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Document

Web link

DoDI 8500.2, Information Assurance
(IA) Implementation

http:/fwww . dtic. mit/whs/directives/corres/pd /850002 p.pdf

DoDI 8510.01, DoD Information
Assurance Certification and
Accreditation Process (DIACAP),

http:/fwww dtic.mil/whs/directives/corres/pdt/851001 p.pdf

DoD Directive 5400.11, “DoD
Privacy Program”

http:/fwww dtic.mil/whs/directives/corres/pdf/5400] 1p.pdf

12.2 DoD Publication 5400.11-R,
“Departrment ot Defense Privacy
Program”

http://www dtic.mil/whs/directives/corres/pdt/54001 1 r.pdf

DoD Directive 3216.02, “Protection
of Human Subjects and Adherence to
Ethical Standards in DoD-Supported
Research”

http://www dtic.mil/whs/directives/corres/pdf/321602p.pdf

Tite 32 Code of Federal Regulations,
Part 219 “Protection of Human
Subjects”

http://www .gpo.gov/[dsys/pkg/CFR-2001-title32-voll/content-
detail.heml

Section 980 of Title 10, United States
Code

http:/fwww.gpo.gov/fdsys/granule/USCODE-2011-
title10/USCODE-201 1-title 10-subtitleA-partll-chap49-
sec980/content-detail.html

Office of Management and Budget,
standards on collecting and reporting
race and ethnicity data

http://www . whitehouse.gov/sites/default/files/omb/assets/inform
ation_and_regutatory_affairs/re_app-a-update.pdf
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(End of Summary of Changes}
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{End of clause)
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REPRESENTATIVE
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TITLE OF AUTHORIZED GOVERNMENT

32e. MAILING ADDRESS OF AUTHORIZED GOVERNMENT REPRESENTATIVE

32f. TELEPHONE NUMBER OF AUTHORIZED GOVERNMENT REPRESENTATIVE

32g. E-MAIL OF AUTHORIZED GOVERMNMENT REPRESENTATIVE
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41b. SIGNATURE AND TITLE OF CERTIFYING QFFICER 41c. DATE

4%a. RECEIVED BY (Print)
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4.0 REQUIREMENTS
The Contractor shall,

4.1 Meet with JAMRS representatives at their home office in Arlington, VA or via conference call. The
purpose of the kickoff meeting is to clarify JAMRS’ objeciives and to discuss how the Contractor will
address those objectives. The Contractor shall provide JAMRS a written summary of the kick-off meeting
discussion.

42 Provide the capability to field questions at least once per month to a sample of 1,000 adults age 18 and up,
allowing for approximately 120 questions throughout the year. The sample will consist of both landline
telephone and cellular telephane numbers and be representative of the popuiation of; at minimum, the
contiguous United States. The survey questions will be developed with assistance froimn the Government,

43 Provide clean and weighted data in SPSS format for each of the DoD survey fieldings during the period of
performance. Each SPSS file will contain all DoD questions {closed and open ended) asked during the
fielding period, standard demographic variables, and respondent weights.

4.4 Provide PowerPoint suinmaries of the findings, as well as toplines, cross-tabulations, trend-lines and/or
other analysis as requested for the Government’s proprietary questions after each fielding.

4.5 Provide the COR with a Monthly Status report including the status of relevant issues associated with each
tasking and a description of the remaining work to be done on the task.

5.0 DELIVERABLES

Deliverable Ref. Delivery Date {on or about)
Kick-off meeting Para 4.1 Within 2 weeks of award
Written summary of Kick-off meeting Para 4.1 Within 2 weeks of kick-off mtg
Survey Questions Para 4.2 Monthly during PoP
Weighted Dataset Para 4.3 Monthly during PoP
Result briefings Para 4.4 Monthly during PoP
Monthly Status Report Para 4.5 Monthly during PoP

CLAUSES INCORPORATED BY FULL TEXT

252.232-7006 WIDE AREA WORKFLOW PAYMENT INSTRUCTIONS (MAY 2013)
(a} Definitions. As used in this clause--

Department of Defense Activity Address Code (DoDAAC} is a six position code that uniguely identifies a unit,
activity, ot organization.

Document type means the type of payment request or receiving report available for creation in Wide Area
WorkFlow (WAWF).

Local processing office (LPO) is the office responsible for payment certification when payment certification is done

external to the entitiement system.
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(b) Electronic invoicing. The WAWTF system is the method to electronically process vendor payment requests and
receiving reports, as authorized by DFARS 252.232-7003, Electronic Submission
of Payment Requests and Receiving Reports.

(c) WAWF access, To access WAWF, the Contractor shali--

(1) Have a designated electronic business point of contact in the System for Award Management at
https://www.acquisition.gov; and

(2) Be registered to use WAWF at https://wawf.eb.mil/ following the step-by-step procedures for self-registration
available at this Web site.

(d) WAWF training. The Contractor should follow the training instructions of the WAWF Web-Based Training
Course and use the Practice Training Site before submitting payment requests through

WAWEF. Both can be accessed by selecting the “Web Based Training” link on the WAWF hoine page at
https://wawf.eb.mil/.

(e) WAWF methods of document submission, Document submissions may be via Web entry, Electronic Data
Interchange, or File Transfer Protocol.

(f) WAWF payment instructions. The Contractor must use the following information when submitting payment
requests and receiving reports in WAWF for this contract/order:

(1) Document type. The Contractor shall use the following document type(s).

Invoice2n 1

{2) Inspection/acceptance location. The Contractor shall select the following inspection/acceptance location(s) in
WAWF, as specified by the coniracting officer.,

Inspection: Destination
Acceptance: Destination

(3} Document routing. The Contractor shall use the information in the Routing Data Table below only to fill in
applicable fields in WAWF when creating payment requests and receiving reports in the
system.

Routing Data Table*

Field Name in WAWF Data to be entered in WAWF
Pay Official DoDAAC HQG790
Issue By DoDAAC H98210
Admin DoDAAC H98210
Inspect By DoDAAC HQG140
Ship To Code .
Ship From Code -
Mark For Code L
Service Approver (DoDAAC) HQG140
Service Acceptor (DoDAAC) HQO140
Accept at Other DoDAAC

LPO DoDAAC
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Section SF 1449 - CONTINUATION SHEET

ITEM NO
2001
EXERCISED
OPTION

ITEM NO
2002
EXERCISED
OPTION

SUPPLIES/SERVICES  QUANTITY UNIT
1,065,483 Each

Survey Services and Market Research

FFP

JAMRS FY 17 Advertising Tracking Study Part 2
FOB: Destination
PURCHASE REQUEST NUMBER: H9821072366

ACRN AA
CiN: H98210723660001

SUPPLIES/SERVICES QUANTITY UNIT
3 Unitless
Travel
COST

Not to Exceed
FQB: Destination
PURCHASE REQUEST NUMBER: H9821072366

ACRN AA
CIN: H98210723660002

INSPECTION AND ACCEPTANCE TERMS

Supplies/services will be inspected/accepted at:

CLIN
2001
2002

INSPECT AT INSPECT BY
Destination Government
Destination Government

UNIT PRICE
$1.00

NET AMT

UNIT PRICE

ESTIMATED COST

ACCEPT AT
Destination
Destination

H98210-15-D-0001
H9821017F0086
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AMOUNT
$1,065.483.00

$1,065,483.00

$1,065,483.00

AMOUNT
$6,930.00 NTE

$6,930.00
$6,930.00

ACCEPT BY
Government
Government



DELIVERY INFORMATION

CLIN DELIVERY DATE

2001

2002

QUANTITY

POP 30-JUN-2017 TO N/A
29-JUN-2018

POP 30-JUN-2017 TO N/A
29-JUN-2018§

H98210-15-D-0001
H9821017F0086

SHIP TO ADDRESS

JOINT ADVERT, MKT RES, STUDIES
(JAMRS)

TAYLOR POLING FAIRLEY

1919 SOUTH EADS STREET SUITE 160
ARLINGTON VA 22202

571-372-1930

FOB: Destination

(SAME AS PREVIOQUS LOCATION)
FOB: Destination

ACCOUNTING AND APPROPRIATION DATA

AA: (12147 097

AMOUNT: $1,072,413.00

ACRN

AA

CLIN/SLIN CIN
2001 H98210723660001
2002 HO98210723660002

0160 000 N 20172017 D 7300 FY 17_OPA_JAMRS

Regearch ora 251

AMOUNT

$1,005,483.00
$6.930.00

Page 4 of 10

DODAAC/
CAGE

HQ0584

HQO0584
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Performance Work Statement
JAMRS FY17 Advertising Tracking Study Part 2

1.0 INTRODUCTION

The Joint Advertising Tracking Study is one of JAMRS” core projects. Through this study, JAMRS
provides DoD, as well as each of the military Services and Components with a measure of the effectiveness
of their advertising efforts. The three target audiences for the study are: 1) military recruiting targets aged
16-24; 2) adult influencers with a son, daughter or other direct contact with a youth aged 12-21; and

3) reserve component targets aged [7-35,

2.0 BACKGROUND
JAMRS is an official DoD program for joint marketing communications and market research and studies.
Its mission is to ineasure and help broaden people's understanding of military service as a career option,
and its programs help bolster the effectiveness of all the Services' recruiting and retention efforts. One of
JAMRS’ core functions is to perform market and recruiting studies in order to provide valuable resources
to recruiting professtonals across all branches of the Military and agencies of the Department of Defense
(DoD),
Due to its status as a joint-level program, JAMRS is able to provide a single, centralized, independent, and
cost-effective advertising ineasurement solution. The Joint Advertising Tracking System;

. Tracks awareness of and reactions to the advertising campaigns (including ads, ad slogans, and
Web sites) of the various branches of the Military and JAMRS.

. Tracks perceptiens of the imagery associated with the various military branches.

’ Tracks intercst in joining (among potential recruits) and likelihood of encouraging others to join
{among influcncers) and relates these findings to other metrics in the study.

. Provides results that are used to understand youth awareness of and attitudes toward advertising,
and general perceptions of the Services.

. Provides metrics used by some Services and by JAMRS to evaluate advertising agencies.

3.0 SCOPE
The Contractor shall provide all personnel, equipment, materials and other items necessary to perform

market research and survey services with regards to The Advertising Tracking Study.

4.0 REQUIREMENTS

The Contractor shall:
4.1 Attend a kickoff meeting in Arlington, Va. The purpose of the kickofT meeting is to clarify JAMRS’
objectives and to discuss how the Contractor will address those objectives. The Contractor shall provide JAMRS a
written summary of the kick-off meeting discussion along with a plan for research.

4.2 Ensure all survey instruments and study protocols ate compliant with the Office of the Under

Secretary of Defense for Personnel and Readiness {QUSD P&R) Research Regulatory Oversight  Office
(R202) and all personnel involved with the study are up to date on human subjects research and ethics
training, Furthermore, provide JAMRS personne! with a complete study protocol package will all necessary

information and documentation to be submitted to the Government’s R20?2 office for review and
determination.

43 Conduct three quarters of continuously fielding surveys of three defined target audience segments
beginning on April 2017 using samples of nationally representative respondents (i.e., three waves). The
sample shall be randem and large enough using probability sampling techniques so that data mnay be
weighted to the national population and provide meaningful standard error estimates, The samples shali be
weighted to the natienal pepulation. The data shall be weighted on demographic variables such as race,
age, gender, education and region. The Contractor shall adhere to the following survey specificaticns:

4.3.1  For each quarter, continuously field three separate surveys among three sub populations of interest: 1) a
Military Recruiting population targeting 16-24 year old youth, 2) an Adult Influencer population targeting
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mothers, fathers, and other key influencers of youth, and 3) a Reserves Component sample targeting
individuals in the US population age 17 to 35.

Military recruiting sample: Collect data from approximately 1500 or more respondents age 16-24 per
wave. The data shall be collected and weighted so that it can be generalizable to males and females in
addition to {although not simultaneousiy with) White, Black, and Hispanic youth within this population.
Currently, the sample for the Military recruiting target is randomly drawn from respondents to DoD Youth
Polls which is available from JAMRS.

Adult influencer sample: Collect data from approximately 900 influencers of youth age 12-21 per wave.
Respondents should primarily consist of mothers and fathers, such that mother and father splits can be
reliably reported on each wave as well as parents of daughters and parents of sons splits. in addition, an
adequate number of grandparents as well as other influencers including relatives, teachers, and guidance
counselors, shall be adequately represented in the sample each quarter to be able to report reliable estimates
for these groups each quarter. The data shall be collected and weighted so that it can be generalizable to
males and females within this population.

Reserve Component sample: Collect data from appreximately 750 persons aged 17 to 35 per wave. The
data shall be collected and weighted so that it can be generalizable to males and females within this
population. In addition, the data shall be weighted to include one percent of respondents currently serving
and three percent of respondents who previously served in the Military,

Modify and format the previous questionnaires as appropriate for conducting the survey and submit the
formatted questionnaires to JAMRS for review approximately five working days prior to the beginning of
each calendar year quarter.

Deliver via email or other mutually agreeable electronic means (e.g., CD-ROM) to JAMRS complete
datasets for each of the three surveys, including appropriate weights from each sample of interest, quarterly
in SPSS and STATA format. The datasets shall be inade in a manner that is consistent with all previous
waves of administration. This includes vatiable names, variable labels, values, and value labels that are
consistent across quarters and with the questionnaire.

Deliver via emnail or other mufually agreeable electronic means (e.g., CD-ROM) aggregated datasets for
each survey that contain the weighted data collected from the current calendar year quarter as well as data
collected from previous quarters of the study.

Create and deliver via email or other mutually agreeable electronic means {e.g., CD-ROM) quarterly
annotated questionnaires that link questionnaire items with variables and values in the SPSS survey
database and shall include and document any administrative items included in the database (such as wave
number, date of survey, etc.).

Create and deliver via email or other mutually agreeable electronic means {e.g., CD-ROM) quarterly
briefing decks of the data and analysis generated throughout the Period of Performance (PoP). One
briefing deck per calendar year quarter shall be developed for JAMRS, one briefing deck shall be
developed summarizing findings on Influencers. Five decks shall be developed, one for each of the five
active duty Services, based primarily on the Military Recruiting target sample. Five decks shall be
developed, one for each of the Reserve and Guard Components, based primarily on the Reserve Component
target sample. The briefing decks shall start with data collected from the last quarter of the incumbent
contract and continue through the next to last quarter collected under this contract.

Provide JAMRS with ad hoc analyses and consultation of data and layout of results as well as
methedological and other questions regarding the study.

Document the sampling, data collection, weighting and analytic procedures for each wave in a Technical
Report to be delivered quarterly.

Provide the Government with a Monthly Status report, which inctudes the status of relevant issues
associated with each tasking and a description of the remaining work to be done on the task.

DELIVERABLES
Deliverable Ref, Belivery Date (on or about)
Kick-off meeting Para 4.1 Within 5 business days of award date

Written summary of Kick-off

. Para 4.1 Two weeks after kick-off meeting
meeting
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Deliverable Ref. Delivery Date (on or about)
Five working days prior to the
Formatted Questionnaires Para 4.4 beginning of each calendar year
quarter
Weighted Dataset Para 4.5 Ten working days after the end of
each calendar year quarter
. Para 4.6 Fifteen working days after the end of
Aggregated Dataset each calendar year quarter,
. . Parad.7 Fifteen working days after the end of
Annotated Questionnaire each calendar year quarter
Quarterly Briefing Decks Para 4.8 Two_month?, after the quarterly
tielding period
Technical Report Para 4.10 I'hree months _after thf:
quarterly fielding period
Ad Hoc Analyses Para 4.9 As required throughout PoP
Monthly Status Report Para4.11 Monthly during PoP

6.0 CONTRACTOR TRAVEL

The Contractor shall be required to travel to various CONUS locations during the performance of this task order to
present results of the study to each of the Services and Components on a quarterly basis during the quarters covered
by this PoP.  All travel requires Government prior approval.

Estimated trave! for data collected between June 2017 through June 2018 is as follows:

. One (1) cne-day round-trip of cne (I) contracter personnel from Arlington, VA te Atlanta, GA,
» Three (3) two-day round-trip of ene (1) contractor personnel from Arlington, VA to Memphis,  TN.
. Three (3) two-day round-trip of one (1) contractor personnel from Arlington, VA to San Antonio, TX.



H98210-15-D-0001
HS821017F0086
Page 8 of 10

ADMINISTRATIVE INFORMATION

Contract Specialist:

CLAUSES INCORPORATED BY FULL TEXT

252.232-7006 WIDE AREA WORKFLOW PAYMENT INSTRUCTIONS (MAY 2013)
(a) Definitions. As used in this clause--

Department of Defense Activity Address Code (DoDAAC) is a six position code that uniquely identifies a unit,
activity, or organization.

Document type means the type of payment request or receiving report available for creation in Wide Area
WorkFlow (WAWF).

Local processing office (LPO) is the office responsible for payment certification when payment certification is done
external to the entitlement system.

(b} Electronic invoicing. The WAWF system is the method to electronically process vendor payment requests and
receiving reports, as authorized by DFARS 252.232-7003, Electronic Submission
of Payment Requests and Receiving Reports.

{c} WAWF access. To access WAWTF, the Contractor shali--

(1) Have a designated electrenic business point of contact in the System for Award Management at
https:/fwww acquisition.gov; and

{2) Be registered to use WAWF at https://wawf.eb.mil/ following the step-by-step procedures for seif-registration
available at this Web site,

(dy WAWF training. The Contractor should follow the training instructions of the WA WF Web-Based Training
Course and use the Practice Training Site before submitting payment requests through

WAWF. Both can be accessed by selecting the “Web Based Training” link on the WAWT home page at
https://wawf.eb.mil/,

(e} WAWF methods of document submission. Document submissions may be via Web entry, Electronic Data
Interchange, or File Transfer Protocol.

(f) WAWF payment instructions. The Contractor must use the following information when submitting payment
requests and receiving reports in WAWTF for this contract/order:
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{2) For technical WAWTF help, contact the WAWTF helpdesk at 866-618-5938.

(End of clause)
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ADMINISTRATIVE INFORMATION

Contract Specialist:
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Performance Work Statement
JAMRS/OPA New Recruit Survey — Influencer Module 2017

1.0 INTRODUCTION

The Joint Advertising, Market Research and Studies (JAMRS) program within the office of people analytics,
requires Contractor services to distribute, conduct analyses, and report findings for the 2017 New Recruit Survey —
Influencer Module. The work involves survey planning, design and development, conducting and administeting
surveys, analysis of quantitative and qualitative survey data, production of reports regarding the results of the
surveys, identifying target markets, as well as determining prospect market trends and conditions,

20 BACKGROUND

JAMRS is an official DoD program for joint marketing communications and market research and studies. Tts
mission is to measure and help broaden people's understanding of military service as a career option, and its
programs help bolster the effectiveness of all the Services' recruiting and retention efforts. One of JAMRS’ core
functions is to perform market and recruiting studies in order to provide valuable resources to recruiting
professionals across all branches of the Military and agencies of the Department of Defense (DoD).

The New Recruit Survey serves as DoD’s official vehicle to assess the impact of recruiting incentives, recruiting
programs and policies, compensation and benefits, recruiter interactions, MEPS processing, and outreach/advertising
messages on actual enlistment decisions. The findings function as an ongeing and continuous assessment
mechanism to gauge the effectiveness of programs and practices using immediate feedback from new recruits after
taking their cath of service at the MEPS. This coordinated effort allows for comparisons across the Services and
ensures timely information is available on which to base adjustments to recruiting initiatives and programs. This
particular module of the New Recruit Survey focuses on the role influencers played in shaping new recruits’

decisions along with the core set of questions designed to assess the impact of recruiting incentives, programs and
policies.

30 SCOPE

The Contractor shall provide all personnel, equipment, materials and other items necessary to perform market
research and survey services with regards {o the New Recruit Survey Influencer Module,

4.0 REQUIREMENTS  The Contracior shall.

4.1 Attend a kickoff meeting in Arlington, Va. The purpose of the kickoff meeting is to clarify JAMRS’
objectives and to discuss how the Contractor will address those objectives. The Contractor shall provide JAMRS a
written suinmary of the kick-off meeting discussion along with a plan for research.

4.2 Ensure all survey mstruments and study protocols are compliant with the Office of the Under Secretary of
Defense for Personnel and Readiness (OUSD P&R) Research Regulatory Oversight Office (R202) and all personnel
involved with the study are up to date on human subjects research and ethics training. Furthermore, provide JAMRS
personnel with a complete study protocol package will all necessary information and documentation to be submitted
to the Government’s R202 office for review and detcrmination.

4.3 Assist JAMRS in informing reievant Service personne! and any relevant MEPS personne! of the New
Recruit Survey.
4.4 Assist JAMRS personnel in instructing relevant Service personnel on how to replace current survey booklet

with new boaoklet, how to distribute survey materials to new recruits and document the instructions in a short write-
up to be delivered to retevant personnel.

4.5 Print {inalized, formatted Service-specilic survey booklets/invitations and deliver to all MEPS.

4.6 Maintain a survey control system, which will track the status of all sample members, nail outs, survey
returns and survey inquiries.

4.7 Provide an email address and toll free number for respondents and Service liaisons to ask questions about
the survey, to report changes in status/address information, and to make survey requests.

4.8 Administer the survey on a continually fielding basis for 6 months such that the following specifications
are met:

4.8.1  All active-duty new recruits entering the delayed entry program {or immediately shipping to boot camp) are
invited to participate in the survey before taking their oath at MEPS through coordination with MEPS Service
liaisons.
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4.8.2  All Army National Guard and Army Reserve new recruits processing at the MEPS to ship to boot camp are
invited to participate in the survey before taking their oath at MEPS through coordination with MEPS Service
liaisons.

4.9 Deliver via email or other mutually agreeable electrenic means (e.g., CD-ROM) a monthly dataset of all
survey data collected on a monthly basis in SPSS format that includes variable names, variable labels, values, and
value labels that are consistent with the guestionnaire once data collection begins.

4.9.1  Deliver via email or other mutually agreeable electronic means (e.g., CD-ROM) a complete dataset of all
survey data collected for the current 6 month moduie in SPSS format that includes variable names, variable labels,
values, and value labels that are consistent with the questionnaire once data collection begins.

4.10 Create and deliver via email or other electronic means (e.g., CD-ROM) annotated questionnaires that links
questionnaire items with variables and values in the SPSS survey datasets and shai! include and document any
administrative items included in the datasets (such as wave number, date of survey, etc.),

4.11 Maintain the Active Duty New Recruit Survey online data portal to meet the requireinents for user roles,
user authentication and core reporting functionality including updating data feeds and standard reports on a monthly
basis.

4,12 Update content on the JAMRS internal, market research website and segmentation portal,

4.13 Develop and format the next module of the Active Duty and Reserve/Guard Service-specific questionnaires
in a paper/booklet format that includes instructions on how to complete the survey and service-specific letters
inviting new recruits to participate in the survey to be delivered to respondents by the Government, The next
module should focus on recruiting processes and background information in addition to the core set of New Recruit
Survey questions.

4.14 Deliver Active Duty and Reserve/Guard monthly reports 1hat highlights key findings for each month during
the fielding period.

4.15 Deliver an Active Duty and Reserve/Guard topline reports for data collected from new rectuits that
highlights the proportion of respondents that selected each response option per question after the six month fielding
period.

4.16 Deliver via email an Active Duty briefing deck that highlights key findings from this New Recruit Survey
module after six months of data coliection,

4.17  Deliver a briefing on the data collected from Reserve and Guard new recruits that highlights key findings
and notable trends revealed in this data collection after the six month fielding period.

4.18  Document the sampling, data coilection, weighting and analytic procedures for in a Technical Report after
six months of data collection of this module.

4.19  Provide the COR with a Monthly Status repost, which includes the status of relevant issues associated with
each tasking and a description of the remaining work to be done on the task.

5.0 DELIVERABLES

Deliverabie Ref. Delivery Date (on or about)

Kick-off meeting Para 4.1 Within 7 days of award

IRB documents Para 4.2 Within 6 weeks of award

Instructions on survey administration Para 4.4 Within 2 weeks of award

Deliver printed survey to MEPS and Para 4.5 ) .

Recruiting Stations ara 2. Prior to fielding start date

Monthly Datasets Para 4.9 Monthly during PoP once data
collection begins

Module Datasets Para 4.9.1 Within 30 days following end of data
collection

Annotated Questionnaires Para 4.10

One month after fielding is complete




6.0

6.1

6.2

6.3

6.4

CLAUSES INCORPORATED BY FULL TEXT
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Deliverable Retf. Delivery Date (on or about)
Monthly standard reports Para4.11 Monthly during PoP once data
collection begins
Updates to segmentation portal Para4.12 As needed throughout PoP
Formatted Surveys for next wave of data Para 4.13
collection ara 4.13 Prior to End of PoP
Monthly Reports Para 4.14 Monthly during PoP once data
collection begins
Topline Reports Para4.15 Prior to End of PoP
Active Duty Briefing Deck Para 4.16 Prior to End of PoP
Reserve/Guard Briefing Deck Para 4.17 Prior to End of PoP
Technical Report Para4.18 Prior to End of PoP
Para4.19

Monthly Status Report

Monthly during PoP

GOVERNMENT FURNISHED INFORMATION

Service POC list. The Governinent shali provide a list of relevant Service personnel who will be involved
with the New Recruit Survey to the Contractor.

New Recruit Frame. The Government shall provide a list of all New Recruits during the survey
administration tiine frame to the Contractor.

New Recruit Survey, The Government shall provide the list of survey items to the Contractor for IRB

review.

Survey Packet Delivery, The Government shall deliver the survey administration packets to the new
recruits selected to participate in the survey.

252.232-7006 WIDE AREA WORKFLOW PAYMENT INSTRUCTIONS (MAY 2013)

{a) Definitions. As used in this clause--

Department of Defense Activity Address Code (DoDAAC) is a six position code that uniquely identifies a unit,
activity, or organization.

Document type means the type of payment request or receiving report available for creation in Wide Area
WorkFlow (W AWF).
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Local processing office (LPO) is the office responsible for payment certification when payment certification is done
external to the entitlement system,

(b) Electronic invoicing. The WAWT system is the method to electronically process vendor payment requests and
receiving reports, as authorized by DFARS 252.232-7003, Electronic Submission
of Payment Requests and Receiving Reports.

(c) WAWF access. To access WAWTF, the Contractor shall--

(1) Have a designated electronic business point of contact in the System for Award Management at
hitps://www.acquisition.gov; and

(2) Be registered to use WAWF at hitps://wawf.eb.mil/ following the step-by-step procedures for self-registration
available af this Web site.

(d) WAWF training. The Contractor should follow the training instructions of the WAWTF Web-Based Training
Course and use the Practice Training Site before submitting payment requests through

WAWTF. Both can be accessed by selecting the “Web Based Training” link on the WAWF home page at
https://wawf.eb.mil/.

(e} WAWF methods of document submission. Document submissions may be via Web entry, Electronic Data
Interchange, or File Transfer Protocol,

(f) WAWF payment instructions. The Contractor must use the following information when submitting payment
requests and receiving reports in WAWF for this contract/order:

(1} Document type. The Contractor shall use the foliowing document type(s).

Invoice2n !

(2) Inspection/acceptance location. The Contractor shall select the following inspection/acceptance location(s) in
WAWF, as specified by the contracting officer.

Inspection: Destination
Acceptance: Drestination

(3) Document routing. The Contractor shall use the information in the Routing Data Table below only to fill in

applicable fields in WAWF when creating payment requests and receiving reports in the
system.

Routing Data Table*

Field Name in WAWF Data to be entered in WAWF
Pay Official DoDAAC HQO790

Issue By DoDAAC H%8210

Admin DoDAAC H98210

Inspect By DoDAAC L

Ship To Code .

Ship From Code .

Mark For Code .

Service Approver {DoDAAC) HQO584

Service Acceptor (DoDAAC) HQO0584








































































ITEM NO  SUPPLIES/SERVICES

2001

Section SF 1449 - CONTINUATION SHEET

QUANTITY UNIT
402,305.04 Each

EXERCISED  Survey Services and Market Research
OFTION FFP

ITEM NO  SUPPLIES/SERVICES

2002

FY 17 Prior Service Tracking Study
FOB: Destination

PURCHASE REQUEST NUMBER: H3821073304-0001

ACRN AA
CIN: H98210733040001

QUANTITY UNIT
1 Unitless

EXERCISED  Travel
OPTION COST

FOB: Destination

PURCHASE REQUEST NUMBER: H%821073304-0001

ACRN AA
CIN: H98210733040002

INSPECTION AND ACCEPTANCE TERMS

Supplies/services will be inspected/accepted at:

CLIN INSPECT AT INSPECT BY
2001 Destination Government
2002 Destination Government

DELIVERY INFORMATION

UNIT PRICE
$1.00

NET AMT

UNIT PRICE

ESTIMATED COST

ACCEFT AT
Destination
Destination
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AMOUNT
$402,305.04

$402,305.04

$402,305.04

AMOUNT
$4,269.33 NTE

$4,269.33
$4,269.33

ACCEPT BY
Government
Government
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ADMINISTRATIVE INFORMATION

Contract Specialist:


































































