inint venture shall sadmit o separate sipned copy of the HURZone representation.

{117 iComplete if the offeror has reprosented iself as disadvantiged in pacagranh {¢)(4) or {cX9) of this provision.}
{The offeror shaii check the category in which fts ownership fallx):




Hispanic American.
. Native American {American Indiang, Bskimos, Aleuts, or Native Hawaiians).

_____Asign.Pacific American (persons with origing from Burma, Thailend, Maleysis, Indonesie, Singapore, Branei,
Japm, Ching, Taiwan, Lsos, Cambodis (Kempaches), Viemam, Korea, The Philippines, TS, Trust Tesritory of the
Prcific Islands {Republic of Palay), Republic of the Marshal! Isiands, Federated States of Micronesia, the
Commonwesith of the Northern Marisos lulands, Goam, Samoep, Maczo, Hung Kong, Fiji, Tongs, Xirlhets, Tuvaly,
or Naurd,

Subcontiment Asian {Asian-Indian) American {persons with origins from fodia, Pakistan, Bangladesh, 8n
Lanks, Bhown, the Makives Islands, or Nepal},

_Individualsoncem, other than one of the preceding.
{d} Certifications and representations required to implement provisions of Executive Order 11246--
{1} Previous Contracts and Complisnce. The offeror reprecents that--

{114 Yhes, { ) bas not, participated in 2 previous sontract or subcontract sublect sither to the Bqual Opportunity
clsnse of dus snhicitation, the and

i) 1t{ Yhas, { ) bas not, filed all required complance reponts.
{2) Affirmative Action Compiiance. The offeror represente thag--

(D It { ) bag developed and has on file, { ) has not developed and does not have on file, at each establishment,
affirmetive sction programs required by rules and reguiations of the Secretary of Labor (4] CFR Subparts 60-1 and
602}, or

¢y In{ ¥ has not proviously had contracts gubloot to the written sifinmative sction programs requirement of the rules
and regulistions of the Becretary of Labor

{e} Certification Regarding Peymen?s to Influcnce Federa! Transections (31 1.8.C, 1352). {Apniies onty i the
confrast is expected 10 exceed §150,084.) By submission of its offar, the offeror centifies to the best of ity knowledge
and belief that no Federal appropristed fundy have been paid or will be paid % any persen for influenciog or
artempting o influence an officer or employee of any agency, a Mamber of Congress, an officer er employes of
Caongress or an employce of & Member of Congress an his or her behalf in connection with the sward of any
resuitant contract. If any registrants under the Lobbying Disclosure Act of 1995 have made a lnbbying contact on
behalf ¢f the offeror with respect 1o this contract, the offeror shell cemplete and submit, with its offer, OMB
Stamdard Form LLL, Disclosare of Lobbying Activitics, o provide the name of the regismants. The offeror need not
report regulurly employed officers or gmployees of the offeror to whom peyments of reasonable compensation were
made,

{fy Buy Amesican Act-Balance of Paymenis Progrem Certificats. {Appifes ondy if the clause at Feders! Agquisition
Reguintion (FAR) 52 225-1, Buy American Act--Balance of Payments Program--Supplies, is included iy this
solicitation.)

{1) The offeror certifies that each end product, except those listed in paragraph (£}2) of this provision, is s domestie
end product and that for other than COTS itoms, the offeror has considered components of unknown origin o have
been mined, produced, or manufactured cotside the United States. The offeror shail fist as foreign end products
those end products manufactured in the United Siaies that do nel qualify as domestic end products, is., an e
product that iz not & COTS iom and does not meet the component test in paregraph (2} of the definition of




“damestic end product™ Tae terms “commercinlly aveilable off-the-shelf (COTS) #em,” Veomponent,” “domestic
end peoduct,” “end product,” “foreign sad product,” end “United States™ wre defined in the clause of this solicitation
entitied “Buy American Act--Supplies™

{2) Foreign End Producta:

Line Mtem No.:
Cauntry of Origin:—-

{Li5t a9 necessary}
(3} The Government will evaluate oifers in ascordance with the policies and procedures of FAR Fan 25,

()
{13 Buy American Act-- Fres Trade Agreaments — Israeli Trade At Ceriificate, {AppHes only if the clsuse 3t FAR
§2.22%-3, Buy American Act - Free Trade Agresments - fsraeii Trade Acl, 3 included in this soliciiation.}

Tae offeror certifies that each end praduet, except those Hued In paregraph {g¥ 1Y) or (X1 X1} of this provision,
is 2 domestic end praduct and that for othier than CTOTS Hewms, the offeror has considered components of unknown
origin o have been mined, produced, or thanufachured outside the Einited Swates. The terms “Bahrainian or
Marocsas end product,” “commercially pvailsbie off-the-shelf {C037%} #em,” “composent,” “domestic end
produc:,”™ *end product,” *foregn ond product,” “Free Trade Agreesment country,” “Free Trade Apreement country
end produst,™ “Isrzeli end product,” and “United States” are defined in the clause of this solicitalion entitied *Buy
American Act-Free Trade Aprocments-Israeli Trade Act”

{i#} ) The offeror vurtifics that the following suppiies are Frop Trade Agresment country end products {other than
Bahrpinign or Moroocan end products) or larseli end products as defined in the clause of this soliciation entited
"By Amevican Act--Free Trade Agreemeonte-israell Trade Act™:

Frep Trade Agreement Country End Products {{ther than Baehrainizn or Moroccan End Products) or Israel End
Products:

Line e No.

[L3st a8 necessary]

{1#] The offeror shal} fist those supplies that are foreign end products (other then those listed in paragraph (g)(1)(i5)
of this provigion} = defined in the eisuse oF this solichiation entitied “Buy Aserican Act—Free Trade
Agreements—Iisraeli Trade Act.” The offeror shall list z= other foreign end products those end produnty
mumifectured in the United States that do ot gualify ss domestic end products, L6, a0 end product that is net g
COTS 2em and does not meet the component test i paragraph (33 of the definition of “domestic end produt”

Gther Foreign End Products: .
LINE ITEM NO. 'COUNTRY OF ORIGIN !

H

H

I

[List &3 nec ma'ﬁ.ry}

{iv) The Government will evaluste offere in accordance with the policies and procedurss of FAR Purt 23,




(2) Buy American Avt--Free Frade Agreements..fsrapli Trade Azt Certificate, Altornate § (Zon 20042 1f Altornate |
to the clause at FAR $2.225-3 is included in this solicitation, sabstitute the following paragraph (g){1 3} for
paragraph (g1 ¥i1) of the basic provision:

{2)(1 )i} The offeror certifies Hhiat the following supplies are Canadian end products as defined in the clavse of this
soficitetion sntitled “Buy American Act—Free Trade Agrecments—Tscach Trade Act™

Canadian Bnd Producis:
Line Hem No.:

[List 23 nesessary]

{331 Buy Amprican Act—Free Trade Agresmoms—Lsrpeli Trade Act Certiloate, Abernate 1T (Jun 20043, 1 Alternate
H o the clause gt FAR 52.225-3 is included irs this solicitetion, subgtitute the following paragraph {g){1 3¢} for
paragraph (g 1XH) of the basic provision:

() 1)(i1) The offeror certifiss that the following suppiies are Canadian end products or larsel end products as
defined in the clause of this solicitation entitied “Buy American Act—Free Trade Apreemenin--Tsraeli Trade Act™

Canadian or Israch End Products:
Line Itern No.: *Cauniry of Origin:

{Listas néﬁéxxa?y}

(4} Trade Agroornents Certificute. {Applies ondy f the clause af FAR 52.225-5, Trade Agreements, is imcheded
this solicitation.)

{i) The offeror certifies that each end produdt, except those Hsted in paragrepd {g3A1(i1) of this provision, isa US.-
made of desigrated canntry end product us defined in the olause of this suiciiation entitled “Teade Apreements.”
{ii) The offersr shall list as other end producss thase end products that are net ULS -made or designated conntty #nd
products,

Other End Preducis

Line Item No.; i{_.aunh-y of Origin:

i
i

{118t A8 necessary!

{iif) The Government will evalnate offers i accordane with the policies and procedures of FAR Purt 25, For line
items sovered by the W0 GPA, the Govarnment will evaluate offors of U8 -made or desipnated cooniry snd
producty without regad te the restrictions of the Buy American Act. The Government will consider for sward only
wf¥fers of 1. § ~made or designated coumry end products uniess the Contrasting Officer determings that there are no
offers for such products or thas the offers fir such produsts are insufTicient ¢ fu il the regairements af the
solivitation.

¢k} Ceriification Regarding Respongibility Matiers (Executive Order 12689). (Applies only if the contract value &
sxpeetad 1o exceed thy simplified acguisition threshold.) The afferor certifies, to the best of its kaowledgs and
betict, that the oferor and/or any of its principals--




{1}{ } Am, { }are not presently deburred, suspended, proposed for debarment, or declared ineligible for the award
of contracis by any Federal agency; and

(23 ¢ § Have, € ) bave not, within a three-yoor peried preceding this offer, bren cenvicted of or had a civil judgment
rendered against thern for: Camanigsion of fraud or & criminal offense in connection with ohtaining, attempling w0
obiain, or performing a Federal, state or local government contract or subcontract; violation of Federal or state
antitrust statutes relating to the submission of ofers; or Commission of embezzlement, theft, forgery, bribery,
falgification or destruction of records, making false statements, tex evasion, viclating Federa! eriminal tax laws, or
Teceiving stolen property; and

{33{ YA, { § are not presently indicted for, o otherwizse criminally or civilly charged by & Government enilly
with, ommission of any of these offinses enumersred in paregraph (W32} of this clause; and

{4} {baliot] Have, [hallet] have net, within g three-yeer period proceding this offer, been notified of any delinquent
Fodoral taxes in an amount that excoeds §3,000 for which the Hahility remaing unsatisfied.

(i) Taxes are considered delinquent if both of e fellowing criferia apply:

(A) The tax lishility is finally determined, The liability is finally determined if it has been assessed. A liability is not
finally determined if here is a pepding administrative or judicial challenge. In the case of a judicial challunge W the
linbility, the lability i aot fnelly determined until afl judicial appes) rights have been exhausted,

{9} The mxpayer is delinquent in making payment. A mxpayer is delinguent if the taxpayer has failed 1o pay the tax
Habitity when ful peyment was due snd required. A faxpayer is not delinguent in cases where enforved coliestion
sction iy prectuded.

(18} Pxzmples.

(A) The taxpayer has received a statutory notive of deficiency, under LR.C. Sec. 6212, which entitles the taxpeyer
to seek Tax Clourt review of @ proposed 1ax deficiency. This is not a delinquent tax because it is not a final tax
linbility. Bhould the taxpayer seek Tax Court revisw, this will net be a finaf tex lishility until the taxpayer hine
sxercised il judicial appeal rights,

{B) The [RS8 hus Hled g notice of Federad tax lion with respect o an assessod fux Hability, and the (sxpayer has been
gued & notice under LR.C. Sec. 6320 entitling the taxpayes to requost s heating with the IRS Office of Appesls
comesiing the Hen filing, and to farther appeal 1o the Tax Court if the 1RS determines 1o sustain the Hen filing, Inthe
course of the hearing, the tExpaver i eatitled 1o contest the undertyiag tux labiilly because the faxpayer has had no
prinr sprartenBy to contest e Hability. This Is st s delinquent tax beeause it i not 8 Hoal tax Habitity, Should the
taxpayer seek tax court review, this will not be a final e lability until the taxpayer has exercisad ail judicial appeal

tights,

{C) The tuxpayer has entered into an instaliment agreement pursuant to LE.C, Se¢. 6159, The taxpayer is ruaking
timely paymenty und i3 in full complisnce with the agreement terms. The taxpayer 8 not delinguent becase the
taxpay oy is not correatly reguired fo make fall payment.

{13} The taxpaver has Gled for bankruptey prolection. The taxpayer is not dulinquent bocause enforoed colloution
ation is stayed under 11 U.8.00, 382 (the Bankrupioy Cods}.

{0} Centifivation Regarding Knowledge of Child Labor for Listed Bnd Produsts {Executive Order 13126}, (The
Ceontrasting Officer rust list in paragraph ()X 1) aoy end products being scquived under this solivitation that are
inciuded in the List of Products Requiring Contracter Certification as to Forced or Indentured Child Labor, unless
excluded at 22.1503(B).)

{1} Listed End Product

Listed End Product

- £

Tisted Countries of Origin:




{2) Certification. (If the Contracting Officer has :dentified end produgis and countries of origin in paragraph {)(1)
of this provision, thea the offeror must certify to either (1)(2)(1) er (i}{2){iij by checking the appropriate block.)

( Xi) The offeror will not supply any end product listed in paragraph (1}(1) of thiy provision that was mined,
produced, or manufactured in the corresponding country e listed for that product.

{ 3{3i) The offeror may supply an end product listed in paregraph (f{(1} of this pravision that was mined, produced,
or mamufactuet in the corresponding country as listed for that prodiuct. The offeror vertifies that is has mede a good
Feith effort w determine whether foroed or indeatured cliild inbor was used 0 ming, produse, or mamufecture any
such end product Arnished under this contteet, D the basis of thoae efferts, the offeror cortifies that it is not gware

of sy wued use of oldid fabor,

{51 Plove of masyfaciure. (D00 not spply unless the solicitation Is predominmntly for B soquisition of
manafacmred end products.) For siatistical purposes only, the offeror shall indicate whether the place of
manufieture of e eod produdy it expects tn provide in response o this soliciation is predominantly

{1}{ ¥n the United States {Check this box ¥ the wotad anticipated price of offered end producis mumnbiciured in the
Finited $tates exosnds the total anticipared price of offered end produsts smumafactuored outside the Dnited States); or

{21 € ) Outside the United States.

(%) Centificates regarding exemptions froms the application of the Service Contract Ac {Certification by the offeror
as to its complianee with respect we the contrict elso consritutes #ts certification a3 w complisnce by ity subcontracior
if it subcontracts out the exempt services.) (The contracting officer is to check 4 box to indicate if paragraph {(k}{(1)
or {k)(2) applies.}

{ }{1) Maintensnce, calibration, or repair of certain equipment as describad in FAK 22,1003-4(cX1). The offerar ( )
does { ) does not cerify that-

{5} The items of eguipment o be servieed under this contract are used regulacly for other than Governmental
purposes and ars s0ld ar traded by the offeror in substantie] quantities In the generel public in the coarse of normul

business operations;

{if) The services will be furnished st prices which are, or are based on, established catzlog or market pricos (sec FAR
Z2. 18034 {2 H1) for the nmintenance, calibration, or ropair of such equipment; and

(i1} The compansation {wage and fringe benefits) plan for all service employess porforming wark under the contract
will be the same 83 thut used for thege empliovees and equivalent employsos servicing the same equipmentof
commercial castamers,

{ {21 Cortpin services a3 described In FAR 22,1803 -4{d¥1}. The offzor { } does{ ) does tot certify thate

(i3 The zervices under the contract are offered and sold regularly o non-Governmental sustomers, snd are provided
by the offernr for subcontractor i the case of an exempt subcontract} to the general pubilc in substantial quantities
in the course of normal businesy operations;

(ii) The contract services will be furnished at prices that are, or are based on, gstablished catalog or merket prices
(see FAR 22.1003-4(d}2)(iii));

{iif) Fach service employes who will perform the services under the contraet will spend only a small portion of his
or het time (a monthly sverage of less than 20 percent of the svailabie hours on an annuslized basis, or less than 20



percent of svailable hours dusing the contract perind if the contract period i less thun a month) servicing the
Gevemment contract; snd

(iv} The compensation (wage snd fringe benefits) plan for all service employees performing work under the contract
is the same a8 that used for these employees and equiveleat employees servicing commercial cusiomers,

(3) It paragraph (kX 1) vy (k}{(2) of this clanse applies—
(i} If the offeror does not certify to the conditions in paragraph (k){1) or (kW2) and the Contrasting Officsr did not
arach a Rervice Cantract Ao wage determination to the soliciation, the offeror shall nutify the Contractmg Officer

&% soon sz possille; end

(i} The Contracting Offiver mey not make an award o the offeror if the offeror fiils 10 exeouis the certification in
parsgraph (k}{1} or (k}{2) of this clause or to contact the Contracting (fficer as required in paragraph (KX33(0) of

this clanse.

{1} Taxpayer Mentification Nomber {(TIN} (26 U.S.C 6109, 31 US.C. 7701 ). (Not epplicable if the offaror ia
required {o provids this information to 7 central contractor registration dambase o he sligible for sward )

(1) Al offerors mmst submit the information required in paragraphs {133} through {D{5) of this provision to comply
with debt coliaction retpairomants of 31 1. 8.C. 7791{c) and 3325{d}, roporting requirements of 28 U.S.C 8641,

GOd1 A, sl 6050M, s inaplementing regulations isswed by the Interna! Revenue Servive (IREL

€2) The TIH may be used by the Government & collect and report on any delinguent amoun arising out of the
offeror's relationahip with the Government (31 U.S.C. 770 1(e)X1)). If the resuiting contract is subject tv the paymetit
reponting requirements described in FAR 4.904, the TIN provided hereunder may be matched with IRS records to
verify the accuracy of the offeror's TIN.

(3) Taxpayer Identification Number (TIN).

{ ) TEN has beers applied for,

{ YTIN i3 not reguirad becsuse:

{ ) Offeror i s nonresident Wlien, forsign corparation, or foreign partnership thet does pot have income effectively
connected with the conduct of & irade or bosiness in the United States end does not have as office o place of
business or & fiscal paving asgontw the Uniied Staves;

{ Y (feror is an agency oF imstrumentality of a foreign govornment;

{ yOfferor is an sgenvy or instramedality of the Peders! Government.

{4} Type of organization,

{ } Sele propristorshin;

{ ) Partngrship,

{ ) Corparate entity (ot tx-cXempe);

{ ) Corporaie entity (to-exermpt),;

{ ) Government entity (Feders!l, Stefe, or losal);



{ ] Foreign government;

{ ) Imteznational argomization per 26 CFR 1.6049-4;

{ ) Othir memmocmnnnnnns,

{5) Commen parent,

{ ) Offeror is not owned or controlled by a2 common parent;
{ ) Name and TIN of common parent:

AL wrvmwrmmrwmnvmwyt ey

{m) Restricted business sperstions in Suden. By submission of its offer, the offeror certifies that it doey not conduer
any resgicied business aperstions in Sudan.

{End of provision]

522125 CONTRACT TERMS AND CONDITIONS REQUIRED TG IMPLEMENT §TATUTES OR
EXECUTIVE ORDERS--COMMERCIAL YTEMS (FEB 2609 (DEVIATION)

(@) Compirolior Gieneral Examination of Record. The Coatractor agrees te camply with the provisions of this
paragraph (a) if e contract was awarded using other than sealed bid, s in sxoess of the simplified acquivition
threshold, and dons not contain the clause at $2.215-2, Audit and Records-Negotietion,

(1) The Comptroller General of the United States, or an authorized representative of the Comptraller General, shall
have seoess to the right fo examine any of the Contractor's directly pertinent records involving trensactions related to
this contrict.

(2} The Contractor shall make geailable af it offices at ali reasonsble tHmes, the records, materials, and other
evidence for examination, sdit, of reproduction, unti! 3 yvears aler fine! peymen? under this contract or for any
shartey periosd specified in FAR Subpart 4.7, Contractor Records Betention, of the other alauses of this contrace If
this contract ix completely or partially termmated, the records relating 1o the work terminated shell be made
avaiighie For 3 yoars after sy resulting final terminarion sentlement. Records relating 1o sppesls under the disputes
chzuse or i Hélgation or the seftiement of claime arising under or reluting 1o this contract shall b made available
unti! such sppeals, Btigation, or olaims are finally resolved.

{3} As used In this olsuse, revords include books, documents, socounting procodures ansd practices, and other dals,
regardiess of form. This dovs not require the Contractor 1o create or muiniain any rasord that the Confractor doess not
raitain b the ordinary conrze of business or pursuant ta 8 provision of law.

{51} Notwithssanding the rexpuirements of any other clause in this contracy, the Comraetor is not required to flow
dowa any FAR clause, osher than those i paragraphs {3) through {vii) of thiz pwragreph in » subcontract for
commercial ftems. Ynless otherwize indicated below, the extent of the Saw down shall be a8 required by the clauss--

(D) 52203-13, Contractor Code of Business Bthics and Conduct (DEC 2008) (Pub. L. 110-252, Title VI, Chapter 1
41 US.C. 251 now).

(i) 52.219-8, Utilization of $mall Business Concerns (MAY 2004) (15 U.5.C. 637(d)(2) and (1)), in all subcontracts
that offer further subcontracting opportunities, If the subcontract (except subeontracts to gmall business concerns)
exceeds $300,000 {$1,000,000 for sonstructivn of any public facility), the subcontracvor must include §2.219-8 in
leweer Hier subconiracis that offer subcontrecting opportunities.



(h} The use i this salicitstion of any Deferss Federst Acquisition Begulatinns Suppienient (48 OFR Chapter

Chaptar 2} provision with an authorized devindion i3 indicated by the addition of "(DEVIATIGNY" afex the name of
the repelation.

{End of provision}

522326 AUTHORIZED DEVIATIONS IN CLAUSES (APR 1934)

(2} The use in thiz sehicitation or contract of any Federal Acguisition Regulation (48 CRR Chapter 1) clause with an
euthorized deviation is indicated by the addition of "{DEVIATIONY" afler the date of the clause.

{b} The use in this solicitation or contrast of any Defense Federal Acguisition Regulations Supplement (43 CFR
Chapter 23 clause with an suthorized devistion s ndicated by the addition of "{REVIATION)” after the name of the

reguiztion.

{Ead of ¢lense)

252.212-708¢  OFFEROR REPRESENTATIONS AND CERTIFICATIONS- COMMERCIAL ITEMS. (JUN
2005}

{&) Definitions.
As usad in this clause.

(1} Foreign person means any persen other than & United States person as defined in Section 16{2) of the Export
Administration Act of 1979 (50 11.8.0. App. Scc. 2415).

(2) United States means the 5O States, the District of Columbia, outlying areas, and the auter Continental Shelf as
defined in 43 U.8.C 1331,

£3) United Stales peeson is defined in Seotion 16(2)} of the Export Administration Aot of 1279 and means any
United States resident or mationa} fother than an individual resident outside the United States and smploved by other
thea & United States porson), any demestic coneern {including any permanent dounestic establishment of eny foreign
concern), snd any forcign subsidiary or aflifiate (including any permanent {oreign establishment) of wny domestic
concern which s controlied in fuut by such domestic concem, us datermined under repuiations of the President.

{hy Certification.
By sulmitting this offer, the Offeror, if & forcign person, company or emtily, certifies hat it
{1} Daes not comply with the Secondary Arab Boyeoti of Isracl and

£2} Iz ant 1zking or xnowingly sgreaing fo ke any action, with respest fo the Secandary Beyeort of urael by Arab
gounirizs, whick 50 US.C App. Sex. 2407(a} probibis a United States person fom wking.

{c) Representatiun of Hxtent of Transportation by Sea. (This representation does aot apply to solicitations for the
direct purchase of ocean transportation services).

(1) ‘The Offeror shall indicate by chocking the appropriate blank in paragraph (£)(2) of this provision whether
transportation of supplies by sen iy unticipated under the resultant contract. The térm "supplies” iy defined in the
Transportation of Supplies by Ses clause of this solicitation.

(2) Representation,




The Offeror represents thak it-

__ Does mticipate thet supplics will be transporied by seg  the performance of sy contruct or suhcontract
resulting from this solicitaion,

 Does not anticipate that supplics will be transported by sea in the performance of any contraet ar subeontract
resulting from thiy solicitation.

£3) Any condract resulting from this solicitation will include the Transporistion of Supplies by Ses Clause. If the
Offerot represents thaf it will not sse eoeen transportation, the resuRing contract will alse incinde the Defense
Federnl Acquisition Regoletion Supplement clanse at 252.247-7024, Nasification of Transportation of Supplies by
Sea.

{End of provision}

252212-7001 CONTRAUT TERMS AND CONDITIONS REGUIRED TO IMPLEMENT STATUTES OR
EXECUTIVE ORDERS APPLICABLE TO DEFENSE ACQUISITIONS OF COMMERCIAL ITEMS (JAN 2009)
(DEVIATION)

{8} In addition to the clauses lhled i paragraph (b} of the Contract Terms wnd Conditions Required o Implement
Stabutss or Exegutive OrdersCommaercial ftems clause of this contract (FAR 52 210.5 (FEB 2008 QIEVIATION],
thc Centracter shall include the terms of the follawing clause, if epplicable, in subcontracts for commercinl items or
commervial components, swarded st any tier wader this confract:

232.225-7014 Preference for Domestic Specialty Metals, Alternate T (APR 2003) (10
U8.C 2533a),

2522371019 Training for Contractor Personnel Interacting with Detginves (SEP
2006) (Section 1092 of Pub. L. 108-375),

2522477023 Transportation of Supplies by Sea (MAY 2002) (10 1).8.C. 2631)

25224171024 Nuotification of Transportation of Supplies by Sea (MAR 20003 (10
U.8.C. 2630

{Eosl of slanse)

ADDENDUM TO FAR CLAUSE 52.212-1
INSTRUCTIONS TO OFFERORS ~ COMMERCIAL ITEMS

FROPOSAL FORMAT AND CONTENT FOR SUBMISSION

1. Al offerors shall submit three (3) stand-alone sets {1 oniginal and 2 copies) of the price proposal and
seven (77 stand-alone sets (1 otiginat and 6 copies) of the Technical/Managemant proposal, Bech set shail
clearly indicate the offeror’s name and sddress. All proposals shall be an 8 47 x 11” white bond paper.
Al information pertaining to the Pricing Information/Representations & Certifications and
Techrical/Management Proposal shall be confined to the appropriate part. Each of the two pans shall be
bourd separately, not sttached to the other. Offerors shall confine their submissions to providing
information in sufficient deteil o define their proposal and to provide an mdequate basis for evaluation.
Partial submissions will resultin an unacceptabie determination, disgualifying the proposal for an award.
In evaluating an offeror’s submisgions, the Government will consider how well the offeror complied with
these instructions and will view any variance adversely. The Government evaluation team will not
assume any information not provided. Nor will the Government hold submitted material for another
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MANAGEMENT/TECHNICAL PROPOSAL -SUBPART A
SUBPART A-1. COMPANY BACKGHOUND

Since 1876 Film House has been providing solutions to our clients’ marketing
and communication needs. Fromthe beginning, clients recognized Film House's
praduction abilities and customer-focused attitude. In aur first few years in
business we were privileged to work with a variety of world-class clients,
ncluding Goca-Cola, Whidpoo!, Texas Instruments, Hartmann Luggage,
Vanderbilt Uriversity and the then-named US Army Safety Center at F1. Hucker.

In 1881, Film House created and produced itsfirst TV campaign promoting a
radio station. The campaign was adramalic success and led ustotocus aur
energies on producing TV campaigns designed to help radio stations achigve
nigher ratings. By 1888 Film House had esiablished iiself as the worldwide
leader inmarkeling radio sizlions ontelevision, engineering langmark raling
successas for nundreds of radio stations inthe United Siates, Canada ard
around the glotie, We continued 10 add in-house staff —direciors, producers,
creative directors, editors, and computer graphics anisis 1o make certain all
aspecis of production and post-produciion were done to our exacting standards .

norder to truly understand our clienis’ needs, we learned ther business - the
business of racho. This taught us wnatl drove their business needs — at s most
basic, how higher revenuas are driven by higher ratings. We also immersed
ourselves in studying marketing, with regular company wide meetings (that came
to be known as #ilm House University) where we brought in top radio and
markeling experts to feach everyone in the company. Understanding ard living
radic as well as marketing enabled us {0 understand the needs ¢f our clients and
creae somnercials that effectively communicated the righ! message ‘o the
intended audience. Our clients’ success was, of course, uitimately oUr SUCCoSs.

From the beqinning, we net only produced the TV commercin's 1or our radio
station clienis byt created tham as well These clients, among e most media-
savvy inthe world, have relurned year afler year 10 get solutions to thair
marketing challenges from Film House. Having conducted extensive independent
research with our client base, we Know the primary reason Ior such loyally s their
feehing that Fim House campaigns are by far the mos! eftective way 1o help radio
stations achicve higher ratings.

This origntation towards learning has become one of the nallmarxks of our
company. Whataver the siubject, be itthe business of radio, the art and sclence
of marketing, or the unique and essential needs of an organization ke AFRTS,
Film House has succeeded by combining our past knowledge and experience
with a wiilingness 10 learn the specific needs and adapt to the timelines ot a given
client.



In 1898, Fili House was seiected fo pravide allthe command information spots
proguced by the RTPO for AFRTS. Atthat time, Film House was already a3 22-
year-old financially strong company with allthe necessary production and post-
production facilities and eguipment, very litthe debt and a seven-figure credit line.
When it came time to begin staffing up (o service the AFRTS contract, that
financial strength was more than an asset- it was a necessity. Since the
government pays on delivery, the AFRTS contract requires a company with the
abulity to deficit finance well over a millicn dollars inyear one. Film MHouse's
tngncial stabilty is an increasingly important factor intaday's economic climate
with its frozen banking and credit markets, since a company unable to weather
tre financial requirements of a contract of this nature simply cannot perform and
deliver or indeed sven survive the first year.

Our reg-selection in 2004 has now given us gver ten years of knowladge and
experiencs in mesling the needs of the RTPO. Gur working relationships with all
mempers of the RTPO team have resulted in a trust that we simply will not lat
either them or the grganization down.

Beyond our continued status s the recognized worldwids sader inthe
marketing of radic stations or TV, our business has grown to include providing
markgting soiutions for shopping malls ard non-profit institytions, as well as
craating and producing award-winning documentary films and corporate raming
DVDs. Our ability 2o provide soup to nuts services, from creative development to
final edited product, is a benefit to any cost-conscious clignt. I1'g the resulting
success of our clients, however, that brings them back year after year. For
example, our multi-part traming series on "Danger Zones for Employers" was
created ard produced in conjunction with M. Lee Smith Publishers and designed
o train supervisory personnet on legal issues in the workplace, The series has
been a dramalic success, sslling millons of dollars worth of ¥ideos to comporate
Amsrica and was named one of the top ten training aids of the year by Human
Hesource bxecutive magazine. s success led fo an expanded and updated
serigs that was algo recognized as one of the top ten rraining aigs. The "Danger
Zunes” serigs nolds the distinclion of being the only maledal sver named by
Human Resouroe Executive magazine as one of iis top ton fraining aids more
than once. This training series, now titled "First Line of Defanse,” continues o
educate and rain supervisory personnel in companias aoross America.

Fim House includes 32 full ime employees as well as numerous free-lance
professionals who have worked with us as trelr primary employer for many
yedrs. Our staff includes mukiple award-winning directors, producers ang editors
Qur crews know how {0 operate with professionalism in all interactions with
mititary units or service members. Qur company can be counted or 1o leave only
positive impressions of Film House and RTPO whenever they interact with any
branch of the services.




Film House is Tennessee’s largest ful service Him and video production
compary. inJune of 18586, we moved irto our presert offices ard studio
compiex. These facilities were designed and buill with both the production
process and our clients in mind. The offices contain our Him studio with hard eye,
two in-house edit bays, client workspaces, graphics ropms ang audio sweetaning
facilities. The efficiencigs created by having all of these capabilities in-house
allow us to provide our ¢lients with production values that far exceed theit
expectations. Combine this with our unique experience creating and producing
over 20,000 TV commercials, our marketing knowledge, our orignfation as a
learming organization ard our customer-focused mindzset, and we believe Film
House provides our clients with an unbeatable soiutior o teir communcations
needs. Simply put, Fim House is a customer-iocused company thal dolivers
world-class quality at & remarkably reascnable price.
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FILM HOUSE, INC.

KEY PERSONNEL RESUMES

Aziount Supervisor .. Ron Routson
Creative Director, . Wayne Camphbell
Head Writer, o Margares. Torok
WO s cre er e e John Robbins

L 21 Ot DU BMark Hillmun
WITHET i cnvcinisenae o ROD Wynkoop
Writer L i Barelay Randall
WWIHET o i se snen s cnnncone e e oG HRTHE €GFRROYY
Wrrior. i Mariam Pronnao
W FHET i i e e Melissa Sisk
IR Lo ie e iirene s v ca s e namneeeeaen oo dOYCE Blarrison
WIHET. it e e Wend y Woll
WETCT Lt e ivinir s rienes cnneons e emaeaenas Karen Grimaldos
R LS O P SO Suvzanne Gordon
Teievision i’mc@ucar .............................. RBrandy Rurnciy
Telovision Producer. . ..Chervitlation
Television DIeatof oo veieeeee o doe Gutt
Television DIrOCIor e e Seot Mumford
Hadio Producer/DNreCion o v Michae! Bormnheim
Creative Producer s JChiistt Bowen

Mititary Advisor o oneeencMatt Cline




Ron Routson

1701 Ashwaood Ave ., Nashyitle, TR 37212

6] 5 2848.4004) ronroutson  @fihmpogse com

Trusted legal counselor and business stratogist with aver 20 years experience in film
productiaon and Intelleciual Property law including 9 vears exparience 58 4 irial
attorney 11 cases. AV peer rated moember of Tennessee Bar, Experienced in
domestic and internarional Heensing and protection »f (1 with aperational and
execubive managerment respunsibility for 30-poerson international Hilro production
axi markeiing company,

Professional Experience

Filrn Hougse, Ine - Pregident & Chicf Operating Officor {19RE- Present)

= Aveoun Soporvisor and ohdel clont Hatson for AFRTS contract, responsibie for chent
satisfacton and overall performance

*  Respoosible for sillegal, operational and financial affairs of the company

*  Respoenzible for nepedating and drafiing all Geenses of company bnellcotual Property

«  Meagotiated and clesred pse of altthird party Intellectual Propeny incarporated into
company feature and dovumentary films

«  Executive Producer of teaturs film "No Regrets.” presently airing on Lifetime
Television, responsible for negotiating domestic and international distribution and
licensing of the film

= HExeeutive Prodocer of documentary films on the lves of Roddie Leadbeuer (Lead
Belly), John Bacder and Svivia Hyman

»  Responsible for compliance with FTC and FCC regulations for all sdvertising

produced by company and lcensed to clienty

Arhitrated inmellecal property and other cases for American Arbitration Association

Woods and Woeods, Atfornaye - Partner {1982- 1588
+  Partner in boutique hiligatos flom with specmalities in employment Htigation,
appedinte sdvocaey and intelicctual property
= Litipatesd nomerous cases from tral through appost
*  Addmitted o practive before United Swuates Supreme Coort
*  Firstreprasented present employer (Film House) in prosecuting copyright
infringement aotons

Vanderbilt University Law School -Adiunct Focuity {1983 19%7
= imstroctorin Appellste Advocaey

Thompson gnd Crrawford - Assoniate (1979-19582)
= Primary Hdgation asseciate for former Senator Frod Thososon

Fducation

1. Vanderbilt University Law Schoul, 1979
B.A. Wostern Kentucky University, 1976




Wayne Campbell
1201 Cannon Lane
Mt Juliet, Tennessee 37122
{615) 758-2241

April 1987 (o Present-Film House, Inc., Nasheille.  Senior VP {singe 1994), with responsibilily for
worldwide marketing effort, Presently serving as Creative Director Tor malti-rnillion annual contract to
provide spet annanncentenis for United States Department of Defense. Extensive experience in
Directing/Writing/Pxcoutive  Production of shart und long-form projects for a diverse puntfolio of chients.
Prajecis inelude studio and Jocation work involving actors, celehaty talent and non-professionals: strong
interview 204 storvielling skills, based upon & media careet spanning four decadoes.

Koy Daregtorial Oredis

» "Ruowiidge is Power” -Shert-form documentary on 2 nstionally reeopnized East Los Angeles
gang intervention project - Director/Writer/Executive Producer.

= “Seif Birccuan: Your Life, Your Cheice” -Long- form documentary project for The ARC of
Tennessee -~ Director/Writer/Eixecutive Producer,

« “Pisk Tubilee Singers 125 Reemon® - Concert film - Assoviute Directorn,

= Direct General lusurance - Testimenial/Spokesperson muohti-spot campaign in 20035 ond 20060
atred in 14 statestbrougbout the Southeast — Director/ Writer,

* Mix 101.5/Raleipgh "Bi & Shery Moeming Show” - Two-dayfour-camery reddy shoot Tor muli-
spot camputgs - Director/Executive Producer,

« WSEIX-FM/Nashville “The House Foundation” -Muluiple projects, ingluding multi-dayfmulti-
catneraprajects and celebrity talent (Kenny Chesney, Sarabvans, Taylor Swite, etal) -
Diractor,

= KSTP-FMMinneapolis "Greg & Cheryl Morning Show™ - Multi-spot campaign including
interior/exterior scenes and complex compuler-augmented process shots - Director.

s UBS Radio "Jack I'M Launch”
original feotage wnd compalay images -Dircctor/Writer/Executive Pridlucer,

:

« The Mall w1 Cortans/Baton Kouge - Molti-sporv/muit-yvear spot announcement, 2003 -present.
Multimedia: VVand Badio-Dirgetor MW riter

Addittonul Credits:

* “The 2001 Dove Awards” - Gordon Television Group - Bolo writer for two-hour hve ovent and
worldwide wlovision broadvast of the Gospel music industry's premigy grmual event, Bxiensive
coordination etween praduction company, the Gospel Music Association, and artist
manzgement, Additional dulies es Assotiate Director for television broadonst with responsibility
tor celebrity presenter rehoarsals,

= “White House Salute To Gospel Masic” -Gospel Music Association, 20602 - Sude writer of live
event staged for the First Family in the White House, Aired as a oneg-hour special on Pax TV,

= 1998-2001; Creative Director/ Account Supervisor for multi-raiilien annual contraet to provide
spot announcements fur United States Department of Defense. Fixtensive writing and research.
Direcior/bxecutive Producer credits on many of the resuliing productions, 14 Bronze Telly
Award Flaalisls and 2 Silver Telly winnaers during term of assignmeat.




Purgivipution inresearch sctivities of key chenty inchuding perceptoal studhes and product focus
groupiesting

Client consultation in all slages of thousands of radio and television projeats, from creative
devclopment to final edit.

Various production ¢redits for Film House non-Dol client projects for radie and television
stations worldwide, including Executive Producer, Writer, Director, 1987-Present,

Key member of creative teura which mnitiated the Marconi Radio Awards {(National Assocution
of Broandeasters),  [Y88-BY, including extensive Haison with sponsoring organization.

Writer/Producer/Ihrector of special sudio and video packapes and producer Tor hve event audio
for Marconi Badio Awards, F9R8- 15493,




Margaret Rits Torak
%617 N, 11+ Avenues Hollywpod, FL 33019
Dxay (3083 877-2572 sEveniags (434) 9224070
mricrok@aolecom

Summary of Skills:
Extensive experience in print and broadecast advertising, including multi-media creative
management,  Proficient in all the major PC and Mac software. (Adobe Creative Suite, Final Cal
Pro, Maicrosoft Word, Excel, Power Poiot, cte.)

Education:
University of North Texas, Denton, TX, BFA in Advertising Design/louraalism,
International Fim & Television Workshops, Rockport, Maing,
Dinal Media for Broadeasy, Web & Print, Broward Technica! Collepe

Employment;
Writer/Creative Dirpctor, Filmbouse, Inc, Nashville, TN, 20800 w present, Write/Supeyvised
crsative and swripting of radip and TV PSAS for American Forces Radio and Television Service

Hroadeast Managed/Creative Producer, Macy's Flonda/Burdines, Migmi, FL, 2000 1o oresent
Write and supervise production olradio, TY spots and corporate videos for Macy's and various
vendors, including Lancome, Tommy Hithiger, Sean John, 2nd Calvin Kicin,

Croative Producer, Yoenlure Productions/ByeByeNow com, Miami, Fl, 193 0 2000,
Supervised creative, seripting and preduction of radio and TV PSAs for AFRTS, in addition w
aotheor films/videos, television series, and interactive media. Other clients ingiuded Travel

‘ Channel, National Puarks Serviee, and Reader's Digest Video.

|

Copywriter/Producer, Miami, FL, 1990 to 1993, Retail copywriting for ¢lients including
Marshall Fields, Godiva Chocolates and Carson Pirie Scow. Wrote and produced campaigns in
pring, radio and TV for clicnts including Florida Keys Tourism and Sandals Resorts.

Freelance Art Director, Los Angeles and Miami. 1988w 1980, At direction i film and print
forapencies, production companics and features,

Creative DirecioriProducer/ Art Director, Dallas, TX. Agenoy production of campaigns inprint,
radio and 1Y for Zales Jewelers, Mary Kay Coymetes, Pearle Viston Conters and Frito Lay.

Honors & Awards:
Most notably the respect of my clienis and peers . huf inthe event Hude gold staloclies matien
Grold and Silver Telly Awards, Navonal Commerial Pestival, 19872008,
Gold and Silver Addy Awards, Miami and FL Lauderdale, 190902008,
Guld and Silver Angel Awarnds, Miami and B Lauderdale Ad Feds, 199320850
Judgey' Award, KL Lasdendule Ad Fed, 1684
Bronze and Merit Awards, Dallas Ad Leapue Tops Awurds, 1984-1987
Award of Excellence, Dallas Sociely of Visual Communicators, 983,

References available upon request,




John Kobbins CTT0) 591-3R76

SCRIPTWRITER
= Spots and PSAS »  News Foatures
« Documentary Seripts = Multimedia Scripts
*  Marketin - Video and Film Seri ts »  Trainin Video Seri 1

PROFESSIONAL EXPERIENUE

ROBBINE ENTERPRISES, 1993 Present. Clients include

« RTPVAFRTS »  Discovery Channel
= United Parcel Service » AR

«  HeliSauth » AXKD

+« Dioha Alr Lines « NN

WIRT-TY., KNIGH P-RIDIZHR, Contral Michigan, 19801993, Rusponsninlives included:

*  Wnting Documeatarics = Writing/Reporting  Features
*  Producing Documentaries * Writing/Reporting Nows
»  Wriung/Produaing Special Kepurts s Writing Promotions

PROFESSIONAL RECOGNITION

Network Exposure:
ABC's Good Morning America, A&E's American Justice, CNN, Discovery Channel

International Television Association/MCATL
{Past Attanta President)
Georgia Video Festival: Gold, Silver, and Merii Awards for Seriptwrizing (198620023
Agsociated Press:
Firs: Piate Awards for Best Documentary, Feature, Individual Reporting {19851
Umied Press Intemational:
First Place Awards for Best Spot News, Best Documantary {19873
State Bar of Michipam
Firs: Place Award For The Advancement of Justics in Reporting (1992}
Midwest Radio and Television Nows Diractors Assoctation
Best Documentary (1987
Michipun Assoclation of Broadeasters:
First Place Awards for Best Spot News, Besl Dacumentary, Best Feature (19933

EDUCATION
University of North Carolina/CH Duke University
M.AL Communicanions B.A. History
Department of Radio/ TVIMP Related Work:
Minor in Journalism Enpiish




Mark Hillman

Creative DirectorfCopywriter
614-893-7777 « markhillmantddmas com
Digial Portiolior www.rmarkhiimanportfolic tumbir.com

Ohjactive
Create and champion Drave ideas.

Summary
Tre biggest thing hring o the table is the abiilly {0 nali the big idea. To come up
with 4 dirgolion that g game-changing o the markat ant works in both the clfline
angd onling space. And then gatting people fired up o bring that idea o e

EEporienss
Resoures Interadtive - Solumbus, Ohin
Associate Craeative Diractor
18849-2001 12008 -Prosant

I'manage {from & craative standnoint our digital adveriising offering. This
! inveives deveioping big branding ard marketing ideas that utilize the most
| appropriate digital modia vehicles, mcluding display, email, search, web sitos,
sociat media, ang mobile technoiogies.
|

Clients include: Fantene, Lean Cuisine. Gillette Venus, Wendy's, Wairnart,
Herbal Essences, Sebastian Frofessional, Victoria's Secret Pink, Readyll, Sony,
Aussie, Olairol, Hand McNally, epicuricus.com, and styie.com.

FERs H -G
Creative Consuilant
2004 2005

i nelped iderte, name and launch Findaway World's first produgt the Playvaway
portabis digital audio player. This involved managing the groglive dirgglicn ot the
player. packaging and web site. twen! from concept o laungh ina year.

Principal-Advertising Dirscior
2003-2005

lestabished and led the advertsing offering at this nationally recognizerd
branding agency.

Clients ingluded: National City, Omaha Steak, Caompass Bank, Stonewall,
Nationwide Insurance, Express, Lane Bryant, and Bath & Body Works.




TardUnited - Columbus, Ohio
Croative Directty
2001 2002

| helped merge three previously separated agencies into one firm and then was
part of the tpam that led that agency to dauble-digit profitability (post 9/11) while
establishing and then managing a 20+ creative depariment.

GCients included: Chinraseptic, Huntington Banks, Cognos, Autodesk, Perking,
Antherm Blue Gross & Blue Shieic, arg Miracle-Gro.

sre Base Adverticing - Columbus, Ohig
Copywiiter/Assoniale Creative Director/Creative Direcior 1992
1999

This was mv Hrsl lob out of college. Twas hired 285 3 Conywrilar arvd then named
creative drector bve years ater white helping fo grow this company fom gightto
ihirty pmplovees. Forthe last four years [ was there, we were the dominant
creative agency in both Columbus and the region.

Glients included: OhioHealth, NHL Columbus Bive Jackets, Time Warner,
Bite Golt arnd American Standard,

Awsards

DRAD, Art Directars Club, Radio Mercury, Clio, HOW. Print, adiceh, [AC
London international, ADDY, P&G Hair Care's Most innovative Exgoution,
Rasoures Interactive’s Innavation Orbie.

Gpeaking Engagements:

WORMMA, adtech, OMMA and eRetailer

Education

Ohio University - Athons, Ohio - Bachelor of Ans 4 Sclence




Robert W, Wynkoop 240 Antioch Pike, Nashville TN 37211

(6 18Y154.1 120 rohwynkaap® gmaiicom
PUBLIC RELATIONS/MARKETING EXFCUTIVE
SUMMARY
Well rounded exeoutive with expenence developing, diresting amd implementing public relations
snd murketing communication sirategies that achieve results. Demonsirated ability (o build
positive, lasting relatonships with chonts, media profossionals and the communily, Presents
professional fmage 1o sizkeholders ond community mepiring confidence and credimbiy. Secking

comraet, part-time or fiea-time position in advertising, markefiag or public relations fipld,

EXPERIENCE

RADHY AND THLEVISION CONTRACTOR - Prosent
Filmhouss, Inc, Kuaghville, Th
Creastive Writer

Responsible fur researciung topios, generabing new, grealive storyhoards and sorips for highe
Qushiry (S0, OCFR306,008) budgat per commoercial) elovision armd radio broadeast commercials fr
air on the American Forces Radio and Television Network averscas. Planned concept idens Dased
around budpet concerns and worked wirh client to achieve desired yesults. Thecontact with
ARRTS is the largest govermment contract for (im ever awarded.
* Wrate, seripted and pitehed more than 30 wlevision and radio commercials that
were seleeted and produced for the client,
+  Maintalned keen awareness of budgetary puidelines while pushing for the highest
guality and most impactful results possible,
»  Recipient of 2007 Silver Telly Award for “Closed In” - 30 see, spot on
Depression. Watch it here: Closed In
«  Provided valuable insight into milfary ssues, enstoms and traditions during
every phase of production,

MILITARY EXPERIENDE
108 Marines 2001-2005

BROADUART SUIPERVYISOR 242008

Amsrican Forees Network Dewchment fwakund, Japan

Radio and Television Broadegster

Supprvised opgration of daily wisviddon and radic broadoasting station. Planned, soripied, shot
and assembled television packages For aightly breadeast. Scripted, shot and edited elevision and
eadic comaragrcisls woskly, Supervised 8 subardinates in the porformance of their dutics,

«  Hosted 3 hours of daily morning radio programming, croated enteriaining bis for
browdoast,

»  Revamped and executed o bi-weekly felevision intormation campaign on travel
aptions 1a Japan. Travelled across mamland fapan gathesing video and
inforoation for broadeast,

*  Recipient of 2004 Broadeast Journalist of the Year award for the Marine Corps

«  Proficient with Full-size Tkegami Digital Broadgast Cameras, Sony PD-150
Handheld Cameras, Tri-pods, Liphting, Avid Hditing Plutforms and the
EHebeaster Digital Searcher,



PLURLIC RELATIONS SPRECIALIST 2022004
MCAS Mirarmy, Calif, MCAS fwakuai, Japan
rint and Browdeast Photoiournalist
Wrate news and feature storfes for print and eleetronic publication using infonmation gathered
throgph interviews, observition and research. Planned, coordinated aad executed photo shoots for
article illustration. Provided clear, casy-to-read, high quality images that communicated
meanimplul messages to readers. Proposed, received funding for, and excented a television
mtormation cempaign inforing the San Dicgo community about happenings throughout the
Waesizrn Adr Basoes,
*  Gathered and produced matenials {rescirch, interviews, photos) for publication in
werkly iablodssized nmewspaper.
«  Wrotrfcopyedited articles in secondunce with AP sivie stundards,
*  Bousht ot nows leads Yor future publications.
»  Edited diglnl phows via Adobe Photashon,
* Wrote, Seripted and Fdued Broadeast quality nows segmenats for air,
* Lsed Nikon D! Dignal SLR Cameras, Sony PD-1S0 Yideo Cameras Non-linesr
editmg vis Avid platform and Adohe Promior,

Med Rulations Speeialist
Develuped positive media and community rolations maimaising an excelient rapport hetween the
mititary and civilin community, Ureated and unplemented successful media and community
relativns pampagns, Scheduled and coordisated muedia intorviews and escors o9 e installsion
far news agencies during the baild up for Afghanisian.
«  Hsponed and advised duning shooting of History Channel groduction of Tactical
to Practical with Hunter Ellis."
*  Wrote press releases and media advisories related 1o buildup of troop
deployment,
» Served as speaker and master of ceremonies for award ceremonics, tours and
media events,
¢ Provided cleur, concise command messayes during inerviews with media outlets.
«  Waorked with transhsions e sccommeodate Japanese medin ogtleis with interviews
and press confetenees overseas.

EDEICATION

VANDERBILT UNIVERSITY, Xashville, Tenn. KM Presemt
Communication Studics Malor

»  Dompleied koy Courmes sueh as Organization and Managorial Commuaication,

Public Spuaking Courses, Politics and Mass Media,

* inteoned {or U8 Senstor Lasmar Alexander dusing summer 2007

»  Prosidem of Marine Corps Semper Fidelis Sociery 2007

~  Wrols for Vandertdit Hustler Student Nowspaper 2006 2007

DEFEXSE INFORMATION SCHOOL, Fort Meade, MD 20612082
«  Hoaswe Jowrmalist Course
*  Buasic Brosdooser Courss

REFERENCES AND WORK EXAMPLES

Available upoen request



Burclyy Hamiball
iR OUhfron Ceart, Ol Hickery, TN 37138
(o BES-418-T4ET FL 018 847 0784

Hargiay Rarda!l @ Comeustngt

Clarser FPosus Producer/Wriier responsibilizies far telgyvision

‘essional .
Professic Froclance Writer/Producer 105 - Present
Experence

« Cilents inelude CMT [Greatest Myths 3 Even More Rumors, agend s and
Dowsnght Lies, Greatest Moments: Fajth Hill Dataws, Love Songs wied,
Crerth firocks (Unlimized, The Lost Sessons}, Tatllght T {Miss America
Profiies. Grealest Duots), Premicre Radio Neiworks { National Comoedy
Newwork, Touchslone Plowres, Srdgesione/Firostone, {laviend
Ertertginment, Grand o Opry, Saturn, Doublewide Froducdom, Nationa
Pubbic Hadin, [ huve spocinlived in writing comedy ang camodio projecs

Senor Writer/Producer Fungible Vision, Npshvlilo, ' HANG- P AIS
Beipad develop fasede Fome series, Rescarched, winte and so¥ed serles pronsre
gpisenic on Hank Willlame br Have weitton over = duren episodes of Inaide
Fome Taking 31000 duparnte pevey of information amd shoviae Suom Insr an
entoriaining, informuative Mo dovamentary show thut lpsis approvimgiels 43
rnwios mwd IN scoomd,
Alse doveloped and wrote several oter shows for OMY, acluding: AT
Cireatost Myths, and 40 Clhrear

5t Fashion Siatormeniy

inierviewed approsimstely SO0 o, imbunkiry insidors, frig
doniprurs and i puy who drove Hank Williarms on bis fiefuliasi s éa, 3h,

and Carrot Top-bat everybody has to injorviow Carval Top, iCs the low

Co-PFrodueerBead Wrter, Prime Time Countey. Dick vk, Nushville, TN TG -GS
* Responsihle for afl creative content on g daily, hour-long musmévaricty shisw

+ Owverseeing 10 person ereatived show praducer staff

s« Waorking with ialent

* Soapwriting, joke writing, praying, handholding, comic relief,

Acvsuciads Ureative Ddrector Film Hoase, Ine, Nashville, TN F2/RR- 7000
* {osoemed, wrnte and divecied comewhore around 148000 wlevision

sermmercials promoung rado setfions, Chemsonciuded fust gboutany radio

slafien in Americn whose call leners started with o "W or "K¥ {And some

YL stabions in Canade . and s fow in Fusope aod the Facific Rims 1 lhink

thoy had difforent lotiers intheir names.

Frovianoe Y Production ZARE - F2/R8
* dnchoding Suberd S Nighs Love, Bob Fope, Dok Clavk, Free Haw, seadsof

comnmarvials, several had mavies and oountioss saiearid vadous in wingh

sormeane woilld inevaahly stroke hix ohn thoephofully and sey, 71 can sop

Fammny renlly undersiands cusiomer swiisfaciion’”

Fdacation B.S. Theatre/Minors in baglishéPaychology. MISL, Morfreeshors, TN 1543
Waiching ot of telovision £970 Fresent
Qddllrlcil L v iplay wel waith others,

+ In 8Bth grade, T mude Vicky Musc lauph so hard she spil an entirg carton of milk through her nose,
fwas o very proud moment. and one that helpad determne the course of ray professional Lfe,

Writing Samples & Relerences Available



WRITING RESUME

Letand H. Gregory, 11 Ph: 615/337-03587
129 Holly Forest GovGoeofs@aol.com
Nashvilie, TN 37221

SCREENPLAYS:

“Erncst and the Groeat Pizgs Race” . Feature Leegth Film (sold) - The Walt Disney
Company

“The Ian MeTeagle Show” Feature Leagth Filn (Optioned) - Touchstane Pictares

TRLEVISION:

"Saturday Night Live” - {ruest writer, 200 Season, NBC

"Aomerica's Bumbest Criminals” -Head Writer/On-CreatewCo-Producer

“lim” - CRS Pulot- Coffee Club Productions

News Ol he Weird” - CRBS Filot - High Five Entertzinment

"New Years Hve with MuzixMafia” - Great American Country

TOpry Reaches Qut-Benelit for Red Cross” Great American Country
"CMT's 20 Sexiesi Women® -Cloudland Productions 2005

"LAFE-TY" Hulf-hour sketch comedy series -(TNN - Reid/band Productions)
"Prime Time Country” - 60 minute music/interview series (TNN - ek Clark
Productions)

CCMTUs 100 Gregtest Country Music Videos” {Shour special).- Tangible ¥ision - 2004
CCMT s Greatest Hond Trips” 1 bour speciald - Cloadiand Productions - 2005
"Crook & Chase” Owver 200 featurs stories - Jim Owens & Associates

"Plove Awurds Show” - 90 minsute gospe! music awards show

VIDDO TAPE RELEASH:

“Stupid Crooks Caught on Tape" | hour home vides (2003} -Pupeom Produstions, LLC
“Amenca’s Dumbuest Criminals” - LTheour home video {1993} - The Entheos Groop

"Your World As [ Seo 11" Series of short subjects starring e Varney. (Emshel]
Prodacer's Grompd

AUDIGCDS:

"Wacky 91t Again” -thour sudio CI>-Twalands Productions, 11.C
"Crazy 911 Calls Vol 1&2)-K-Tel, Inc.




Leland IE Gregory, i1 -2

BOOKS:

"America's Dumbest Criminals” - New York Times Bestseller (17 weeks on list - #4,
March 1996),

"Stupid American History" -Andrews McMeceel -April 2009

"Stupkd History™ -Andrews McMeel- Sepiember 2008 (National Bestseller)

“Crocl and Unusual Idiois” -Andrews McMeel -May 2008

“Idiots in Charge” -Andrews MeMeel -September 2007

“Stupid History” -Androws McoMeel -April 2007

“Am-Hushed!” -Androws MoMeel -Gotober 2006

“idiotsimb.ove” - Androws MoMeel - May 2000

*Rush-Whacked: Chronicles of Govenvnent Stupidity!” -Andrews MoMacl October
25

“Idiots gt Work” Amdrews MoMeel- October 2004

“Fley, Idiot!" Androws MeMeel- October 2003

"The Stupid Crook Book™ Androws MeMeel-October, 2002- (National Bestscller)
"What's The Number for @11 Apain?” Andrews MeMecl-August 2001

“What's The Namber For 91177 Andrews McoMeel - Mareh 2000 {National Bestseller)
“Presidential Indiscretion” Diell Publishing- June 1999,

"Presumed Tznorant!” Dell Publishing - July 1998,

"Great Government Goofst™ Dell Publishing- November 19457,

COMMERCIALS (Television):

American Armed Forees Radio and Television -series of radio and television commercials
-Fiimhouse (2000-present)

Frist Muscum -8eries of sevencommercizls -Bohan Advertising

Southwestern Bell -Connechicwt, Motiola Productions

Fest Houslon:

Wildhorse Saloon -Gaylord Productions

Cable Club - 10 commerniale - Carden & Cherry, Inc.

“Your World As | Soe it” - 20 opo-mimete comedy commpercials (National Sporvors) -
Yrnshell Producer’s Group.

"INN Ontdoors” - Head writer, series of commercials staremg the Peppercom puppets.

INDUSTRIALS:
"Caplain s 2007 Convention'-Dyeg, Van Mol & Lawrence

“International Paper” - Neal & Reed Communications

ComData -Dye, Van Mol and Lawrence

"Cracker Barrel” - Marshall Productions

"Florida Sugar Growers Co-op” - Chris Mottola Productions

“Detector Protectors” winner of Gold Cindy award - Infocom. (Syndistar, inc.j
"Gt Ot The Vote” Vanderbilt University's Jasper Serigs,




"Refusal Bkills” 18 minute educadony! film- Syadisur, Inc

Summiy Learaing Systems - 30, 20 mincte "Sales Prosentation” vidoos,
RADH)

"911 Campaign” -Dye, Van Mol & Lawrence (commercials & Billboard design)

"wew Jersey Phone Coalition” - Chris Mottola Consulting

"Premiere Radio Network”™ Los Angeles - Serics of comedy paredy commercials,
"Dixie Crystals Bugar”  Dixie Crysials Theatre, 5 Commercials.

“Monster Country 93, 94, 95, 967 - Natienally syndivated 80 minute Halloween
Speciyl with Garth Hrooks - 2Lunds Productions

“Country Music AIDS Awarenesy Campaign- Head Writer, 30 Commercials (Bronze
World Fest Houston,

“The Country Store "84, ‘98, ‘96" - 2 hour nationally syndisated specisl (2Lands
Production

“Piled High” - 3 Environmental Radio Plays - National Public Radio

“For The Love ©F Clountry 94, "85, 96, 'G7, 98 - 7 hour nationally syndicuted special

{2Lands Produchons



MIRIAM E. DRENNAK
2712 LINMAR AVENUT
NASHVILLE, TENNESSEDR 37215
615383.7274

mdrennan@comeast.net

WORK EXPERIEMCE: LIFDWAY CHRISTIAN RESOURCLS
KaSHVILLE, Tean.
Marketieg Comvgnunivations arsd Promotions Sreocialis,
April 2002 - Present
¢ Respomsibly for & pointy of cretive projeets #rom concept
gy fimish
» Develop wmd rovivw vrkeas processes amd prowsdunes,
iptornaily wad eaternully
* e and pwnsgc exiornal vomtion
*  Responsible for ! wriling and cdiling of various prajecis-
print, clocironic, and hrosdenst advertising gad privpoton
* Provide creabive divestion wnd sorve as cony ohif
*  Artdivest photfvideo shesdy, s neoslod
*  Conimbuie to product develepmont and mmrketing strtegy
* Developed and implemented wating snd gramemar conse Yor
deparimeat TR DurEEIsey
1 Represent Marketing Dopatment on corporate stvle manual
IKSUCK

FREFCLANCE WRITER AND AUTHOR
1989-present
= Magazine articles

*  Advertsing and marketing copy

¢« Corporate  COMIMUGIEMLOTE

= Musical seripts (The Ormament. 2009)

= Buoks (Foar Above the Madness, humor ook, solessed Muarch

2007, phostwriter Tor varions books)
+  Webimalimedis coment witer and editor
*  Ralio and folovision spors
«  Peductdevclopruen]
= Cenceptingforeniive ditectinn

ANDBEREON THOMAS DESION
NARHVIELE Tonp,
Commuonications Dircctor, Soeptomber 20000 Provent Ureclance, us
of April 2002
- Respomabic for gl editorisl and sopywriting projects
=  Hespomsible for pobhic andd pross rebations Ry AT andd
Al chenty
= Responsible for wipting and aditing &1 ook and
peblisiimg-refated projects

MIDDLE TENNESSEL STATE UNIVERSITY
MURFREESBORO, Tenn,
Adjunct Faculty, September 2001~ 2003

»  Dxposilory Writing, course instctor




WORK LXFERIERCE, CONTEGGED: PROMOTION IXc/HooKP AGE
WASTIVTIIE, Tenn
Associate Tuditor, Octubher 1998 September 2000)
= Assist managing editar with all cditortal/prodisaion mspecty of
manthly publication
*  Work with and munage extemal vindors
«  Responsible for gl editorial content in children's and
non tiction components
~  Write mamhly "Gift Gallery™ and " Aathor Spotlight”
features, book rovicws
»  Wnlngiediting gssiprunents as ageded
* Wrle aod muatintain weekly online nossioions
for HBooksarpiilion com
= Write, Jayoul design "Front and Contes” fogune By
Civil War Hook Keview
*  Penodic spraking engagements 1 oammunity groups
= Muuentsin o vericty of Bt sas! contaor dutshipies
*  Mantain weekly contact with venous pabbishess nalionwide

BUMINGR ACADREMY
GALILATIN, Tann
Faculry, March- Qricher 1998
= Taopht sisth, sevemb, gnd oighth srade Hlortore,
sixth prade Eaplish
=~ Yearhook supervisor
¢ Tramag coordingior for 988 99 vearbeok statf

THEFIRST AMENDMENT CENTER/FREEDOM FORUIM AT

VANDERBILT UNIVERSITY

NASHVILLE, Tenn,

Education Coardinator: The Beligious Liberty Projoct,

Novehor 1996 — February 19U#
= Developed, assisted, rescarched, and maintained a varioty of

incal, state, amd national programs and projects relsted o
rehipsous bberty, incieding edumptor 11 sorvice troinieg

r  Respons i oand publie relationy for the Projecs,
including release whninghlistribution, schoduling ntorviews
ant appeuranves, ol pabliciy

= Served uy Huison for the Projout and schond disirios loooly
ant nativnedly

= Intoracied with smdeats, adedniviesnons, shigious oadors,
eommunnly achivists, und corriouln on roligions Bbery dasues

*  Feproseated the ProjectiCentor in Corpmunity offorn and
events, incheding the Moo Nashralle Charsoter Bduestion
Advisery Commmtioe and The Rutangl Conforencs (of
Christiuns and Jews) Youll Canforonce

«  Manitored "Tinding Commen Croued” netionally symBicates
newsnaner sohomns

«  Muintained databases, contact sts, calondar, and
Web site eniries

+  Wrote correspandence, onling copy, humdied publication
reguestsiquestions, rratntained  archives, wrote bimontnly
reparts for various publications and orgunizations




WOBKEXPERIENCE CONIIRUED:

ERLCATION:

CERAMUNIITPROFESNFINAL  ORUGANFATHING:

Meeting Spuviaiist, Outober 1993 Novernboer 1986

*  PFlnrsdfeperised all First Awondimen? Opnter events,

including caleringfsetup, audinivisngl noeds, invitations,

cntertEnrment,

dnd upendas

Developed standard operating procedure for conununity use of

conference facitites

*  Worked with both internal and external individoalsfproups
using conferencs Factlities (averaging approximately 300 events
smmbiadly), wssessing needs and changes

* Provided suppon for Dircewy of Administration ant Chairman
oY nUecsl

BUSINESSWIRE ERRVICE
{INTERNATIONAL WIRE SERVICH)
BMASHVILIE, Tunn
Mews Hditor, Jone 1991 - Pebrugry 1993
= LdidAdivimibuted corpomaie nows selesses amd phutopranhs
= Develepod relstiombips with clientn determining spesific
ritesse strategios
= Adhvred 0 nowsroom deadlines
* Malnmined aff fles
Provided cditonal support for sl other HW buroa
*  Hespumsibic for dlosing oewsraom g forwrding pross cally

Y ANDERBILT UINIVERSITY
MASHWVILLE. Tena,
Moaster of Liberal Ans and Scivnee
Sununer 1996 Spring 1999
*  Interdisciplinary degree
= Swdies mcluded visual neuroscience, opers, vadous literary
gemes, history, and poluical soionee

CONVERSE (OLLEGE

SPARTANBLIRG. S L.

Bachelor of Ans

Falli 1986 — 911 1983
= Diegrees in finglick and Snudio An
=  Related Twid in Bosinoss Adiirgstrstion
= Acoeloraicd gradeate

*  HgbuatforHumunity

* Judge, thlisbore Hligh Schoe! Movk Trigt Team

* Assiviedfporfonmed in sroducBons of The Measie Mana, Annle,
Ger Your Gy Hetlo, Dolls?, My Fuir Lady

T Ovorsoas smiasion wark

*  Huostand Commitiee Membor, Southorn Postival of Books

*  Judge. Letters Abow Lieratuee (Tennessee 1hunanitios
Couneil)

*  Communications Committee memher, Juvenilic Diabetes
Rescarch Foundation

*  Charter Member, Frist Center for the Visual Arts
Member, Beleour Theater

*  Member, Friends ofNashville Farmers Markeg




CIENTREXDERENRCE:
*  Haadom House Children's Books/Dr, Seuss Bntorprises
= PFlimhouse, Inc.
*  Iinsacial Morkating Services
*  Rutledeco 0] Press
*  New York Bar Review (through cloams)
*  Yondervan Publishers (wdivisian ofHarperCotling)
Smart Data Strulegies
*  §Countryman Publishers
*  Youth Encoursgement Serviees
= The Mulch Company
*  Tennpak
* Raockeiown
W Publishing
v Adwvanend Markeling Survieos
LifeWay Christian Resouroes
= Purily Daines
= Vanderbilt Children's Thospid
¢« PueiCrarcy
*  Anderson Thomas Pinsi ga
»  lgicchox Dosigus
= Juvenile Disbotes Rescurch Foundamlon
Sulerr Comrnpmoniion
*  Yonwure Pablishery
*  LoveMotion Croative
«  Feits | itawkios Design

MUST RFCENT ARTICLES PUBLISHED N
*t (TCAM magazing

|
‘ FPuages
* HookPage
‘ *  Behind the Buok
E * Splush (children's magarine)
i * Movintin
= Humelife

Chrisrian Snpile
v O Track
*  Sparis

AWARSS INCLUEDE,
= ZB ADDYY-Bewt SeH Promotion
{Anderson Thomas Dosign)
= 01 ADDY-Bowr Self Promotion
{Anderson Thomas Design)
* 2D Golden ADDY YMOA Asnusl Hepomn
* 007 ADRDY-Web contend andd desipn (PlayBworkonel)
= 2002 AUDDY- Promotion campaipn for
Toby Keith {contributor)
*  Z002 Baptist Communivations Award-Bes Overal) (Fuge
fife Changimg Camps® CD-ROM and g cumpaige!

References and samples available upon request.




Melissa B. Sisk
5456 (Garrison Road
Franklin, Tennessee 37064
H 615.791.8328; CH15.500.1162
E mjsisk@bellsoutt.net

Results-oriented marketing protessional with proventrack record and 20+ years of exgellence-centered
experionce. Mighly creative, resourcets, rell-up-your-sleeves prabier solver. Excaplionally strong
concepting, ides-generating, and copywriting skils, with morethan 18years of printand Broadoasi writing
experience Works wail within lsam envirgaments, and enjoys the thrillofMeamstarming™oward common
goals. With ar eagin-eve for deinll exlremely iotused on yitimate delvery olguality yough and through,
Contnualiyseeks innovatve, standout high-impacisciutions Thrives onaocomplishingnnals inways they
haven! beendong bglore gngd geong posilive resulls loliow,

PROFESSIONAL EXPERIENCE

t ifoWay Christian Bosources (Publishing Company

Nashville, Tennessses

2001 -Present: Creative Dirggtor

Curremly manaqes creative staff ¢f 14, Pravides creative direstion for 800-1280 preiects annyally. Gversees 84.5
million agvertising/promotons budget. Helped driverecord revenues ¢t $433 mitfion in 2005, Led development
ofandcontinues to supervise impiementation of Marketing Communications and Promotions cross-functionat
processes. Respongibilitics includebuildingupancreative department's core competencies, including interactive,
muitimedia, angd Web-based production cagpabilities. Heavily involved in leading brand identity development and
imglementation,

1898200 1 Markeling Blrategist & Advertising Planner

ted indevelppmoent and execution of markating a~g sa'es sirategies and rograms, 25 well as advertising

&nd promotionzl plans and sampaigrs. Addiiona! respensibilities intluded corcepling, oopywiiting, creative
dizection, a5 well 23 invaivement in proguct develppment. Responsihie for averhiaving and lpading redesign ¢f
232-page annual catalog, and By oroducing subsequont calzlogs i iollowing years.

A Group {Adveriising Agengyl

Nashuille, Tennosses

18941948 Senior Copywriter

Deveioped and implemenied pont, ooliateral, and breadeasi materigls foragencyctients,

Brumfieid-(3atlagher, ine. (Advertizing Agency}

Nashviig, Tenresses

19801834 Copywriter

Developed and produced award-winning creative for a diverse group of clients, including Natonal Federation of
Independent Bugiress, American Retirement Corporation, Tarkingten Furniturg, and Phillips Homebuilders.




The Mifter Agency {Advertising Agencyl

Dallag, Tezas

15888-1990 Copyeriter

Responsible for writing and roducing print and broadceast advertising materiais for varnous avtomative chenls.

SESAC, Ing. (Performance Rights Qrganization)

Nashville, Tenngsses

19B5-14989: Corporate Communications Coordinator

Handied corporate putdicity and putfic relations for varicus company events throughout the year. as well as
cay-to-day cqrporaie commumcalions responsibiities,

EDUCATION

BA. Advorbsing
Texas Tach Linvergly
1883

QTHERNOTESOF INTEREST

= Recipientofnumerous iocal regional and nationa awardsfor advert sing creative wirsicopywriling.
o leurrently enjoy retreating to mywelding studio where | get lostdesigning furniture and acoessaries.

= Porsarial "Huddenng” Philosophy: | believe that in order to gof great stull out, you have to continually pour
great stwif in.

Reterences Upon Request




Joyece V. Harrison, Freelance Writer

Autvertising:
MNashville

Gish Sherwood (Foll-service Ad Agency - 9 vears)

Senior Writer

Cligns: Teancssee Lotiery pumes & education
Bridgestone Firestone products & mcing
Carrier heating & cooling products

Awards; Nachvilie Addys, Teilys, Batchys {Laotiery)
Chivagn

BRIMG Chicago 4 yaen
Bowell Chicage {7 yoars)
LotsfUSA Ulcago {ormerly Grov) {7 veurs)
Oroup Creative Director, Sr. Vice President

Chionts Wrigley's Spearmint, Doublernint, Orbic, Juicy Fruit Gum
Lipton fonds, Knex Gelatn, Lipton childien's food nroducts
Albert Culver Company:  Alherio styling products, VYOS &
Tresemme baircare products, Consort for men, Mrs, Dash, Static
Guard, Sugar Twin
Scaly Mutiresses

Awards: NY Tnternational Film Fesival (Wrigley Orbit Bubblegun)
Broadoast
Lnicano Suburbs

Broadeast Sarvices, (2 yeans)
Operations Manager, WEAW AMIFM

Cunada
Cambrian Broadeusting (6 veurs)
FM Program Director, Co-Host TV Talk Show

Fducationffraining

B.A. University of Maniha & Laurentian U, Winngr Governor General's Medal
Workshops in songwriting, acting, screenwriting, Nashville Tech course in HTML



Wendy Y. Woll
WHITER - PRCDUCER - DIRECTOR
547 2h At Unit 1. San Fraancisco, CA 94131
wizndylwolt @ gmail.com 934 529 7530

Employment Highlights:

Director/Produser Mythbusters Beyond Productions (2009} - Discovery Channe!

< Uirected amd produced the Karl-Tory-Grant team for the it primetime series.

«  Managad complex buiids and directed numerous projects involving exglosives

Lrector/Producer Prodotype Ths'Beyond Pracuclions (2068 - Discovery Channgl
» Produced and direcied 80min apisods of the cuiting 20ge science reality show.
» Documented the development and creaton of never-before-sees protolyies.
= inerviewed world-renown sclenlisis,

Famit; Tl kanaabart & Snet Brody ryigtr Everyday Heroes (2008 - ONE
minated for 8 008 Mid Allantic Emmy

- Ueveloped show feptring ordinary pecole dong extracrdinary 2018 10 help otharg

»~  Wrois show proposal, developed format and particinatad in pitches 1o natwarks.

»  Dreawed paper-cuts for 30min serpts, wrote and diregled vace-overs, supervised edits, and

managed deliverables.

¥

Writer Filmhouse (2004-2008) - American Forces Radio and Telgvision Services

«  Wrote and pitched a multitude of radio and TV concepts to cliant,

<« Wrote radio and television PSA campaigns and histarical short form documertarias,

= Researched maodern military life and American military history,

< Wrole P3A campaigns o0 a variety of topics including: breast cancer awareness, sexusl
harassment, and chilo abuse.

Proguser Mami Ink Origioal Media (2005-2007) - TLC

= Wrgteand prodused the demofor TLC's hil primatime reality series.

«  Segment Producer 80min episodes- Seasons 142

«  Paghed siory wWieas, trected mult camera shools, congugted imarvigws and supervised
VOILE-OVRrS.

= Produced specisl of ariisls aflending Suntrbowt X4

+  Diregted pracuc! irdigration scenes. _

» Researched history and cullurs oftatioos

Writet/Progucar  Uimate Racing Hoom Challenge Juprter Enteriginment (2004} - Speed
Crannet

< Diracted muylti.camerg shoot and conducted interviews for a primetime special,

«  hupervised multiple construction projects urder high ime DIEssurs.

- Wrole 80min soript, supervisad edit and managed deliverables.

854-528-7530 wendy! woli@gmail.com




Supervising Pr
Healih Chasnel
«  Supervised the launch of the B orime time reality series.

= Managed budgets exceeding $250,000

«  Worked directly with network executives.

= Supervised designs and construction project.

»  Managed all aspects of production and post-production.

«  Worked with sponsors to ensure proper product infegration,

£ Make Room For Baby NorthSouth Productions (2003-20045 - Digcovery

Progucer Clopan Ave Promark Erntenainment (20G2) - International Markels
»  Prodused 3G -Blmin English/Swedisnh episodes for 3 drarmafic soripted series
«  Worked with ve-io-lape multi-camera shooting on both scund slages and numerous
iocations.
, = Workeg with Bwadinh TVS nelwork exscutives.,
: =~ Managed high voluomeg dady produchon schedules,
’ +  Produced actinn amd special elfecty sequsnces.
»  Managed multiole departments including: locations, camerg, wardrabe, make-upn, 38t
CrBLsing, BDrans,

Fiole Progucer Shipmamws Columbia Tri-Star Television & Hurricane Emenainmen 2007 -
Syrdicated

«  Produced 26- 30min episodes of tha poputar raality series,

= Directed mullb-camerd shoots angd conducted emational intarvigws.

»  Coordingted intgrnational ia¢ations and managed budgets.

Produger Venture Productions {1995-1995)

= Wrate and produced award winning PSAs and historical documeniaries.

«  DOirected yoiceovers and supervised post-production on all proiects.

+  Presertied campaigns o executives.

»  Produced special offects seguences and recreated military combat scanes.

= Interviewsd Medal of Honor recipients, miliiary heroes, and astronauts.

«  Hesearched and acouired rights tor archival foolage, photos and original artworic

Wrote and produced fundralsing video for General Norman Schwargkon? ang Paud
Newman's summey camp for chronically l children, The Boggy Creek Gang.

Cducation

«  Bachelor of Aag rom the State University of New York at Bingnamion, Cingma maior
= Hoowpor! Maing Fim and Photography Workshops.

> Gotham Writers Sorearwriing Workshops level 18

Honors

«  Nomingied tor 2008 Mid- Allantic Emmy,
«  Three National Telly Awards - Winner.

«  Five Local Adoy Awards - Coid & Silver.

954-529-7530 wendy! wali@gmail.oom




karen gr maldos

foow or e ¢ 1

4433 hyoms st - skokie, # 50076 « T3 7104515 kgrienaidas@mingspring com

C d . r L % % r

Ppraesaent tense [1998-7])

freoeiaarieses writer

A combination & oreative wrtng skils ang sborg conceptual abdities has enabied me i beoome 2 sucesessiul,
nddepentent witer whO works In g varlely ot madians

aackverriising

« Radio gnd wlavision concept development and witing

» Pint adveriising concepling and wilting

= Bepmohen gavpiopment ang wiiling

= Prowoty wwipde: Arned Foress Rado and Television Service Mowrolg, O3d Navy, ¥ealt oogs, Spant
Megplthy Cho o, Bebler, Celifornia Mik Board, Arsiel Light, Manhatian Bagsl

JOovarriestisre

» Natonally publishad writer contnibuling, story congepls, aricles, resgaich & photography
« Reguimr contibsitor 1o lafing magazins (2003-2005)

~Contbting edftor for the launch 'ssue of Tu Vida magariag, The Hearst Qorporation’s Hagt US
oubkication o Latinag

Puplished aicies malutde pieces in the follewing magaz nes: Woman's World, Nations! Geograchic
Traveler, Cooking Light, Weight Watshers, Latina, Tu Vide, Florids Travel & Life, Quick & Simple, AAA
Molorctubr's Home & Away

interactive

 Content developrant

+ Eenowsistiory

¢ Onling promotons

Projects invlude: ATEY PocketNel {snine promstions), Heallhy Ghose {onine momotonsh,
sarkplacencndos com, ConiSavngsoarm {erowsietiers! 2030nortiincoinparkwesioom

EanSviaryes
Spanigh

Past Leaensea (1991-19971

toote cone & belding senior  writer

Assigned  gooouety Wenoy's, SiouPers, Honzissance Holels, Agualresh Whitoning

Responagites: Doncen! seveiopment and copywe Ung for prnt, sadic and TV, supervision o junigr writor,
martagement of sraiects finm ongen through keviae prosontation of wark o creative ang ascount manageriond
2RSS

davidson marketing copywriter
Ass gned accounts: Kellogg's, Campbell Soup, Kraft Foods, Jim Bearr, Briianmea Onbng
Aesponsibiliies : Generating concepts and copy for kids' promations and mew business pitches

landmark incentive marketing travel writer
Fosponsibiiies. Campaign oevelopment, video soripts, destnation esegrch, ang broghures

el ExER ki ECres
BA, Lberal Artg Cotumbie Solege, Shicago



M3 Allpn's Lane
Nashville, TN 37221

H15-5R5-8R0(
Suzanne Gordon

programming exec producer director writer

Director of Pragramming:

Director of Programming, Great American Country, Scripps Networks Manage all
aspects of origingl commissioned productions and acquisitions under the direction of
SVP Programming. Work tiosely with business affairs and legal affairs in gontfracting
process. Responsibie for gvaluation of segment and episode ideas, bugigels, scripls,
rundowns, graphics, and musis, rough culs, and fine ¢uls 1o ensure thgt GACs oditorial
ang production standards are upheld throughout the production cycle. Soreen and
evaluate oulside programming submissions. Exescutive Praoduce and overgee special
nternal projects as assigned. August '061o present.

Frojects in the last 2 vears include but not iimited 1o 25 epgiyear Cpry Live, live music
oerlormance show, 26 epsiyear Country Music Across America, entertainment news
magazine; muysic performance spacials 8rad Paisioy: sm Gear, Brogks & Dunn Cowbay
Town, Garth Brooks: One Man, One City, One Night, Trace Adking. Araerican Man, 2-
nour documentary Kenny Chesney: The Making of the Flip Flop Summer Tour, 22 vps of
Riverfront Coneert Series from the CMA Music Fest; 6 eps limited reality series The
Hitmen of Music How, various programs surrounding the Academy of Country Music
Awards including nominee specials, live carpet. backstage wrap-up content for MSN; 23
eos ot The Year, a pop-up video-style series; 4 eps of nbroducing series teaturing new
artists; 2 eps of Origing at home specials with Mirarda Lambert and Jewsl; § eps nto
The Circle, rew artist apecial featuring mentors whe are Dpry members; 2 eps Hoad To
The Cpry teaturing new indudiaes Carrie Underwnad and Josh Turmer; 5 eps far-based
artist interview show OMA Celebnily Clogeup, § eps The Next GAG Star, weekly program
syrrounding oading taent contest in associafion with Music Nation, as well a8 a one-hour
oocumentary Ratuning the 6 finalisls and a 30-minute ive perdomance and rosulls
show,

Seniar Director ot Programming:

Senior Director of Frogramming, Shap At Home Network, Scripps Networks « Manage
Pradupars graup for 24 HNour/7 days & week home shopping natwork, Supervise a staff
af 28 producers and produstion parsonnsl. Par of senior management team, involvad in
strategic plarming and integration of programming elements from ather Scripps
Networks, such as HETV and Food Network. Aprit '04 1o June '06.

Creative Director:

Creative Director, Film House » Supervise creative developrment andg all scripting on
exciusive government cortract to produce approximately 300 television and 200 radio
spois for the American Forces Radio and Television Ssrvice. Qcilober 2001 to April
2004, Was HMHead Wreiter on this gccount from December 2000 to QOeioher 2001,




Director:

Grand Ole Opry Live » Live woekly music pedormance show from the Grand Oe Cpry
House and the historic Ryman Auditorium, with 7 cameras.  July 2000 to December
2006, on The Nashwille Network, Country Music Television, and Great Arrerican
Country.

Cauntry Reaches (ut » Live two-hour Hurricane Katrina Benelfit concert featuring top
couniry performiers such as Keith Urban, LeAnn Rimes. Alan Jackson, Alison Krauss
ang others. Septembgr 05, aired simultanecusly on Great American Country, Fine
Living, and DY Networks.

The Chiefiaing, Down the Old Plank Hoad- National one-hour music special for PRS in
2003, featuring celebratad insh foik musicians The Chioltaing, plus Aligon Krauss, Sarl
Seruggs, Patly Gettin, Del Moloury, Marting McBride, Gilian Welch, Emmyiou Hanis,
John Hiatt, and others. Also directed a longer DVD release for RUNNew Yok

Flane! Texas »Org hour music spegial laped m Austin, TX for CMT in 2002, featuring
Dolly Parton, Vince G and Asleen at the Wheet,

Crook & Chase « Daily, one-hour ialkivariety show for Urversal Studios in Los
Angeles  1AT7-397 & GBS Talewsion City, and 4/87-7/87 at Universal Studias,
Directed same show for Multimedia in Nashviile 10/86 - 12/98,

Steppin’ Qul « Two-hour music special featuring Barbara Mandrells Las Vegas show,
for home video release. Also, a one-hour special of the same project for TNN,

Acoustic Attitude » An "unplugged” type music special featuring Barbara Mandrell for
hame video release,

David Ball at the Starlight Lounge » Half-hour music performance special tor Warner
Bros. and OMT.

Music City Tonight - Gocasional Bil-in girector for lve, BD-minyte music/ivariety sernies for
TRN

Location freciors lor sl specials and documentarios listed on resums.

KUHH-TV Tyisa, Grlaghoma iSeripps-Howard Broadceasting

Exacutive Producer/Directar, December 1977 - Cctoher 1G85,

Pirector, 650 & 1000 Newscasts, Eleclions, and full range of Public Allairs, Baskeiball,
Dacurnentary, and Entertainment Programming. Local and Regional commercials,
Froducer- livetalk shows, childrer's current evenis game show, coach's shows,
weather specials, Red Cross biood drives, Christmas parades,

Producer/Writer: Specials

America's Jumor Miss 2000 Pageast, nosted by Deborah Norville » Livetwo-hour
pageantfrom Mobiie, Algbama.



Country Weekly Presenis the TNN Music Awards Freview 2000, nosted ty Bill Engvall »
Cne-haur dacumentary banind-the-scenes at TNN's fan voted awards show, taped
primarily the day of aic

Country Honors The Prince of Egypt, hosted by Tim McGraws One-hour documentary,
behind the scenes of country "inspired by" album for DreamWorks angd TNN,

Highlighis of the TNNIMusic City News Counlry Awards, hosted by Lorrie Morgan «
Cre-hgur musio special, highlights from 9 years of TNN awards shows.

ACM Proview 88, 82 «Ong-hour dotumentary/rews  specials, featuring ACM Awards
show nominees.

TNNMusic City News Awards Preview ‘98 -One-hour documentarynpws special
featuring awards nominges. shot behinkithe-scenes of TNN Awards Show,

CMA Preview « Eight one-nour yearly documentary/news specials, ieaturing awargs
show nominees. Also OMA Awards Bhow Preview ‘96 «Hait-hour awards show special
for CBS . availadis nalionwids 1o alflocal aMiliates.

This Year in Country Mugic « Thrée one-hour yearly documentary/news specials for
year-end wrap-up of country music avenis.

Celebntigs Offsiage » Go-Producer of Eighteen one-hour specials, enipcation, at korma
litestyle show with top entertainment celebrities.

Funny Business » Co-Producer of Fifteen one-hour blooper and practical joke specials,
featuring gags on country’s top stars, plus stand-up comics,

Pre & Post Shows « Nine live specials 1o wrap around TRN awards shows; Viewar's
Choige, MCN Awards, TNNMON Awards, Songwriter's Awards, Tove Awards,

FHoy Clark Friendship Toue USSR « Two-hour documeniary of Roy Clark's two-wesk
toue of the Soviet Unionfor TNN. Also, a secarate one-hour version for syngication.

Thiz Week in Country Music in Switzerland Hal-hour documentary of the Swigs Alps
Country Music Fastval for TN

Statier Brothers. Happy Sirthday USA Celebration = Half-hour documantary of Fourth of
July Fastival in Staunton, Viegina for TNN,

Producer/Writer: Series
Craok & Chase Tonight » 42 one-hour episades. Weekly prime-time country music,
variety, and news program for TNN, ‘00

Music City Tonight, = Sole proaducer for TNN's flagship daily 90-minute prime-time
sergs. live music and variety, June "84 - Nov.'95.



#1 Counfry~Hal-hourweekly country news magazine for Gayiord Syndicorn
§53-94.
Crook & Chase » Weekend with Crook & Chase = An original producer tor daily TNN

country music entertainment magazine, and sole producer of Weekend.aweekly halt-
hour entertainment $how with special emphasis on Hollywood movie angd television stars

forsyndication, '86-"40,




BRANDY BURNETT

28E8 LERA JONES DRIVE ANTIOCH, TN37013 1615-598-084% | cotmonnsftiyahos.com

OHIEGTIVE:

To enrtisue to be aetvely civover! in Slr and Vdeo Production. Wore ng experenges nciuds Fim goo Prodaes
Med a Buyar inAdveising and Husiness ManagetPersanal Assistan? to Country Artist.

EMPLOYMENT HISTORY
FILMAQLEE, ING, NASHVILLE, TN

Tainvis on Prprtyesr
100 to Prasent

B Feoshong oo mRnig S I Arencin ardes Badio and Toovisnn Services AFNTER), Rado Sutinne
sananeds sl ndusing prograrynng. Duties inciude concepting deas, sedpling, budneling, dism &
pemunnel relal ons. srganinng Hming detaiis i~ pre-produgtion. ouansesing e productins shoots o
bothatadn and srviocatos, direcling lent and involvemert g1pos! srsduction & axlio swesioning
process Bedn By oo el Clonds, O roclors, oreal ve tear, provhuastine povaormel, aneratomigeab o
aflists argd post-pesdustion dapanment. Oommercia's for AFRTS mreshot across e 118 sawell as
TWEIERRE WD Mgy abowed me ek with £ orgad Dese of crew. Inostons sod cdvinomantey him
comnssions. Avasl sty of Commencials producad DY PR IDUSE, IN0. wrid ERAVE WO oL
AWEITE

FREELANGE - BA & VIDEQ, NABHYILLE Ty

Wi Peaduces & Produet on Soordnaine
PG tD Prasam

@ Ppduced adfor coordinaied comeigie als, teievision programs & retastua grograms reild ng suot
vlientg as Tovero fowand wisnting commercials), America’s Moy Wanted, Iaside Fdittere and tha Dreamworks
TV special "W Yau Believe” from the Prrces of Egypt mation pictJre.

ENVISION, ING ., NASHVILLE TN
Widen Producor
O8/02 4 (A5

A Pprhurend oany wwan wirwdng hesithoare aog nousl &l programs poiugding Ol Diversin fa
Hopltuure ", goid awaid 3t the Worlkifost Sraneston FimPestiva (884570 “Seaned Hunasment In
Heglhoars™ wegt “Defenshy Ducistentiiion”, s e wards avhe Woad'ss Ghndoston Fim Posiival 1883

> Db dubes inchated soopt supervizor, telepromoter operetorn, wdusingl Make-Le, tnient copding i,
trovver rgarnaR, auutunting a~d office manesgemrant

BYAGFPROHT (FORMERLY SOUIRLRN PRODULCTIONS:, NASHVILLE TR

Video Peduesnn § Mfrodustion Offoe Manager & Accountant
/80 0752
I
|

B Produoes o cobrdington i haose genedie commercials for synpeated rompany. Dulns moiuded
prsion enaeinrlion, CRRNnD. S0l TaragsmEr R Suavisnn ol & wiEcesver S0ES ang.

o Aderrtsipresd sootiiets aavathy, aooowms receivatle and payrob

Do Masaged offio inghuding gasisting the oresioent, schedil.ng siudgia & ed! sessinng, thert relatons and
travel arrangeorwnts.




CHARLIE & COMPANY, INC FIOMRMERLY CRARLIF A TRIENGL . NASHVRLE TK
Aoz Buyer MO on Manager
FEEY e 10

wo Worked cinsely with Charbie Precise and Jean Precise n providing «
whvirtiaing,

 eley

oot prin

Purshased wnada tine fue Ciinls o redio. television cuble amd newspaper ot
Plupned spectal promotions gt designed monthly media buy pluns.

o Munaged metha bookkeening.

NEERE PRODLCTIONS, NASMYILLE TH
Busmrmres Munager { Pursonal Assistant
DB o 2785

o Ueerdinamd publony & stage Tunctions for well ksown country anisd, Lynn Asdengn,

=

Mur ot acdonety Bavable B sooeun revvivably Tor porsonad and business scoaunis

o Ceerdinalnd musicions, studic sewiom, equipment, fravel wd fuw muil

SEILLS PROVFRLE
Compatey Beratein PUR Mae vichudeg O
Pewer Bid smi other gssanted groprams Fan
ompter, Adio Lgl Hpmont, Assamed L
Ecraninme, Tramoeiber, Ten Key Purch, Ty £

ek Haneks.
(AN
o eyminmaent inciading

{35-ALWPM e

REFERENCES AND SAMPLES OF MY WORK AVAILABLE UPON REQUEST.




Cheryt Hutton

%04 Brook Hollow R, Nashvilie, TN 37205 (615 354-8844
Qualifications

Trirty continugus years as a Producer in the fitm and video production business
with & first hand knowledge of every phase of production.

Professional Experience

Film House, Inc., Nashyille, TN

Producer

1998 - Presen

Producer - dedicated o American Forces Radio and Television Service
Hesponsibilties included insuring Project Officers’ directives are communicated 1o
the various creative teams from pre-pre through delivery of the Composile
Master. Hards-on involvement in the creative development process and scripting,
managing budgets, designing production schedules, assembling crews,
supervising studio and location shoots, approval of filmed scenes, develop off-
fine edit, aversee post production and audio sweetening.

16 Telly Awards

1Golden Eagle

Freelance, Nashville, TN

Producer/Birgctor

1901 1908

Meeling with clienis and defining production needs. Developing creative
concepls, developing and managing budgets, scriptwriting, hiring of {)?’(}dﬁ‘*‘ii{){}
crews and faciiiies, direcling shoots, off-line angd on-line edits.

Martin Recording Company, Nashville, TN
Producer/Diregior

- 1989 - 1991
Developing clients for new proeduction company. Writing and producing
television commercials, cotporate communications and program length shows.
Developing and managing budgets, schedules, directing shoots, completing off-
line edits and supervision of on-line edits.



Martin Recording Company, El Paso, TX

Producer/Direstor

1985 - 1989

Strategic planning for retall and corporate clients. Designing advertising
campaigns, developing and managing budgets, production schedutes, writing,
directing shoots, completing off-line edits and supervision of on-line edits

Director of the Southwest Chevrolet Dealers Association - designing advertising
campaigns and sales promotions for eight auta dealers. Producing television
commaercials and scheduing fime buys.

Winner Chevrolet National Bowtie Award Best |V spot with a budget under ore
million dollarg.

Thelmage Producers, inc.

Writer/Producer

tO7R-19KS

Writing and producing ®levision commergials, corporate communisations and
program length shows. Deveoping and managing budgets, schedules, directing
shools, completing off-line edits and supervision of on-ling edits,

1981 - 1984 Producer of a live weekly PBS talk show "Faadback”
Partial Credit List

Spot Production

American Forces Hadio and Television Service 200+

GVl [Commercial Video Library) Catalogue of generi tolevision commercials
State of Tennessee

Guaistan Doors

Super Burday Cale

Loro's Riverdmat Sation

Hensloy Homes

Eastrmngler Proshylery

Campaigns

Southwest Chevrols? Assooaton

Cityoi FiPago - DoriMoess With Toxas
KOOGS - PiS, Texas

State of Tennesnes

Tennessee Paychiaing Association

MNational

HBO

LSO

Inside Exdition

General Motors Corporation
L&A

BNA Hecords



JOE GUTT
Director/Director of Photography

OBIECTIVE
To dirgct and/or DP film and videos projects for commiereials, TV programming.
documentaries. and motion picture films. Award-winning director since 1988 with
over 45 awards including Addy's, Telly's, and Cine Goldan Eagles.,

EMPLOYMENT
FILAMHOUSE, INC.,ONASHYILLE, TN
Direcior/DP
1994 10 Prosent

« AFRIS
Director/DP for commercials produced on hehalf of the American
Foroes Radio and Television Services {AFRTSL Commercials are
shot acrosy the US. as well as overseas allowing me to work with
a broud buse of crew, locations and wien. Commuereial ponms
include re-enactments. comedy, dramg, job profiling and style.

¢ RADIO
Dircctar/DP for TV commercials promoting radio stations across
the U.S., Canada, and Europe. Worked with numeraus radio
personulitics, music artists, and celebrities,

* VARIOUS
Director/DF on wide variety of othar projects including music
videos, corporate {ilms, documentaries, and shoet flims.

Dirpctor/DP

997210 1994
DireciorfIaF for TV commerciuls, music videns, corporaie videos and
television programs including "A Day In The Life of Couniry Muosic” sired on
CHS. Waorked with numerons music arinsts and celebrities.

BOZELL WORLDWIDE, LOS ANGELES, A

Ad Apency In.Moove Dirgctor

198810 (1997
Directed PV commercials lor wide variely of well known clients including
Sega, Kawasakt, Chrysier, Asics Athleric. Founders Ciolf Clubs, and more,

BOZELL, INC. LOS ANGELES, CA

Pradager

198610 1989
Produced commercials for clients including Avis, Chrysicr, Tveo Toys,
Lorimar, Svga Genesis, Weider Health and Fitness, Kawasuaki, and more.




FREELANCE, LOS ANGELES,. CA
ancra Qpecatoricst. Assisiapt Cg
1983 10 1986
Warked on all types of film and videos.
+  FEATURES
Rosary Murders, Tomboy, Zoo Gang, Friday the 13 Repetition,
Sileni Night Deadly Night, The Mission - Kl
« TELEVISION
Space, Ripley's Believe ltor Not, 1a & Ten, Badge of the Assassin
«  MUSIC VIDEGOS
Red Hat Chili Peppers, Moily Halchet, Sammy Hagar
« CONCERTFILMS
Linda Roastadt and Nelson Riddie Oschetia

E DUCATION

; AMERICANTILMINSTITUTE

i CINEMATOGRAPHY FELLOW

: 1982 to 1983
Studied cinematography nnder Hollywood groats such as Conrad
Hail, lordun Cropenweth, Vilmeos Zsigmond, (hwen Roizman,
Harry Wolf, and more.

INTERNSHIP
Television series "St. Elsewhere” (1983)

" ¥ il S W) & - T hihl

1977 to 1983
B.A inFilm & Video

Phreetor's Reel and References avallable upon reguast




Secatt Mumford SOUC

Dhroctov/Direcior of PhotographviMeotion Poture Professional

Objective
Toeonunue to Direct and Photograph Award Winning Motion Pigiure Projests. Always provide
the Brand, Product, or Objective with effective Production Services, whether i be araditional
Broadeust TV Commercial, Music Video Promo, or programming designed 1o inform a specific
audience, and delivered via the Web or DV

Emploviment
Fitmhouse, Inc., Nashville, TN Director/DEP 2008 ti Present
Directar/BF tor 30 and 60 second TV sputs produced Tor American Forces Badio and Television
Services (AFRTS ). Produced Spots appear as "Commorcial” anaouncements on Armed Poroes
Television waorld wide,
Director/DP for TV commmerciuds. Clients range from Radio Broadeasters 1o Retatl Television
Advertisers. Documantazies corrently include "1Lead Belly”

Lamp Lighter Films Inc., Miami, FL Producer, Director, Director of Photography

1992 to 2008

Producer, Dhvecior, Dhirceior of Pholography and Editor for TV commercials, music promos,
corpurate und Industrigl videos as well as television programs. Owner Super 18mmFilm and
Digual Video Cameras, Services included Production and Post Productios, Delivered Broaduast,
Narrow Cast and World Wide Web delivery.

Freelance Director Of Photopraphy/Camera Operator 1992 to 2008

Photographed many local, regional, and national TV Spars, Clients include Comeust and
McedigCom Cable. Destination olienty include VisitMexico.com, Opryland Resorts, and Resornt
Quest. Builder of specialized Maotion Pilcture Equipment.

Location Lighting Inc., Miami FL, Galfer/Lighting Techniclan/Grip 1984 10 1992

Owned and operatedd & Telovision Produetion Scervices company consisting of a S-ten Grip and
Laghting Truck combined a Scenic Design Shop, Buitli wolovision suts and other seenies. Provided
neeessary grip and Hghting services for elevision produciion, generally innon studic locations

Studio Manager Great Southern Studios, Miami FL 1983 to 1986

Manzged the day 1o day operation of the studio complex. Maimained and when necessary
repaired the extensive studio Hghting equipment packages, Built andfor sssembled and installed
TV Seisto megt ohiont speciiications. Worked as additional Grip/eleciric,

Memberships
Sociery Of Camera Operators (SOCY, Amerdoan Advertising Pederation {AAT
Member in good sianding Served 3 Terms onthe Executive Baird
Public Service Chair
Awards

Multiple Addy's, Telly's And Cinematography Awards

Direcior's Reel and References and Client list available upon request,
Or

Visit www scottmumford.com and YouTube.com. User TD "stmumford”



MICHAEL BORNHEIM
1992 TINNIN BOAD
GOGODLETTSVILLE, TN 37072
{615)289-7400
monkeytownmusic@comeast.net

EMPLOYMENT HISTQY.
Producer Film House Eeb.. .99 - Present

Produce (as well as cast, divect, write, score & voice) numerous radio ang television spots for the
Americar Forces Radio & Television Services.

Producer/Songwriter Independent Qot. 98 - Present
Write, produce, engineer & perform numercus & various types of musicsl projetts (radio & lelewision
advedtising. industrial #ims, independent atbum projeciz & song demos).

Producer/Songwriter Mavooo Music Group Sept. "84 - Oct. 98
Wipte, produced, engineered, perdormed on & mixed countiess songs for mysell & other writers on
stafi.

Producer/Enginser independent 6d - !
Produced &for engiresred various national, regional & loca radio & television spals fnciing
‘MeDonalds Restawrants” & "Chevy Trucks'), as well as rnumerous syndicsied radio programs
fincluding “The CMA Awards Show.” "Country Countdown USA" "MCA Records Presents™ & "NABCAR
Today'i.

Producer/Engineer Emerald Sound Studio July '88 -June '92
Produced, wrote &/or engingered a number of nationally syndicated radio programs (including
“Nashvilfe Live,” "Hitiing {JSA." "Wayion & Company,” "Startracks” & "Rockline™), as well as assisted in
the production of numerous albums recorded & mixed inthe studio (George Strait & Stwve Winwood
among them).

Engineer/On-Air WEM AM/FM ‘88 - !
{Nashwile, TN} Engineerad & halped coordinate remole broadceasts & promotions, as well as
performing varipus pn-air shilts on both the AM & FM.

Producer/On-Air KYGO FM ‘B7 - :
{Denver, GO Produced & enginsared a popular bluegrass music program, as well as performing
various air sivfls.

Producer/On-Air RXKL AM/FM July B - Dec, 87
{Denver, CCY Parformed] an on-dir shifl, as wel as producing, enginsering, voicing & writng promotions
& spots for the glation's cliems,

Producer/On-Air KBRQ AM/FM Mar. ‘88 - July '87
(Denver, CCH Pedormed various on-air shifts, as well as producing, enginesring, voicing & writing
promotions & spots for the station's clients. Also involved in music programming & the coordination of
station remotes & promotions,

EDUCATION:
Received a Bachelor of Arts in Qommurications / Marketing from Melropolitan Staie College -
University of Colorade@@ Demvar | /Denver, Coiorado - 1987




CHRISTI S. BOWEN
7436 Kreitner Drive Nashville, TN 37221
(615) 646-6144 (615) 554-6900 cell E-Malil: christigator@comcast.net

PROFILE/SKILLS
-» Detail oriented professional. Able to work under a deadline and multi-task while prioritizing multiple projects .
»» Extremely organized individual. Strong attention to detail including proofing and editing skills.
»» Excellent interpersonal skills. Able to werk in a team/group situation or on an individual basis.
=+ Strong leadership skills. Excellent communicator.
«l« Creative thinker and passionate problem solver.

WORK EXPERIENCE
2002 - Present Creative Producer/ Producer Film House, Inc.

»» Produce various types of projects for company; duties include supervising staff and freelance crews,
selecting on-camera talent and locations, working within a given budget, scheduling productions, overseeing
edit and delivery of final product.

Projects include Public Service/Informational spots for American Forces Radio & Television Service; Long
form presentation for Air Force Combat Controllers; music videos; TV commercials

!« Review scripts for accuracy, proofing, and client guidelines

== Research, locate and provide all stock image elements to productions; including negotiate rates and
contracts, review master materials, provide Producers with signed contracts and materials following client
guidelines

+!'+ Organize and maintain the in-house stock footage library

«'+ Review budgetls

»l« Arrange travel for client meetings and location production

»ls  Maintain company schedules and status reports for internal and client use

2001 - 2002 Production Coordinator Film House, Inc.
== Scouted and found locations for shooting, booked crews and talent, arranged travel for cast and crew,
organized all paperwork related to shoots and accounting - including film permits, and organized on-set
activities. ResSponsible for getting all final paperwork organized for presentation to the client.

1995 - 2001 Freelance Fiim/Television Production
Producer
«'» Chiropractic Therapy Assistant Distance Learning Program Tennessee Chiropractic Association

*Preduced/Wrote an Eight hour training video required by Tennessee State Law for Chiropractic Therapy
Assistants to complete before receiving cerlification.

»:« Nashville Action - Drug and Alcohol Awareness TV Program Gen-X Productions
*Produced a half hour talk show with local experts about Drug and Alcohol programs in Davidson County.

Production Coordination

oo Galaxy Quest Feature Film DreamWorks Productions
«» Paich Adams Feature Film Universal Pictures
«»  Stellar Awards (96, '97, '98)  Transportation Coordinator Central City Productions
Script Supervision
Various Radio Stations Television Commercials Film House, Inc
«» Goodwill Industries National TV Commercial Area 51 Films
20,000 Leagues Under The Sea Interactive Movies/Games SouthPeak Interactive, Inc.
»'» Dark Side of the Moon Interactive Movies/Games SouthPeak interactive, Inc.
Biood, Friends, & Money Feature Film Home Grawn Emulsions



CHRISTI S.BOWEN

1992-1995 Production Assistant/Associate Produner Vigcom Cable

-+ Scheduled af producton and post production for the Production eams and Sales Departmaent.

o Agsociate Produced halt-hour medical show for local cable channel.  Booked guests, researched topics for
graphics, assisted producer during taping

«+ Produced and co-wrote viden presentation for the Franchise Committee on Viacom Cable's hehalf

oo Produced and co-wrote series of Fublic Service Annguncements called Miacom Cares

+» Assisted with ghooling. editing, voicing and writing local commercials; ighting, carmera aperations. and set
design for live and taped shudin shoots

19580- 1892 Production DireciorfAnnouncer WRLIF-FAAM, Galnesville, Florida
== Maraged 10-15 sta¥ persorne! assigned work ¢ 31aff, collaborated with Sales Depariment 1o achieve client
goais, prodused dnd voiced radin spofs. On-air alent.
EDUCATION

University of Floriga, Bachelor of Sclence i Telscommunication-Production and Uperations,
Cellege of Journalism and Communipgtions, May 1982

“First Time Producer”, international Fiim and Vides Workshaps, Rockport, Maine; July 1885
“Seript Supsrvisipn & Continuty”, trternational Film and Video Waorkshops, Rockport, Maine; June 1087

"My Voice Box", Voice Dver traning courge, The Actor's Schooiloe Laesch; June 2008

AWARDS
2007 Telly Awards - Two-tirme Winner and Finalist  Public Service Announcement Categary
2006 Telly Award ~ Finaligt Public Service Announcement Category
2005 Telly Award - Finalist Public Service Armouncement Gategory

2003-2004 UF Alumni Associgtion, Quistanding Leader of the Year
2002-2003 UF Alusni Assaciaton, Ouistanding Out-of-Siate Gator Glub® - President at the time

VOLUNTEER ACTIVITIES

Rusic City Gator Club®, An Attlliate Organization of the University of Fiorida Alumni Association
Treasurer - June 2004 w.july 2008
Proswient -July 2002 1o Jung 2004
Seoratary-August 188810 June 205072
President -July 1988 1a June 18886

Famities with Children rom Cring/Nashwille Waiting Familiss
ExnibigrPanelist- various events 20060 Presen

China Litfebobxs Group
Co-Moderator-Wailing Families, Yahoo Group

INTERESTS

Television, movies, gardening, reading, traveling, scrap booking, phatography, animal rights, international adoption,
Environmental and communily causes



Matt Cline
3737 Misty Way Clarksviile, TN 37042
{931) 9065072 (2701 49K-1385 Celt

Professional Experience

March 2008 - Present Miklithry Advisor Film House Ine Nushville, TN

Unities s Serve as the Milltary Advisor o the production of Radio and Television Commercials aired un the
American Forces Raedio and Television Servior Networks ot overseas wmilliary installations and the Pontagen
Chamne! within the United States.

Enspre astors aeo wisning the correct Services uniforms aecording 1o current aniform tegaiarions.

Assist in e sesmuuht of militery Toow fur the croative developroeut provess.
Conndingle suvesy o Military Installntiony and Facilities Tor Dliming purposes,

Uise personal sxpessnces inho US Army o alde the Direotors i giving proner diction, vorbiage and

mannnrisis 19 3Ol
Coodigaie handling of wonspony amd syuipment.

Military Experience «» Unitpd States Army

May HI03 - August 2047
Chief of Instruetors UB Ay Puthiinder School snd NCOIC Division Parachute Toam, bort Lamphell, KY

Puties: Chiel of Indructon wis msponsible for the hiving and indning of & Pabfinder Bustrsctor Qandidaies,

Scheduled and maplemented (0 ihroe-waek courses of inutnuetion soruaily with 35 studonis per cousse
Scheduled and implemented the Atrbaroe and Juopmester rofresher taiming and napections fir the Biw
Advbrwene Piviston AR Assanil) asowell as SOCOM units on Font Campeell 1o ensiare safely i Adrbiormne
Operations

Aaintained an operating budget of over $TO000 and reported IMPACT VISA purchinses o higher
headguarters. [sed DA 2062 o account for a vast array of specialized equipment and ensured all property
was apounted for on praperty book hand receipt through inventaries and turned in non-functioning oc
outdatisd egoipmant to DEMO using the DA Form 3161

Additional dutics inciuded an appoimment Ty the Divisjon Chiel of Steff ax the Froefall Safety Officer,
respensible for the overdght and sufety of all Freelsll Parachote Operstions on ornear Fort Camphell, This
roluded Investiguning and reporting secidents and injudss i Divisien Hewdguoariers and FORSUOM
Ivadigpariess. o addivion to repartng. oy t

wing and implementing shangos 10 redace the risk of acaidents.
Thiz appoirtmont wis winke assizoed #8 2 roember of the 100 ARN DIY Parschote Derponstzalion Team
that was pomarily wowponsible for conducbng reeraiting and public relations svents throughout the Unined
States und fntemationalily,

Banh doty posidons oatvsilsd the munagement of persennel 9 ensurs proper covorage of sppoinbnents and
performanoes

Fuhroary 2007 Afay 20604
Plateon Bergeunt, Doo 1Bs 327 IN, Pon Camphell, KY

Puries; Sarved sy atleuvy WeapomdAnt-Armor Platoon Sergeant for Operation "l Fregdam™

Depioved un 1R mun Plawes with 8 Comdat Vehicles and condurtiad 12 munths of Domdu? and Security
Uperations withou! oss of Ufo or souipment waile i i misstons,

Responsible for the planging aud excvaiion of resupply and refurbishing missions.

Conducted Convoy escort amd securily,

Managed Leave, Pay and Promotions as well as mail and Morsl Welfare and Recvention ovents.
Sclopied by BN Commander to tram new Plutcon Leaders in Operations heing conducted o frug
Supervised and plunned the re-cstablishment of a well and water souve for the toca) villages i sector,

Pugel uid



Matt Chne

Augas 2001 -Jaouary 2005
Tearn Leader 10t ARN DIV Parachiote Demonstration Team, Fort Carmphbell, KXY

Dwties: Seleoted and served as the Team Leader of the 101st Alrborne Thvisian (Al Assault) Parachute
Demaonstration Team.
«  Ruespousible for the interviewing and hiring of all Team members, oversight of the show scheduling and
approval process and aining eveats,
= Awarded the Salery Certificate forthe Swate of Tennessee Region ofthe Federal Aviation Administration as
the Safest Parnchute Tear,
= Implemestsd the VIP Tandem Orienmtion Program to assist U8 Avmy and Fogt Campbell Community azd
Public Relations in Prosnoting the Avmy and e W0t Advhorne Givision and 1o bolster the moral of
Sedebiors within the W0 Alrborue Division,
*  Worked with the Cemnmunity and Public Relntions and Division Protove! (Hfees of Fort Campbell 1o
emsure prometing of Forl Campbel axdd the Army,
= Worked with the Pori Compbel] MWR (Moral Welfare and Reorcation? Office on various ovenis bweluding
fuly 4ty and Waok of the Bugley Al Nbhow, ensuring safe and exciting Domonmrations where Jone w hwelp
i prenwrtion of the Army and Port Campbell
s Seleotod by the Lnbied Biates Parschoie Assaciation o be s Safiny snd Training Adviver wthe Southern
Region in sl supeots of Skyvdiving and Froefall Paruchute Domonsirations,
»  Selected By Unid Parschue Teehnolngles w hocoms a Tandens Parsehate Iniruetwy Examiner,
responsibiz for raiming Hemanstration Tumpers on bow to be Tundem Parachale Tnstructors o belier
promote the Army and Fort Camphell

January 2000 - Aupust 2001
Flateon Sergeabt. Aco IBN 327 IN, Fort Campbell, KY

Duties: Served as an Infantey Platoon Sergeant of an Alr Assault Infantry Plwoon.

«  Resporsible for the forecasting, requesting of ammunition and iraining assets o inedude lamd use,
transpactation wisets and ranges for specialty training,

»  Responsible for the taining of (our squad leaders, six team leaders and 29 enlisted soldivrs io hasie first
aidd, fntantry Tasks and Skills, Wartime and Peace Keeping Operations, Al Assaudt and Pathfinder
Operations and Technigues.

= Berved asihe senior enlisied advisor 1o the Plaioon leader In all aspeets of Al Awsaul Infantry tactics and
truining.

February 1999-Decpmbay (999
Axaislant Feam Loador {0t AN I3V Parachute Damonstrytion Teas, Port Cannplisll, KY

Dhstles Sarved g5 Assistznt Team Loader in charge o Tratning and Shew Coerdingtion of the ikAicbome
Divisions Parachoie Bomonstestion Temn - the "Sorcaming Bagles”
= Prmary dutios inwluded moebving and researching all Domonstration Jump reguests. This included planning
any Travel frorp Fort Canpboll 1o the Jump location, Foderal Aviation Administrution suthorization,
Privighon I and PORBCOM approvel.
= Responsibie for coordinating with the Fort Campbell Public and Cornmunity Kolations Officers as well as
Media Relations and Morat Welfare and Recreation Offices,
«  Yerformed over 50 high profiie Dewmonsrations and conducted over UK media erviews b suppaor of the
Il ARN DY, the U8 Army Public Aflaies and Recralling Commuands,
»  Phmned amd exconted truining in Demonststion hunps, promotons amd Mediz relations o better the
Teamn's veprall performance apd capubiiitios
= Actively workod with Army Public affairs and Recruiting commarad (o hring the caposure of the Teamn and
Division fram 100,000 spectators annually to 1,000,000 spectatars annually, ail witheut an ingrease in
SXHTEES.
= Selecied by the Division Serpeant Major to be an Infantry Platoon Sergeant.
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Matt Cline

lamsary 1995 -Foheaary 1999
Adrbwrne Schaol Instracton/Master Frainer, Acoand HHC IBN 5307 PIR (U8 Army Alrhorme Schoals,
VortBeaning, DA

Duties: Selected from all Active Duty Army Airborne Qualilied Swff Sergeants o become a US Army Adrborne
Sehaol "Black Hat” lostrucior,
= Oaly member of Company's class to finish and hecome certified as an Instructor in the spring class of 1995,
« Selecied aver & other instraciors 1o be a Scetion Scrpean;, responsible forthe training of ovor 90 Airborne
Studunts ger cluss,
*  Upon compienion of Jump Masioy and Pathfinder Courses selected 10 be g Jump Master Mentor to new
Instrliciors prior to certificstion o Jump Master Studenis
* Berved us amemher of the Command Exhibition Parachute Teanm Primary duly was a8 a Domonstration
Jumper. Addiions! dutles where ss a 8kydiving Instructon, A Coordingtor. and Poadersd Aviation
Adnsinistrazion Liaison,
= Comnpleted over 300 Mreefailumps in 3 vears.
* Selevied o bouome the Jump Branch Maser Trainer responsibic for the Sefoty and Trainime of over 400
Basic Alrborne School, 60 Jump Master and 64 Pathfinder Btudons wankly.
*  Respossibla for the lowd plenmag of wll muufoss, bricfing of il Al Poreo and Anny Alr Crows. iralaing
and cortfication ofinviructors for work in the aircraft
= Responsible for meeintairing all sufery protocols oo well as implementing now micusures and fos the iritial
IVENIERTIOn Lol any raining inury,
* Selerwd by the Uommanding General to e his Persenal Jumnp Master Tor Jurap Mastor Persannel
Inspeetion due to aproven safety record.

May 1993 -December 1994
Aurborne Operations NCO. Headquarters SBN 9th IN, Fort Wainwright, AX

Duries: Served ps the Battalion Alr Oparauans Non-Commissioned Officer in Charge.

*  Responsible for reguesting, planning and executing all Air Fores and Army Fixed and Botor Wing
Operaticns within the 430 oo Batalion.

+ Hesponsible forrosning of Losding operations 1o include the planning of Buitdiion loads to meet the
Tactical Seenario. the weighing and positioning of loads snd personnel using CALME.S (he Computer
Assistedd Load Managersent System Ver 5 0 and by hand.

*  Ensored that sl losds and roarfosts staved within the aceoptable mge of comor of gravity for Lift sircraft
and vomplivd with safety regulstions forhazardous cargo.

= Berved as Sguad feader of o G moan Sniper Sguad and Anti-Armor Squml

*  Responsible for manning and truining nocossary o aide in the doplavment and suvess of the Sguads,

+  Sorved as Company Al and Rail Louding Officer, gradusied from e US Alr Foree Alr Losd Prep 2nd
Prammors Course.
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Matt Cline

Orversoas deployrnonts amd assigrunoms,

Beployed for Exercise Jungle Dovil in 198710 Panama

Beployed tor Operation Golden Phoasant 1988 o Honduras

Deployed for Opcration Just Cause in 19890 Panuma

Depluyed for Operation Desert Shield und Desert Storm in 199010 Saudi Arabia, Trag, Kuwait
Deployed for Exeroise Artie Ponguin in 1992w Japan
Deploved for Bxernise Cobra Gold o 1993 w0 Thailand
Deploved fur PACCOM Excrclse in 1994 1o Hawail
Deployed for Opension Iragi Fresdom in 2003 o Kuwalt
Depleyed to Natuenal Training Conter P Irvio OA S iimes fom vasinus Unis

Deploved to fe Ioum Beadiness Trining Cenfer ia Arkansas 2 times

Deploayed o the Joint Resdiness Trining Comter in  owniiana 2 thines

Drepioved 10 Aven Pk AFB in Florida 4 vimes

Assigned w Port Rchardsan, Alasks from Rovember o Ticcember 1994

Assipred o Fort Wainswright, Alaska for theee yours from December 1991 tirough Tiecember 19594

1 Irag

Stateside assignments

Anzigned 10 the UK Arny Indfuuiry Ceoter aad School, B Beoning GA from October 1RG0 Maeh TuR?
Avisignud trthoe Knd ARN NV o0 B Bragy from March 19RT 60 November 195t

Assipned o the US Army Alrborme School snd Deparmemt 7t Beaning from Jonusry 1995 o Fabruary UGy
Acisigned 1o the T ARN IV (A ARL Ty from Pebraary 1999 1 Outober 208¥7

Assigned tothe US Army Rotired Raelis November 2007 w Prosemt

Puges abd
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MANAGEMENT/ TECHNICAL PROPOSAL-SUBPART B
SUBPART B-2 Government Contracts

During calendar years 2006, 2007 and 2008, Film House had one governmerit
contract, The information concerning that contract is as follows:

Contract Number: HQO028-04-D-0003

Award Dale: June 8, 2004

Governmaent Chent Grganization. Radio and Television Produntion Office of
AFRTS.

Address; 3rd Finor, 601 N, Falrfax S, Alexandria, VA
22314

Telephone Number. {7031-428-0622
Government Representatives:  COR: Paul Waldrop
Prone Number: {703} 428-0256

| Project Officer: Sharlene Runn
Phong Number:; {703)428-0257

Contraciing Office
Point of Contact: Leiia Miller, Gomract Specialist
Phone Nurmnber: {8513413-2402
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Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 1

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spotwas completed in September of 2008.
C) This spot was shot on digital video.

D) The title of this spot is "What Is An Army Ranger.”
E) The length of this spot is 59 seconds.

F) The client, American Forces Radio and Television Service, is located in
Alexandria, Virginia.

G) The primary target audience for this spot is all audience members of
AFRTS.

H) The intended message of the spot is that the US Army Rangers are one of
the most elite fighting forces in the world and soldiers accepted into the
Rangers receive constant and unrelenting combat training.

Iy The objective of this spot is for audience members to have a greater
awareness of various military jobs and experience a sense of commitment
and pride in America's Armed Forces.

J) [P@

K) This spot was produced as part of a package of 22 television and 12 radio
spots, all of which were completed in a total of 277 days.




A)

>

5, N

e

J)

Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 2

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in March of 2007.

This spot was shot on high-definition video and the animated logo is
computer animation executed under Film House creative supervision.

The title of this spot is "it's Easy."
The length of this spot is 30 seconds.
The client, Star 94 (WSTR-FM), is located in Atlanta, Georgia.

The primary target audience for this spot is Adults 25-34. The secondary
target is Adults 18-24.

The intended message of the spot is that Star 94 is conducting a simpie
and easy contest that gives listeners the opportunity to win $5,000 by
tuning into the Steve and Vikki show on Star 94 at the specified times.

The objective of this spot is to bring new listeners to the radio station
during the important morning drive period and to remind existing listeners
to tune in for the contest.

(b)(4)

K)

This spot was produced in 29 days.




Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 3

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in January of 2009.

C) This spot was shot on digital video and the animated logo is computer
animation produced by Film House.

D) The title of this spot is "Buy More, Save More."
F) The length of this spot is 30 seconds.
F) The client, Cortana Mall, is located in Baton Rouge, Louisiana.

G) The primary target audience for this spot is women 25-54. The secondary
target is men 25-54.

H) The intended message of the spot is that Cortana Mall is a desirable
shopping destination, offering both a good selection of brands and value
pricing.

) The objective of this spot is to bring shoppers into Cortana Mall during the
Spring/Easter shopping season.

J) (b)(4)

K) This spot was produced in 18 days.




Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 4

A) This is to certify that Film House was responsible for the creative

development, scripting, production and postproduction of the spot.

B) This spot was completed in March of 2007.

) This spot was shot on digital video and the computer animated elements
were produced under Film House supervision.

D) The title of this spot is "We Play Anything."

E) The length of this spot is 15 seconds.
F) The client, 97.1 Charlie FM (KYCH-FM), is located in Portland, Oregon.
G) The primary target audience for this spot is Adults 35-44. The secondary

J)

target is Aduits 45-54.

) The intended message of the spot is that 97.1 Charlie FM plays such a
wide variety of music that it's difficult to anticipate what one might hear
next.

The objective of this spot is to cause audience members to try a new radio
station that plays an appealing variety of music not available on other
Portland radio stations.

(b)(4)

K) This spot was produced in 22 days.




Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 5

A) This is to certify that Film House was respaonsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in November of 2008.

C) This spot was shot on digital video and the computer animation was
executed under Film House creative supervision.

D) The title of this spot is "Quick Draw.”
E) The length of this spot is 23 seconds.

F) The client, American Forces Radio and Television Service, is located in
Alexandria, Virginia.

G) The primary target audience for this spot is all audience members who are
deployed or will be deployed in the future.

H) The intended message of the spot is that hobbies can be a fun and
effective way to deal with operational stress.

Iy The objective of this spot is for the target audience to recognize the
importance of relaxing in their own way when they can (i.e.
reading, exercising, playing games).

J) (b)(4)

K) This spot was produced as part of a package of 22 television and 12 radic
spots, all of which were completed in a total of 293 days.




Subpart C-1
Televislon Spot Announcement Cover Sheet

Spot# 6

A) This is to certify that Film House was responsibie for the creative

development, scripting, production and postproduction of the spot.

B) This spot was completed in November of 2007.

C) This spot was shot on digitai video and the animated logo is computer

animation produced by Fiim House.

D) The title of this spot is "Payola.”

E) The length of this spot is 30 seconds.
F) The client, 98 WSIX-FM, is located in Nashvilie, Tennessee.
G) The primary target audience for this spot is women 25-54. The secondary

H) The intended message of the spot is that the

J)

K) This spot was produced in 35 days.

target is men 25-54.

morning show is an EW
well-known Country music artists.

The objective of this spot is to induce viewers 1o listen to the :
5 . ot

Swift.
(b)(4)




A)

B)
C)

i)

Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 7

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction ofthe spot.

This spot was completed in February of 2008.

This spot was shot on digital videc and the animated elements are
computer animation produced by Film House.

The title of this spot is "The Big Five."
The length of this spot is 60 seconds.
The client, Thomas Nelson Publishers, is located in Nashville, Tennessee.

The primary target audience for this spot is regular readers of Christian
books. The secondary target audience is all audience members.

The intended message of the spot is that Thomas Nelson has released
five new titles by five of their most popular authors and that these books
are now available at retail outlets such as the Family Christian bookstores.

The objective of this spot is to create awareness of these new titles and
generate book sales.

J) [P

K)

This spot was produced in 6 days.




J)

K)

Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 8

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in August of 2008.

This spot was shot on 16mm film.

The title of this spot is "The Legend Continues."

The length of this spot is 30 seconds.

The client, K-97 (CIRK-FM), is located in Edmonton, Alberta, Canada.

The primary target audience for this spot is men 25-54. The secondary
target is women 25-54.

The intended message of the spot is that K-97 has programmed Classic
Rock music for 30 years.

The objective of this spot is to evoke a sense of heritage and reinforce the
perception that K-97 is the best radio station on which to hear classic rock
music.

|(b)4)

This spot was produced in 29 days.




Subpanrt C-1
Television Spot Announcement Cover Sheet

Spot# 9

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in October of 2007.

C) This spot was shot on digital video and the animated logo is computer
animation produced by Film House.

D) The titie of this spot is “First Class."
E) The length of this spot is 30 seconds.
F) The client, K82FM (WWKA-FM), is located in Orlando, Florida.

G) The primary target audience for this spot is men 25-54. The secondary
target is women 25-54.

H) The intended message of the spot is that K32FM has added the locally
well-known and very popular "Doc and Grace" morning show to its
broadcast schedule.

I) The objective of this spot is to increase listening to the radio station,
particularly during the important morning drive time period.

J) [F@

K) This spot was produced in 29 days.




A)

B)
C)
D)
E)
F)

G)

H)

J)

K)

Subpart C-1
Television Spot Announcement Cover Sheet

Spot# 10

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in January of 2009.
This spot.was shot on 16mm film.

The title of this spot is "Private Eye Insurance.”
The length of this spot is 29 seconds.

The client, American Forces Radio and Television Service, is located in
Alexandria, Virginia.

The primary target audience for this spot is all adult audience members of
AFRTS.

The intended message of the spot is that packages can be lost or
damaged in shipping and that it can be advisable to use the insurance
services that exist for APO/FPO mailto and from the United States.

The objective of this spot is for audience members to realize that
APO/FPO mailto and from the United States can be insured.

(b)(4)

This spot was produced as part of a package of 34 television and 8 radio
spots, all of which were completed in a total of 303 days.
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Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 1

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in October of 2007.
C) The title of this spot is "Speed Physicist."
D) The length of this spot is 30 seconds.

£) The client, American Forces Radio and Television Service, is located in
Alexandria, Virginia.

F) The primary target audience for this spot is ali audience members of
AFRTS.

G) The intended message of the spot is to humorously remind listeners that
simply put, the faster you drive a vehicie, the less control you have over it.

H} The objective of this spot is for audience members to understand the
relationship between vehicle speed and vehicle control.
(b)(4)

1)

J) This spot was produced as part of a package of 24 television and 12 radio
spots, all of which were completed in a total of 326 days.




Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 2

A) This isto certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

8) This spot was completed in September of 2008,
C) The title of this spot is "Husky Tarzan.”
D) The length of this spot is 30 seconds.

E) The client, American Forces Radio and Television Service, is located in
Alexandria, Virginia.

F) The primary target audience for this spot is,all adult Service members and
their children.

G) The intended message of the spot is that to help combat childhood
obesity, make physical activity more fun for children by making it a part of
a family event.

H) The objective of this spot is for the target audience to be motivated to plan
family events that involve physical activities.

) [B@

J) This spot was produced as part of a package of 22 television and 12 radio
spots, all of which were completed in a tota! of 284 days.




A)

Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 3

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

8) This spot was completed in March of 2007.

C) The title of this spot is "Atlanta's Only Soft Rock."

D) The length of this spot is 30 seconds.

E) The client, 898.5FM (WSB-FM), is located in Atlanta, Georgia.

F) The primary target audience for this spot is al' audience members.

G) The intended message of the spot is that 898.5FM is now the only Atlanta
radio station that plays a mix of soft rock music that is conducive to
workplace listening environments.

H) The objective of this spot is to increase time spent listening to 838.5FM by
reminding listeners who prefer soft rock music that the alternate option in
the market no longer exists.

) |(B)(4)

J) This spot was produced in 14 days.




A)
8)
C)
D)
E)

F)
G)

H)

Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 4

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in April of 2007.

The title of this spot is "Tax Free Shopping."

The length of this spot is 30 seconds.

The client, The Mall At Cortana, is located in Baton Rouge, Louisiana.
The primary target audience for this spot is all audience members.

The intended message of the spot is that The Mall At Cortana will rebate
the amount of sales tax paid by shoppers during a promotional period
coinciding with the Aprii 15th due date for filing federal income tax returns.

The objective of this spot is to cause shoppers to choose The Mall at
Cortana as the place to shop and to increase the number of purchases
shoppers make at The Mall At Cortana.

y [P®

J)

This spot was produced in 30 days.




Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 5

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in March of 2007.

C) The title of this spot is "Soundtrack.”

D) The length of this spot is 30 seconds.

E) The client, Magic 106.7 (WMJX-FM), is located in Boston, Massachusetts.
F) The primary target audience for this spot is all audience members.

G) The intended message of the spot is that Magic 106.7 is a radio station
that features programming specifically tailored for workplace listening.

H) The objective of this spot is to reinforce listener perceptions that the
programming offered by Magic 106.7 is the best choice among Boston
radio stations for listening inthe workplace and thereby increase listening
to Magic 106.7 inthe office during workdays.

J) This spot was produced in 17 days.




Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 6

A) This isto certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

8) This spot was completed in January of 2007.

C) The title of this spot is "Arizona’s News, Traffic and Weather Station."
D) The length of this spot is 30 seconds.

E) The client, Newsradio 620 KTAR (AM), is located in Phoenix, Arizona.
F)} The primary target audience for this spot is all audience members.

G) The intended message of the spot is that Newsradio 620 provides timely
and dependable news, traffic and weather information around the clock.

H) The objective of this spot is to reinforce positive listener perceptions of the
programming offered by Newsradio 620 and cause listeners to use KTAR
as their primary radio station for news, traffic and weather information.

) (b)(4)

J} This spot was produced in 29 days.




Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 7

A) This isto certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in January of 2007.
C) The title of this spot is "Have You Noticed."
D) The length of this spot is 30 seconds,

E)} The client, Mix 101.5 FM (WRAL-FM), is located in Raleigh, North
Carolina.

F) The primary target audience for this spot is all audience members.

G) The intended message of the spot is that, while other radio stations in the
local area have recently changed the style of music they play, Mix 101.5
FM continues to play a mix of music conducive to listening in the
workplace.

H) The objective of this spot is to reinforce positive listener perceptions of the
style of music played by Mix 101.5 FM and thereby increase listening in
offices during the workday.

) W{b)(‘*)

J) This spot was produced in 6 days.




A)

B)
C)
D)
E)
F)
G)

H)

Subpart C-2
Radio Spot Announcement Cover Sheet

Spot#8

This is to cenrtify that Film House was respaonsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in July of 2008.

The title of this spot is "25 Years of Magic."

The length of this spot is 30 seconds.

The client, Magic 98 (WMGN-FM), is located in Madison, Wisconsin.
The primary target audience for this spot is all audience members.

The intended message of the spot is that Magic 98 has been providing
entertaining programming and meaningful community service for 25 years.

The objective of this spot is to reinforce positive listener perceptions of the
programming offered by Magic 98 as well as remind them of the long-
standing and continuing involvement of the station with the local
community.

) [P@

J)

“This spot was produced in 18 days.




H)

J)

Subpart C-2
Radio Spot Announcement Cover Sheet

Spot#9

This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

This spot was completed in April of 2008.

The title of this spot is "We're Coming Back."

The length of this spot is 30 seconds.

The client, 898.SFM (WSB-FM), is located in Atlanta, Georgia.

The primary target audience for this spot is all listeners to WSB-FM.

The intended message of the spot isthat, after an absence from local
radio, the popular Steve and Vikki program is going to be added to the
898.SFM lineup.

The objective of this spot is to give listeners a new reason to listen to
B98.5FM during the important morning drive period and to reinforce
listener perceptions of the music features offered by 898.SFM.

) [B@

This spot was produced in 8 days.




Subpart C-2
Radio Spot Announcement Cover Sheet

Spot# 10

A) This is to certify that Film House was responsible for the creative
development, scripting, production and postproduction of the spot.

B) This spot was completed in November of 2007.

C) The title of this spot is "Free Santa Photos."

D) The length of this spot is 60 seconds.

E) The client, The Mali At Cortana, is located in Baton Rouge, Louisiana.
F) The primary target audience for this spot is all audience members.

G) The intended message of the spot is that The Mall At Cortana, unlike
other area shopping centers, offers free photographs of children with
Santa during the Holiday shopping season.

H) The objective of this spot is to induce shoppers to come to The Mall At

Cortana for their holiday shopping instead of other local shopping centers.
(b)(4)

J) This spot was produced in 3 days.
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IFilm House, Inc.|

Creative Proposal
For
AFRTS/RTPO
Project 09-BRFP

ICIDE PREVENTION

Number

CT-50001
CT-50002
CT-50003
CT-50004

CR-60001
CR-60002
CR-60003
CR-60004

Title

(Telavision}

Silhouette Jump
Feeling Alone
{.eft Behind
Subtle Signs

{Radio)

Locomotive

Mountain Of Problems
My Enlistment

Cliche Suicide

Length

129
29
29
29

29
28
28
29




CT-0
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/08

Topic: Suicide Prevention RTPO Project Officer: Uncle Sam
Title: Silhouette Jump Account Supervisor:  Ron Routson
Length: 29 Creative Director: Wayne Campbell
Medium: Original Film Producer: Cheryl Hutton
Talent: 10CPAMO Director: Scott Mumford

(b)(4)

Estimated Price: Writer(s): Margaret Torok

Primary Target Audience: All Service members and their family members
Message: Dealing with depression can help save a life.

Audience Objective: Realize prolonged feelings of discontent or unhappiness should
not be ignored since they could lead to depression and suicidal thoughts.

Research Sources: "Suicide Prevention inthe Military"
@http://www.suicide.org/suicide-prevention-in-the-military.html;  "MCSS-Suicide
Prevention-Warning Signs" @http://www.usmc-mccs.org/suicidepreventsigns.cfm

Location Description/Locale: Isolated bridge inthe Nashville, TN area
Studio Set Description: N/A

Props: N/A

Music: Dramatic underscore, stock

Sound Effects: Outdoor ambience

CONCEPT:

(1) A dramatic scenario sets the stage for a frank discussion about suicide.

(2) This spot opens on a long, wide shot of a man standing on the edge of a bridge.
The shot is silhouetted so we don't see many details. A VO says that there are
times in every person's life when they experience sorrow and confusion. But when
the feelings continue..they can turn into hopelessness and despair-even thoughts
of suicide. At this point in the VO, the camera has moved closer, and we see shots
from the man's POV looking downward off the bridge, nervously clenching and un-
clenching his fists. The VO continues: That's why it's so important to ask for
help...before you get to the edge. The man takes a deep breath, and jumps. The
camera follows him down in a tight shot, then zooms out to reveal that he has a
bungee cord on his ankles. The VO closes by saying: Because asking for help can
be a lifeline. The shot dips to black, and a simple graphic fades on that reads:
Contact your Family Center or Chaplain.

(3) Suspenseful visuals and a surprise ending help to make this message more
memorable and effective.




CT-1
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Suicide Prevention RTPO Project Ofticer: Uncle Sam

Title: Feeling Alone Account Supervisor:  Ron Routson

Length: :29 Creative Director: Wayne Campbell

Medium: Original Film Producer: Cheryl Hutton

Talent: 20CP_1VO Director: Scott Mumford

Estimated Price:|®)4) Writer(s): Margaret Torok/
RobWynkoop

Primary Target Audience: All Service members and their family members
Message: Inthe military, someone always has your back; on duty or off.

Audience Objective: Recognize personal, financial or work-related problems are
rarely insurmountable and need not be endured in isolation without help.

Research Sources: "Risk Factors” @http://www.npc.navy. mil/NpcfTemplates/Standard
PrinterFriendly.aspx?NRMODE=Published&NRN ...; "Military Puts Focus on Epidemic of
Suicides" @http://www. usatoday .com/news/military/2009-03-24-iragsuicides _ N.htm

Location Description/Locale: N/A

Studio Set Description: Cinder block living room, dressed as forward-deployed locale
Props: M-4 Carbines

Music: Dramatic underscore, stock

Sound Effects: Footsteps, breaking door/frame

CONCEPT:

(1) The rigors of duty are used as a metaphor for feelings of isolation.

(2) Spot opens on the interior of a small room inside a cinder block building. The door
stands askew, having obviously been breached. A single Service member, in full
combat gear, stands alert inthe room, his weapon raised. VO: There are times
when you may fee! like you're all alone. That there's no one to help...no one to talk
to. A series of close-ups from the Service member's POV look cautiously around
the room. VO: Of course, in the military, it's not like that. Inthe distance, we hear
doors being breached and voices calling, "Clear!" The team leader enters the room
and speaks, "This building's secure, let's go." VO: You are not alone-on duty, or
off. ifthe burden of personal probiems, mounting bills or the stress of duty has you
feeling like you are, talk to someone-your Chaplain or Family Center are there to
help. Cutto a wide shot as both team members leave the room.

(3) Compelling visuals and a relatable metaphor help to make this message more
memorable and effective.




Ct-2
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09
Topic: Suicide Prevention RTPO Project Officer: Uncle Sam
Title: Left Behind Account Supervisor:  Ron Routsen
Length: :29 Creative Director: Wayne Campbel!
Medium: Original Film Producer: Cheryl Hutton
Talent: 2 OCP, Director: Scott Mumford
Estimated Price: |*/* l Writer(s): Margaret Torok/
Missey Sisk

Primary Target Audience: All Service members and their family members
Message: Inthe military community, help is always available.

Audience Objective: Know that family members have support systems in the military
community to help them cope.

Research Sources: "Resources for Returning Veterans and Their Families"@http://
www.samhsa.gov/vets/index.aspx; "Army Families L earn Suicide Prevention” @http:
/iwww . boston.com/news/nation/articles/2009/03/13/army _families learn_suicide_prevention

Location Description/Locale: Modest home inthe Nashville, TN area

Studio Set Description: N/A

Props: Calculator, bills

Music: Dramatic underscore, stock

Sound Effects: None

CONCEPT:

(1) This spot dramatizes the feelings of isolation military family members can face.

(2) Spot opens on a young mother looking into a bedroom to see her young son asleep
in bed. She seems tired, drained. She walks out toward the living room where her
Service member spouse is sitting in a chair. As the woman passes, he fades out of
the scene. VO: There may be many times when the Service member in your
household is gone. They're deployed or TOY, and you're left behind to face many
challenges alone. An instant later, we see him in another setting, perhaps at the
kitchen table as the woman sorts through bills marked "past due." Again, hefades
from the scene. The VO continues: Ifitever feels like too much, get help before it
leads to depression or thoughts of suicide. This scenario repeats as the woman
tackles yet another task where her spouse would be helpful. The VO reminds
viewers that, inthe military community, you're surrounded by people who
understand: Pick up the phone; cail a friend, a Chapiain, the Family Center-but
cali someone. You don't have to cope with life's problems alone.

(3) Afamiliar situation and interesting effects make this message more memorable.




CT-3
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Suicide Prevention RTPO Project Officer:  Uncle Sam
Title: Subtie Signs AccountSupervisor: Ron Routson
Length: 29 Creative Director: Wayne Campbell
Medium: Original Film Producer: Cheryl Hutton
Talent: 30CP Director: Scott Mumford
Estimated Price{" " Writer(s): Mark Hiflman

Primary Target Audience: All Service members and their family members
Message: Indicators that someone is contemplating suicide can be subtle.

Audience Objective: Understand that the first line of defense in identifying serious
problems and preventing the tragedy of suicide is often a buddy looking after another
buddy, and be motivated to get involved.

Research Sources: "Suicide Prevention in the Military" @http://www.suicide.org/
suicide-prevention-in-the-military.html; "Suicide Prevention for Military Families"
@www.spanusa.org/?fuseaction=home.download&folder file id=4EA7BFE-CF1c-2465

Location Description/Locale: Bar/club setting inthe Nashville, TN area
Studio Set Description: N/A

Props: Barsetup, glasses, snacks, pooitable

Music: Contemporary underscore, stock

Sound Effects: Bar/club ambiance, TV sports coverage

CONCEPT:

(1) Casual conversation leads to concern about a potential suicide.

(2) Spot opens on a couple of guys watching TV at a bar. Everything seems normal
until one of them turns to the other and says, "Listen, I've been really depressed
lately and I've been having suicidal thoughts and I'm really counting on you to
notice and get me to a Chaplain or the Family Center for some help." The camera
rack focuses to a bartender wiping glasses. The bartender observes that she's
seen it all, and it never really happens like that. When someone's thinking about
suicide, the signs are likely to be more subtle. The scene at the bar rewinds and
we see the same two guys. One asks, "You're going skiing with us, right?” The
other replies, "Nah, |gave all my gear away." His friend is instantly concerned and
asks, "What's up? You love to ski." Camera rack focuses back to the bartender
who knowingly advises us that being alert to even the subtle signs of suicide, and
being prepared to get involved, can mean the difference between ife and death.

(3) An unexpected open to this spot helps make the message more memorable.




CR-60001
Film House, Inc.

RADI PT
Project: 08-RFP Date: 07/15/09
Topic: Suicide Prevention RTPO Project Officer: Uncle Sam
Title: Locomotive AccountSupervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell
Talent: 1 Narratar Producer/Director: Michae! Bornheim
Estimated Price: [®/4 Writer(s): Michael Bornheim

Primary Target Audience: All Service members and their family members
Message: Left unchecked, unhappiness and discontent can get out of hand.

Audience Objective: Realize prolonged feelings of discontent or unhappiness should
not be ignored since they could lead to depression and suicidal thoughts.

Research Sources: "Suicide Prevention inthe Military"@http://www.suicide.org
/suicide-prevention-in-the-military.html; "MCSS-Suicide Prevention-Warning Signs"
@http://www.usmc-mecs.org/suicideprevent/signs.cfm

Music: Tense underscore, stock

Sound Effects: Locomotive steaming up and gaining speed, squealing brakes
CONCEPT:

(1) A steaming locomotive is used as a metaphor for unchecked feelings of sadness.

(2) Sounds of a locomotive are heard as it slowly begins to start down the tracks. As it
picks up momentum, a Narrator comes in to tell us that feelings of unhappiness and
discontentment, much like this train - start out slowly (train SFX continue to
accelerate), and as time rolis on, if not addressed, pick up steam and become more
intense-all too often leading to depression, or worse yet, thoughts of suicide. (We
hear the squealing of the train's brakes.) Narrator urges us to "Put the brakes on
the situation" before it gets that far out of hand. When life's problems start running
out of control and you feel like you're about to derail, visit your Chaplain or Family
Center. They can help.

(3) Captivating sound design creates a vibrant mental image that helps to make this
message more memorable.




CR-0
Film House, Inc.

RADIO CONCEPT
Project: 09-RFP Date: 07/15/09
Topic: Suicide Prevention RTPO Project Officer: Uncle Sam
Title: Mountain Of Problems Account Supervisor: Ron Routson
Length: :29 Creative Director: Wayne Campbelt
Talent: 1 Narrator Producer/Director: Michael Bornheim
Estimated Price: [®/4) Writer(s): Michael Bornheim/

Miriam Drennan

Primary Target Audience: All Service members and their family members
Message: Evenwhen problems mount up, there's always someone who can help.

Audience Objective: Recognize personal, financial or work-related problems are
rarely insurmountable and need not be endured in isolation without help.

Research Sources: "Risk Factors” @http://www.npc.navy.mil/Npcffemplates/
StandardPrinterFriendly.aspx?NRMODE=Published&NRN ...; "Military Puts Focus on
Epidemic of Suicides” @http://www.usatoday.com/news/military/2009-03-24-
iragsuicides N.htm

Music: Dramatic underscore, stock

Sound Effects: Outdoor ambiance, heavy construction equipment, stones falling
down, bullhorn

CONCEPT:
(1) A mountain of stones is used as a metaphor for life's accumulated problems.

(2) As the spot opens, a Narrator, who sounds as though he's standing hundreds of
feet above our heads (accomplished with reverb and full voiced delivery), tells us
that the incredibly large mountain of stones he's standing on top of is a metaphor
for all of life's problems. Each stone represents some "little" issue we have to deal
with every day: conflicts in relationships, overdue bills, workloads ...that kind of
stuff. Taken individually, they're difficuit, but manageable. Combined, they can feel
completely overwhelming. The Narrator offers the thought that we can either give
up, or we can call for help. At this point he picks up a bullhorn ang, literally, calls
for help. We hear the sounds of large earthmovers, bulldozers, etc. As sounds of
the mountain of stones being torn down are heard, the Narrator (who has since
climbed down - his voice is at a normal speaking level now) tells us that when it
feels like life's problems have become too big to tackle on our own, a Chaplain or
the folks at the Family Center can help-you just have to make the call.

(3) Creative sound design helps create a mental image of this metaphor, which inturn
reinforces the message.




CR-1
Film House, Inc.

RADIO CONCEPT
Project: 09-RFP Date: 07/15/089
Topic: Suicide Prevention RTPO Project Officer: Lincle Sam
Title: My Enlistment Account Supervisor: Ron Routson
Length: 29 Creative Director: Wayne Campbell
Talent: 1 Charagter Producer/Director: Michael Bornheim
Estimated Price: [P)4) Writer(s): Margaret Torok

Primary Target Audience: All Service members and their family members

Message: Ifyou're a military family member, and you're feeling down or stressed,
reach out for help before it leads to thoughts of suicide.

Audience Objective: Know that family members have support systems inthe military
community to help them cope.

Research Sources: "Resources for Returning Veterans and Their Families”

@http //www.samhsa.gov/vets/index.aspx; "Army Families Learn Suicide Prevention”
@http://www.boston.com/news/nation/articles/2009/03/13/army_families learn suicide
prevention?mo ...

Music: Contemporary underscore, stock
Sound Effects: Children playing
CONCEPT:

(1) A confident military spouse Character talks about how she copes with the stresses
of life.

(2) This spot opens with the sounds of children playing in the background, as a young
woman says: ljoined the military a couple of years ago. |didn't get an enlistment
bonus, Ididn't get issued a uniform, |didn't get any specialized training. |joined by
marrying a Service member. And before | knew it, he was deployed and iwas
alone in a strange new world. And frankly, |started getting depressed. But then |
joined a support group at the Family Center. |met other people who were going
through the same things, offering their advice and sharing experiences. It made a
huge ditference. Now I'm in the third year of my "enlistment"...and I'm reaching out
to other new families. If you're overwhelmed, or depressed or struggling to cope...
get in touch with your Family Center or Chaplain.

(3) A reiatable Character helps the audience identify with this message, and reinforces
its effectiveness.



CR-2
Film House, Inc.

RADIO CONCEPT
Project: 03-RFP Date: 07/15/09
Topic: Suicide Prevention RTPO Project Officer: Uncle Sam
Title: Cliche Suicide Account Supervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell

Talent: 3 Charagte Narrator Producer/Director: Michael Bornheim
Estimated Price; |4 Writer(s): Michael Bornheim/
John Robbins

Primary Target Audience: All Service members and their family members

Message: Ifyou see a friend or fellow Service member struggling with personal
problems or depression, urge them to get help before it leads to a suicide.

Audience Objective: Understand that the first line of defense in identifying serious
problems and preventing the tragedy of suicide is often a buddy looking after another
buddy, and be motivated to get involved.

Research Sources: "Suicide Prevention inthe Military"@http://www.suicide.org
/suicide-prevention-in-the-mifitary.html; "Suicide Prevention for Military Families”
@www.spanusa.org/?fuseaction=home.download&folder file id=4EA7BFE-CF1c-2465

Music: Contemporary underscore, stock

Sound Effects: None

CONCEPT:

(1) A series of cliches are voiced by Characters, as a Narrator draws the analogy.

(2) A Narrator makes the pointthat life is full of cliches. We hear several Characters
repeat cliches: All for one and one for all. .A chain is only as strong as its weakest
link...There is no "I"in Team...We're all in this together. The Narrator returns to say
that things become cliches for a reason: More often than not, they're true-
especially the one about all being in this together. Looking out for one another is
something most of us do naturally. But it can betough to recognize when a friend
is having serious emotional problems. So be aware of the warning signs: If your
buddy starts keeping more to himself, if he's quick to anger, or becomes more quiet
and withdrawn, it might be time to get involved. Because all of those could be signs
of depression-and if not treated, could lead to suicide. Put yourself in his place.
You'd want him to step in and help you out..wouldn't you? The Narrator cioses by
urging those concerned to contact their Chaplain or visit the Family Center.
Narrator concludes by asking, "Hey, all for one, one for all, right?"

(3) Utilizing several familiar cliches helps to make this message more memorable.
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CT-0
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: igor Account Supervisor:  RonRoutson
Length: 29 Creative Director: Wayne Campbeli
Medium: Original Film Producer: Brandy Burnett
Talent: 2 OCP_1VO Director: Joe Gutt
Estimated Price: [®)4) | Writer(s): Joe Gutt

Primary Target Audience: All male Service members in the lower officer and enlisted
grades (0-110 0-4 and E-2to E-5)

Message: Smokeless tobacco contains numerous harmful additives.

Audience Objective: Be aware of the cancer-causing agents in smokeless tobacco
and recognize that this form of tobacco is anything but safe.

Research Sources: "Facts You Should Know About Smokeless (Spit) Tobacco"
@www.elginhealth.on.ca/upload/download.asp?Filename=ZGUSVRDC.PDF;
"Smokeless Tobacco"@http://www.entnet.org/Health Information/Smokeless-
Tobacco.ctm

Location Description/Locale: N/A

Studio Set Description: Mad scientist's laboratory

Props: Lab & industrial electrical equipment, operating table, sheet, can of spit tobacco
Music: Horror underscore, stock

Sound Effects: Thunderstorm

CONCEPT:

(1) Inthis fantasy spot, a Frankenstein-like scientist unveils a truly monstrous creation.

(2) The spot begins inthe infamous laboratory. We join the Master and Igor in mid-
creation. The 'monster’ on the operating table is hidden. The Master calls for Igor
to bring him arsenic and formaldehyde. Igor responds, "Yes, Master!" VO enters:
Ever wonder what's in smokeless tobacco other than tobacco? We seejump cuts
of the Master barking out the names of chemicals with Igor dutifully obeying. VO
explains that the answer to the question is 28 known cancer-causing substances.
The Master cackles that his creation is finished! An overhead shot of the table
reveals a can of chewing tobacco. lgor shivers and says: Now that's a monster!
An eerie graphic arcs across the screen: Smokeless Tobacco. It's Deadly.

(3) An apt metaphor and iconic imagery reinforce the dangers of smokeless tobacco.




CT-1
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/08

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam
Title: Toothbrush Account Supervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell
Medium: Computer Animation Producer: Brandy Burnett
Talent: 2VO Director: Joe Gutt
Estimated Price{®® Writer(s): Miriam Drennan

Primary Target Audience: All male Service members inthe lower officer and enlisted
grades {0-1to 0-4 and E-2to E-5)

Message: Good oral hygiene can't offset the harmful effects of smokeless tobacco.
Audience Objective: Know how smokeless tobacco damages their teeth and mouth.

Research Sources: "Smokeless Tobacco/Chewing Tobacco"
@http://www.warendentistry. com/services/Smokeless- Tobacco. html; "Smokeless
Tobacco" @http://www.entnet.org/Healthinformation/Smokeless-Tobacco.cfm

L.ocation Description/Locale: N/A
Studio Set Description: N/A
Props: N/A

Music: Martial underscore, stock
Sound Effects: None
CONCEPT:

(1) An edgy animated toothbrush explains the harmful effects of smokeless tobacco.

(2) We open on a shot of a bathroom counter and sink in a Service member's quarters.
An animated toothbrush with military bearing is standing ramrod straight ina cup
nextto atube of toothpaste and alongside a container of dental floss. In a Brooklyn
accent, it says: Hey, you can't come in here, pick me up, and start sawing away,
thinking me and toothpaste here are gonna undo all the damage that chew tobacco
has done to your mouth. The toothbrush tells his owner that he doesn't like taking
on a mission where he's guaranteed to fail. The toothbrush explains that chew
tobacco stains, then destroys ya teeth, eats ya gums, burns sores into ya mouth,
and... As the toothbrush trails off, the container of dental floss flips open. Snake-
like, it hisses: Ithass ssand and grit that wearss down your enamel. Full of
nasssty ssugar. Gausses cavitiess. The toothbrush finishes the spot by saying that
he doesn't mind a good fight. He just wants a chance to win.

(3) Comparing the damage caused by smokeless tobacco to a futile mission helps
make the message relatable.




CT-2
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: Street Cop Account Supervisor: Ron Routson
Length: :29 Creative Director: Wayne Campbell
Medium: Original Fitm Producer: Brandy Burnett
Talent: 10CP, Director: Joe Gutt
Estimated Price:|®4) Writer(s): Margaret Torok

Primary Target Audience: All male Service members in the lower officer and enlisted
grades (0-1to 0-4 and E-2to E-5)

Message: Smokeless tobacco is as addictive as any other drug.

Audience Objective: Realize why spit tobacco is so addictive and understand that
snuff or chewing tobacco really does not help them perform better mentally or physically
despite their perceptions to the contrary.

Research Sources: "Smokeless Tobacco and Cancer: Q & A" @http://
www. nci.nih.gov/cancertopics/factsheet/T obacco/smokeless; "Top Facts:Spit/smokeless
Tobacco" @http://www.tobaccofreeu.org/facts_figures/documents/spit fact sheet.pdf

Location Description/Locale: Downtown city street in Nashville, TN area
Studio Set Description: NIA

Props: N/A

Music: Urban crime drama underscore, stock

Sound Effects: Car sounds, urban ambience

CONCEPT:

(1) A detective talks about spit tobacco addiction and the myth that it improves
performance.

(2) Spot opens with a streetwise detective Character stepping out of the shadows into a
pool of light on a city sidewalk. He introduces himself as someone who encounters
addicts every day. He says he's seen firsthand how addiction has a way of twisting
people's thoughts. Addicts tell themselves that using will "make 'em more focused."
He's not talking about heroin or cocaine, he explains-he's talking about smokeless
tobacco; street names: snuff, chew, dip. One dose has the nicotine of 3 or 4
cigarettes and because you put it in your mouth, the drug gets in the bloodstream
quicker. Sure, there's a little kick at first from the dopamine and adrenaline; but
then comes the big letdown-mentally and physically. He closes by saying, "Don't
kid yourself. Smokeless tobacco is as addictive as any other drug."

{3) A Character with street credibility points out that smokeless use is addictive.




CT-3
Film House, Inc.

TELEVISION CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: Smokeless Beauty Account Supervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell
Medium: Original Film Producer: Brandy Burnett
Talent: 2O0CP, 1al (Horse), 1VO Director: Joe Gutt
Estimated Price: |24 | Writer(s): Wayne Campbell

Primary Target Audience: All male Service members in the lower officer and enlisted
grades (0-1to 0-4 and E-2to E-5)

Message: Women find smokeless tobacco use very unattractive.

Audience Objective: Recognize that using smokeless tobacco has a negative impact
on others.

Research Sources: "Facts You Should Know About Smokeless (Spit) Tobacco"
@http://www pressmark.com/htmifile/smokeless.htm; "Smokeless Tobacco: Health and
Other Effects" @http://dccps.nci.govitcrb/less effects.htm

Location Description/Locale: Forest meadow inthe Nashville, TN area

Studio Set Description: NIA

Props: Marble table

Music: Lush underscore, stock

Sound Effects: Meadow ambiance

CONCEPT:

(1) Inatwist on a classic tale, the charming prince doesn't get his sleeping beauty.

(2) Spot opens on a serene meadow. We see a young, beautiful woman asleep on a
knee high marble table. A handsome young man in an Army Class A Cavairy
uniform rides up on a white horse. He dismounts and approaches her. He drops to
one knee as ifto lean in for a kiss, but then turns and spits a large stream of brown
liquid onto the ground. The woman suddenly awakens and sits upright. Agitated,
she says: "What?!?! Did you reglly just spit?" She stands and continues. She's
spent all this time in the middle of nowhere waiting for her handsome prince to ride
up on a white stallion, "with dip in his mouth? Give me a break!" She begins
walking away, with the man following, but it'sto no avail. A VO ends the spot by
telling us that when smokeless tobacco is involved, there's rarely a "happily ever
after.”

(3) A surprise ending to a familiar story makes the message memorable.




CR-0
Film House, Inc.

RADIO CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: Tobacco CEO AccountSupervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell
Talent: 3Chargglers Producer/Director: Michael Bornheim
Estimated Price: [°) Writer(s): Michae! Bornheim

Primary Target Audience: All male Service members inthe lower officer and enlisted
grades (0-1to 0-4 and E-2to E-5)

Message: Numerous harmful additives are present in every can of smokeless tobacco.

Audience Objective: Be aware of the cancer-causing agents in smokeless tobacco
and recognize that this form of tobacco is anything but safe.

Research Sources: "Facts You Should Know About Smokeless (Spit) Tobacco”
@www .elginhealth.on.ca/upload/downioad.asp?Filename=2GUSVRDC.PDF;
"Smokeless Tobacco" @http://www.entnet.org/Healthinformation/Smokeless-
Tobacco.cfm

Music: Contemporary theme, stock

Sound Effects: None

CONCEPT:

(1) Atobacco executive makes uncharacteristically candid comments to the press.

(2) Thespotbeginsaswe hearreporters shoutingquestions atapress conference
being held by the CEO of a smokeless tobaccocompany. The CEQOiis
straightforward and unapologetic in his answers. A reporter asksthe CEQifhe
happens to be a user of his own product. The CEO says emphatically, "Are you
kidding me?! No! This stuff will kill 'ya!” Another reporter asks the CEQ ifhe'll
testify under oaththat his product contains formaldehyde and arsenic. Hereplies,
"You bet Iwill...Imean, this stuff really causes cancer! Take a look, we say so right
onthe label! A follow-up question asksthe CEO how he can, ingood conscience,
sell his productto the public. The CEO says, "as long asthere's no law against it,
who am |to say a person can't choose to slowly kill himself." A brief, awkward
silence is broken by the first reporter asking the CEO how he sleeps at night. The
CEO's smugness is revealed by his answer: "On a big pile of money my friend...on
abig pile of money." The spot ends with the CEO saying that's all thetime he has;
hecan't keepthe Congressmen waiting.

(3) The irony of an executive who won't use his own product highlights the dangers of
smokeless tobacco.




CR-1
Film House, Inc.

RADIO CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: Not In My Mouth Account Supervisor:  Ron Routson
Length: :29 Creative Director: Wayne Campbell
Talent: 1 Cha rator Producer/Director: Michael Bernheim
Estimated Price: I(b)(‘” | Writer(s): Ron Routson

Primary Target Audience: All male Service members in the lower officer and enlisted
grades (0-1to 0-4 and E-2to E-5)

Message: Smokeless tobacco is full of stuff you wouldn't normally put in your mouth.
Audience Objective: Know how smokeless tobacco damages their teeth and mouth.

Research Sources: "Smokeless Tobacco/Chewing Tobacco"
@http//www.warendentistry.com/services/Smokeless- Tobacco.htm; "Smokeless
Tobacco” @htip://www.entnet.org/Healthinformation/Smokeless-T obacco.cfm

Music: Light underscore, stock
Sound Effects: None

CONCEPT:

(1) Arelatable Character cuts to the chase about the oral health issues associated with
smokeless tobacco use. '

(2) We begin with a dry Narrator slowly reading a list of the ingredients and chemicals
found in smokeless tobacco. Cadmium, arsenic, lead, sand, grit, sugar, etc. This
continues for a few seconds, unexplained, until our Character speaks (over the
continued reading of the list). Wisecracking, he asks, "What is this nimrod doing?
Reading the periodic table?” The Character observes that what we're actuaily
hearing is a list of chemicals and other foreign substances found in smokeless
tobacco. "Now I|'ve put some pretty nasty things in my mouth over the years. Ever
tasted an MRE? But, sand? Arsenic? Those gan't be good for your mouth. | like
the way my teeth and gums work"” Outside of sugar, he adds, there's not a single
thing on the list that you woul@ actuaily choose to put in your mouth. "So why put all
of them in there at once?" he asks. "Gimme a break. Don't let smokeless make
you toothless.” The spot ends with the voice of the Narrator continuing to read the
list of chemicals.

(3) Pointing out the obvious, in a fun way, helps listeners relate to the message.




CR-2
Film House, Inc.

RADIO CONCEPT

Project: 09-BRFP Date: 07/15/09

Topic: Smokeless Tobacco : RTPO Project Officer: Uncle Sam

Title: Theme From Snuff Account Supervisor: Ron Routson
Length: :29 Creative Director: Wayne Campbell
Talent: 1 Narrajor Producer/Director: - Michael Bornheim
Estimated Price: [®)/4) Writer(s): Michael Bornheim

Primary Target Audience: All male Service members in the lower officer and enlisted
grades (0-1to 0-4 and E-2 to E-5)

Message: Smokeless tobacco is highly addictive and doesn't benefit physical or mental
performance.

Audience Objective: Realize why spit tobacco is so addictive and understand that
snuff or chewing tobacco really does not help them perform better mentally or physically
despite their perceptions to the contrary.

Research Sources: "Smokeless Tobacco and Cancer: Questions and Answers"
@nhtip://www. nci.nih.gov/cancertopics/factsheetrr obacco/smokeless; “Is Your Squadron
Fit to Quit?" @bhttp://www.mcguire.af.mil/news/story print.asp?id=123094610

Music: Theme from the film "Shaft,” custom
Sound Effects: None
CONCEPT:

(1) The lyrics of this custom song parody stress how addictive smokeless tobacco is
and how it negatively affects users' mental and physical performance.

(2) This song parodies the iconic Isaac Hayes theme song from the film "Shaft.” We
hear the instantly recalled instrumentail opening of the song and our lyrics begin:
What's inthat little can that you're holdin' in your hand? Snuff! Ya', darn right! You
think it makes you smart and strong, well that kinda thinkin', it's just wrong. Snuffl!
This snuff will kill 'ya brother! They addin' chemicals and crud, turn your teeth and
gums to mud. Snuff! It's addicting baby! They say that Snuff is a bad mutha'.
Shut your mouth{ I'mjust talkin' 'bout Snuff! We don't dig it! Our "Lead
Singer/Narrator” closes the spot by reinforcing the thought that smokeless tobacco
is highly addictive, doesn't help us be better, faster or stronger and-like Shaft
himself-is not to be messed with.

(3) A humorous parody of one of those songs you can't get out of your head engages
the listenerwhile contradicting the misconceptions surrounding smokeless tobacco.




CR-3
Film House, Inc.

RADIO CONCEPT

Project: 09-RFP Date: 07/15/09

Topic: Smokeless Tobacco RTPO Project Officer: Uncle Sam

Title: Girl Be Gone Account Supervisor: Ron Routson
Length: :29 Creative Director: Wayne Campbeli
Talent: 1 Charg Producer/Director: Michael Bornheim
Estimated Prlce:l‘bm Writer(s): Ron Routson

Primary Target Audience: All male Service members inthe lower officer and enlisted
grades (0-1to 0-4 and E-2 to E-5)

Message: Using chewing tobacco decreases your popularity with women.

Audience Objective: Recognize that using smokeless tobacco has a negative impact
onothers.

Research Sources: "Facts You Should Know About Smokeless (Spit) Tobacco”
@htip//www.pressmark.com/htmifile/smokeless.htm; "Smokeless Tobacco: Health and
Other Effects" @http://dccps.nci.govitcrb/less_effects.htmi

Music: Light bouncy underscore, stock

Sound Effects: N/A

CONCEPT:

(1) This infomercial spoof touts a product that fills a need that doesn't really exist.

(2) Spot opens with the sound of a stereotypical TV ad pitchman. With appropriately
bouncy music underneath, he begins: "Guys, are you tired of being endiessly
pawed by women? No matter what you do, they just won't leave you alone? Imean
how many dates can a guy put up with? Night after night-you get no rest. Well we
have the answer to your problems. Just one little pinch of 'Girl Be Gone' between
your teeth and gums, a few judicious spits and we guarantee you'll have moretime
alone than you ever dreamed of having! 'Girl Be Gone," ask for it by name; or try the
generic dip, chew, wad or just ask for some plain o' smokeless! No matter what
form you use, we guarantee it'll drive the ladies away!"

(3) By giving spit tobacco a memorable name, we remind the target audience of an
immediate and tangible reason to not use it-that it makes them less attractive to

women.
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09-RFP
Estimated Price Summary
07/15/09

Topic: Suicide Prevention

Spot Number Title Length Estimated Price

Television
(b)(4)




09-RFP Estimated Price Summary
Page2of2
Topic: Smokeless Tobacco

SpotNumber Title Length Estimated Price

Television
(b)(4)




The lsader

filnoUe

July 15, 2009

Lingls Sam

Fadio and Telgvision Production Glfice
Defense MadigActivily

801 North Fairfax Sirest

Alpxandria, Viuginia 22314

fear Uncle Sam:

|

| Pursuant to the terms of the solicitation, the purpose of this ‘etter is o inform you

of potential duplication of elements inthe spots that comprise RTHQ Project 09-
RFP,

As presently configured, the concepts in the Creative Proposal do not contain
any duplication of elements between individual spots, nor do they reprise
characters, lfocations or other production eiements established in earlier RTPO
projects.

Should you have ary questions regarding this, or any other portion of Project
03-RFP, please don't hesitale to call.

Sincersly,

|

| Y
Wayhie Campbell
Senior VP/Creative Direcor

Film Mouss, Inc. BYO Dominican Drive -1 Nashville, TN 372281806
[ BI18-255.4000 ;, Fax 81528554111 «www.liimhouss com




July 15, 2008

Uncle Sam

Radic arvd Television Production Office
Defense Media Activity

601 North Fairfax Street

Alexandria, Virginia 22314

Dear Uncle Sam:

Pursuart 10 the terms of the sclicitation, the purpose of this letter is to infarm you
ot any Dalb support requested for the successful completion ot RTPQO Project 08-
RF#.

The concepts contained within the Creative Proposal do naot anticipate the
involvement of any Service members northe use of any military equipment from
DeD sources. Additionally , we do not presently anticipate the needto film at any
DoD facilities or incorporate any stock elements from Dol sources.

Accordingly, we are not requesting any DoD support at this time.

Sinceraly,

Wayne Campbell
Sernior VP{Creative Direcior

Film House, Ine. s 810 Dominican Drive & Nashville, TN 37228-1408
BIB-285.4000 ~ Fax B15-255-4111 .. www fimhouse.com




