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ANNEX G (MARKETING & SALES) to LOGCAP CONTINGENCY SUPPORT PLAN 

REFERENCES. See A.NNEX N. AppendLx 4. 

TIME ZONE USED THROUGHOUT THE PLAN. haq. 

TASK ORGANIZATION. See ANNEX A. 

1. SITUATION. See Base PLAN. 

a. Assumptions. 

1) U.S. Govennnent will select the oil company to conduct Mmketing & Sales. BRS will 
provide to the U.S. Government the procmement infonnationnecess::ny to snppmt the 
selection. BRS will award the subcont.Iact to the comp:.my selected by U.S. Government 

2) The offeror must be cap:.1ble of wodcing etlectively with and to the e);.tent conditiom: permit, 
:integ.Iating. its activities with the existing petsmmel and org.mrizational mrits of the haqi State 
Oil Mmketing Org.:.1trization. Slibject to and consistent with guidance tl'om approptiate 
authorities. the otferor will be required to involve Iraqi pers01mel and org.mrizatiom: whenever 
possible. 

2. MISSION. See Base PLAN. 

3. EXECUTION. Scope of Work tor Mmketing & Sales is attached at AppendLx 1. 

4. SERVICE SUPPORT. See ANNEX L 

5. COMJVL\ND AND SIGNAL. 

a. Command. See Base PLAN. ANNEX A 

b. Signal. See Base PLAN. ANNEX H. 
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APPENDIX 1 (SCOPE OF \VORK FOR lVL4.RKETING & SALES) TO ANNEX G 
(MARKETING & SALES) to LOGCAP CONTINGENCY SUPPORT PLAN 

REFERENCES. See .~NEX N. Appendix 4. 

TIME ZONE USED THROUGHOUT THE PLAN. haq. 

TASK ORGANIZATION. See ANNEX A. 

1. SITUATION. See Base PLAN and ANNEX R 

2. lVllSSION. See Base PLAN. 

3. EXECUTION. 

a. Concept of Operations: The Scope ofWot'k :includes providing all pe1-sonnel. labor, equipment, 
materials. tiavel. and all me am: necessmy to develop and deliver a comprehem:ive and effective 
mm'keting and sales plan that will result :in the timely sale of a fiill range of crude oil products on 
the open vvol'ldmm'keL The scope includes husbanding into the wmld mm'ket all cmde products 
tluough the entire production to mmket process ofupstremn. mid~tream, and into the 
downstl'emn. Responsibilities include the planning and development of allstl'ategic plans and 
mm'keting activities :including mm'ket analysis. branding and positioning, adve11ising and puhlic 
relatio11~. and development and all web-based activities necessary to support sales oflmge 
vohunes ofvmious g1ades of crude oil and refined products. 

b. Tasks: 

1) The offeror must be capable of wm1dng eftectively with and. to the e}..tent conditio11~ permit, 
integ1ating its activities with the existing pe1-sonnel and orgmrizationalmrits of the haqi State 
Oil Mmketing OrgmrizatiotL Subject to and consistent with guidance tlom approp1iate 
authorities. the otieror will be required to :involve Iraqi pers01mel and orgmrizatio11~ whenever 
possible. 

2) The offeror should have offices in the major oil/gas cente1-s of the wmld with direct and 
relevant e}..-pe1ience in brokering the sale of products tlu·oughout the intemational 
mm'ketplace. This work will be done tlu·ough pmtnering and mutming relationships between 
buyer and seller for a fnll range of cmde oil based products. The otl'eror nm~t display 
comprehensive knovvledge fi:om producing, retbring, manufactming, distl'ibution. 
tl'ansshipment, and ultimate delive1y These services must be accomplished in ftill compliance 
with all :international environmental laws. treaties. tmde agreements. and related hnsiness 
laws. 

3) The contm.ct will be on a tlxed price basis based on vohune levels of product sold. The 
cotltl'act term will be a base period of one year. with tom. one-yem· option pe1iod~. The 
contmct will provide a coordinated and lmencmnbered sales and mm'keting stl'ategy to 
manage. plmt schedlile. accomlt. design. adve11ise. negotiate. and an::mge tor the tbwl sale of 
crude oil products. 

4) The cotl.t.m.ctor sl1.11l be required to wml\: very closely and in detail with the supplier and 
buye1-s to a:lfect the stl'ongest terms and conditions between supplier and buyer. All costs and 
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tlt1.anci<.1l data must be compiled and repmted by product, q11.antity. date. point of origin. 
buyei, point of destination with any amplifYing and discriminating intonnation to t"h.cilitate 
fnll and open audit 

5) The intent of the contmct is to l1.ave the 1mbmmded t1exibility in plmming. designing, and 
promoting the s<.1le of cmde oil based products. Additioml e.x-peltise should be dem011'1tr<.1ted 
in <11l aspects of the energy sector fi:om the upstremn. mid'ltream. and down'ltream mm'kets. to 
refining operations, dist1'ibntion systems. shipping, receiving. environmentaL :intermtioml 
laws. and other mmket d~ta that atl'ect the mm'keting and s<.1le of crnde oil products. 

6) The offeror should be e.x-perienced with intermtional media relations. including press releases 
and all associated media :interface. 

7) This solicitation will be procured tlu·ough Best Value Somce Selection based on the toll owing 
teclmical evah1.ation t"hctors: 

a) Cmporate Experience 

b) Past Peltonnance 

c) Financial Control and Management Systems 

d) Mmketing and Sales Plmming 

e) Capability of Key Peisoimel 

4. SERVICE SUPPORT. See ANNEX L 

5. COlVIlVL\ND AND CONTROL. See Base PLAN and ANNEX A. 
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